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June  Advertising 

IN  CHICAGO 


This  statement  of  display  advertising  for  the  month  of  June,  1925,  is  stri  ‘ng 
evidence  of  The  Chicago  Daily  News’  leadership  in  the  six-day  field  in  the 
following  important  classifications : 


AUTOMOBILES 
The  Daily  News 
The  next  paper. . 

BOOKS 

The  Daily  News 
The  next  paper . 

CHURCHES 
The  Daily  News 
The  next  paper 

DEPARTMENT 

The  Daily  News 
The  next  paper 

FURNITURE 

The  Daily  News 
The  next  paper 


First . 66,180  lines 

. . 46,636  lines 


First . 4,364  lines 

. 3,470  lines 


First . 4,638  lines 

.  826  lines 

STORES 

First . 541,583  lines 

. 239,792  lines 

First . 79,419  lines 

. 50,585  lines 


GROCERIES 

The  Daily  News  First . 83,620  lines 

The  next  paper . 68,347  lines 

HOUSEHOLD  UTILITIES 

The  Daily  News  First . 12,513  lines 

The  next  paper . 10,871  lines 

“OUT  OF  THE  LOOP”  STORES 

The  Daily  News  First . 126,822  lines 

The  next  paper .  64,500  lines 

RADIO 

The  Daily  News  First . 9,088  lines 

The  next  paper . 8,497  lines 

RESORTS 

The  Daily  News  First . 38,000  lines 

The  next  paper . 34,584  lines 


TOTAL  DISPLAY  ADVERTISING 

The  Daily  News  First, . ,  1,289,314  lines 
The  next  paper . 1,124,501  lines 


The  position  of  The  Daily  News  among  advertising  mediums  in  Chicago — reach¬ 
ing  “most  of  the  people  all  the  time” — is  further  emphasized  by  the  fact  that  it 
leads  all  other  Chicago  daily  newspapers  in  the  number  of  “want-ads”  printed, 
the  total  forljune,  1925,  being  87,126  as  against  81,090,  the  next  highest  score. 

Manufacturers  who  wish  to  establish  and  maintain  their  products  at  the  top  of 
competition  in  Chicago  wisely  advertise  in 

THE  CHICAGO  DAILY  NEWS 

First  in  Chi  ago 

Figure*  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers. 
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Problems  Solved 


with  the 


Halvorsen  Newspaper  Stuffily;  Machine 


SOME 

INSTALLATIONS 

The  Chicago  Tribune 

SlCTen  g-Heatf  Machines 

One  h'Head  Machine 

'*We  hatie  had  ttueliw  Holvorsm  News* 
i>ai>er  Stu/^ng  Machines  in  riMration  in  our 
mailing  room  far  the  tiost  two  years  and  are 
to  state  that  the  installation  has  proved 
a  decided  success — a  great  sainng — as  we  now 
do  the  same  volume  of  work  in  one-third  of  the 
time.  Five  sections  are  now  inserted  in  one 
oration  of  an  eight-hour  Period  where  for¬ 
merly  it  t<^  three  separate  periods  of  eight 
hours  each. 

*'The  complete  twil^ers  are  in  much  better 
condition.  The  machine  stuffing  shows  a  de¬ 
cided  saving  in  ivaste.  light.  sPace  occupied, 
sut^endsion  and  general  overhead. 

“Ninety-five  ^r  cent  of  helb  used  on  ma¬ 
chines  is  iwrt-time  helb  regiilarly  emi>loyed 
elsetvhere  in  miscellaneous  occupations. 

‘  'Over  a  period  of  six  months  our  records 
show  an  actual  cosh  saving  in  stuffing  costs  of 
twenty  per  cent  of  the  tmrchase  price  of  the 
machines." 

C,  M.  Burke.  Mailing  Sufierintendent 

a  4  a 

Memphis 

Commercial  Appeal 

Four  4 -Head  Machines 

“We  are  t>leased  to  say  that  we  have  used 
your  Halvorsen  NewsPaber  Stuffing  Machines 
for  almost  a  year.  The  machines  have  been  quite 
satisfactory.  We  get  the  Paper  out  with  our  own 
crew,  thus  cutting  off  many  outsiders  we  had 
before,  with  quite  a  saving  in  exfiense." 

J.  W.  Hays,  Business  Manager 
a  a  a 

St.  Paul  Dispatch 

Three  4-Head  Machines 

*Tn  response  to  your  in^it^os  to  whether 
the  Halvorsen  Newslxiper  Stuffing  Machines 
are  satisfactory  and  have  proven  to  he  a  good 
investment,  we  regard  them  os  a  very  neces¬ 
sary  Part  of  our  mailroom  equipment,  and  be¬ 
lieve  it  would  not  be  possible,  without  consider¬ 
ably  increasing  our  costs  to  get  out  our  Sunday 
toper  in  our  Present  quarters  by  hand  stuffing. 
We  know  th^  machines  are  oil  right." 

D.  B.  Donnelly,  Superintendent 
a  a  a 

St.  Paul  Daily  News 

Two  4  •Head  MacUnca 

“I  hnoui  you  will  be  t>UaM.l  to  Uam  that 
two  Halvorsen  Newslntwr  Stu^r^  Machines 
installed  in  our  mailroom  are  givinc  us  satis¬ 
factory  service.  We  are  averaging  better  tluin 
5. 000 an  hour  on  each  machine,  and  our  ot>er- 
ating  exfwnses  haw  been  reduced  considerably. 

'  'Our  regular  crew  now  haruUes  the  entire 
fill,  which  is  enabling  us  to  eliminate  the  un¬ 
desirable  extra  hel(>.  We  feel  that  your  machines 
offer  a  much  rueded  service  tonewstniMrs." 

W.  H.  Neal.  Manager 
0  0  4 

The  New  York  Times 

Fear  *>Head  Machine* 

Installation  now  being  mode 
Four  6-head  machines  in  operation 


Unit 

Machines 

Any  necessary  number  of  heads  ^ 

from  2  to  10 

(  5-head  machine  illustrated  ) 

Successfully  handling  Black- and -White,  Rotogravure,  Magazine 
Tablrid,  Pink  Sheets,  Comic,  or  other  Single  or  Collected  Sections 

For  newspapers  issuing  Sunday  editions  consisting  of  several  sections,  heretofore  necessi¬ 
tating  laborious  collating  or  “stuffing”  of  the  different  sections  into  one  assembly  by  hand — 
the  Halvorsen  Newspaper  Stuffing  Machine  comes  as  a  great  emancipator, 
freeing  newspaper  publishers  from  the  excessive  costs  and  the  exasperating  worries  and 
delays.  It  does  the  work  speedily,  uniformly  and  without  error.  It  economizes  floor  space 
and  trims  a  substantial  slice  off  the  payroll. 

Manufactured  on  a  basis  of  standardized  units,  from  accurate  jigs  and  templets,  a  machine 
may  consist  of  any  number  of  units  necessary  to  accommodate  newspapers  of  two  or  more 
single  or  collected  sections.  Units  may  be  added  at  any  future  time  to  meet  changes  or  in¬ 
creases  in  the  number  of  sections  printed.  In  the  delivery,  the  machine  may  be  made  to 
kick  over  every  twenty-fifth,  twentieth,  fireenth  or  tenth  paper,  enabling  the  operator  to 
take  off  a  uniform  pile. 

A  speed  of  not  less  than  five  thousand  completely  sttiffed  papers  per  hour  for  each  machine 
is  guaranteed,  no  matter  of  how  many  heads  the  machine  may  consist.  For  example,  a  five- 
head  machine  turns  out  in  one  hour  the  equivalent  of  twenty  thousand  hand  stuffings. 
Motor  drive  and  control  is  the  most  modem  and  efficient  type,  controlled  from  any  point 
on  the  machine.  Electrical  cut-outs  automatically  stop  the  machine  to  prevent  any  shortage 
of  sections,  insuring  against  mistakes,  complaints  and  claims  of  shortage. 

Complete  information  and  prices  will  he  submitted  to  interested  pub¬ 
lishers.  Accurate  recommendation  of  a  suitable  equipment  will  be 
facilitated  by  sending  copies  of  papers  showing  order  of  assembly, 
time  of  printing  each  section  and  time  necessary  to  begin  and  com¬ 
plete  delivery  from  mailing  room. 


Nonpareil  Machine  Company 


36  South  Throop  Street 


CHICAGO,  ILLINOIS 


( 
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THE  BALTIMORE  SUN 


For  the  First  Six  Months  of  1925 


Records  a  Gain  in  Paid  Advertising 
of  More  Than  400,000  Lines 


THE  SUN  (Morning) 
First  Six  Months  of 

1925  . 4,440,451 

1924  . 4,223,514 


THE  EVENING  SUN 
First  Six  Months  of 

1925  . 8,353,819 

1924  . 8,281,108 


Gain .  216,937 


Gain .  72,711 


THE  SUNDAY  SUN 
First  Six  Months  of 

1925  . 4,260,107 

1924  . 4,149,397 

Gain .  110,710 


Total  Advertising  Lineage — Morningy  Evening  &  Sunday 

First  Six  Months  of  1925  -  -  -  -  17,054,377 
First  Six  Months  of  1924  -  -  -  16,654,019 

Gain .  400,358 


Average  Net  Paid  Circulation  for  June\1925 

Daily  (M.  &  E.)  -  239,408 

Sunday  -  -  -  -  183,541 


JOHN  B.  WOODWARD 
110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Are.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don’t  Say  “Newspaper;”  They  Say  “SUNpaper" 
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for  pots  andpc^  edchy(^* 


Shining  pots  and  pans  and  other  kitchen  utensils  hold  a  particular 
allure  to  the  housekeeper  who  prides  herself  on  her  kitchen. 

Philadelphia  and  its  vicinity  is  perhaps  the  largest  market  for 
kitchen  and  household  utensils,  because  most  of  the  people  in  this 
territory  live  in  separate  dwellings. 

I'here  are  more  than  520,000  separate  dwellings  in  Philadelphia, 
Camden  and  their  suburbs,  and  you  can  readily  see  from  this  what 
a  vast  sum  must  be  spent  in  this  market  for  household  articles. 
Philadelphia  is  indeed  a  big  market  worthy  of  your  advertising. 

The  reader  confidence  enjoyed  by  The  Evening  Bulletin  is 
attested  by  the  fact  that  The  Bulletin’s  circulation  is  the  largest  in 
Philadelphia  and  one  of  the  largest  in  the  United  States. 

The  Bulletin  goes  into  practically  every  home  in  and  around 
the  great  city  of  Philadelphia  and  makes  it  possible  to  reach  this 
huge  market  of  nearly  three  million  people — third  largest  in 
America — through  one  newspaper  at  one  cost. 

With  a  circulation  of  over  half  a  million  copies  daily  The 
Bulletin  dominates  Philadelphia. 


OPb  CEMiyi  ’PnlUtin. 

PHILADELPHIA’S  NEWSPAPER 

526,796 

Average  Daily  Net  Circulation  for  Six  Months  Ending  March  31,  1925 


^Coprright  UO,  BuDatfa  ComiMiy) 
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All  Europe  Is  Preparing  For  ‘‘Next  War” 
Under  Fog  Blanket  of  Distrust 

Ed.  L.  Keen,  General  European  Manager  of  United  Press,  Describes  Prevalent  Fears — More  Men 
Under  Arms  Than  in  191 4 — Foreign  Readers  Eager  for  American  News 


A  EUROPE  “blanketed  under  a  fog  of 
distrust  and  fear”  was  the  word- 
picture  painted  this  week  for  Editor  & 
PiBLiSHER  by  Ed.  L.  Keen,  general 
European  manager  of  the  United  Press 
■Associations,  recently  arrived  from  Lon¬ 
don  on  a  visit  to  this  country.  Indica¬ 
tions  of  the  prevalent  fears  of  another 
world  upheaval,  sooner  or  later,  were 
dtcd  by  the  veteran  news  gatherer  in  an 
inteiview  in  New  York. 

Pointing  out  that  first  shots  of  the 
World  VVar  were  fired  July  29,  1914, 
Mr.  Keen  recalled  it  was  six  years  ago 
this  month  that  the  Versailles  peace  treaty 
with  its  covenant  of  the  League  of  Na- 
tiojis  was  signed. 

Yet,  today,”  he  said,  “there  are  act¬ 
ually  under  arms  in  Europe  more  men 
than  before  the  World  W'ar  began. 
Standing  armies  of  59  nations  of  the 
world  now  number  more  than  6,000,000, 
according  to  figures  compiled  recently  by 
the  League  secretariat  at  Geneva. 
Europe  is  blanketed  under  a  dismal  fog 
of  suspicion,  distrust,  and  fear.” 

To  substantiate  his  assertion  Mr.  Keen 
quoted  from  recent  speeches  made  by 
•Austen  Chamberlain,  England’s  foreign 
minister,  and  Mussolini. 

Mr.  Chamberlain  said: 

“Unless  we  can  alter  the  outlook,  re¬ 
lieve  these  fears,  and  give  security  in  the 
international  sphere,  it  is  brought  to  me 
every  day  that  I  pass  at  my  work,  Europe 
is  moving  uneasily,  slowly,  it  may  be,  but 
certainly  to  a  new  catastrophe.” 

In  a  speech  to  the  Italian  Chamber,  Mr. 
Keen  pointed  out  that  Mussolini  said: 

“Do  you  think  the  Great  War  was  the 
last  war?  It  was  not.  And  we  must 
uot  think  the  next  war  will  exempt  us. 
We  must  be  prepared.” 

“Similar  pessimistic  views  have  been 
voiced  by  leading  statesmen  of  other 
countries,”  Mr.  Keen  continued.  “Scarcely 
*  day  passes  that  some  note  of  alarm  is 
not  sounded  in  one  of  the  parliaments. 

"Preparation  is  the  watchword  in  most 
of  the  war  offices  of  Europe  today.  France 
fers  Germany.  Germany  distrusts 
France.  England  suspects  Russia.  Italy 
1  worried  over  the  general  situation.  The 
rKent  so-called  security  pact  has  so  far 
ailed  of  its  purpose. 

“Parliaments  are  being  pressed  by  war 
offices  for  bigger  budgets.  Maneuvers 
w  a  larger  scale  than  any  since  the  World 
War  ended  are  being  held.  Heavy  out¬ 
lays  are  being  made  for  experiments  in 
devices  of  warfare.  Air  fleets  are 
l*mg  enlarged.  Such  naval  equipment 
w  comes  outside  the  scope  of  the  Wash- 
®8ton  disarmament  pact  is  being  in- 
cfcased.  On  every  hand,  while  states- 
®cn  are  working  for  the  maintenance  of 
*OTld  peace,  may  be  found  evidences  of 
®c  fear  that  their  labors  will  be  un- 
*ccessful.” 

In  England,  Mr.  Keen  said,  infantry 
®aneuvers  are  being  conducted  this  sum- 
^on  the  most  extensive  scale  since 
•o^mation  of  the  World  War. 

-4  profit  of  $1,500,000  for  last  year 
•as  announced  by  the  Birmingham  Small 


By  PHILIP  SCHUYLER 


El).  L.  KEEN 


Arms  Company,”  Mr.  Keen  continued. 
"The  Congress  of  Soviets  was  recently 
told  by  the  Russian  Commissary  for  War 
that  the  international  situation  would  not 
permit  the  reduction  of  the  Russian  army 
i)clow  half  a  million  men. 

“Expenditure  of  55  million  lire  more 
than  last  year  is  called  for  in  a  budget 
presented  by  the  Italian  minister  of 
marine.” 

Mr.  Keen  was  askeil  how  this  “blanket 
of  fear  and  distrust”  was  affecting  the 
work  of  American  correspondents  in 
strategic  news  centers  in  Europe’s  “next 
war”  scare  zone.  Were  they  being  al¬ 
lowed  to  present  a  true  picture  of  the 
current  scene?  Were  they  being  handi¬ 
capped  by  censorship? 

Mr.  Keen’s  reply  was  a  qualitative 
“Yes  and  no.” 

“In  some  countries  there  is  censor¬ 
ship,”  he  said.  “There  is  strict  censor¬ 
ship  in  Spain,  and  when  I  left  there  was 
a  limited  censorship  in  France.’^ 

France’s  blue  pencil  was  being  used, 
he  said,  only  so  far  as  the  operations  in 
Morroco  were  concerned.  It  was  mili¬ 
tary  censorship,  pure  and  simple,  and 
presumably  ju.stifiable.  But  everything 
that  leaves  Spain  now  under  the  direc¬ 
torate,  or  virtual  dictatorship  of  Premier 
Primo  de  Rivera,  is  subject  to  censorship 
he  declared. 

“Nothing  of  the  sort  is  true  of  Eng¬ 
land,”  he  asserted.  “American  corre¬ 
spondents  there  are  free  to  send  what 
they  like.  Moreover,  there  is  no  espion¬ 
age  over  correspondents  in  either  Eng¬ 
land,  Germany,  or  France.” 

Mr.  Keen  in  addition  to  gathering  Eu¬ 
ropean  news  for  the  past  14  years  has 


been  concerned  in  building  up  ways  and 
means  for  the  delivery  of  .-American 
news  to  England  and  the  Continent,  for 
many  years  ill-supplied  in  this  respect. 
This  subject  was  brought  up  in  the  in¬ 
terview. 

“One  of  the  most  striking  develop¬ 
ments  in  E'urope  during  the  past  five 
years,”  he  declared,  “is  the  vastly  in¬ 
creased  interest  in  news  from  the  United 
States. 

“Whereas  formerly  only  a  handful  of 
the  leading  newspapers  of  Europe  were 
represented  by  special  correspondents  in 
.-America,  and  the  rest  were  content  with 
occasional  and  routine  agency  reports, 
there  is  now  scarcely  a  newspaper  of  im¬ 
portance  in  Great  Britain  or  on  the  Con¬ 
tinent  that  does  not  either  have  its  own 
correspondent  on  this  side  or  get  a  com¬ 
prehensive,  as  well  as  specialized,  daily 
service  of  American  news  from  one  of 
the  press  associations. 

“The  United  Press  alone  is  now  serv¬ 
ing  American  news  direct  to  papers  in 
ten  different  European  countries,  and  the 
number  of  clients  is  constantly  growing. 
In  most  cases  the  papers  have  entrusted 
the  editing  of  their  American  service  to 
men  who  cither  have  had  experience  in 
the  United  States  or  at  least  are  thor¬ 
oughly  conversant  with  American  affairs. 
The  result  is  that  the  European  public 
generally  is  now  adequately  presented 
with  news  from  .America  handled  and  in- 


See  editorial  page  of  this  issue 
of  EDITOR  &  PUBLISHER  for  a 
plan  to  curb  advertising  graft. 


terpreted  as  intelligently  as  that  from 
any  other  country. 

“Especially  noteworthy  has  been  the 
growth  of  American  news  interest  in 
Central  Europe,  particularly  Germany, 
where  at  least  one  newspaper  in  every 
important  town  in  the  country  is  now 
carrying  regularly  from  one  to  two  col¬ 
umns  of  American  news — frequently 
more  when  stories  like  the  Scopes  case, 
or  of  similar  interest,  are  running. 

“The  Scopes  evolution  trial  was  a  first 
page  story  throughout  Europe,  just  as  it 
was  in  this  country,  and  newspaper 
readers  in  London  or  Cracow  followed 
the  day  by  day  cables  from  Day- 
ton,  Tenn.,  with  as  keen  an  interest  as 
those  in  New  York  or  Kansas  City. 

“I  left  London  shortly  before  the  trial 
started,  and  at  that  time  we  were  re¬ 
ceiving  at  our  general  European  head- 
(|uarters  messages  from  all  over  the  con¬ 
tinent  requesting  the  fullest  possible  cov¬ 
ering  of  this  story.  The  English  papers 
especially  have  gone  to  it  with  thorough 
appreciation  of  its  news  value  and  have 
been  playing  up  its  human  interest  an¬ 
gles  with  almost  American  pep. 

“.Any  one  familiar  with  the  dignity  and 
staidness  of  procedure  in  the  English 
courts,  with  their  bewigged  and  begown- 
ed  justices  and  barristers,  can  readily 
imagine  with  what  amazement,  if  not 
actual  horror,  the  London  newspaper 
reader  learned  of  the  unprecedented  in¬ 
formality  of  the  Dayton  trial,  conducted 
on  the  court  house  lawn,  with  judge  and 
lawyers  coatless,  vestless,  and  collarless, 
posing  for  the  camera  men  between 
speeches  directed  into  broadcasting  micro¬ 
phones.” 

Mr.  Keen’s  present  trip  to  this  country 
is  the  third  since  1911,  when  he  was  ap¬ 
pointed  general  European  manager  for 
the  U.  P.,  with  headquarters  in  London. 
He  is  here  now  to  spend  two  months,  “to 
freshen-up  my  American  point  of  view,” 
he  explained,  “and  to  knock  the  edges  off 
my  English  accent.” 

A  thoroughly  trained  American  news 
man,  Mr.  Keen  began  his  newspaper 
career  on  the  Cincinnati  Post  as  cub  re¬ 
porter  in  1891.  From  his  fir.st  assign¬ 
ment,  that  of  covering  the  Cincinnati 
morgue,  he  worked  his  way  up,  and  in 
less  than  seven  years  was  the  newspaper’s 
managing  editor. 

Subsequently  he  became  a  war  corre¬ 
spondent,  reporting  the  Spanish-American 
war  and  later  the  Boxer  revolution.  He 
scored  a  world  beat  on  Aguinaldo’s  at¬ 
tack  on  Manila.  He  went  to  China  in 
1900  for  the  old  Scripps-McRae  league  of 
newspapers,  and  on  his  return  was  as¬ 
signed  to  the  Washington  bureau,  where 
he  remained  from  1901  until  1910. 

During  the  time  he  was  in  Washing¬ 
ton  the  present  United  Press  As.sociations 
was  organized  and  he  became  its  Wash¬ 
ington  manager,  later  transferring  to  New 
York. 

Soon  after  began  his  long  European 
service,  including  the  World  War  period, 
and  the  peace.  He  was  in  complete 
(Continued  on  page  16) 


F.  W.  KELLOGG  RETIRES 
FROM  L.  A.  EXPRESS 


HOUSTON  POST-DISPATCH  OPENS  NEW  BUILDING 


Sell*  Hi*  Intere*t  to  £.  A.  Dick*on  and 
Guy  C.  Earl,  Jr. — Share  in  14 
Dailie*  in  Nearby  Town*  AUo 
Tran*ferred 


Los  .\xcEJ.ES,  Cal.,  July  22. — Beginning 
today  the  Los  Angeles  Exfyress  comes 
under  new  management  and  ownership  by  .  • 
the  terms  of  sale  entered  into  by  F.  W. 
Kellogg  and  Edward  A.  Dickson  and  t 
Guy  C.  Earl,  Jr.,  whereby  the  first  named 
disposes  of  his  interest  in  the  daily  to  the 
latter  two. 

No  statement  would  be  made  by  the  in¬ 
terested  parties  as  to  the  sum  paid  but 
they  said  it  involved  a  transfer  of  stock  in 
14  daily  newspajK'rs  in  nearby  towns 
owned  by  Kellogg  and  Dickson.  " 

Guy  C.  Earl,  Jr.,  becomes  controlling 
owner  and  president  of  the  company  and 
F.dward  Dickson  vice-president  and 
editor. 

In  a  statement  to  Editor  &  Publisher 
the  new  owners  said  :  Hi 

"The  new  management  means  that  a 
more  energetic  campaign  for  expansion 
and  iniprovement  in  the  Express  will  re- 
suit.  During  the  last  six  years  under 
control  of  Mr.  Kellogg  and  Mr.  Dickson 
the  Express  has  made  phenomenal  growth. 

The  Express  looks  forward  to  continu-  ^H 
ing  growth. 

"Today’s  sale  is  a  division  of  interests  ^H 
of  Kellogg,  Dickson  and  Earl  in  the  ^H 
Express  and  in  the  chain  of  suburban  ^H 
newspapers.  So  extensive  has  the  opera- 

tion  of  the  Express  and  suburban  - - 

newspapers  become  that  a  division  of  re- 
sponsibility  and  a  change  of  management  yU 
has  become  necessary  and  desirable  for  the 
continued  active  growth  of  all  newspa¬ 
pers. 
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PIGUE,  advertising  manager 
the  Houston  Post-Dispatch, 
was  host  recently  to  members  of  the  <i 
^ _  .Advertising  Club  of  Houston  and  promi- 

“’To  insure  both  to  the  Express  and  to  nent  business  men  of  the  city  at  a  lunch- 
ihe  suburban  Kellogg-Dick.son  newspapers  eon  in  and  inspection  tour  of  the  news- 
the  benefits  and  advantages  accruing  from  paper’s  new  plant. 

joint  circulation,  a  five  year  agreement  has  The  building,  a  three-story  reinforced 
been  entered  into  whereby  the  Kellogg-  brick  structure,  is  lighted  as  are  few 
Dickson  suburban  papers  will  be  circu-  newspaper  offices,  with  a  view  of  giving 
lated  with  the  Express  in  the  suburban  employes  who  use  their  eyes  to  a  great 
area,  the  policy  of  Express  politically  extent  the  maximum  of  pleasant  sur- 
remains  unchanged.”  roundings  and  well  turned  tools  with 

-  which  to  labor. 

G.  D.  BUCKLEY  RESIGNS  The  cashier’s  department  and  the  book  _ ^  _ 

_  keeping  department  occupy  one-half  of  shortly 

o  n  i.r  I  e  j  u-  /-'L-  *he  building  on  the  ground  floor,  while  practically  duplicate  the  building. 

R.  D.  Keehn  Succeed*  Him  a*  Chicago  building  is  de—  -  ~  - 

Herald-Examiner  Publi*her  voted  to  the  press  room. 

Chic.\co,  Ill.,  July  23. — Resignation 
of  George  D.  Buckley  as  publisher  of  the 
Chicago  Herald  and  Examiner  and  presi¬ 
dent  of  the  Illinois  Publishing  and  Print¬ 
ing  Company,  positions  which  he  has  oc¬ 
cupied  for  the  last  two  years,  was  an¬ 
nounced  this  week. 

.Attorney  Roy  D.  Keehn  was  chosen 
president  of  the  company  in  an  election 
which  followed  Mr.  Buckley’s  withdrawal. 

Hays  McFarland,  until  recently  general 
sales  manager  of  the  Bassick  Alemite 
Company  is  the  new  vice-president  and 
assistant  publisher.  Hector  H.  Elwell,  a 
former  city  editor  of  the  Ei'cning  Ameri¬ 
can  and  managing  editor  of  the  Milwau¬ 
kee  Wisconsin  News  during  the  last  four 
years  will  return  to  Chicago  to  become 
managing  editor  of  the  Herald-Examiner. 

Fred  W.  Eldredge  managing  editor  pf 
the  Los  Angeles  Examiner,  it  was  an- 
anounced.  will  return  to  his  West  Coast 
IKjsition  after  acting  as  managing  editor 
here  for  two  months.  Frank  Carson  will 
become  executive  news  editor. 

Mr.  Keehn  who  also  has  been  president 
of  the  Evening  American  organization 
here  will  continue  in  that  capacity  and  will 
serve  as  the  personal  representative  of 
Mr.  Hearst  in  Chicago. 


The  press  room  is  a  spacious,  well  national  advertising  department,  merchan 
lighted,  well  ventilated  room  built  not  dising  Nervice  department  and  circulatia 

■  ’  '  .  .  .  ^ _ I 

Directly  back  of  the  circulation  (k- 
partment  and  above  the  press  room  is 
the  mailing 


national  advertising  department,  merchan- 


only  to  take  care  of  present  needs  but  department, 
future  developments  as  well.  The  con¬ 
struction  of  the  building  is  such  that  if, 
at  a  later  date  it  is  desired  to  add  new 
presses,  the  present  press  equipment  can 
be  more  than  duplicated, 
press  equipment  consists  of  three  double¬ 
unit  Scott 

four-color  magazine  and  comic  supple¬ 
ment  press. 

Paper  storage  is  located  at  the  rear  machines  in  the  South, 
of  the  press  room.  Plans  have  been  ment  such  as  make-up  tables,  type  radi 
completed  and  construction  will  start  and  copy-readers’  tables  is  of  all-stt^ 
'y  on  a  new  addition  which  will  manufacture,  built  especially  for  compos¬ 
ing  room  service  and  designed  for  the 
The  second  floor  houses  the  executive  greatest  possible  efficiency, 
offices,  display  advertising  department,  W.  P.  Hobby  is  president  of  the  Post 

_  Dispatch;  Ray  L.  Dudley,  vice-presidtn 

I  and  general  manager ;  Col.  George  M. 
Bailey,  second  vice-president  and  editor 
Charles  C,  Maes,  managing  editor,  anfl 
Judd  Mortimer  Lewis,  member  of  tht 
board  of  directors. 


„  room. 

The  third  floor  is  occupied  by  the 
The  present  editorial  department,  composing  rooo. 

stereotyping  and  monotype  departments, 
presses  and  one  The  composing  room  oi  the  new  Post- 
Dispatch  plant,  contains  what  is  claimd 
to  be  the  largest  battery  of  Intertype 
All  other  equip- 


ENDORSE  APPEAL  TO  HIGHER-UPS 

t'DITOR  &  PUBLISHER’S  editorial  suggestion  that  press  agent  material 

which  seeks  to  graft  newspaper  advertising  be  returned,  not  to  the  press 
agent,  but  to  the  chief  executive  officer  of  the  corporation  employing  the 
press  agent,  has  the  hearty  endorsement  of  three  great  .American  newspaper 
associations,  to  whom  the  idea  was  submitted  by  telegraph  this  week. 

Walter  C.  Johnson,  newly  elected  President  of  the  Southern  Newspaper 
Publishers’  .Association,  wired  hark  as  follows: 

‘"To  EDITOR  PUBLISHER:  It  will  require  a  concerted  action  on  the 
part  of  editors  in  carrying  out  the  plan  suggested  by  EDITOR  &  PUB¬ 
LISHER  in  overcoming  the  press  agent  in  his  effort  to  graft  space.  The 
average  press  agent  is  as  smooth  in  selling  himself  to  concerns  and  indi¬ 
viduals  as  he  is  in  many  schemes  to  secure  publicity.  If  all  press  matter 
received  by  publishers  and  editors,  instead  of  being  consigned  to  the  waste 
basket,  be  forwarded  to  the  higher-ups  or  the  man  who  pays  the  bills,  there 
will  be  an  awakening  to  the  realization  that  the  agent  is  not  delivering  the 
goods.  In  returing  the  matter  the  publisher  should  enclose  a  rate  card  and 
suggest  that  the  best  results  ran  be  obtained  by  putting  the  publicity  on  the 
basis  of  advertising,  and  placing  it  through  a  recognized  advertising  agency. 
The  bulletins  of  the  Southern  Newspaper  Publishers’  .Association  are  con¬ 
stantly  calling  attention  to  the  schemes  of  press  agents  and  while  members 
do  not  print  the  stuff  nevertheless  it  continues  to  pour  in  upon  them  in  in¬ 
creasing  volume.  I  heartily  endorse  the  plan  to  get  at  the  source.” 

George  1).  Lindsay,  President  of  the  Inland  Daily  Press  .Association, 
wired  as  follows: 

“To  EDITOR  &  PUBLISHER:  I  heartily  endorse  EDITOR  &  PUB¬ 
LISHER'S  idea  of  sending  press  agent  material,  intended  to  substitute  for 
advertising,  back  to  the  heads  of  corporations.  The  Inland  Daily  Press  As¬ 
sociation  is  strenuously  against  publicity  agents.” 

The  following  despatch  was  received  from  the  St.  Paul  headquarters  of 
the  National  Editorial  .Association: 

“To  EDITOR  &  PUBLISHER:  Your  plan  of  sending  free  publicity 
matter  bark  to  the  president  of  a  corporation  that  seeks  exploitation  is  com¬ 
mendable.  The  President  of  a  corporation  is  generally  a  man  of  character 
and  perhaps  does  not  know  what  understudies  are  doing.  Publicity  that  is 
worth  while  is  worth  paying  for.  Big  men  know  this  and  do  not  want  to 
deceive  publishers  in  securing  advertising  or  any  other  commodity  without 
remuneration.” 


ELECTRIC  UGHT  CAMPAIGN 


ticaily  the  same  style,  Iicing  frosted  t® 
tile  inside  and  varying  only  in  sizes,  tht 
five  sizes  being  15-\vatt,  25-vvatt,  40-wstt- 
60-\vatt  and  lOfl-watt. 

The  advertising  campaign  will  at  hrfl 
concentrate  on  the  25-watt  lamp  which  is 
considered  the  most  popular  size. 

It  is  pointed  out  that  the  transitK* 
from  the  old  program  to  the  new 
be  gradual  so  that  the  present  stocks  can 
be  absorbed  without  loss  to  dealers. 


New*  Fumi*he<i  U.  S.  Fleet 

Arranged  by  \V.  W.  Davies,  American 
representative  of  Buenos  Aires  La  Na- 
cion.  with  the  co-operation  of  the  New 
York  World  and  the  Melbourne  Herald, 
news  from  this  country  was  furnished 
by  wireless  telephony  to  men  of  the 
United  States  fleet  who  arrived  in  Mel¬ 
bourne  July  23.  News  dispatches  from 
the  World  were  read  into  the  microphone 
at  station  KDKA  in  Pittsburgh,  Pa.,  of 
the  Westinghouse  system. 


Our  idea  is  that  seismologists  ought  to 
adopt  a  title  that  fits  better  in  the  head¬ 
lines. — Dallas  Nezvs. 


.m  m 

- 1 J  Ld 

±At\ 

f  :  1.  f 

Editor  &  Publisher  for  July  25,  1  925 
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FACTORY  EFFICENCY  IN  NEWSPAPER  PLANTS 


Expert  Describes  Plant  T5rpe8  That  Move  Product  on  Straight  Line  for  Elconomy  and  Speed- 
a  Series  of  Practical  Plant  Articles  Written  for  EDITOR  &  PUBLISHER 


-First  of 
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Follotving  is  the  first  of  a  series  of 
four  articles  written  for  Editor  &  Pub¬ 
lisher  on  vital  newspaper  problems  as¬ 
sociated  with  plant  and  equipment.  Mr. 
Clark  is  nationally  known  for  his  prac¬ 
tical  ideas  concerning  building,  plant  lay¬ 
out,  stereotyping  press  work,  and 

these  subjects  will  be  freely  discussed, 
ife  is  mechanical  superintendent  of  the 
Los.  Angeles  {Cal.)  Evening  Express. 

All  of  US  who  are  vitally  interested 
in  the  subject  of  newspaper  mechan¬ 
ics  will  benefit  from  a  discussion  of  the 
means  of  production  that  lie  behind  our 
present  day  newspapers.  I  have  willing¬ 
ly  consented  to  do  my  bit,  with  the 
hope,  that  the  knowledge  I  have  acquired 
through  years  of  experience  in  all  de¬ 
partments  of  newspaper  production  will 
he  of  some  benefit  to  others  in  the  same 
Kne  of  endeavor.  I  will  take  as  the  sub¬ 
ject  of  my  first  article  building  and  plant 
arrangement. 

We  all  agree  that  a  newspaper  is  a 
high  class  manufactured  product  ajid  is 
produced  in  great  quantities  and  under 
great  mental  and  physical  strain.  For 
But  reason  the  newspaper  building  should 
fellow  factory  lines,  insofar  as  it  is  to 
he  used  for  the  various  mechanical  de¬ 
partments. 

The  ceilings  should  be  high  and  there 
should  be  an  abundance  of  natural  light 
and  ventilation.  It  is  a  demonstrated 
fact  that  all  employes  will  produce  more, 
and  more  willingly,  if  working  condi¬ 
tions  are  the  best,  with  plenty  of  light, 
ventilation,  good  drinking  water  and 
pleasant,  comfortable  wash  rooms,  I 


By  HARRY  L.  CLARK 

Mechanical  Superintendent,  Lot  Angeles  Express 

(Cofy righted  by  Editor  &  Pi-blusher  Com  pan  v) 
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Newspapers  are  manufactured 
under  extraordinary  mental  and 
physical  strain  and  should  fol¬ 
low  factory  lines. 

The  product  should  move  in 
a  straight  line  for  economy  of 
time  and  cost. 

It  is  not  necessary  to  locate 
a  newspaper  plant  on  the  main 
street. 

Ideal  plants  are  one,  two  and 
three  stories  high,  well  lighted 
and  ventilated. 


Henry  L.  Clark 


flat  casts  are  all  made  for  use  in  the  com¬ 
posing  room  a  lot  of  time  is  saved  by 
this  arrangement.  The  steam  tables  and 
other  stereotype  machinery  should  be  near 
the  rear  of  the  second  floor  so  that  a 
handy  gravity  chute  can  be  installed  to 
carry  the  matrices  from  the  steam  tables 
and  the  finished  plates  from  the  foundry 
will  then  be  delivered  close  to  the  presses. 

For  a  three  story  building  the  same  plan 
:an  be  carried  out  except  that  in  this  build¬ 
ing  I  would  put  the  entire  business  organ¬ 
ization,  including  all  advertising  depart¬ 
ments,  executives,  auditing,  bookkeeping 
and  circulation  departments  on  the  third 
floor.  As  all  these  departments  work  to¬ 
gether  this  makes  an  ideal  arrangement. 
The  second  floor  will  have  the  editorial 
department  and  the  composing  room  as 
in  the  two  story  building,  with  like  ar¬ 
rangement  and  the  entire  lower  floor  will 
then  be  available  for  the  stereotype 
foundry,  pressroom,  piipers  .storage  and 
delivery  room.  In  all  three  of  the  above 
described  buildings  the  straight  line  of 
action  can  be  carried  out  perfectly  and  a 
newspaper  can  be  produced  quickly  and 
economically.  All  departments  that  work 
together  are  together  and  all  other  depart¬ 
ments  can  be  reached  with  the  minimum 
effort. 

{Mr.  Clark’s  ne.vt  article  unll  describe 
compo.sing  room  layout  and  operation.) 


is  assembled  it  is  placed  on  carriers,  (the  sumcr  (the  subscriber).  For  that  reason 
form  tables)  and  moved  along  for  the  jf  for  no  other,  the  plant  must  be  so  ar- 
next  operation,  which  in  this  factory  is  ranged  that  there  will  be  no  possibility 
the  stereotype  department.  Here  the  prod-  any  delay  in  the  operation  of  any  of 
net  starts  to  take  shape  in  the  form  of  the  production  departments  in  themselves 
curved  plates  and  is  kept  rapidly  moving  or  with  each  other. 

i.  L  j  ..u  u  j  t  ilong  the  finishing  room  (the  press  room).  P'or  daily  papers  in  the  smaller  cities 

tave  proven,  beyond  the  shadow  of  a  j^^ned  out  an  ideal  building  of  one  story  can  be 

doubt  cm  many  occasions,  that  money  yery  swiftly  and  is  passed  along  to  the  de-  constructed  on  a  lot  Sfy  xlSfy.  The  lot 
making  the  etnploye«  ed  very  department  or  shipping  room.  This  for  any  newspaper  building  should  be  on 
that  their  employer  is  doing  everything  department  is  very  active  as  the  finished  the  cofner  and  there  should  be  an  alley 
imhin  rea^n  to  make  their  working  eomes  to  it  in  steady  streams  and  hack  of  it.  This  type  of  location  makes 

tes  healt^,  brings  big  returns  m  in-  packed  and  wrapped  or  tied  and  la-  for  ample  provision  for  receiving  roll  pa- 

®  beled  and  is  soon  in  the  hands  of  the  per  and  the  delivery  of  the  circulation 


HIGH  FRENCH  HONOR 
FOR  U.  S.  NEWS  MAN 


W.  M.  Fullerton,  Editor  of  Le  Figaro’a 
English  Page  Made  a  CommMder 
of  the  Legion  of 
Honor 


By  G.  Langelaan 

—a  IlrrU*  Lw-Itu  uuvi  13  3WII  HI  lilt  ii<iiiu3  HI  iHt  jicT  aiiu  iiic  uciivciy  oi  luc  Lu Luiaiioii  (PaWj  Correspondent,  Editor  &  Publisher) 

£^ng  and  ^e  Cham  of  eight  consumer,  the  subscriber.  without  disturbing  any  of  the  departments  p  ,v-tr 

other  papers  ass^iated  with  iL  over  ^  necessary  for  a  newspaper  in  the  front  part  of  tL  building  and  also  ,  Z 

wluch  I  have  mechanical  supervision,  are  building  to  be  locat^  in  the  center  of  allows  for  i^ural  light  and  ventilation.  "‘oP- 

pr^uced  at  a  lower  ]^ge  co^  than  any  activities  in  the  city  in  which  it  The  building  should  have  ceilings  sev-  -  TL  f 

ofeer^pers  where  a  like  numl^r  of  pages  ^e  produced.  I  know  of  no  real  enteen  feet  Wh,  which  is  ample  height  ‘iX  T  oil  nLf 

are  produced  or  which  have  the  same  or  ^hy  such  a  building  should  be  for  installing  a  four  deck  press,  if  the  “Vw  /hr  L 

nearly  the  same  circulation.  „  but  there  are  many  reasons  decker  type  of  press  is  to  be  used.  This  journalism  since  he 

i  I  the  contrary.  In  the  first  place  ground  ceiling  Jl^  allLs  for  the  construction  fLm 

^ts  should  be  of  maple  Maple  has  5^  ^^ch  more  expensive  and  such  of  a  mezzanine  floor  over  the  business  it  jTi.  I ^  tEe  hT 

l*g  hfe  and  wearing  qualities.  t  does  3  ce  can  be  made  to  bring  larger  profits  office  if  future  growth  warrants  it.  The  of  S- 

mw-l,  L”"!  !"  °  business  where  freedom  of  business  office,  ^itorial  department,  cir-  ^ 

alco  passing  over  it  and  it  is  action  is  not  so  essential.  Traffic  condi-  culation  and  advertising  departments  will  p,.™  tool  lo  101  iLa  ivue  on  tEn  staff 

»lso  much  easier  on  the  worker  s  feet.  ,,-0  ai.uaH^s  a  00,.^/-.  of  a»in„  in  _  t _ *  Tu.,  _ tuo  rrom  1891  to  1911  he  was  on  the  staff 

under  the 
successors.  In 

,  fl  u  ij  k  I  •  nearly  all  cases  it  is  possible  to  buy  the  molding  machine  should  be  placed  in  the  "nJlra'rnL^anH'^VnL^KTfoJo  tkZ 

^t  floors  shou  d  never  be  used  in  any  „ccessary  ground  space  and  construct  composing  room  at  a  point  beside  the  door  literature,  and  ust  before  the 

It'sT  cerlaii  aToumTf  wear"Ind  STL^al^Tot  K’^oTL^aTa^^^L 

iM,  ■  ^  wear  ana  ,|uction  m  a  district  out  of  the  mam  foundry  is  in  a  room  by  itself  with  plenty 

on  these  floors  from  the  action  of  business  section  for  the  price  of  the  of  skylights  to  permit  the  smoke  and  metal 


muen  easier  on  tne  worker  s  leet.  ti^ns  are  always  a  source  of  delay  in  occupy  the  front  of  the  building.  The  r.L.c  LLTnr 

Maple  ,s  also  econoimcal  when  long  tting  roll  newsprint  into  the  building  com^sing  room  will  be  directly  back  of 

^s  considered  I  have  worked  on  j^e  printed  product  out  again.  In  thesrdep^rtments.  The  steam  tables  and  L  r^d  d^votTbi 

cement  and  steel  floors  many  times.  Ce-  „„rlv  all  cases  it  is  nossible  to  huv  the  mnlHimr  marbim.  sbonlH  be  nlared  in  tbe  be  resigned  to  devote  h 


in  a  district  out  of  the  main  foundry  is  in  a  room  by  itself  with  plenty  nilnkpcv^f^inilW^'^dnrinw  ^aT^rffer'^tbe 
u  I  tnirW  b  1  Aft  f  >  section  for  the  price  of  the  of  skylights  to  permit  the  smoke  and  metal  LnfliVt  ^  This  worlc  l«s  alreadv 

linotype  operators  ground  space  alone  in  the  congested  dis-  fumes  to  pass  out  and  this  room  can  be  ba« 

on  IS  tc  I  ^.rs  and  many  other  o^ralhons  that  ^^ict.  closed  off  from  the  rest  of  the  plant  when  attLtfon®  f^  wiHr^tb^^c 

wm  daily  work.  This  wear  i,,eal  newspaper  buildings  are  of  one.  metal  is  to  be  cleaned.  The  press  room.  aL  twl  TanLcsf  iliH^s  a^d  a 

will  L*^*^*^^  a  coarse  dust  and  this  dust  or  three  stories  in  height,  the  number  papers  storage  room  and  delivery  depart-  pp-man  edition  nhortlv  to  annear  A 
other  ^  bearings  and  stories  and  the  amount  of  floor  space  ment  will  occupy  the  balance  of  the  rear  p^pn-u  pHition  ba«  alreaL  an^L«1 

^er  parts  of  the  various  machines,  cans-  depending  on  the  size  of  the  city,  the  of  the  building.  With  this  type  of  build-  ^  Wric5  ca^^foto  fbi^a^  Mr 

If  vvear.  of  the  plant  and  the  possibilities  for  ing  and  plant  layout  the  straight  line  of  p„ilcrton  was  entrusted  with  a  nost  of 

keen  tb  cement  flors  in  your  planL  growth  in  the  future.  With  any  one  manufacture  can  be  carried  out  to  the  imnortance  nrenarlnir  dailv  Snorts 

J«P  them  well  painted  with  a  good  „{  the  three  styles  of  buildings  it  is  pos-  fullest  degree.  preparing  da  ly  reports 

heln*n?  floor  paint.  This  will  sjhie  to  have  plenty  of  natural  light  and  For  the  next  size  of  building,  for  larger  rLpral  Pershing  and'^h^s  stlJff  ^  ° 

win  pntf'T  However,  nothing  ventilation  and  they  will  allow  plenty  of  plants,  a  two  story  building  can  be  con-  aj  Fullerton^  bas  talfcn  bis  nlarc  in 

beinir  cement  flwrs  from  d^or  space  for  the  proper  arrangement  structed  which  can  be  arranged  for  a  preneb  innmalism  A  casual  mLcctinn 

^ng  chip^  and  once  wear  is  started  of  the  various  departments  so  that  all  larger  plant  in  which  the  operations  of  S  Robert  ^p  ^pr? 

rt  w.1  continue  operations  of  making  a  newspaper  can  be  the  varLus  departments  can  be  carried  to  bi. 

a  facinr*'- ii^f  i?  carried  out  with  a  forward  movement  out  perfectly.  In  this  type  of  building  the  American  nap^nf  that  news'mner  'pverv 

recpivi'n'  iri^ ^  factories  we  have  the  and  not  have  the  work  retracinj?  the  pR^th  entire  business  organization  can  be  taken  Pria-iv  the^  Fitram  nrintc  a  ni  JtpmQ 

ileoartmpnf^T^^T’  m^ufacturing  instead  of  continually  moving  forward  care  of  in  the  front  part  of  the  lower  rbosen  bv  Mr^  FulVerton  wWch  trives  to 

or  delivery  de-  toward  the  finished  product.  The  editor-  floor  as  in  the  one  story  building  and  more  rLdJr's  an  idl^T  tb.  tLnd  nf 

will  call  department.  We  ial  department,  engraving  department,  space  can  be  given  to  it  if  necessary  as  thnmrht  in  America  Accomnanvimr  tbe 

»nments'!b  ‘'‘imposing  room,  stereotype  department,  the  composing  room  and  editorial  depart-  extracts  is  alwavs  one  articU^bv^Mr 

^ents  the  receiving  department.  Here  pressroom  and  del  very  department  must  ment  will  be  on  the  second  floor  The  p  Vi  !  one  article  by  Mr. 

tierfir""!  department  wm  liaveThe  front  which  Te  exil  serh^^  on 

nones  feature  stories,  promotion  mater-  fere  with  proper  operation  of  these  de-  part  of  the  second  floor  and  the  composing  L,£s  in  pLeral  ^ 

‘”“stra-  partments  within  themselves  or  the  full  room  will  be  directly  back  of  it.  politics  in  general. 

factor received,  sorted  and  made  for  the  coordination  of  all  departments.  The  steam  tables  and  molding  machine  -  — 

^  moved  on  to  the  next  de-  The  DRid  circulEtion  of  a.nv  newst^aoer  will  h#*  in  thp  mTnnnQincr  rrar»m  ac  Old  laws  put  women  in  stocks  New 


ought  to 
fie  hta**" 


Oartmowvf  4.U  .  -  - -  V  \>||1  111  me  l  (KJIII  ils  IK 

imC  ■  A  com^sing  room,  where  the  is  its  principle  stock  in  trade  and  it  has  no  and  in  this  plant  also  the  stereotype 
g  ana  assembling  is  started.  As  it  value  until  it  is  in  the  hands  of  the  con-  chinery  for  making  flat  casts.  As 


ma-  ones  can’t  even  put  them  all  the  way  in 
the  stockings. — Columbia  Record. 
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EDITOR  ARRESTED  UNDER  GOSSIP  LAW  persons  repeating  or  scattering 

_ _ _ —  rumors  or  report  or  reports  must 

PREPARES  FOR  FINISH  FIGHT  ^ 

'oe  person  or  persons  furnishing  the  in- 

„  ,  „  r  r>  •  .  formation  upon  which  said  rumor  or 

Bruce  I.  Susong  of  Covington  (Ky.)  Post  Charged  with  Slander  report  was  based.” 


for  Criticising  City  Administration — First  Test  of 
Unique  Law  Passed  in  1924 


(.special  to  Editor  &  Publisher) 
pOVINGTON,  KY.,  July  22.— When 
Daniel  O’Donovan,  mayor  of  Cov¬ 
ington,  issued  a  warrant  charging  crim¬ 
inal  slander  against  Bruce  I.  Susong,  edi¬ 
tor  of  the  Kentucky  Post,  a  Scripps- 
Howard  newspaper  published  at  Coving¬ 
ton,  it  was  the  first  time  many  persons 
knew  that  the  1924  legislature  had  passed 
a  bill  known  as  the  “gossip  law,”  which 
made  it  a  crime  to  talk  about  candidates 
and  public  officials. 

Susong  chanced  upon  a  star  chamber 
session  of  the  city  commissioners  and 
learned  that  the  city  was  trying  to  bor¬ 
row  $50,000.  The  Kentucky  Post  printed 
the  story  and  then  quoted  former  mem¬ 
bers  of  the  finance  department  to  show 
that  to  the  best  of  their  recollection  this 
was  the  first  time  it  had  been  necessary 
to  borrow  money,  within  a  month  after 
the  collection  of  the  June  taxes. 

The  Mayor  took  the  position  that  the 
story  reflected  upon  the  city  and  that  it 
was  designed  to  injure  and  impair  the 
credit  of  the  city,  and  caused  the  issuance 
of  the  warrant  which  was  not  served 
until  the  following  morning,  when  Su¬ 
song  made  bond. 

Susong  in  telling  the  story  of  his  arrest 
says ; 

“The  invoking  of  the  gossip  law  which 
was  passed  at  the  last  legislature  solely 


Bruce  I.  Su^ion)^ 


for  the  purpose  of  keeping  one  candi-  such  person  is  a  private  citi/en  or  officer  months.” 
date  from  circulating  reports  about  an-  or  candidate  for  office,  shall  be  deemed 
other,  came  as  a  surprise.  '  ,  „  guilty  of  a  misdemeanor  and  upon  con- 

“It  followed  a  long  fight  of  the  Ken-  viction  shall  be  fined  not  less  than  ten 
tucky  Post  against  the  city  administra-  (^iq)  dollars  or  imprisoned  not  less  than  Karl  ] 


The  law  has  not  been  tested  in  the 
higher  courts,  but  it  will  be  if  the  local 
courts  attempt  to  enforce  it,  according 
to  Mr.  Susong.  The  Mayor  apparently 
presumed  that  the  newspaper  when  it 
said  that:  “Those  who  have  held  posi¬ 
tions  in  the  city  financial  department 
say  that  insofar  as  they  can  remember, 
this  is  the  first  time  that  the  city  was 
broke  within  a  month  after  the  collec¬ 
tion  of  the  June  taxes,”  that  the  news¬ 
paper  would  not  be  able  to  produce  any 
witness  to  substantiate  the  statement. 

Another  serious  fault  with  this  law, 
Mr.  Susong  declared,  is  the  fact  that  it 
carries  a  clause  which  would  make  a 
reporter  or  an  editor  divulge  the  source 
of  confidential  information  or  else  go  to 
jail  from  10  to  50  days. 

“Many  newspaper  men  have  spent 
hours  in  jail  because  they  would  not 
violate  a  confidence  anil  were  held  by 
the  courts  to  be  in  contempt,  but  this 
Kentucky  law  if  it  is  held  valid  would 
make  of  that  newspaper  man  a  criminal, 
one  guilty  of  criminal  slander,”  he  stated. 

“It  so  happened  in  this  case  that  the 
offending  item  was  not  gossip  in  any  way, 
shape  or  form,  and  can  be  substantiated, 
and  this  affords  the  Scripps-Howard 
newspapers  the  opportunity  of  testing 
the  law  which  if  applied  to  newspapers 
would  gag  every  editor  in  the  state. 

“Lxically  the  suit  gives  the  Kentucky 
Post  the  opportunity  to  delve  into  the 
fiooks  of  the  city  and  bring  to  the  light 
of  day,  many  of  the  things  at  which  the 
paper  has  hinted  during  the  past  few 


K.  R.  Haggenjos  Dead 


tucky  Fost  against  the  city  aaministra-  ($10)  dollars  or  imprisoned  not  less  than  Karl  R.  Haggenjos,  56,  for  35  years 
tion  which  for  18  months  has  refused  to  jq  days  or  more  than  50  days  or  both  prominent  in  Illinois  newspaper  circles 
comply  with  the  law  and  publish  monthly  jq  fined  and  imprisoned  for  each  offense,  and  until  two  years  ago  head  of  the 
statements  and  which  refused  to  have  “And  the  persons  so  repeating  or  Haggenjos  Newspaper  .\ssociation. 


MELVILLE  STONE  CRUISES  WITH  COOUDGE 


statements  ana  wnicn  reiusea  lo  nave  persons  so  repeating  or  Haggenjos  Newspaper  Association, 

Us  books  audited  at  the  end  of  the  last  scattering  such  report  or  reports  shall  which  printed  13  county  newspai^rs  and 
1  T,  L  f  deemed  guilty  unless  he  or  she  is  his  own  the  Illinois  Democrat,  died  July 

The  Kentucky  Post  has  from  able  to  show  to  the  satisfaction  of  the  16,  in  his  home  in  Galesburg.  Mr.  Hag- 

to  time  asked  quesUons  concerning  the  court  or  jury  hearing  the  case,  that  he  geiijos  was  born  in  Chicago,  Feb  19, 
handling  of  specific  funds,  but  was  never  carefully  investigated  the  1859.  He  learned  the  printers  trade 

able  to  get  a  show  down  from  the  city  source  and  foundation  of  such  reports  and  went  to  Denver  in  1882  where  he 
officials,  who  apparently  elected  to  ig-  d,a{  there  were  reasonable  grounds  published  the  Denver  Freie  Presse  and 

nore  the  suggestion  that  the  people  were  repeating  same,  and  in  order  that  Denver  Volksblatt,  returning  to  Illinois 

entitled  to  see  the  figures.  such  defense  shall  be  available  the  per-  in  1891 

“In  its  investigations  the  Kentucky 

Post  found  that  the  1924  apportionment - 

MELVILLE  STONE  CRUISES  WITH  COOUDGE 

and  paid  for  the  year  previous;  that  no  _ _ _ _ _ _ 

reference  was  made  in  the  financial 
statements  at  the  end  of  the  year  to 
some  $20,000  which  had  been  paid  into 
the  city  treasury  by  the  Kentucky  Jockey 
Club;  that  the  commissioners  were  try¬ 
ing  to  tie  the  city  up  to  an  $850,0fK) 
electric  contract,  for  its  waterworks, 
when  a  steam  plant  was  already  in  op¬ 
eration;  that  the  emergency  water  main 
to  the  reservoirs  went  to  a  dead  end, 
one  mile  from  the  source  of  the  water 
and  many  other  things  of  unusual  in¬ 
terest  to  the  taxpayers. 

“The  Post  backed  a  referendum  on 
the  electric  light  deal  and  in  10  days 
more  than  6,000  signed  the  petitions,  and 
then  the  commissioners  refused  to 
recognize  the  right  of  the  people  to  vote, 
holding  that  the  petitions  had  not  been 
properly  handled  after  they  had  been 
circulated. 

“The  city  officials  were  boasting  of 
the  fine  financial  condition  of  the  city, 
when  the  Post  chanced  upon  the  secret 
meeting  in  which  it  was  revealed  that  it 
was  necessary  to  borrow  money This 
apparently  caused  the  city  officials  to 
think  that  it  was  high  time  that  the 
paper  be  silenced  and  the  gossip  law 
was  brought  into  play.” 

The  law  reads : 

“Repeating  or  spreading  false  and 
slanderous  reports :  Penalty :  Defenses. 

“That  any  person  who  shall  wilfully, 
knowingly  or  maliciously  repeat  or  com-  President  Coolidge  and  Melville  E.  Stone,  counsellor  of  the  Associated  Press 

municate  to  any  person  or  persons  a  in  yachting  garb  aboard  the  Mayflower,  Mr.  Stone  was  the  house  guest  of 

false  rumor  or  report  of  a  slanderous  President  and  Mrs.  Coolidge  at  White  Court,  Swampscott,  Mass.,  for  several 

or  harmful  nature  or  which  may  be  det-  days  last  week.  He  enjoyed  a  cruise  which  the  Presidential  party  took  to 

rimental  to  the  character  or  standing  Quincy,  Mass.,  where  they  visited  the  tombs  of  John  Adams  and  John  Quincy 

of  such  other  person  or  persons,  whether  Adams. 


President  Coolidge  and  Melville  E.  Stone,  counsellor  of  the  Associated  Press 
in  yachting  garb  aboard  the  Mayflower,  Mr.  Stone  was  the  house  guest  of 
President  and  Mrs.  Coolidge  at  White  Court,  Swampscott,  Mass.,  for  several 
days  last  week.  He  enjoyed  a  cruise  which  the  Presidential  party  took  to 
Quincy,  Mass.,  where  they  visited  the  tombs  of  John  Adams  and  John  Quincy 
Adams. 


WOODBRIDGE  TRAVELS  6,000 

MILES  TO  ATTEND  THREE 
CONVENTIONS 

A  JOURNEY  of  6,000  miles,  from 
Harrogate,  England,  to  Seattle, 
Wash.,  in  two  weeks,  has  just  been 
completed  by  C.  K.  Woodbridge, 
president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  and 
president  of  the  Dictaphone  Cor¬ 
poration,  New  York. 

Nine  days  after  his  election  at 
the  World  Advertising  Convention 
in  Houston  in  May,  President 
Woodbridge  sailed  for  Europe, 
where  he  has  been  the  guest  of 
Advertising  Clubs  in  England, 
France,  Belgium  and  Holland.  He 
attended  the  first  annual  British 
Advertising  Convention  at  Harro¬ 
gate,  July  4-8,  sailing  from  South¬ 
ampton  on  the  Homeric  the  day 
that  convention  closed.  He  ar¬ 
rived  in  the  United  States  Wed¬ 
nesday,  July  15,  addressed  the 
convention  of  the  American  Photo- 
Engravers  Association  in  New 
York,  July  16-18  and  left  immedi¬ 
ately  for  the  annual  convention  of 
the  Pacific  Coast  Advertising  Clubs 
Association,  Twelfth  District,  held 
in  Seattle,  July  20-22. 


TRADE  PAPER  AD  COPY 
EUGIBLE  FOR  PRIZES 

Committee  in  Charge  of  Harvard 
Advertising  Awards  Rules  Business 

Journals  Come  Under  Periodical 
Classification 

The  Committee  in  charge  of  the  Har¬ 
vard  Advertising  Awards,  founded  in 
1923  by  Edward  W.  Bok,  has  issued  a 
statement  calling  to  the  attention  of  in¬ 
dustrial  advertisers  and  those  using  busi¬ 
ness  and  trade  papers  that  advertisements 
or  advertising  campaigns  appearing  in 
the  business  press  are  eligible  for  con¬ 
sideration  under  the  terms  of  the  Awards 
for  1925.  In  the  formal  announcement 
the  awards  were  “restricted  to  news¬ 
paper  and  periodical  advertising  in  the 
United  States  and  Canada.”  Under  the 
ruling  of  the  Committee,  therefore,  busi¬ 
ness  and  technical  papers  are  included 
under  the  term  “periodicals.” 

According  to  the  Committee,  inquiries 
from  some  industrial  advertisers  indicatd 
that  they  were  uncertain  whether  their 
campaigns  and  advertisements  were  el¬ 
igible.  While  no  special  awards  have 
been  provided  for  industrial  or  trade  ad¬ 
vertising  as  contrasted  with  consumer  ad¬ 
vertising,  the  industrial  advertisements 
and  campaigns  are  eligible  to  compete 
under  the  classification  of  awards  as  set 
up,  which  provides  three  awards  of  $2000 
each  for  campaigns  and  research,  a^ 
three  $1000  awards  for  meritorious  in¬ 
dividual  advertisements.  According  to 
the  Committee,  the  Jury  will  be  in¬ 
structed  to  consider  compaigns  and  ad¬ 
vertisements  with  especial  attention  upon 
the  problem  which  the  advertiser  facts 
and  the  skill  and  ingenuity  with  which 
the  advertiser  has  met  his  problem.  For 
the  current  year  advertising  published 
during  the  period  from  Oct.  1,  1924,  to 
Jan.  1,  1926,  is  eligible  for  consideratiai 
Submittal  to  the  Harvard  Business 
School,  however,  must  be  made  by  Dec 
31,  1925. 


L.  L.  Smith’s  Son  Drowned 

Edwin  Mansfield  Smith,  eighteen,  son 
of  LeRoy  L.  Smith,  editor  and  publisher 
of  the  Long  Island  City  (N.  Y.)  D(^J 
Star,  was  drowned  July  18,  while  serving 
as  a  councillor  at  a  boy’s  camp  at 
Mountain  Park,  established  and  main¬ 
tained  by  Lawrenceville  School  of  Law- 
renceville,  N.  J.,  where  the  young  no^ 
was  preparing  to  enter  Princeton  Uni¬ 
versity.  His  home  was  at  Forest  Hilft 
L.  I. 


NEW  PUBLIC  LEDGER  BUILDING  COMPLETED 


S  old  brownstone  building  with  a 
^mansard  roof,  a  quaint  storehouse  of 
.ditldn  whose  history  is  in  large  part 
e  history  of  this  city,  has  become  a  tra- 

It  stood,  still  gallant  m  its  desolation. 
Sixth  and  Chestnut  streets,  and  it 
id  bwn  the  home  of  the  Philadelphia 
Ledger  since  June  20,  1867. 

There  has  risen  in  its  place  a  fine. 
,1!  equipped  new  building.  This  is  the 
:’s  home  of  Cyrus  H.  K.  Curtis’  Public 
,:dger,  morning,  evening  and  Sunday, 
d  Ae  Sun,  a  Curtis  tabliod.  It  is  the 
rest  newspaper  mechanical  plant  in  the 
ijrld,  to  describe  it  precisely. 

It  is  one  more  achievement  to  gratify 
nnicipal  pride,  one  more  means  of  ser- 
;ct  to  the  city  and  the  Nation,  and  it  is 
1  replacement  which,  while  made  not 
ithnut  sentimental  regret,  was  one  of 


machines.  The  paper  is  fed  upward,  and 
provision  has  been  made  for  changing  the 
rolls  of  paper  without  stopping  the  pressr 
The  press  battery  consists  of  three  rows 
of  Hoe  super-presses,  each  128  feet  long, 
and  each  made  up  of  twelve  eight-page 
units  which  are  capable  of  operating  h» 
almost  any  combination  that  may  be 
needed  in  modern  newspaper  practice. 
These  three  presses  are  the  equivalent  o» 
twelve  sextuple  presses.  Running  on  » 
24-^ge  paper,  their  capacity  is  360,000' 
copies  an  hour  or  270,000  copies  an  hour 
when  running  on  a  32-page  paper. 

The  shape,  height  and  general  design 
of  the  press  room  is  such  as  to  make  a* 
spectacular  view  from  any  part  of  the 
railetl  gallery  which  runs  along  all  sides 
and  permits  visitors  to  look  down  on  the 
entire  area  and  see  the  press  operations 
both  in  detail  and  in  bird’s  eye  view  as 
a  whole.  An  interesting  part  of  these 
operations  is  the  delivery  of  the  news¬ 
papers  from  the  press  to  an  endless  beht 
conveyor  which  delivers  the  newspapers 
as  fast  as  they  are  printed  to  the  deliv¬ 
ery  trucks. 

As  these  conveyors  at  present  occupy 
the  spaces  ultimately  intended  for  ad^- 
tional  presses,  the  ceiling  above  them  has 
been  built  with  openings,  temporarily 
closed  by  removable  concrete  disks.  When 
the  presses  are  needed,  the  present  hori¬ 
zontal  delivery  system  can  thus  be 
switched  instantly  to  a  vertical  system, 
for  which  provision  has  been  made  on 
the  floor  above  the  presses. 

.\n  impressive  characteristic  of  ffte 
press  room  is  the  electric  control  system’ 
for  the  whole  building,  which  is  installed 
in  the  great  electric  room  off  the  gallery. 

Along  the  entire  Seventh  street  side 
of  the  building  is  the  delivery  platform, 
giving  a  great  space  for  trucks,  and  per¬ 
mitting  them  to  receive  their  loads  and 
get  away  in  a  minimum  of  time.  As  tlic 
belt  conveyors  are  directly  inside  of  iIk 
platform  doors,  this  big  delivery  area 
makes  it  possible  actually  to  deliver 
.  ~  ,  ,  ,  “from  press  to  truck”  for  the  newspapers 

A.S  the  composing  room  has  the  roof  have  only  a  limited  distance  to  tr^el- 
tor  Its  ceding  It  has  been  feasible  to  apply  a  vital  consideration  in  the  case  of  a 
natural  ventilation  by  means  of  many  newspaper  establishment  where  the  deliv- 
large  ventilator  opbnings,  which  do  away  ery  problem  is  almost  continuous  With 
wMth  blowers  and  other  artificial  means,  never  less  than  three  regular  editions 
Other  details  of  hygiene  are  provided  for  of  the  Morning  Ledger  and  eight  of  the 
with  various  installations,  ranging  from  Evening  Ledger,  the  importance  of  unim- 
bubb  mg  fountains  with  cooled  water  peded  progress  from  copy  to  completed 
supply  to  marble-tiled  shower  baths  for  press  product  and  delivery  is  obvious. 
€\cry  department.  ...  Efficiency  in  newspaper  production  has 

Ihe  building  where  the  mechanical  not  been  the  sole  consideration  in  the 
units  are  installed  has  been  constructed  adoption  of  so  spacious  a  plan.  The  non- 
practically  without  a  basement.  The  mechanical  departments  of  the  newspaper 
press  room  floor  is  four  feet  above  the  have  profited  from  the  same  forethought 
sidewalk  level,  and  this  has  made  it  pos-  for  lots  of  room,  light  and  air,  and  the 
sible  to  lay  out  the  great  paper  reel  room  quarters  of  the  editorial  and  art  depart- 
under  It,  so  that  it  is  only  five  feet  ments  are  ample  and  most  attractive, 

below  the  street  level,  with  windows  or.  The  department  heads  who  work  to- 

all  sides.  The  steel  floors  are  grooved  gether  in  the  production  of  this  news- 
into  tracks  and  provided  with  innumerable  papeer  plant  are  Charles  F.  I.ange,  fore- 
turn  fables,  so  that  the  rolls  of  paper  are  man.  Evening  Public  Ledger  composing 
moverl  to  storage  or  to  presses  without  room;  Charles  L  Buecker,  foreman  Ptib- 
requiring  labor  other  than  to  swing  them  lie  Ledger  composing  room;  Joseph  Sla- 
to  the  individual  transport  tracks.  vin.  foreman,  engraving  room;  Charles 

The  incoming  pajicr  supply  is  brought  Bowen,  foreman.  Evening  Public  I.edger 
into  the  reel  room  direct  from  the  motor  stereotype  room;  Sealmore  Ixifland,  fore¬ 
trucks  on  Sansom  street  by  a  lowerator  man.  Public  I.edgcr  stereotype  room; 

which  in  itself  a  mechanical  wonder,  for  Raymond  O.  T’ayne,  foreman.  Evening 

it  is  guaranteed  by  the  makers  to  be  cap-  I’ublic  Ix'dger  press  room;  Abraham 
able  of  handling  sixty  rolls  of  paper  a  Vickers,  foreman.  Public  Ledger  press 
minute.  While  no  such  achievement  is  nxim ;  William  F.  Shirley,  foreman,  color 
demanded  of  it,  the  handling  of  the  paper  press;  Arthur  E.  Simmonds,  foreman, 
in  the  Ledger  establishment  is  one  of  rotogravure  etching  room;  Frank  Arms- 
many  important  details,  and  this  install-  thal,  foreman,  rotogravure  press  room; 
ment  means  a  notable  economy  of  time  Charles  B.  Reed,  chief  engineer, 
and  labor  in  a  department  where  the  reg-  Editorial  and  business  executives  of 

ular  normal  paper  storage  is  3.000  to  the  Public  Ledger  are :  David  E.  Smiley, 
4,000  rolls.  editor;  Morris  Lee,  managing  editor; 

This  storage  is  so  devised  that  it  is  Harry  Nason,  city  editor.  Evening  Led- 
eqnally  easy  to  deliver  rolls  to  it  and  to  ger;  Samuel  Schwab,  city  editor.  Mom- 
take  them  away  from  the  presses.  The  ing  Ledger;  John  C.  Martin,  general 
where  they  set  stock  and  individual  transport  trucks  or  cars  have  manager;  George  F.  Goldsmitth,  advCT- 
is,  which  are  handled  in  a  access  to  all  points  of  the  area,  and  as  tising  manager;  J.  M.  Annenburg,  cir- 
r.  A  linotype  machine  is  the  reel  feed  for  the  presses  is  on  this  culation  manager ;  M.  H.  GreenwaW, 
the  press  room  for  “fudge”  floor,  they  deliver  the  rolls  direct  to  the  classified  manager. 


The  new  establishment,  now  almost 
sdy  for  occupancy,  will  occupy  an  en- 
{  city  square,  bounded  by  Sixth,  Sev-  to  ts 
;h.  Qientnut  and  Sansom  streets.  ceilii 

.Mready  the  orders  have  gone  ’round  t(X)tl 
c  building  to  “pack  up  and  get  ready”  area, 
d  it  is  expected  that  early  in  September 
e  building  will  formally  be  opened. 

mechanical  end  of  the  plant  will  re¬ 
sin  in  the  new  unit  fronting  on  Sev- 
.;h  street.  The  editorial  and  business 
ikes  will  be  permanently  housed  in  the 
sin  section  of  the  building,  which  fronts 
xth  street. 

Twelve  new  press  units  have  just  been  is  a 
A-rcd  for  immediate  delivery  and  these  si)eed 
::1  be  in  working  order  when  the  build- 
shall  be  formally  opened.  The  struc- 


fronts,  its  corrections  and  another  is  used  for  han- 
is  a  saw-  dling  the  mailing  list, 
the  whole  The  machines  in  the  news  and  display 
.  ,  ^  groups  are  set  in  alleys  of  four  machines 

ce  has  the  abreast.  In  a  floor  trench  for  each  alley 
fit  IS  not  are  pipes  for  water,  compressed  air, 

8"*-  drainage  and  gas,  the  latter  being  merely 

an  emergency  supply,  as  the  machines 
makes  it  have  electric  pots.  Each  advertising  dis- 

largest  newspaper  comj^sing  pjay  machine  has  a  steel  table  for  .sorts, 

I  c  'u  *  chiefly  aiui  a  steel  cabinet  for  sort  storage  is 

on  the  fact  that  display  composition  today 

task  calling  for  both  volume  and 
in  a  degree  that  makes  enormous 
pressure  to  the  moment  of  press  time. 

. . . . — -  The  linotype  machines  and  all  other 

:re  is,  architecturally,  similar  to  the  equipment  have  been  placed  in  two  great 
irtis  Building,  so  far  as  the  frontage  groiqw,  one  for  news,  and  the  other  for 
concerned.  Between  the  two  buildings  display,  with  the  control  in  the  center, 

Sansom  street.  _  The  street  will  be  aj]  so  arranged  that  both  news  and 
:;mented  by  a  big  open  driveway  that  advertising  type  matter  converges  to 
divide  the  home  of  the  Curtis  mag-  the  make-up  tables,  which  are  at  the 
.me  publications  from  the  Curtis  news-  entrance  to  the  stereotype  rooms. 
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STREET  BULLETINS  WRITTEN  TO  SELL  PAPER: 

Fine  Art  in  Bulletin  Writing  of  London  Editors  Compared  With  American  Methods — Box  Car  Lettei 

^HE  writing  of  street  bulletins  to  an-  Used  to  Create  Interest  But  Not  Tell  Story  to  “skim  the  news  pan”  by  radio  bul 


Chrciniclel 


'T’HE  writing  of  street  bulletins  to  an¬ 
nounce  news  events  and  promote 
street  sales  has  become  a  line  art  in 
London. 

Every  London 
daily  and  some 
weekly  newspa¬ 
pers  employ  this 
means  of  circula- 
t  i  o  n  promotion, 

and  the  printed  wednesdat.  may  la 

poster  has  become  - 2 - 

an  institution  and 
one  of  the  color¬ 
ful  elements  of 
the  street  life  of 
the  British  metro¬ 
polis. 

The  printed 
news  bulletin  has 
had  varying  use 

American  HH  H|| 

It  is  by  no 

means  uncommon  H 
in  dozens  of  cities,  ■ 

although  the  ten-  _ 

dency  in  America 
is  to  advertise 
features  rather 
than  news.  Many 
newspapers,  how- 

ever,  while  not  BMAE  AE 
printing  page  rAW  W 
news  bulletins, 

and  distributing  - 

them  to  newsboys  l.ondon  bulletin  meth 
and  newsstands,  street 

do  maintain  street 

bulletin  boards,  constructed  on  the  face  of 


ICEBER 


l.oiidon  bulletin  method  devised  to  create 
street  sales. 


_ SATUROit,  NOi  IS.  _ 

J.  H.  Qarldn,  local  baseball  owner,  announces 
readiness  to  sell  Hartford  Eastern  League 
franchise  and  local  baseball  realty. 

Yale -Princeton  game  at  Princeton  today 

rank  as  leading  eastern  football  game  of  year. 

George  Eastman  gives  (2,500,000  toward  Roch¬ 
ester  university  building  fimd. 

Railroad  wreck  near  Wabasso,  Florida,  takes  toll 
of  4  dead,  18  infured. 

Revision  of  tax  law  should  not  be  attempted  until 
end  of  fiscal  year,  Gxdidge  holds. 

Mrs.  Gxilidge  will  christen  Z-R-3,  the  “Los  Angeles,” 
next  week. 

Prominent  Cleveland  attorney  held  as  ringleader 
in  counterfeit  war  savings  stamp  plot 

Mrs.  Harding  holding  own  after  critical  night. 

Weather  forecast:  Unsettled  tonight  and  Sunday; 
propaUy  rain;  little  change  in  temperature. 

INew  England  newspapers’  bulletin  which 
[  actually  substitutes  for  the  newspaper. 


I  L' J  L 


to  “skim  the  news  pan”  by  radio  bull- 
tins  or  printed  bulletins  posted  in  th; 
street,  a  gratuitious  service  mi]jtatir.j 

-  against  the  -2 

facsimile  repp, 
duction  of  nevs: 
bulletins 

^  o”  this  page  is 

SHI  E  DF 

newspaper 
its  news  away? 

Really,  the  con- 
diet 

^  t  he  respec 
five  philosophy 
■  of  the  editon^ 

B  and  the  business 

departments.  Tht 
^  .  rightful  spirit  o; 

B  H  ■  H  the  editorial  de 

K  H  B__  partment 

B  H  fde 

without  stint 
_  pour  out  inf  inr. 

BBBBBBB  3 

B  B  without  r  ' 

sideration 
muneration  or 
»  balances  of  ser 

- -  vice.  On  th- 

ost  to  get  the  facts  other  hand  tht 

ly  this  bulletin.  rightful  spirit  : 

“  the  commerce' 


A  BILL 


I 

I  .  .  u 


Must  buy  the  Post  to  get  the  facts 
indicated  by  this  bulletin. 


.  .  “  t  n  e  commerce 

1  wo  bulletins  liave  been  selected  as  the  iiage,  is  so  complete  that  it  is  a  bulletin  side  of  the  newspaper  is  to  merchand 
lost  conspicuous  instances  of  the  wrong  substitute  for  the  newspaper  itself.  A  the  newspaper’s  natural  commoditv-2; 


the  office  building,  where  news  announce-  most  conspicuous  instances  of  the  wrong  substitute  for  the  newspaper  itself.  A  the  newspaper’s  natural  commodity-' 

nlents  are  made.  There  is  an  art  in  and  the  right  way  of  preparing  news  total  of  nine  news  subjects,  rather  than  news. 

writing  such  advertisements  of  the  day’s  bulletins,  found  in  Mr.  Stone’s  collection,  one  smash,  have  been  selected  for  it.  Behind  this  natural  conflict  lies  t- 

events,  to  sell  papers.  I^ne  represents  the  London  suggestive  The  type  is  small  in  comparison  with  controversey  concerning  how  much 

It  is  the  fine  news  psychology  of  the  method ;  the  other  the  method  of  a  New  the  huge  letters  of  the  London  bulletin  how  little  a  posted  news  bulletin  may  say 

London  printed  bulletin  that  is  the  con-  England  newspaper  that  publishes  and  spreads.  Nothing  is  left  to  the  imagina-  The  use  that  newspaper  members  of  t 

cem  of  this  article.  It  is  a  study,  not  distributes  page  bulletins  for  street  post-  tion.  “J.  H.  Clarkin,  local  baseball  Associated  Press  make  of  news  by  bn) 

only  of  news  writing,  but  is  a  significant  ing.  owner,  announces  readiness  to  sell  Hart-  letin  pasting  has  long  been  a  subject 

lesson  in  general  advertising  copy  which  The  London  bulletin,  in  box-car  type,  ford  Eastern  League  franchise  and  local  Jiscussion  in  that  organization.  Tne  k.  P 
stimulates  imagination,  creates  demand  says :  “Big  Liner’s  Iceberg  Adventure  baseball  realty,”  reads  the  first  item,  and  law  on  the  subject  in  the  1925  report » 

and  does  not  “give  away”  so  much  —Page  of  Pictures.”  It  is  calculated  to  the  information  surely  suffices  for  any  as  follows:  “Resolved,  That  the  puK 

information  that  the  demand  is  satisfied,  make  the  man  in  the  street  dig  for  a  casual  interest.  Persons  would  not  need  display  of  news  upon  bulletin  boards : 


For  years  Melville  E.  Stone,  the  vet-  penny.  What  liner?  Iceberg,  that  sounds  to  buy  the  paper  to  get  the  weather  fore-  the  main  office  or  branch  offices  of  - 
an  general  manager  of  the  Associated  exciting.  Did  it  hit  it?  Did  it  dodge  cast,  if  this  bulletin  were  available  to  newspaper  in  its  city  of  publication,  - 
ress,  and  now  its  councillor,  has  taken  a  it  by  some  clever  art  of  navigation?  them.  defined  in  its  certificate  of  membership 

..I..  In  nourc  Knllptin  tvtth  What  hanrw-ned?  What  dn  the  nictures  Free  niihlicatinn  r>{  newc  ha>;  Innir  Keen  nnf  /-nnctltnin  ->  : 


lively  interest  in  the  news  bulletin,  both  What  happened?  What  do  the  pictures  Free  publication  of  news  has  long  been  does  not  constitute  a  violation  of  the  1 
as  it  is  employed  here  and  abroad,  and  displayed  over  a  page  of  the  Daily  a  controversial  subject  in  American  laws  which  provide  that  no  member  sL 

from  his  collection  of  bulletins,  loaned  Chronicle  show?  The  bulletin  might  journalism.  There  is  a  school  of  news-  furnish  the  news  of  The  Associated  Pr«» 

for  the  occasion,  the  bulletin  exhibits  easily  have  been  written  in  another  way,  paper  men  who  believe  in  telling  the  peo-  in  advance  of  publication  to  any  persa 

shown  with  this  article  have  been  obtained,  without  such  aching  urge  to  the  buying  pie  the  flash  news  without  any  attempt  who  is  not  a  member  of  The  As^nrist; 

Naturally,  a  news  bulletin  represents  a  public.  It  might  have  read :  “Big  Liner  to  conserve  the  interest  for  circulation  Press ;  and 
ranid  piece  of  writing.  There  is  no  time  Dodges  Iceberg.”  Some  interest,  to  be  purposes'.  This  has  been  held  to  be  poor  “That  any  member  having  rep;?- 


having 


for  second  thoughts.  An  event  has  oc-  sure,  but  one  might  get  along  very  nicely  business,  commercially  illogical.  A  news-  branch  offices  in  other  cities  than  that 
curred.  The  news  has  flashed  into  the  with  as  much  information  as  that,  and  paper  is  a  commodity  and  its  content,  if  publication  may  exhibit  bulletins  tk- 
office,  has  been  edited  and  typed  and  is  not  invest  in  a  paper  containing  the  de-  known,  is  unsalable.  That  is  the  Eng-  unless  there  is  a  member  in  such  ci: 

now  whirling  through  the  press.  On  a  tails.  lish  view.  In  that  case  the  consent  of  the  local  mcr 

job  press,  or  on  the  bulletin  board  plat-  The  bulletin  issued  by  a  New  England  Radio  broadcasting  of  flash  news  has  ber  or  members  must  be  secured.  Sk 
form,  an  announcement  is  being  written  newspaper,  shown  in  facsimile  in  the  intensified  interest  in  the  bulletin.  In  a  Associated  Press  bulletins  exhibited  : 

to  sell  papers.  What  shall  it  be?  If  the  center  of  the  layout  at  tlic  top  of  this  sense  it  is  competitive.  The  tendency  is  members  must  be  plainly  marked 


news  is  told  in  the 
bulletin  there  is 
no  reason  for  the 
man  in  the  street 
to  buy  a  paper, 
unless  he  desires 
greater  detail 
than  that  con¬ 
tained  in  the  bul¬ 
letin.  But  if  the 
news  is  told  by 
suggestion,  stimu¬ 
lating  desire  to 
get  at  the  main 
fact,  the  bulletin 
sells  papers. 
Therefore,  the 
wrong  way  to 
prepare  a  bulletin 
for  circulation 
purposes,  accord¬ 
ing  to  advertising 
logic,  is  to  tell  the 
story  in  brief  in 
a  bulletin  which 
the  crowd  may 
read,  and  the 
right  w-ay  is  to 
prepare  a  bulletin 
which  whets  the 
appetite  and  de¬ 
mands  the  sale  of 
a  paper. 


W(tdikesday,  IBaT  13 


OATH  TO  THE 


This  I.K>ndnn  bulletin  is  intended  to 
sell  papers. 


TURF  BailsMRtt 

^  ..  CHEATEST FUEE  WSIIRAIICE 

SUIT:  imiiigillli 

RESULT  nmiiiirs 


EVENING 


PICnMES 


Stb 


lATl  NIGHT  SPECIAL  ED** 

In  Ixindon  you  get  your  result  in  the 
paper  itself. 


BY 


Appetizing  bulletin  of  Daily  Mail. 


ciated  Press. 

That  rule, 
amended,  k 
operated  sine 
1913. 

At  the  last 
nual  meeting 
the  A.  P.  a  r 
was  adopted  o 
tending  the  met 
ing  of  the  bul!.' 
rule  to  coyer ; 
new  situav ' 
arising 
broadcasting 
news  by  ra^ 
This  new  r.; 
permits  the  R-' 
broadcasting 
news  of  "t'i' 
scendent  naty' 
or  int  rnati  ' 
importance." 

Lonfion  ne- 
boys  usually  k 
out  the  late_» 
bulletin,  whicn  ^ 
furnished  fro^ 
the  delivery  R, 
with  the  f-:; 
of  papers, 
(Continued 
hate 
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UCENSING  IDEA  FOR  JOURNALISTS  GIVEN  TRIAL 

Journalism  Professor  E)raws  Up  a  Professional  Examination  for  Newspaper  Workers  and  Discusses 
Results — Declares  State  Press  Groups  Would  Administer  Questions  If  System  Were  Adopted 


would  happen  to  the  news- 
papers  if  we  licensed  reporters  and 
editors? 


By  LAWRENCE  W.  MURPHY 


editors?  nothing  which  might  interfere  with  the  Economics 

The  question  has  been  discussed  by  value  of  the  papers  might  occur.  The  Question  No.  9.  What  is  the  theory 
amateurs  and  professionals,  by  beginners  students  went  at  their  task  with  enthus-  of  the  business  cycle? 
and  by  patriarchs,  by  clergymen  and  pol-  iasm  and  good  will  and  did  a  serious  piece  General  Information 


and  by  patriarchs,  by  clergymen  and  pol-  iasm  and  good  will  and  did  a  serious  piece 
iticians.  So  long  as  the  problem  lay  in  of  work  on  every  set  of  questions  at- 
the  field  of  guess  work  one  man’s  guess  tempted. 


or  opinion  was  about  as  good  as  anoth- 


Question  No.  3.  What  is  meant  by 
atomic  energy?  Name  five  living  scien- 


There  were  ten  questions  on  each  sub-  tists  of  distinction. 

ct  and  the  length  of  this  material  pre-  Political  Science 


er’s,  but  when  the  problem  moved  into  ject  and  the  length  of  this  material  pre- 

the  scientific  laboratory  guesses  and  opin-  eludes  its  being  printed  in  a  short  article.  /->  *•  xt  e  xt  •  •  * 

ions  went  out  of  date  For  purposes  of  illustration  I  have  select-  Question  No.  5.  Name  six  important 

All  the  returns  have  not  yet  come  in,  ed  one  question  from  each  set  to  indicate  Pleasures  t  at  ave  been  acted  on  by 
so  far  as  laboratory  study  is  concerned,  in  a  general  way  the  character  of  the  e  m  Congress  during  the  past 

but  preliminary  observations  and  conclu-  questions  used :  tour  years.  How  do  you  distinguish  be- 

sions  have  been  reached  and  they  have  Reporting  tween  government  and  politics? 

an  important  bearing  on  the  final  solu-  Question  No.  6.  Criticize  the  follow-  samp  e  ques  ions  can  ar  y  ^ 


sions  have  been  reached  and  they  have 
an  important  bearing  on  the  final  solu- 


four  years.  How  do  you  distinguish  be¬ 
tween  government  and  politics? 

These  sample  questions  can  hardly  be 


<111  iiiiinji  laiik  iiiK  cfii  Lite  iiiidi  suiu**  iiic  luiitJW'*  a  e  •  ^  .x*  r  xt. 

tion.  In  presenting  tbe  following  report  ing  news  story.  Try  a  different  lead  on  ^onsidere  a  air  representation  o  t  e 
on  an  experimental  examination  to  de-  it,  rewriting  the  first  200  words :  (article  5^*;^  subject  because  great  care 


termine  the  fitness  of  candidates  “to  followed.) 


was  used  to  make  the  questions  cover 
many  phases  of  the  subject  with  which 
a  writer  should  be  familiar.  In  general 


write,  edit,  or  comment  on  general  news,”  Copyreading  and  Headwriting  many  pnases  oi  ine  suojeci  wun  wmen 
the  writer  does  so  with  an  appreciation  Question  No.  4.  What  are  the  import-  v  be  familiar.  In  general 

of  the  fact  that  great  care  must  be  taken  ant  things  to  remember  about  the  law  of  the  plan  of  the  paminer  to  extrart 

in  drawing  conclusions  from  the  data  ob-  libel?  ^  sufficient  amount  of  information  on  each 

tained  but  he  believes  at  the  same  time  Editorial  Writing  subject  so  that  the  know  ledge  of  tl^ 

that  the  material  is  of  such  importance  Question  No.  3.  Compare  the  sources  could  be  estimated  on  the  basis 

that  it  should  be  placed  before  the  profes-  from  which  an  editorial  writer  obtains  his  ot  those  answers.  *  r  *  i 

Sion  for  study  and  discussion.  material  with  those  from  which  a  re-  ,  T  ''i i 

In  response  to  an  invitation  twenty-five  porter  gets  his  and  show  the  importance  questions  and  all 

advanced  students  and  one  newspaper  of  each  source  to  both  reporter  and  edi-  as  many  su  jects  as 

man  a  Inral  npwcnanpr  inrial  writer  they  felt  that  they  could  pass.  _From_the 


in  drawing  conclusions  from  the  data  ob-  libel? 

tained  but  he  believes  at  the  same  time  Editorial  Writing 

that  the  material  is  of  such  importance  Question  No.  3.  Compare  the  sources 
that  it  should  be  placed  before  the  profes-  from  which  an  editorial  writer  obtains  his 
sion  for  study  and  discussion.  material  with  those  from  which  a  re¬ 


man  from  a  local  newspaper  volunteered  torial  writer. 


to  take  a  two-day  professional  examina¬ 
tion  at  the  Universitv  of  Illinois  recent- 


Principles  or  Ethics 


point  of  view  of  the  school  of  journalism 


(The  one  newspaper  man  can  be  of  faking  and  four  effects  of  it?  Is  fak- 


Question  No.  2.  What  are  four  causes  ^ho^e^l  f  ™mber  of  interesting 


discounted  as  he  disappeared  shortly  af¬ 
ter  the  first  set  of  examination  questions 
was  handed  out)  The  25  students  were 
all  preparing  for  the  practice  of  journal¬ 
ism.  had  all  studied  one  or  more  subjects 


ing  news  ever  permissable?  Why? 
History  of  Joi  rnai.ism 


things  in  relation  to  the  course  of  study, 
such  as  a  high  per  cent  of  failures  in  the 
fundamentals  of  economics,  hut  these  need 


Question  No.  5.  Outline  the' impr.rtant  be  considered  from  the  point  of  view 
developments  in  the  struggle  for  freedom  professional  and  general  interest. 


)f  the  press  giving  dates  and  identifying 


in  journalism  at  the  University,  had  all  adequately  the  perioils  or  events. 


worked  on  newspapers  for  six  months  or 
more.  Tlie  majority  of  them  were  mcm- 


Literatirf. 

Question  No.  4.  Name  ten  great  essays 


From  the  latter  points  of  view  the  ac¬ 
cumulated  evidence  indicated  tlie  follow¬ 
ing  conclusions : 

1.  Such  an  examination  is  practical 


bers  of  the  senior  class  and  were  about  by  English  writers  and  name  their  authors  for  journalists  who  expect  to  deal  with 


ready  for  graduation. 

The  examination  which  was  prepareil 
for  them  was  compiled  with  the  assist- 


and  the  approximate  time  of  appearance,  general  news. 


History 
Question  No.  10.  > 


ance  of  20  newspaper  men  on  large  and  the  reliability  of  material  in  history 
small  newspapers,  3  magazine  editors,  30  books?  Be  specific. 


heads  of  miscellaneous  departments  in 
American  colleges  and  universities,  and 


SiXTOLOGV 

Question  No.  9.  Explain  the  advan 


20  teachers  of  journalism,  who  submitted  tages  and  disadvantages  of  public  opinion 
suggestions  and  questions  for  use  in  the  as  a  means  of  control. 

examination.  _ 

The  general  plan  called  for  examina¬ 
tion  in  eleven  subjects  with  a  maximum  SONGS  OF 

period  of  two  hours  for  each  subject. 

The  students  assembled  at  9  o’clock  on  (irnifcH  Exclusively  } 

the  first  morning  and  began  work  on  the 
first  subject.  As  they  finished  with  one 

subject  they  were  given  the  questions  on  g  Henry  E 

the  following  subject  and  permitted  to  J  y  ^ 

begin  writing.  After  the  lunch  hour  all  I  wish  I  were  a  cul 

students  started  on  new  questions  which  Those  were  the 

none  had  seen.  The  examination  then  When  everything  wi 

continued  until  6  p.m.  This  procedure  \^en  rioting  roma 

was  repeated  on  the  second  day.  The  ex-  And  dreams  illur 

amination  room  was  fitted  up  like  a  city 

room  and  the  students  did  their  work  I  wish  I  rould  go  I 

on  typewriters.  _  And  hope,  as  ono 

The  subjects  chosen  for  the  examina-  For  fame  and  repui 

tion  were  agreed  on  without  prejudice  By  staggering  storii 

against  subjects  which  were  omitted.  Those  dream-hop 

Special  sets  of  questions  could  not  be  in-  d  i-  •  u 

eluded  on  such  divisions  as  agricultural  Reality,  it  has  no  i 

economics,  chemistry,  psychology,  philo-  -mT  i* 

Sophy,  geography,  home  economics,  and  '‘'j  in  life  the 

law,  but  conspicuous  ignorance  of  stu-  I-  «”d  other 

dents  in  these  or  other  fields  could  easily  Played  Johnny-oi 

be  identified  by  selected  questions  in  a  fire-alarm  half  i 

general  information  test. .  ^  .  As  that  one  did. 

In  final  form  the  questions  covered  the  cub-reporting, 

following  subjects  :  reporting;  copyread-  Seemed  leaping  up 

mg  and  headwritmg;  editorial  writing;  ambition’ 

history  of  journalism;  ethics  of  journal¬ 
ism;  literature  (general  and  American)  ;  I  wish  I  were  a  ci 

history  (general  and  American)  ;  soci-  O  futile  wish!  . 

ology;  economics;  political  science;  and  Go  traveling  forwa 

general  information.  In  the  journalism  My  dreams  and  pe 

subjects  the  examination  sought  for  a  Or  covered  up  v 

measure  of  achievement  and  appreciation 

of  basic  laws ;  in  literature  and  informa-  But  I  can  sit,  this 

tion  a  knowledge  of  general  character  And  I  can  drean 

and  broad  range;  in  history  and  social  A  flitting  moment 

science  a  knowledge  of  furiidamentals.  With  memories  ol 

The  usual  rules  of  an  examination  were  Those  lifting  da; 

enforced  and  the  experimental  nature  of 

the  problem  was  kept  in  mind  so  that  ■■ 


v  2.  Such  an  examination  is  easy  to  ad- 

What  determines  minister. 

terial  in  history  3.  Such  an  examination  weeds  out  the 
incompetent. 

-V  4.  Such  an  examination  stimulates 

:plain  the  advan-  tlx'  capable  to  do  better  work, 
of  public  opinion  5.  Such  an  examination  can  be  ad¬ 
ministered  withfiut  unfairness. 


SONGS  OF  THE  CRAFT 

(ll'riffcH  Exclusively  for  Editob  &  Quilisher) 

LONGING 

By  Henry  Edward  Warner 

I  wish  I  were  a  cub  again!  .  . 

Those  were  the  halcyon  days 
When  everything  was  just  ahead. 

When  rioting  romance  swiftly  sped 
And  dreams  illumed  the  ways! 

I  wish  I  rould  go  bark  again 
And  hope,  as  once  I  did. 

For  fame  and  reputation  won 
By  staggering  stories  I  had  done — 

Those  dream-hopes  of  a  kid! 

Reality,  it  has  no  thrill 
Like  romance;  there  is  not 
The  kirk  in  life  there  used  to  be 
When  I,  and  other  rubs  like  me 
Played  Johnny-on-the-Spot! 

No  fire-alarm  half  rouses  me 
As  that  one  did,  when  I 
Was  cub-reporting,  and  the  flame 
Seemed  leaping  up,  to  write  my  name 
On  my  ambition's  sky. 

I  wish  I  were  a  cub  again!  .  . 

O  futile  wish!  .  .  I  must 
Go  traveling  forward,  ever  on. 

My  dreams  and  pet  illusions  gone 
Or  covered  up  with  dust! 

But  I  can  sit,  this  quiet  night. 

And  I  can  dream,  forsooth!  .  . 

A  flitting  moment  I  can.  thrill 
With  memories  of  the  cub  days  still — 
Those  lifting  days  of  youth! 


6.  Such  an  examination  should  test 
knowledge  and  not  opinions. 

7.  Such  an  examination  does  not  in¬ 
terfere  with  freedom  of  the  press — it 
merely  increases  freedom  for  the  com¬ 
petent  and  interferes  with  inaccuracy. 

8.  A  committee  of  a  state  press  as¬ 
sociation  would  be  a  proper  organization 
to  supervise  such  tests  and  appoint  ex¬ 
aminers. 

9.  One  or  more  members  of  the  exam¬ 
ining  body  should  be  on  the  staff  of  a 
school  of  journalism. 

10.  Such  professional  examinations 
should  be  kept  out  of  the  hands  of  poli¬ 
ticians. 

The  examination  was  not  designed  as  a 
bar  to  the  performance  of  certain  duties 
on  a  newspaper  by  unlicensed  writers. 
Department  specialists  in  health,  legal  ad¬ 
vice,  beauty,  and  similar  matters  should 
be  licensed  as  specialists  in  medicine,  law, 
and  tte  other  fields  rather  than  in 
journalism;  beginners  should  be  permitted 
to  write  unimportant  assignments  to  ob¬ 
tain  practical  experience ;  society  editors 
and  others  who  do  not  write,  edit,  or 
comment  on  general  news  could  be  given 
special  standing  independent  of  examina¬ 
tion,  or  take  tbe  examination  if  they  so 
wished.  Special,  provision  could  be  made 
for  the  licensing  or  practice  of  editors  of 
very  small  community  weeklies. 

The  emphasis  on  the  ability  to  take  the 
news  as  it  comes  would  seem  to  indicate 
that  no  attention  was  given  to  specialists 
in  the  news  field  but  this  is  not  the  case. 
Specialization  should  be  basetl  on  a  com¬ 
plete  general  professional  education  as  it 
is  in  law,  meclicine,  and  the  other  profes¬ 
sions.  Thus  the  passing  of  the  general 
examination  would  be  a  step  in  the  pro¬ 
gress  to  an  intelligent  specialisation  or  a 
careful  general  practice. 

A  scientist  is  supposed  to  approach  a 
problem  without  any  special  end  that  he 
wishes  to  see  advanced.  He  should  not 
try  to  prove  that  something  is  good ;  he 
should  try  and  find  out  what  is  true.  The 
experimental  examination  was  a  scientific 
problem  in  this  sense.  It  was  not  con¬ 
ducted  for  the  purpose  of  proving  that 
licensing  of  journalists  and  examination 
of  journalists  had  strong  arguments  on 
their  side ;  it  was  undertaken  for  the  pur¬ 
pose  of  finding  out  just  what  licensing 
would  do.  The  investigator  offers  no 
program  for  the  establishment  of  lecens- 
ing  bodies ;  he  as  an  individual,  does  not 
urge  licensing  by  any  agency  or  a  com¬ 
pulsory  measure  during  the  early  stages; 
he  merely  announces  the  results  of  an  ex¬ 
periment.  If  the  results  urge  a  particular 
course  of  action  that  is  a  different  thing. 
The  newspapers  can  never  be  any  better 
than  the  reporters,  any  better  than  the 
beginners  who  can  write  on  whatever 
breaks.  If  the  beginners  are  stimulated 
and  improved  and  brought  to  a  higher 
standard  in  performance  and  outlook 
there  is  great  hope  for  a  better  and  more 
dignified  profession  and  great  hope  for 
better  newspapers  whether  they  be  large 
or  small.  But  again,  it  is  the  results 
that  speak  and  not  the  investigator. 

First  Woman  Reporter  111 

Tunie  Symonds,  the  first  woman  re¬ 
porter  in  the  United  States,  is  slowly  re¬ 
covering  from  a  serious  illness  in  a  New 
York  Hospital.  Past  68  years  of  age 
Mrs.  Symonds  was  featured  in  the  recent 
“Old  Timers”  number  of  the  Pen  &  Pen¬ 
cil  Club  News,  Philadelphia,  Pa.  She 
is  a  member  of  the  Philadelphia  Sunday 
Trcmscript  staff. 

Issues  Chicago  Agency  List 

C.  J.  Anderson  Special  Agency,  Chi¬ 
cago,  has  just  issued  its  1925  Chicago 
Telephone  List,  containing  the  names  and 
addresses  of  general  and  special  agencies 
in  Chicago. 
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MIAMI  NEWS  TOWER  FORMALLY  OPENED 


Beautiful  Structure  Modelled  After  Giralda  Tower  of  Spain  Rises  270  Feet  Above  Waters  of  Biscay ne 

Bay — Designed  to  Accommodate  Daily^s  Needs  for  50  Years 


(By  Telegraph  to  Editor  &  Publisher) 

IV/riAMI,  July  20. — Formal  opening  of 
the  new  tower  plant  of  the  Miami 
(Fla.)  Daily  News  is  attracting  thous¬ 
ands  of  visitors. 
The  building  rises 
270  feet  on  the 
shore  of  Biscayne 
Bay  overlooking 
Miami  harbor 
and  the  new 
^,000,000  munic¬ 
ipal  park.  It 
is  patterned 
after  the  Giralda 
Tower  in  Seville, 
Spain,  and  has 
been  called  the 
most  beautiful 
newspaper  plant 
in  the  world  as 
well  as  the  high¬ 
est  habitable  building  in  its  latitude. 

With  all  the  ornamentation  imported 
from  foreign  lands  and  the  striking  archi¬ 
tectural  beauty,  visiting  publishers  find 
that  efficiency  has  not  been  sacrificed.  The 
location  offers  unusual  rail  and  water 
transportation  facilities  as  well  as  an  at¬ 
tractive  view,  and  the  arrangement  of  the 
building  represents  the  utilitarian  stand¬ 
ards  set  by  the  most  modern  manufactur¬ 
ing  establishments. 

The  main  building  which  houses  the 
newspaper  plant  and  serves  as  the  base 
for  the  tower  is  marked  by  lines  more 
vigorous  and  dominating  than  the  famous 
Giralda  of  Spain.  High  stone  pillars  and 
stone  work  in  which  symbolic  figures  ap¬ 
pear  mark  the  entrance  on  Bay  Shore 
Drive,  a  boulevard  which  will  be  from 
100  to  2(X)  feet  wide  when  improvements 
are  completed.  The  lower  windows  are 
grilled  with  wrought  iron  while  an  elab¬ 
orate  balustradcd  balcony  sets  off  the 
windows  alwve,  with  their  decorative 
quatrefoil  set  in  deep  moldings. 

The  entrance  leads  to  an  equally  beauti¬ 
ful  lobby  with  Italian  travettine  stone 
walls,  an  irregular  or  “random”  pattern 
in  the  stone  floor  and  a  multicolored  ceil¬ 
ing  following  an  old  Spanish  model.  A 
huge  globe  representing  the  earth  and  en¬ 
cased  in  a  cloister  of  stars  lights  the 
lobby.  Over  the  entrance  to  the  elevators 
is  symbolical  stone  work  representing  the 
history  of  printing  and  other  figures  il¬ 
lustrating  the  union  of  knowledge  and 
labor  before  justice. 

restaurant  for  employes  is  just  off 
the  main  lobby.  Broad  stairways  sup¬ 
plement  the  elevator  service,  leading  to 
the  second  floor.  Vaulting  ceilings  are 


LUNA  PAUSES  IN  SOLITARY  FLIGHT 


Remarkable  night  picture  of  Miami  Daily  News  tc/wer,  with  a  silver  moon, 
vivid  in  the  tropical  atmosphere,  competing  with  showers  of  electric  light. 


supported  by  stone  pillars  with  an  antique 
finish  and  a  heavy  partition  inlaid  with 


imported  mosaic  tile  of  varying  pattern 
which  is  carried  out  in  the  walls  and 


floor  also  serves  as  a  counter  for  the 
various  departments.  Antique  lighting 
fixtures  of  hand  wrought  iron  enhance 
the  Spanish  effect. 

The  assistant  publisher’s  office  is  in  the 
northeast  corner,  with  the  bookkeeping 
department  along  the  north  wall.  The 
circulation  department  occupies  the  area 
west  of  the  bookkeeping  department  from 
the  north  wall  to  the  center  aisle.  The 
offices  of  the  business  manager  and  ad¬ 
vertising  manager  are  in  front,  near  the 
stairway  to  the  south  side.  Display  ad¬ 
vertising  occupies  the  space  along  the 
south  wall  adjoining  the  classified  adver¬ 
tising  department,  which  extends  from  the 
soutli  wall  to  the  center  aisle.  At  the 
west  side  is  a  “wall”  of  plate  glass  win¬ 
dows,  7  by  14  feet  each,  giving  a  view 
of  the  press  room,  and  a  library  with 
chairs  and  writing  desks  for  visitors,  who 
may  rest  here.  A  branch  post  office  also 
is  to  be  established  for  the  convenience 
of  the  city’s  transient  guests. 

On  the  third  floor,  the  elevators  open 
on  a  front  hallway  with  the  society  de¬ 
partment  and  reception  room  directly  op¬ 
posite. 

James  M.  Cox,  publisher,  has  a  suite 
of  rooms  in  the  northeast  corner  of  this 
floor.  A  large  reference  library  and  of¬ 
fices  of  editorial  and  special  writers  also 
open  on  the  front  hallway,  with  the  sports 
department  just  outside  the  entrance  to 
the  general  editorial  roms.  The  southeast 
corner  is  occupied  by  the  managing  edi¬ 
tor’s  office  and  immediately  north  between 
this  office  and  the  sports  department  is 
the  office  of  the  Sunday  editor  and  his 
assistant. 

Opening  on  both  the  front  hallway  and 
the  editorial  rooms  is  the  telephone  office 
which  handles  all  calls  and  telegrams.  An 
information  desk  is  just  outside  the  edi¬ 
torial  room.  Reporters’  desks  extend  in 
two  rows  to  the  city  desk  and  universal 
copy  desk  at  the  west  end.  The  state 
editor  and  market  editor  are  also  placed 
near  the  copy  desk,  back  of  which  are 
the  telegraph  rooms,  connected  by  wide 
glass  partitions  which  permit  copy  to  be 
passed  directly  from  the  operator’s  desk 
to  the  copy  desk  slot.  The  wires  of 
five  news  services  lead  directly  into 
the  telegraph  rooms.  Automatic  tickers 
record  the  one  report.  A  pneu¬ 
matic  tube  connects  the  copy  desk  with 
the  copy  cutter  in  the  composing  room. 

Four  telephone  booths  along  the  north 
wall  supplement  the  desk  telephones,  inter¬ 
office  dictograph  system  and  the  direct 
tire  alarm  going  which  provide  the  com¬ 
munication  svstem  of  the  editorial  rooms. 


Vaulted  offices  of  business,  advertising  and  circulation  departments,  unique 
and  impressive. 


Magnificent  room,  overlooking  the  sea,  occupied  by  society  editors  of  the 
Daily  News. 
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A  center  hallway  leads  to  the  “morgue” 
on  one  side  and  the  photographic  depart¬ 
ment  on  the  other,  both  just  north  of  the 
editorial  rooms.  Through  this  hallway, 
as  well  as  the  front  hall,  may  be  reached 
the  art  department  and  the  engraving  de¬ 
partment. 

Back  of  the  editorial  department  is  the 
composing  and  linotype  room,  75  by  90 
feet,  with  a  stereotyping  room,  45  by 
90  feet  adjoining  on  the  north.  Four¬ 
teen  transoms,  six  by  six  feet  each,  and 
four  windows  7  by  14  feet  each,  with 
white  walls  and  ceiling,  give  excellent 
light  in  the  composing  room.  All  benches, 
desks,  racks,  etc.,  are  of  steel.  Ten  Lino¬ 
types  and  six  Intertypes  form,  at  pres¬ 
ent,  the  Daily  News’  battery  of  type¬ 
setting  machines. 

Plate  conveyors  connect  the  stereotyp¬ 
ing  room  directly  with  the  press  room  be¬ 
low,  in  addition  to  a  stairway  and  corner 
post  elevator  which  may  be  loaded  or 
unloaded  on  three  sides. 

Freight  cars  on  the  tracks  along  the 
north  side  of  the  building  and  connect¬ 
ing  with  the  bay  front  piers,  may  load 
directly  on  this  elevator  from  one  side. 
.\nother  side  opens  on  the  ink  storage 
room  and  the  ink  receiving  room,  Ijelow 
the  stereotyping  room,  while  the  third 
side  opens  on  the  press  room  at  the 
ground  floor. 

The  press  room  is  30  feet  high  with 
a  floor  space  of  120  by  40  feet  providing 
for  four  large  presses.  Windows  on  all 
sides  and  white  walls  and  ceilings  make 
it,  like  the  other  sections  of  the  mechanical 
department,  exceptionally  light.  A  re¬ 
cess  high  in  the  wall,  with  a  platform 
opening  on  the  stairway  at  the  south- 
I  west  corner,  provides  for  the  two  panel 
i  switchboard  which  controls  the  huge 
i  presses. 

'  At  present  a  96-page  press,  with  a 
1  speed  of  18,000  copies  an  hour  at  the 
1  maximum  number  of  pages  or  36,000  an 
I  hour  at  48-pages,  is  kept  at  top  speed 
most  of  the  time  with  six  editions  daily 
and  two  for  Sunday.  The  units  are  de¬ 
tachable  and  may  be  operated  as  a  single, 
double,  triple,  sextet  or  double  sextet. 
Combinations  from  two  pages  up  may  be 
used.  Both  color  and  black  may  be  run 
at  the  same  time  and  the  work  of  the 
color  attachment  is  said  to  be  the  best 
in  the  south.  Ink  from  the  25-barrel 
capacity  drums  is  fed  by  air  pressure 
or  spray  system. 

Just  north  of  the  press  room  is  storage 
space  for  30  carloads  of  paper.  .A  sub¬ 
floor  keeps  the  paper  six  inches  above 
the  concrete  floor. 

Automatic  conveyors  carry  the  printed 
and  folded  paper  from  the  press  to  the 
mailing  room,  above  and  at  the  rear 
of  the  building.  Two  chutes  lead  from 
the  mailing  room  direct  to  the  loading 
platform  below,  where  daily  news  trucks 
stand  ready  for  duty. 

Twelve  coupes,  finished  in  a  distinctive 
•  color  with  the  News  Tower  reproduced 
I  on  either  door,  are  available  for  all  de¬ 
partments  of  the  paper  at  the  office 
garage  and  filling  station,  adjoining  the 
loading  shed  and  platform. 

Throughout  the  building,  from  ground 
floor  to  the  top  of  the  tower,  where 
government  lights  shine  50  miles  across 
the  sea,  equipment  is  new  and  of  the 
most  modern  type. 

Governor  Cox,  when  he  planned  the 
structure,  remarked  that  he  was  building 
for  50  years,  and  proposed  to  leave  noth¬ 
ing  undone  to  make  this  the  most  efficient 
and  most  beautiful  newspaper  plant  in  the 
world.  Phenomenal  growth  indicates  that 
expansion  will  be  necessary  even  in  this 
large  structure  before  many  years,  but 
architects  and  publishers  who  have  seen 
the  News  Tower  since  its  completion  say 
It  stands  without  a  peer,  despite  the  many 
larger  newspaper  plants  which  have  been 
completed  recently  and  are  noted  for  their 
beauty. 

The  architects  were  Schulze  and  Wever 
of  New  York.  The  general  contractors 
were  the  George  A.  Fuller  Construction 
Cc^pany  of  New  York  and  Miami. 

Ross  A.  Reeder  is  assistant  publisher 
M  the  Daily  News,  Morton  M.  Milford, 
*ditor,  and  Horace  E.  Loomis,  business 
"t^ager.  Ferman  W.  Wilson  is  news 
Witor,  Sam  M.  Ballard,  city  editor,  and 
H.  Dunlap,  advertising  manager. 


General  view  of  editnri.nl  deparlnicnl. 


Gorgeous  doorway  leading  from  main  lobby  to  business  offices. 


View  of  News  composing  room. 


AUTO  TRADE  TO  HAVE 
DAILY  NEWSPAPER 


Automotive  Daily  Newt  to  Begin  Pub¬ 
lication  in  New  York  Next  Month — 
Macfadden  Interested  in  Venture 
— A.  Johnston,  Editor 


1  he  .lutomolivc  Daily  .Vt’U’.'i,  a  daily 
trade  pai)er  devoted  to  the  automotive  in¬ 
dustry,  is  schetliiled  to  make  its  first  ap¬ 
pearance  in  New  York  early  next  month, 
according  to  a  statement  issued  this  week 
by  the  .Automotive  Daily  News  Publish¬ 
ing  Company,  1920  Broadway,  publishers. 

Bernarr  Macfadden,  publisher  of  maga¬ 
zines,  and  the  .Ww  York  Evening 
graphic,  a  tabloid,  is  interested  in  the 
venture. 

The  new  trade  paper  will  appear  every 
day  except  Saturday  and  Sunday,  .and  will 
'-ell  at  10  cents  a  copy  or  $12  a  year. 

According  to  the  statement,  it  will  be 
printed  on  newspaper  stock,  five  columns 
to  the  page,  fourteen  and  one-quarter 
inches  deep,  and  run  to  32  pages. 

P.ditorial  offices  will  be  in  the  Evening 
Graphic’s  plant,  25  City  Hall  Place,  in 
charge  of  Alexander  Johnston,  editor. 
Mr.  Johnston  was  formerly  for  five  years 
editor  of  Motor. 

<).  J.  Elder  is  president  of  the  new  pub¬ 
lishing  corp<iration.  He  is  also  vice- 
president  of  Macfadden  Puhlications,  Inc. 

E.  C.  Wright  and  George  M.  Slocum 
are  vice-presidents.  .Mr.  Wright  will  be 
aclyertising  director  tor  the  Automotive 
Daily  News,  continuing  his  pre.sent  posi¬ 
tion  of  a<lvertising  manager  of  Your  Car, 
a  .Macfadden  magazine.  .Mr.  Slocum 
will  be  in  charge  of  the  editorial  and  ad¬ 
vertising  offices  in  Detroit. 

G.  L.  Harrington  is  treasurer  of  the 
publishing  company,  and  Mr.  Johnston,  in 
addition  to  editing  the  new  trade  paper, 
is  secretary. 

i  .  II.  Shattuck  has  been  appointed 
Western  advertising  manager  with  offices 
;it  lt)8  North  Michigan  avenue,  Chicago. 
.Metz  B.  Hayes,  Little  Building,  Boston, 
will  Ik;  New  England  manager;  and 
Blanchard,  Nichols  and  Coleman  will  have 
charge  of  this  new  publication  on  the 
west  coast,  with  offices  in  the  American 
XatHmal  Bank  Building,  San  Francisco; 
l.incoln  Building.  Los  .Angeles;  and  at 
10.37  Henry  Biiihling,  Seattle. 

The  Automotive  Daily  News,  according 
to  the  publishers,  will  represent  every 
important  division  of  the  automotive  in¬ 
dustry-passenger  car,  truck,  taxicab,  bus, 
aiul  tractor  manufacturers,  distributors, 
and  dealers.  It  will  likewise  be  an  author¬ 
itative  ogan  for  the  publication  of  all  news 
and  general  activities  of  the  tire  industry, 
as  well  as  the  parts  and  accessory  field. 
Included  in  its  columns  will  be  daily 
departments  conducted  by  automotive  au¬ 
thorities  on  engineering,  designing,  fac¬ 
tory  production,  all  phases  of  general 
sales  activities,  and  both  national  and  re¬ 
tail  .advertising.  These  departments  will 
represent  all  branches  of  the  industry  as 
they  concern  the  manufacturer,  distribu¬ 
tor,  and  dealer. 

Surveys  of  general  industrial,  commer¬ 
cial.  and  economic  cc'nditions  with  market 
reports  daily  on  all  automotive  stocks 
will  be  a  feature  of  every  issue.  Tabloid 
reports  will  be  carried  of  production 
schedules,  new  car  registrations  in  all 
states,  and  userl  car  quotations. 


‘DAUNTLESS  DUNK”  IN  N.  Y. 


Texas  “Colyumist”  Comes  to  Shake 
Will  Rogers’  Hand 

On  the  strength  of  his  jokes  and  two 
chicken  sandwiches,  Clarence  S.  Duncan, 
conductor  of  a  humorous  column  in  the 
Waco  (Tex.)  Times-Herald,  reached 
New  York  this  week  to  shake  Will 
Rogers’  hand. 

“Dauntless  Dunk,”  as  he  is  known  in 
Waco,  financed  an  automobile  trip  which 
began  in  his  home  town  June  10  by  selling 
along  the  way  copies  of  a  book  containing 
samples  of  his  fun. 


Gen.  Chu  Pei  is  one  of  the  great  gen¬ 
erals  of  China.  He  ought  to  be  in  charge 
of  the  commissary. — South  Bend  Tribune, 


NEWS-NOSE  NEEDED  TO  new  camera  plane  ready 
FIGHT  PRESS  AGENTS 


Successful  results  with  chartered 
planes  caused  the  box  concern  to  pur¬ 
chase  one  exclusively  for  news  gathering. 


MICHIGAN  DAILY  HAS 
MERGED  7  PAPERS 


It  Will  Speed  Men  to  Scene  of  Big  Newt 
Events  for  Film  Concern. 

.\  Curtiss  Oriole  airplane,  designed 
for  rushing  cameramen  to  the  scenes  of 


Big  Rapids  Pioneer  Absorbs  Two  Mort 
Weeklies  —  Stands  Alone  in 
Field  and  has  Forced  Out 
4  Competitors 


big  news  events  and  back  again  with  pic¬ 
tures  was  named  today  at  Curtiss  Flying 
Field.  T!.^  ;..p, 

Press  agents  do  their  biggest  business  the  750  miles  between  New  York  and 
small  country  towns,  where  the  edi-  Chicago  in  less  than  seven  hours, 
r’s  chief  worry  is:  “What  shall  we  named  “Fox  News”  by  Mrs.  William 

with  I'ox,  who  crashed  a  ribbon-liedecked 
this  week.  bottle  over  the  propeller. 

To  such  editors  ceremony  the  jilaiie  made  tw 


the  Louisinlie  Times  and  Coiirier-Jounial. 
_.  T,,  ,  '  . ,  -  r  -  .  “  operated  on  for  anpendichis  at  .-st. 

bield.  IJie  plane  capable  of^  covering  Josephs  Infirmary  at  «  o’clock  tonight. 

\7-_i_  j  stricken  in  his  otlice  late  this 

was  afternoon.  Dr.  Irvin  .\bells'  diagnosis 
was  acute  appendicitis  anil  he  determined 
upon  an  immediate  operation.  Dr.  .Abells 
-After  the  said  that  judge  Ringham  had  stood  the 
■o  short  operation  very  well.  Judge  Bingham  is 
,^4  years  old. 


Ine  tiig  Kapids  (Mich.)  Tumecr  im 
is  the  consolidation  of  seven  newspapers, 
made  within  the  past  ten  years.  1% 
ing  this  period  four  newspapers  have  bea 
started  in  competition,  and  those  four 
newspapers  have  passed  out.  Hence  The 
Pioneer  may  fairly  be  regarded  as  the 
remaining  publication  of  11,  in  the  ten- 
year  period. 

This  is  perhaps  an  extreme  instance 
of  the  tendency  toward  consolidation.  Sc 
far  as  known  it  stands  alone  in  the  recent 
history  of  the  country  daily  field.  The 
latest  consolidation  in  this  record  has  just 
been  made,  with  the  taking  over  by  the 
Pioneer  of  the  Remus  Index  and  the 
Medosta  Nezes,  weekly  newspapers  pub¬ 
lished  in  the  eastern  part  of  Mecosta 
county.  There  is  now  but  one  weekly 
newspaper  published  in  Mecosta  county, 
and  the  location  of  this  is  21  miles  from 
Big  Rapids. 

These  consolidations  have  come  about 
in  part  as  a  result  of  the  poli^  of  WeUs 
F’.  Harvey,  owner  of  the  Pioneer,  who 
was  formerly  with  the  Booth  organiza 
tion.  When  he  went  into  Big  Rapids,  he 


K  i  n  g  f  i  s  h  e  r 
(Okla.)  Times, 
and  recently 
elected  president 
of  the  Oklahoma 
Press  Associa¬ 
tion,  Group  Two, 
this  week  gives 
an  answer. 

“I  have  studied 
the  matter  thor¬ 
oughly,”  he  de¬ 
clared,  “by  observation  of  other  newsjia- 
IK-rs  and  otherwise,  and  have  arrived  at 
the  conclusion  that  no  matter  how  closely 
we  think  we  glean  our  respective  com¬ 
munities  there  yet  remain  plenty  of  items 
to  till  another  paper,  equally  as  large  and 
equally  as  interesting  as  our  own,  that  we 
have  overlooked. 

“What  we  editors  of  small  newspapers 
lack  is  a  'nose-for-news.’ 

“Little  insignificant  happenings  to 
which  the  average  individual  pays  no  at¬ 
tention.  if  written  in  an  ititeresting  man¬ 
ner  can  lie  made  entertaining  to  the 
reader. 

“.A  child’s  conversation  with  her  doll, 
the  coming  of  the  first  robin  in  the  spring, 
the  intelligent  actions  of  animals,  the 
views  of  prominent  business  men  on  atiy 
matter  of  local  interest,  an  extra  fine  gar¬ 
den  atid  hundreds  of  other  things  can  be 
developed  in  such  a  manner  that  they  will 
attract  more  attention  that  the  cut-and- 
dried  news  story  or  the  press  agent  hand¬ 
out. 

“By  way  of  illustration,  I  wish  to  cite 
a  feature  appearing  daily  upon  the  edi¬ 
torial  page  of  the  IVichita  Eagle,  known 
ts  ‘Under  the  Viaduct.’  It  deals  with 
that  great  mass  of  humanity — the  com¬ 
mon  people.  The  writer  associates  with 
these  people,  strikes  up  a  conversation 
with  certain  of  them,  and  then  writes 
what  a  man  has  said  of  himself,  just  as 
he  said  it,  as  nearly  as  possible,  including 
the  accents  and  peculiarities  of  speech. 
No  names  are  given,  but  there  are  hun¬ 
dreds  of  Eagle  readers  who  take  a  great 
deal  of  interest  in  these  little  character 
sketches. 

“There  is  another  source  of  often-ne¬ 
glected  news  that  is  so  important  that  it 
deserves  to  be  dealt  with  separately.  That 
is  the  old-timers.  To  young  and  old  alike, 

I  believe,  there  is  nothing  that  strikes  a 
more  responsive  chord  than  stories  of 
pioneer  life. 

“Bttt  feature  stories  and  the  like  are 
insuftkient  if  we  are  to  have  a  well-bal¬ 
anced  sheet.  Straight  news  articles  must 
not  be  neglectefl. 

“On  the  whole,  as^de  from  the  court¬ 
house,  I  am  of  the  opinion  that  the  public 
schools  of  every  town  provide  the  most 
prolific  source  of  news.  In  the  schools 
there  is  always  something  doing. 

“Then,  too,  almost  all  of  us  live  in 
agricultural  communities,  and  in  such 
communities  agriculture  is  the  biggest  and 
most  vital  of  all  businesses.  A  newspa¬ 
per  that  neglects  to  devote  space  to  the 
farmer  and  his  activities  and  that  does  not 
earnestly  strive  to  cultivate  the  good  will 
of  the  farming  public  is  not  the  newspa¬ 
per  that  it  should  be.  If  you  can’t  get  out 
a  paper  without  antagonizing  the  farmers, 
then  for  the  good  of  the  community  and 
for  your  own  good,  close  up  your  shop 
and  get  into  some  other  line  of  business. 

“After  all,  one  of  the  main  ideas  is  to 
get  names.  If  there  is  anything  a  i^rson 
dislikes  more  than  seeing  his  name  in  the 
paper  too  often,  it  is  not  seeing  it  there 
at  all.  A  three-line  local  about  yourself 
will  prove  more  interesting  to  vou  than 
a  column  article  about  the  President. 
.There  is  one  thing  more,  accuracy  first!” 


Baltimore  Mail  House  Will 

Serve  States  on  Seaboard 


Harold  Hubbard 


ence, 
nected 
years, 
with 
of  si> 
state, 
.IfflCOt 
lion,  a 


lontgome^ 


iw  Establishment  in  Baltimore. 


CHICAGU^Montgomery  Ward 
CompanyV^f^w  building  openeu  In 
HaUliilbreTlild.,  this  summer.  Is  one 
of  the  largest  unit  construction  con¬ 
crete  buildings  in  the  world.  It  has 
a  floor  space  of  seventeen  acres, 
cost  $3,000,000  and  will  house  2‘,500 
employees. 

The.  Baltimore  house  will  give 

geveraf  days’ 

^fillPr"  -“^^Mt^gomerv  Ward 
'Companj^.'Wr’th^AllaullL'  kdUUMfd 
SitntosT'^ including  West  Virginia. 
The  territory  formerly  was  served 
by  the  Chicago  house. 

Factories  in  the  eastern  states 
will  profit  by  the  establishment  of 
the  new  house  as  it  is  announced 
that  the  company  will  purchase 
from  eastern  manufacturers  a  large 
quantity  of  the  goods  it  will  dis¬ 
tribute.  A  number  of 

Montgomery,! 


USHER.  “The  merchant  in  the  small  cit) 
and  the  publisher  have  a  mutual  intwK! 
in  creating  a  single  advertising  meditm 
which,  because  of  its  relatively  large  cit 
culation,  is  able  to  carry  advertising  at  a 
rate  lower  than  can  be  charged  by  paper- 
of  the  usual  circulation  of  the  sttiallet 
country  weeklies.  Each  feels  the  conipe 
tition  of  the  metropolis,  the  mercto 
that  of  the  large  department  store  aw 
the  publisher  that  of  the  metropolis 
paper  carrying  the  department  store  ad¬ 
vertising.  By  putting  their  advertisi^ 
eggs  into  one  basket  the  merchants  of  tw 
small  cities  can  help  create  a  medii* 
which  has  a  monopoly  of  local  news,  at* 
which  in  consequence  is  able  to  hold  its 
IcKal  field,  including  the  natural.  * 


T.  F.  MERSELE8, 
President  of  Mail  Order  House. 

Tex.  Combined  floor  area  of  the 
buildings  is  142  acres,  equal  to  that 
of  an  average  farm  in  the  United 
States.  The  entire  organization  em¬ 
ploys  15,000  people,  carries  an  aver- 
jige  stock  of  30,000  items  valued  af 
3150,000,000,  and  last  year  delivered 
$162,000,000  worth  of  goods  to  peo¬ 
ple  who  found  it  convenient  to  shop 
by  mall. 


^rd  &  Ctunpai 


^f®ewSBM<B*HWflnch  factories  in  the 
East  to  make  goods  for  the  Baltl- 
more  hoii«A  ,,  _ _ 

^^jontgomery  Ward  &  Comn^n^ 
Hiso  Have  nousefl'in  iftTrABI." MlRn. ; 
Kansas  City,.  Mo.;  Portland.  Ore.; 
Oakland,  Calif.,  and  Fort  Worth. 


“Competitive  efforts  have  usually 
lowed  such  consolidations,  and  they  sti- 
with  the  display  of  much  local  sympatP 
with  the  new  publication.  This  happ<* 
because  the  only  perfect  publisher  m 
small  town  is  the  one  with  whom  tw 
represents  the  estimate  Montgomery  local  people  are  not  yet  acquainted; 
iverage  American  newspaper  editor,  because  more  or  less  irritation  is  nat^ 

.ha.  „e».  i.,  Th.  a.n.e  ,f  .h.  h™  “  STriSlc. t * 

P*'  comtwrison  demonstrates  the  busnis 

g,  pure  and  simple,  should  be  paid  solidity  of  the  one-newspaper  plan  m  tw 

small  city.  The  merchants,  at  "tst 
trigued  by  the  idea  of  a  new  and 

ail  stores  that  use  newspaper  adver-  newspaper,  spend  their  money,  and  ^ 
»  for  an  announcement  which  few  ibey  begin  to  pull  back  as  they  fin  t 


What  this  country  needs  is  to 
what  it  needs. — Columbia  Record. 
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JOHNSON  FIXES  AGGRESSIVE  S.  N.  P.  A.  PROGRAM 

New  President  Plans  to  Strengthen  Cooperation  of  Groups  and  Work  Vigorously  for  Reduction  of 
Second  Class  Rates — Interesting  Career  of  Southern  Publishers’  Chief  Told 


W'HKX  a  newspaper  inan  hears  the 
”  name  of  Tennessee — and  is  at  last 
able  to  forget  the  Dayton  trial — he  can 
bring  to  mind  without  difficulty  a  roster 
of  good  newspaper  men,  editors  and  pub¬ 
lishers  as  well  as  a  host  of  less  lumin¬ 
ous  executives  who  learned  their  art  in 
Tennessee  shops  and  are  applying  it  all 
over  the  country.  He  can  also  think 
easily  enough  of  a  number  who  are 
earning  their  reward  in  their  hotne  state, 
for  the  editorial  merit  and  solid  pros¬ 
perity  of  the  state’s  press  is  widely 
loiown  in  the  craft. 

It  is  of  one  in  the  latter  category  that 
this  is  written.  Walter  C.  Johnson, 
recently  elected  iiresident  of  the  Southern 
Newspaper  Publishers  Association  after 
almost  ten  years  as  its  secretary-treas¬ 
urer,  is  one  who  believes  merit  is  ac¬ 
quired  by  staying  long  enough  at  one 
job  to  master  it  in  its  entirety.  He  has 
been  vice-president  and  general  manager 
of  the  Chattamoga  News  since  he  was 
28  years  old,  back  in  1906,  and  since 
the  death  of  George  F.  Milton  in  April, 
1924,  he  has  had  full  responsibility  for 
the  business  administration  of  that  news¬ 
paper. 

Mr.  Johnson,  as  hinted  in  the  last  sent¬ 
ence,  is  47  years  old,  and  has  been  con¬ 
nected  with  newspapers  for  35  of  those 
years.  He  was  born  in  Knoxville,  moved 
with  his  family  to  Georgia  at  the  age 
of  six  and  remained  six  years  in  that 
state,  long  enough  to  have  carried  the 
Macon  Telegraph,  the  Atlanta  Constitu¬ 
tion,  and  the  Atlanta  Journal  as  a  kinder¬ 
garten  training,  so  to  speak.  _  When  the 
family  returned  to  Knoxville  in  1890,  he 
joined  the  Sentinel  as  a  carrier  boy,  and, 
probably  because  he  liked  to  work  jnore 
than  most  of  his  elders,  he  was  given 
the  chance  to  help  out  in  practically  every 
department  of  the  paper.  He  was  a  sol¬ 
icitor,  then  circulation  manager.  The 
latter  duties  on  the  Sentinel  at  the  end 
of  the  last  century  were  considerably 
less  than  they  are  today  and  young  Mr. 
Johnson  took  on  the  added  responsibility 
of  keeping  the  general  books  and  the 
cashier’s  cage.  He  whimsically  recalls 
today  that  he  passed  pay  envelopes 
through  his  window  to  several  of  the 
present-day  publishers  who  voted  to  elect 
him  president  three  weeks  ago. 

Keeping  his  hands  on  all  these  threads, 
he  also  sold  advertising  and  wrote  it 
for  local  merchants.  It  is  not  recorded, 
but  it  is  not  improbable  that  he  turned 
in  an  occasional  Page  One  news  piece, 
too.  When  the  owners  of  the  Sentinel 
purchased  the  Knoxville  Tribune,  Johti- 
son,  hardly  of  voting  age,  extended  his 
sway  to  both  papers, 

A  newspaper  man  can’t  perform  such 
labors  without  attracting  notice.  John¬ 
son  found  this  out  when  J.  B.  Pound 
and  a  number  of  business  and  professional 
men  established  the  Memphis  Morning 
Sezos  in  1902  and  invited  the  young  man 
to  join  then  as  treasurer  and  assistant 
business  manager.  The  new  paper  made 
slow  progress  against  its  old-established 
competitors,  but  Johnson,  plugging  all 
day  and  most  of  the  night,  at  last  made 
it  tinancially  sound  and  then  negotiated 
its  sale  to  Gilbert  D.  Rain,  who  later 
purchased  the  Scimitar  and  merged  the 
papers.  Mr.  Johnson  assisted  in  the  con¬ 
solidation  and  remained  as  secretary- 
treasurer  and  business  manager  of  the 
^eu's-Scimitar  for  a  year. 

In  1906  he  went  to  Chattanooga  as 
general  manager  of  the  News,  then  owned 
J.  B.  Pound,  his  former  chief  in 
Memphis.  Two  years  later,  Johnson 
aswiated  with  the  late  George  Fort 
Milton  and  Curtis  B.  Johnson,  the  latter 
fften  general  manager  of  the  Knoxville 
^tinel,  purchased  the  News  from  Mr. 
jround.  The  News,  which  now  has  about 
“JWIO  circulation  and  an  average  of 
700,000  agate  lines  of  advertising  a 
tttonth,  then  circulated  about  10,000  and 


By  ARTHUR  ROBB 

- — — -  its  nuinbership  are  .t  mnnber  of  individ¬ 
uals  who  have  been  in  the  organization 

PRESIDENT  JOHNSON’S  PROGRAM  from  the  beginning.  These  men  had  a 

C  M  D  A  vision  at  the  time  they  assisted  in  organ- 

rOK  S.  N.  I  •  A.  izing  the  association  and  a  great  deal  of 

,  T,  I  .  ,  I  •  1  ,1  ......  credit  for  the  accomplishments  of  the 

1.  To  bring  the  members  m  closer  conluct,  thereby  .assisting  the  mdi.  several  vears  Ims  been  due  largely 

vidual  member  as  well  as  the  daily  newspapers  as  a  whole,  in  bui  ding  j,,  interest  thov  have  mtmifested.  Ii> 
better  and  stronger  through  ro-operation,  organization  and  improved  methods.  3^.  entlmsiastic  tinl.iy  over 

2.  To  carry  out  the  instructions  of  the  convention  on  the  recommenda-  the  possibilities  of  the  association  and 

lion  of  the  retiring  president,  requesting  the  co-operation  of  the  .American  its  value  to  Southern  daily  newspiiper 

Newspaper  Publishers'  .-Association  in  eliminating  much  duplication  and  ptiblishers  as  they  were  23  years  ago. 

over-lapping  of  work,  thereby  strengthening  the  regional  association  in  the  There  has  also  come  itito  the  association 

sphere  it  is  entitled  to  grow  and  serve.  during  recent  years  a  tiumber  of  publish - 

3.  To  carry  out  actively  the  resolutions  of  the  convention  of  192,5  in  t'l's  who  have  caught  the  etithusiasm  of 

vigorously  working  for  a  reduction  in  second  class  postage,  co-operating  the  founders,  and  no  little  share  of  the 

with  the  .-American  Publishers'  (amference  and  all  organization  and  interests  credit  is  due  these  men.  They  all  mod- 

using  second  class  mail.  estly  admit  that  the  S.N.P.A.  is  the 

4.  To  go  thoroughly  into  the  question  of  freight  rates  on  news  print  paper,  greatest  regional  publi.shers  organization 

ink  and  other  supplies,  and  on  empty  cores  returned  to  the  mills.  To  pro-  '"••vvt  .7' ‘  Gates. 

test  any  unreasonable  proposal  of  the  carriers  for  an  increase  in  freight  ,  ** '’lie  a  great  amount  ot  work  has 

rates  on  news  print  paper  from  points  in  the  F.asi  and  West  to  points  in  the  already  been  mapped  out  lor  the  coming 
South  and  Southwest.  ot  the  resolutions  (lassed 

,  rr  •  .  •  .L  c  .u  .  If  .  .1  1  .  .u  recent  convention,  and  in  coinplet- 

5  To  assist  in  presenting  the  South  to  itself,  to  the  niUioii  and  to  the  j, 

world  through  the  co-operative  advertising  campaigns  in  which  the  Southern  ^  ^ 

Newspaper  Publishers  Association  was  a  pioneer.  successful  completion  a  number  of  things 

6.  To  keep  in  touch  with  the  activities  and  work  with  all  publisher  that  will  matrially  assist  the  membership 

organizations  co-operating  through  the  inter-regional  council,  which  the  con-  and  promote  the  onward  and  upward 

vention  authorized  membership  for  the  S.  N.  P.  .A.  progress  of  the  South  and  its  newspapers. 

7.  To  carry  out  the  recommendations  of  the  editorial  affairs  rommittee  The  South  has  within  recent  years  shown 

approved  by  the  convention  in  working  to  secure  unifonii  libel  laws  in  each  remarkable  advancemnt  and  its  newspa- 
of  the  14  States  in  the  territory  of  the  S.  N.  P.  A.  ix’rs  have  kept  several  paces  ahead.  Nat- 

8.  To  urge  upon  the  publishers  and  editors  of  southern  daily  newspapers,  urally  the  policy  adopted  several  years 

regardless  of  membership  in  the  S.  N.  P.  .-A.,  the  aibqition  in  connection  “P*  constantly  wo^'ing  unselfi.shly  for 

with  the  publication  of  their  own  newspapers  of  the  Coile  of  Ethics  adopted  welfare  of  the  South  and  its  daily 

at  the  192.5  convention.  orouThiie^ 

9.  To  develop  ami  broaden  the  activities  of  the  association  in  the  head-  ""“The'eTection  of  VVilev  L.  Morgan  of 

quarters  office  under  authority  of  the  recent  convention,  tjierehy  bringing  Kno.nille  Sentinel  as  secretarv-treas- 

a  greater  service  to  the  individual  members  on  information  pertaining  to  necessitates  some  little  changes  in 

publication.  In  other  words,  to  make  the  hea.Iquarters  office  a  clearing  headquarters  office  but 

house  for  the  reception  and  dissemination  of  information,  confidential  or  the  close  proximity  of  Knoxville  to  (  hat- 
otherwise.  tanooga  will  greatly  facilitate  the  dis- 

10.  To  carry  into  effect  instructions  of  the  convention  for  assembling  more  I«tch  of  business  corning  under  the  iiiris- 

information  on  costs  of  production  ami  to  supply  the  members  with  com-  diction  of  the  secretary-treasurer.  More 

parisons  to  the  end  that  they  may  if  they  so  desire,  profit  thereby.  commodious  quarters  are  contemplated 

11.  To  bring  into  the  membership  of  the  .Association,  every  worth-while  for  the  headipiarters  office  and  the  force 

Southern  daily  newspaper  not  hobling  membership  at  the  present  time.  will  lie  enlarged  so  as  to  enable  the  man- 

To  show  these  publishers  that  the  S.  N.  P.  -A.  is  a  most  valuable  ass«-t  in  ager.  Capt.  Williams,  to  do  more  field 
connection  with  their  business.  work  than  heretofore.  Manager  \\  il- 

12.  To  make  the  S.  N.  P.  A.  a  real  business  organization  in  which  every  demonstrated  his  ability  to 

member  receives  in  return  a  iirofitable  dividend  in  service  on  the  investment  handle  some  of  the  many  problems  con- 
made  in  dues  and  assessments.  association  ami  will  be  par- 

rw,  ,  .  f  .1  a-  1-  .  1  ticularly  valuable  to  the  several  conimit- 

13.  Team  woric  on  the  part  of  the  officers,  directors,  and  committeemen  freiiuent 

in  carrying  out  the  program  for  the  year.  ,rips  to  Washington  and  other  points 

_ _ _ “The  chairmanship  of  the  more  im¬ 
portant  committees  and  especially  the 

its  monthly  advertising  volume  was  less  pace  with,  and  the  association  relieved  I.egislative  and  Postage  Committee,  Col. 
than  .TOO.fXX)  lines.  him  of  the  detail  last  year  by  employ-  Robert  Kw  ing ;  .-Advertising  Committee, 

.Alaiut  that  time,  or  shortly  before  it,  ment  of  Capt.  Cranston  Williams  as  man-  Kdgar  .\1.  Foster ;  Lalxir  Committee,  F. 
Mr.  Johnson  became  interested  in  the  ager.  (3.  Withers,  remain  as  during  the  jiast 

Southern  Newspaper  Publishers  .-Associa-  In  acknowledgement  of  Johnson’s  ef-  year.  The.se  committees  are  carrying  on 
tion,  then  about  three  years  old,  and  he  forts  and  energy  in  the  advancement  of  very  imivirtant  work  and  their  familiarity 
has  not  missed  more  than  one  or  two  the  S.N.P..A.,  the  association  last  year  with  details  assures  a  continuation  of 
conventions  since.  He  served  on  a  num-  also  presented  to  him  and  to  Mrs.  John-  the  past  year’s  activities.  The  Editorial 
her  of  important  committees  prior  to  son  (because  she  permitted  her  husband  Affairs  Committee  chairmanship  has  been 
his  election  as  vice-president  some  dozen  so  much  time  for  association  affairs)  a  accepted  by  Roliert  I.athan,  of  the 
years  ago.  Ilis  service  as  secretary-  silver  service.  Mr.  Johnson  received  also  Charleston  News  &  Courier,  who  suc- 
treasurer  began  in  1916  and  continued  an  appropriately  engraved  watch  as  a  ceeds  Mr.  Morgan. 

until  his  election  as  president  this  year,  purely  personal  tribute.  And  finally,  his  “.Arthur  G.  Newmyer.  who  made  an 
Largely  a  job  of  writing  letters  and  colleagues  gave  him  the  highest  honor  enviable  record  as  president  of  the  ixist 
issuing  calls  for  meetings  in  1916,  the  in  their  gift.  two  years,  has  accepted  appointment  as 

office  of  the  secretary-treasurer  assumed  That,  too,  has  happened  to  him  before,  chairman  of  the  board  and  his  familiarity 
great  importance  during  the  days  of  high  He  is  a  3.3d  degree  Mason,  a  past  com-  with  the  work  of  the  association  i^  a 
prices  and  mysteriously  lost  shipments  of  mander  of  the  Knights  Templar,  past  further  assurance  that  there  will  be  no 
news  print  during  the  days  after  the  war.  president  of  the  C'attanooga  Society  Scot-  interruption  in  the  activities  of  the  as- 
and  Mr.  Johnson  won  the  lasting  regard  tish  Rite  of  I'ree  Masonry,  former  chair-  •.<H-iation. 

of  his  constituents  by  his  effective  solu-  man  of  the  board  of  deacons  of  the  First  “The  establishment  of  a  headquarters 

tion  of  the  traffic  snarls.  Pre,sbytcrian  Church,  past  president  of  its  office  with  a  manager  and  assistant  <le- 

His  expr  rience  of  those  days  has  been  Laymen’s  Club,  a  charter  member  of  the  voting  their  entire  time  to  the  affairs 
worth  many  thousands  of  dollars  to  the  ('hattanooga  Rotary  Club,  and  now  its  of  the  as.sociation.  combined  with  the 
assiKtiation  members.  News  print  rarely  presirlent.  enlarged  program  that  comes  with  the 

goes  astray  now,  but  railroads  now  and  One  naturally  looks  for  an  aggressive  growth  of  the  association,  will  necessitate 

then  try  to  raise  freight  rates  by  various  program  under  such  a  president — and  one  additional  finances  and  it  goes  without 
plans  and  to  obtain  arlvances  in  their  gets  it.  The  box  on  this  page  outlines  ^aying  the  membershiji  of  the  associa- 
charges  for  transportation  of  printeil  the  ideas  which  President  Johnson  has  tion  fully  appreciating  and  recognizing 
newsiMpers,  and  Johnson,  as  chairman  of  set  out  for  his  administration  of  the  the  work  that  is  being  done  will  pro- 
the  S.N.P.A.  traffic  committee,  has  for  S.N.P..A.— 13  major  heads.  vide  the  funds  with  which  to  carrv  on 

several  years  been  able  to  frustrate  such  “The  Southern  Ncwspjqicr  Publishers  the  work  that  is  being  done  in  their  be- 
efforts.  Other  business  he  created  for  the  .-Association  has  to  its  crerlit  an  enviable  half.  The  memliership  have  always  man- 
office  finally  made  the  burden  too  heavy  record  of  attainments  in  behalf  of  the  ifested  a  keen  interest  in  all  the  affairs 
to  be  carried,  even  by  Johnson,  who  also  South  and  Southern  daily  newspapers,’’  of  their  association  anil  have  never  failed 
had  his  fast-growing  newspaper  to  keep  Mr.  Johnson  said  this  week.  “AVithin  to  respond  when  called  upon." 


Editor  &  Publisher  for  July  25,  1  925 


NEWSPAPER  TEST  DRIVES  ELIMINATE  ed  the  dealer  U)  retain  tlie  entire  pur-  sufficiently  large  to  make  a  reasonably  ac- 
TO  Te»»  A  KTr\  chase  price  on  this  order  to  get  the  prod-  curate  test. 

AIND  C»LJtSS-\VORlC  moving.  Ilns  also  furnished  a  mail-  “2.  Location.  The  city  should  be  j 

_  ing  list  on  which  the  company  demon-  logical  jobbing  center  and  retail  trading 

w~a  *.•  e  \r  •  oxi  c  n  n  .  strators  could  call  to  check  up  on  how  territory  for  a  prosperous  area.  The  citr 

E.riectivenes8  of  Various  Styles  of  Copy  Can  Be  Determined  at  consumers  liked  the  product  or  to  whom  should  be  far  enough  removed  from  largt 

Reasonable  Cost  Before  Entering  Other  Cities — Quick  letters  could  be  sent.  Demonstrations  metropolitan  centers  so  that  it  may 


I 


Results  Obtained  Through  Dailies 


By  HAMMOND  EDWARD  FRANKUN 


A  large  firm,  which  makes  proprietary 
and  toilet  articles  and  spends  more 
than  $1,000,000  a  year  in  advertising  in 
the  newspapers. 


were  arranged  at  leading  stores  and  win-  covered  without  the  large  metropolitan 
dow  displays  in.stalled.  On  Saturday,  newspapers. 

June  13,  a  full  page  advertisement  was  “3.  Character  of  city.  The  city  should 
released  in  the  Courant.  This  is  being  be  a  typical  American  one  with  good, 
followed  by  others.  When  the  localized  progressive  merchants,  one  or  more  first 


Compare  icith  any  other  shorteninpl  ^ 

It  is  tvell  worth  the  difference  in  price 

Perhaps  when  you  first  hear  your  firiends  say  that  Best  Foods 
Shortning  is  absolutely  odorless  you  arc  a  little  skeptical. 
We  ran  hardly  blame  vou.  It  has  .seemed  that  cnlor  was  just 
one  of  the  things  that  fiave  to  be  put  up  with  in  a  shortening. 
All  we  can  say  i.sTr)  Best  Foods  Shortning  for  yours<-lfand  see." 


Odmlas,  TasuUat  i.  ^ 


h  wFaMi  tk«(  iW  fMd  ymm  «dtJi  Best 

Sb«rtB*ag  •rw  laiMea  •f  iW  akortraiaa. 
Tkr  f«ad  ib  mtn  favor  lo  iW  fall.  It 

to  more  fetiriaas. 

It  aaria.  atoo,  that  Brat  Faoda  li« 

mmtj  a««a  braidea  jaat  sbarteatf.  %  iih  il  Toa 
mm  arraare  deUrlMa  tiabc  leiaip,  <>raa  till- 


neSe^ItUai 

Shortening 


•*M  Fao^  Sbortaiag  ia  a  taco  typaafsbartealag. 

It  to  iba  /a(  tnrwtml  Aartraiag-^aaagrraay. 
ofprttoiBft.  aad  palaiaMr— good  ta  eat  Jaal  at  it 


makes  a  careful  |  . .  . .  .  - - '  ;  ||  i 

tryout  of  copy  in  H I  .  ,  ,  1/^11  =3 

li  -^*1  absolutely  Odorless  jS  ^ 

checks  the  actual  I  j  0 1  .  •  O  ^7  ^  #  =  ■ 

results  and  re-  I  j  bllOrtemilg  T  /  / /J  Q  f  ^ 

leases  to  the  com-  ■  j  “  ^  ;  m 

pany’s  large  list  ■  j  Compare  tcilh  any  other  shortenmfj;!  1 S 

finly  those  adver-  H  j  jf  jg  worth  the  difference  in  price  i  w 

tisements  which  M :  mi  ^ 

have  shown  the  1 1  Perhaps  when  you  first  hear  your  firiends  say  that  Best  Foods  i  % 

greatest  sales  vi-  j  ;  Shortning  is  absolutely  odorless  you  are  a  little  skeptical.  5  4 

_ _  C  h'  a  r  1  e  s  W  ■  '  hardly  blame  vou.  It  ho*  .seemed  that  cnlor  was  just  ^ 

Hopkins  com-  I  i  things  that  liave  to  be  put  up  with  in  a  shortening.  |  ^ 

•\  Smith  mented  at  the  l|  Allweeansavi.sTr>'BestFoodsShortningforynurs4'Ifandsee." 

Houston  conven-  It  '  '  '  Ict 

tion  of  the  Associated  Advertising  Clubs  I :  Odmlas, TasuUsi 

of  the  World;  wl  mui Stutrai  .>.1  ^  iti 

“The  official  in  charge  of  advertising  ■  1  r  *r!.—  i  8 

has  stated  that,  although  he  has  super-  B  |-  u. » n- wH;  Jf  ‘B 

vised  the  sjiending  of  many  million  dol-  I  j  It  wraaw,  bUm,  tbol  Bml  Faods  SbortBiag  h«  a|  i  IS  \  H 

lars  in  advertising,  he  would  not  think  I  j  J:  ^8 

of  accepting  his  own  individual  opinion  Uj  ^ ■ _ .— 

as  to  the  value  of  a  piece  of  copy.  ‘Over-  ■  j  ^  H 

the-counter’  testing  is  the  final  answer.”  ■:  ■ntSnidttm  iB 

Often  an  advertisement,  which  looked  ■:  wcrtnimj  Ti«f  rood,  sbortii^kpo/^^  ■ 

especially  gocKl  to  the  executive  to  whom  Bj  flH 

Mr.  Hopkins  refers,  “fell  down,”  while  M|  :  -4 «h be k»,- « «  /  :  U 

<  r  «  .  4  1  *  1  cvoi  after  k  to  Meoed.  ood  Ctoidir.  itofft  k."  .•*  • 

another  one  of  lesser  appeal  to  him  im F<te4.  Kb-miii, tre. »  :■ 

proved  c.xtrcniely  successful.  Bj  r— . . . . 

Newspaper  executives,  manufacturers  jjj:  wt  mm  _ 

and  agency  men  alike  are  more  interested  B  •;  ”  *^i  .j..  "ibX^*««i. 

than  ever  in  the  best  modus  operandi  of  toj  .xa/Xt*™.,," 
conducting  a  successful  test  campaign  I-  .rb«b. 

for  an  old  established  product  or  a  new  B  ;  thf.  be ^  rytiis.  iNr. 

prfKluct  so  that  a  policy  may  he  evolved  B  i  j.-'" 

which  will  lie  economically  right  for  R !  y  ■  . — _ 

quick  application  to  many  other  cities.  ■  j  / 

Because  such  tryouts  may  Ik*  made  at  B  j  /  5‘’*' 

reasonalile  cost,  the  newspaper  offers  a  Y 1  /  -<*£  rxr  chtstils?  \ 

medium  which  is  appealing  more  and  A  j  ;  •>»  •«)  • 

more  to  hanl-hcaded  business  men  who  4t  •  •  f*****"  •’ 

want  to  get  the  utmost  results  at  a  fair  !  \  'xhX^ / 

cost  without  waste  and  without  too  much  ♦  "■*.  uiapj-Miie. 

in-the-dark  hocus-iKicus  and  guess-work. 

Thfcv  want  to  find  out  what  works  and 

. . Best  Foods  Shortning 

In  the  fall  of  1923,  the  Boyce  B 

&  Veeder  Company,  makers  of  Boyce-ite,  m  n  f-  1  f 

then  a  new  product  to  be  added  to  _  Copy  of  The  Best  Foods,  Inc. 

gasoline  to  prevent  carbon  troubles,  -  — ■  -1=^— — r-  -  ------  - 

picked  out  Hartford,  Conn.,  as  a  test  I  he  company  made  the  discovery  that  its  test  offered  is  over,  the  sales  manager 
city  in  which  to  find  out  what  couhl  be  ]>rice  was  too  high  to  apiK*al  to  thrifty  will  know  first-hand  how  to  invade  other 


class  newspapers,  stable  industries  which 
are  free  from  labor  trouble  and  a  worth 
while  percentage  of  people  who  own  their 
own  cars  and  homes.  Business  condi¬ 
tions  in  the  city  should  appear  favorable 
for  the  campaign  or  the  newspaper  should 
advise  against  it. 


Prelim  I  N.\RY  Survey 


“Many  newspapers  do  no  special  work 
for  an  account  until  a  non-cancellaNe 
contract  has  been  signed.  The  Couram 
will  give  prospective  advertisers  general 
information  about  its  territory  and  even 
will  make  a  special  survey  to  determine 
the  chances  for  success  of  a  product  in 
its  territory,  if  the  house  is  a  reputable 
one  and  proposed  advertising  of  sufficient 
size. 

III.  Distribution 


B«M  FaaJa  Sbarta ib^.  briaf  tbe  /to  rntoal 
■barlf^iH.  kewf*  tbiwe  m  hmr  Ubm  m  loag  aa 
Mbcr  Bhartfiaga  tmA  meed  ato  be  kep*  •«  toe 


Taa  nm  get  Beat  Fc^nfti  Hwlaa  froa  aaa 


*'Bnl  Toods  .^bortiiui^  L  pmlalahle,— 
fcooj  to  eat  jmat  <u  il  romn  from  the 
eamtainer.  ft  it  to  /road  that  ram  earn 
eren  make  Cream  /'i/Iing,  Cake  letag 
mod  Candies  itofft  it," 


Vbea  wa  mj  **CaapTe  with  mmr  tober  toortea 

Taat#  k.  Caapaee  k  oa  aay  paaH  y*a  «H«b. 
Aarf  if  *aa  are  aat  pleat ek  with  Beal  Fao«i« 


ayv^,,  -jbL  Kmd  U  ram  are  met  pleaaek  wilk  Beal  Tao4« 

XJfmpare  wttn  «•>  ^kortaiag  a*  ^aiaM  mmj  "tber  abortea.^. 
Other  ihoriening"  retara  ibe  caa  M  year  ffweer  aad  get  «aar 


THE  BEST  Ff^ns.  INC. 


WHAT  AtlE  FAT  CRTSTALSf 


Fal  o>Tatato  or  the  aveet  sbiI  rfeHriMj* 
globvlar  in  ala  fa  gather  ei1  frwai  a  pare 
aegeaaMeaU^  tW  mem  awl  cvrlaaiae  Beat 
Foadi  procaaa.  IVv  are  Bay,  ■— ■grewy 


Best  Foods  Shortning 


Test  Copy  of  The  Best  Foods,  Inc. 


“Unless  a  product  is  to  be  sold  house 
to-house,  distribution  among  retail  stores 
is  of  first  importance.  F.nough  time  must 
be  given  to  salesmen  to  obtain  proper 
distribution  before  the  advertising  starts. 
The  length  of  time  necessary  depends 
upon  the  number  of  salesmen  working, 
the  number  of  stores  which  have  to  be 
approached  and  the  length  of  time  re- 
(luired  to  see  each  store. 

“The  part  we  as  the  newspajier  play 
is  through  furnishing  route  lists  of  the 
store  to  the  salesmen,  general  letters  of 
introrluction  to  the  merchants  and  ir. 
some  cases  personal  introduction  of  the 
salesmen  at  key  stores. 

“The  methods  of  .selling  the  initial  or¬ 
der  may  lie: 

“1.  On  consignment. 

“2.  A  sale  plus  free  merchandise. 

“3.  A  sale  plus  special  deals. 

“4.  A  straight  sale  (backed  with  ad¬ 
vertising  support). 

“If  the  product  has  sufficient  merit  and 
is  to  be  hacked  with  enough  local  adver 
tising  and  the  salesmen  can  convince  the 
dealers  of  this,  the  fourth  is  by  far  the 
most  satisfactory  method.  However,  to 
overcome  resistance  from  dealers  adapt¬ 
ations  of  any  one  of  the  first  three  meth- 
»k1s  sometimes  have  to  be  made. 

“It  is  almost  always  advisable  to  just 
try  to  sell  the  dealers  a  small  ([uantity 
rather  than  a  large  amount. 


Supplementary  Merchandisisc 


If  Boyce-ite  sold  there,  the  com-  Xew  Englanders.  The  company  set  about  markets 


test  nttere.1  IS  over,  the  sates  maiiap  merchandising  department  has 

will  know  lirst-hand  how  to  invade  other  encouraged  the  use  of  windo« 


displays,  demonstrations,  house-to-hons« 
work,  sampling,  direct-mailing  or  othtf 


been  the  scene  of  successful  tryout  cam-  Hietluxls  which  fit  the  case  in  helping  put 


pany  felt  sure  it  would  go  generally  immediately  to  mcKlify  its  policy  to  break  Hartford  is  cited  here  liecause  it  has  work.' sampling,  direct-riiailing  or  other 

’uonr  F-tes,^en  rn'llpH  nn.n  tl,.  Fr.H.  'n"  T  "  resistance.  hecii  the  sceiic  ot  successfiil  tryout  cam-  nietlKKls  which  fit  the  case  in  helping  put 

hour  salesmen  called  upon  the  trade,  On  June  30,  a  full  page  advertisement  paigiis.  Many  other  cities  throughout  the  ,i.„  nrrvlnrt  nvpr  We  Hr.  thU  on  the 

showed  the  advertising  and  wherever  appeared  in  the  Hartford  Courant  for  country  leiul  themselves  equally  well  to  nrinrinlp  u/tHrb  ai.nlips  tr^  milimrv  cam- 

possible  took  an  order  for  ten  packages  Dox,  an  automotive  product,  in  a  test  the  ptirixise.  It  is  said  that  the  Standard  nnf*  Lnnrli  nf  tViP  armv  alone 

to  lie  billed  through  any  local  automotive  campaign  uiion  which  will  depend  the  Oil  Uonipaiiy,  in  introducing  Xujol,  tried  ,.an’t  Hr.  as  tniirh  ac  all  tli<.  branches 

jobber  after  the  advertising  had  run.  exact  method  by  which  the  makers  will  a  half  a  dozen  kinds  of  copy  in  as  many  workiiie  toiiether 

Close  co-operation  was  given  by  local  merchandise  throughout  the  country.  The  cities,  making  checkups  before  and  after 

newspaper  men.  An  excellent  distribu-  jiaper  co-operated  with  the  salesmen,  the  campaigns  appeared.  Only  the  best  V.  Newspaper  Advertising 

tion  was  obtained.  Then  large  and  small  The  latter  .sold  the  dealers  thoroughly  by  copy  was  used  nationally.  .  c  1  i  »  the 


paigns;  one  branch  of  the  army  alo« 
can’t  do  as  much  as  all  the  branches 


newspaper  men.  An  excellent  distribu¬ 
tion  was  obtained.  Then  large  and  small 


copy  appeared  and  it  sold  Boyce-ite  to  demonstrating  the  product  on  cars  at  the  “.Xdvertisiiig  test  campaigns  are  made 


V.  Newspaper  Advertising 
“There  can  be  no  fixed  rule  as  to  tbt 


the  motorist,  proving  that  newspaper  ad-  dealers’  places  of  business.  Desirable  to  obtain  some  fairly  accurate  measure-  advertising  necessary  to  get  a 


lilt  ■■■UL.4I13L,  iiiai  iicmsiiain..  avj-  dealers  jiiaecs  01  ousiiiess.  jjesiranie  10  oi>iaiii  some  lairiy  aeeuraie  measure-  ,  . - _r  V  "i .  th( 

vertising  was  well  adapted  to  the  job.  jobbing  connections  were  made  and  dis-  inent  of  the  efficiency  of  advertising,”  A.  P'’'^uct  moving.  1  hat  depctuls  on 

The  company  found  the  container  should  play  matter  supplied  the  ilealers.  With-  I'.  Smith  of  the  merchandising  depart-  price,  competition  3*1  , 

be  shaped  to  fit  the  pockets  of  all  makes  in  about  two  weeks,  the  company  was  inent  of  the  Hartford  Courant  explained  Bie  advertising  ^  ij-g 

of  cars,  that  it  could  merchandise  ready  to  release  its  opening  copy  on  a  when  asked  by  F'ditor  &  Publisher  to  *Tiand.  As  a  rule,  more  than  lUU 

through  all  jobbers  rather  than  through  10,000  line  campaign,  which  will  be  draw  some  conclusions  out  of  his  experi-  infgvi  i’- 

an  exclusive  jobber  and  that  for  its  par-  checkeil  up  minutely.  dices  with  such  efforts.  “The  purpose  of  Bt.tXX)  lines.  .  •  . ,  •  e  the 

ticular  purpose  large,  dominant  copy  of  Best  Foods,  Inc.,  wanted  to  launch  test  advertising  is  the  same  as  plugging  “  soni^f'irics  advisable  to  . 

not  less  than  1,(X)0  lines  was  more  effec-  Best  Foods  Shortening  on  a  test  basis,  a  watermelon  to  see  if  it  is  sound.  A  consumer  a  siKcial  introduction 

tive.  It  profited  from  its  inexpensive  Hartford  was  picked  out  as  a  typical  small  section  of  the  country  (a  cross  sec-  a  special  price  on  ^  j 

merchandising  lesson.  trading  territory  for  the  experiment  be-  tion  I  is  taken.  The  reaction  to  various  y.*’**  advertising  a  pancake  o  .  ^ 

As  recorded  in  Editor  &  Publisher  of  cause  of  size,  location  and  character  and  sizes  of  advertisements,  copy  appeals,  covering  if  you  are  selling  i  > 

Oct.  11,  1924,  this  advertiser  rapidly  ex-  also  because  P.  Berry  &  Sons,  efficient  pulling  effect  of  various  kinds  of  medi-  recipe  book  ”  y^*^  logi 

panded  his  sales  section  by  section,  work-  distributors,  were  located  there.  Frank  urns,  sales  resistance,  etc.,  are  studied  Pc^uct,  etc._  ^  should  be  ^ 

ing  the  medium  size  and  smaller  cities  Foley,  sales  manager,  was  on  the  ground  carefully  in  this  area  to  determine  how  connection  between  the  ^ 

before  tackling  the  big  ones,  and  within  to  work  with  the  salesmen  in  getting  the  pnxluct  will  lie  received  by  the  entire  vertised  and  the  article  given,  an 

one  year  had  95  per  cent  national  distrib-  distribution.  The  paper  co-operated  in-  country.  v^rtiser  should  never  give  j, 

ution,  enjoyed  a  huge  demand  and  had  timately.  Initial  small  shipments  of  the  j  Tss  t  Citv  worth  more 

sold  10,000,000  cans.  vegetable  oil  shortening  were  sent  to  the  Cikkising  the  Test  City  se  f  Our  experience,  is  that  pr(^^ 

The  Protectolite  Company  of  New  leading  stores.  Each  store  was  charged  “The  following  factors  should  be  con-  to  women  in  particular  get 
York  ran  a  test  campaign  in  Hartford  with  the  amount  shipped,  but  if  the  store  sidered :  reception  when  some  special 

for  a  lamp  at  S8.7S.  Hundreds  of  people  would  send  in  the  name  of  the  purchaser  “1.  Size  of  citv.  It  is  usually  consid-  niadc.  On  a  new  product,  nowc 


wiieii  usKt-u  uv  r.iuioK  &  i  ubi-ishi'-k  10  ,  ,  — *  ---  --  - 

draw  some  conclusions  out  of  his  experi-  contrac 

dices  with  such  efforts.  “The  purpose  of  toy  BlJWtl  lines.  ,  .  , ,  •  .  »!» 

...C  --.H,.,.rt:c;.,o.  ic  fi,«  cnn,,.  OF  .il.Hrmncr  B  IS  somctimcs  advisablc  to  give  tne 


Best  Foods,  Inc.,  wanted  to  launch  test  advertising  is  the  same  as  plugging 
Best  Foods  Shortening  on  a  test  basis,  a  watermelon  to  see  if  it  is  sound.  A 


consumer  a  sfKcial  introduction  offe^ 
such  as  a  special  price  on  a  griddle  n 
you  are  advertising  a  pancake  flour,  > 
tire  covering  if  you  are  selling  tires^ 
recipe  book  if  you  are  advertising  a  tow 


also  oetausc  r.  Dcrry  o;  00ns,  emcieni  puiiing  cncci  01  various  Kinus  01  mcui-  -  --  -  4,,  — ,  ,  1n«i- 

distributors,  were  located  there.  Frank  urns,  sales  resistance,  etc.,  are  studied  P''y'auct,  etc.  There  should  be  so  , 
Foley,  sales  manager,  was  on  the  ground  carefully  in  this  area  to  determine  how  connection  between  the  ,  j 
to  wnrW  with  in  aptfincr  flip  nnvltirt  will  Im'  rrrrivpH  hv  tin-  entire  vertised  and  the  article  given,  ann  ine^ 


I.  Choosing  the  Test  City 
“The  following  factors  should  be  con¬ 


fer  a  lamp  at  S8.7S.  Hundreds  of  people  would  send  in  the  name  of  the  purchaser 
visiled  the  stores,  but  sales  were  few.  of  each  of  the  units  the  company  allow- 


“1.  Size  of  city.  It  is  usually  consid¬ 
ered  that  a  city  of  100,000  to  150,000  is 


vertiser  should  never  give  away  snwf* 
thing  worth  more  than  the 
self.  Our  experience  is  that  products 
sold  to  women  in  particular  get  a  bett^ 
reception  when  some  special  offer  ]S 
made.  On  a  new  product,  however,  it  ® 
(Continued  on  pane  • 
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Editor  &  Publisher  for  July  2  S ,  1925 


Ohio’s  “Third  City” 

-a  rich  market! 

News-Bee  “City”  is  that  great,  responsive  group  of  people  who  read  the  Toledo 
News-Bee  and  believe  in  it. 

News-Bee  “City”  represents  a  market  larger  than  any  actual  city  of  Ohio  except 
Cleveland  and  Cincinnati,  as  these  figures  show: 

Cleveland  (1920  census)  . 182,692  families 

Cincinnati  (1920  census) . 106,239  families 

News-Bee  ‘‘City”  has .  84,000  families 

Toledo  (1925  estimate)  .  76,321  families 

Columbus  (1920  census)  .  58,913  families 

Akron  (1920  census)  .  44,195  families 

Youngstown  (1920  census) .  28,699  families 

Canton,  Dayton,  Springfield  Combined  74,118  families 

Forget  municipal  boundary  lines  (which  have  no  influence  on  advertising  and 
sales)  and  consider  MARKETS,  buying  power,  potential  buyers  of  advertised 
merchandise. 

News-Bee  “City”  is  the  third  largest  market  in  Ohio,  and  it  can  be  reached  only 
by  using  that  50-year  old  newspaper.  The  Toledo  News-Bee,  a  solid,  substantial 
newspaper  with  more  than  84,000  loyal  reader-families. 

News-Bee  circulation  figures  represent  legitimate  circulation  as  defined  by  the 
strictest  and  highest  standards.  These  figures  represent  the  normal  reader-de¬ 
mand — hence,  they  are  gilt-edge  figures. 

You  Cannot  Cover  Ohio* s  Third  Market  Without 

The  News-Bee 

The  Toledo  News-Bee 


Seattle 


New  York 


SCRIPPS-HOWARD 
NEWSPAPER 

MEMBER  OF  THE  A.  B.  C. 

REPRESENTED  IN  THE  NATIONAL  ADVERTISING  FIELD  BY 

ALLIED  NEWSPAPERS,  INC. 

Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles 


V  » 


> 


;  5 

•f  I 


Editor  &  Publisher  for  July  25,  1  925 


INCOME  TAX  RETURNS  AVAILABLE 
SEPTEMBER  1,  BLAIR  STATES 


BIG  WORD  TRAFFIC  AT  operators  worked  by  candlelight  because 

town’s  electric  light  plant  was  out 


SEPTEMBER  1  BLAIR  STATES  DAYTON  TRIAL  of  use  Yet  despite  all  these  difficulties 

*  _  there  were  no  service  complaints. 

Lists  Will  Be  Open  Constantly  For  Thirty  Days,  Then  For  Three  Hundred  Writer*  Filed  Nearly  ban*^foi^Sco!^.^  ^hT'^nd^*©! 

Days  a  Week  Thereafter — Complete  Text  of  Ruling  2,000,000  Word,  on  Evolution  written  by  the  Fidelity  and  Deposit  Com- 

_  Case  in  10  Day* — Baltimore  pany  of  Maryland.  At  the  trial  Dudley 

By  J.  BART  CAMPBELL  Sun  Fumi.hed  Bail  Malone,  of  defense  compel,  an- 

^ ,  ,  „  „  „  ,  nounced  that  this  paper  had  offered  to 

(By  Telegraph  to  Editor  &  Publisher)  -  bo„j 

VY^VSHINGTON,  D.  C,  June  23.— As  mcnt  to  the  requirements  setting  forth  ,,  ^ome  200  reporters,  ^vering  the  been  accepted.  Henry  L.  Mencken,  edi- 
”  Kv  FniTHB  Rr  Pith-  the  metliofl  of  establisbinir  aiithoritv  to  Scopes  trial  at  Dayton,  Tenn.,  which  tor  of  the  Amertcan  Mercury  and  one 


Lists  Will  Be  Open  Constantly  For  Thirty  Days,  Then  For  Three 
Days  a  Week  Thereafter — Complete  Text  of  Ruling 


By  J.  BART  CAMPBELL 

(By  Telegraph  to  Editor  &  Publisher) 


Two  Hundred  Writer*  Filed  Nearly 
2,000,000  Word*  on  Evolution 
Ca*e  in  10  Day* — Baltimore 
Sun  Fumi.hed  Bail 


foreshadowed  by  Editor  &  Pub-  the  method  of  establishing  authority  to 


Scopes  trial  at  Dayton,  lenn.,  which  tor  of  the  American  Mercury  and  one 
ended  this  week  sent  out  an  average  daily  of  the  associate  editors  of  the  Baltimore 


I.ISHF.R  last  week.  Sept.  1  was  fixed  de-  represent  the  parties  having  a  legal  in-  enaea  ini^s  w^K  sent  out  an  average  uaiiy  ot  the  associate  editors  ot  the  Baltimore 
finitely  by  the  Treasury  Department  this  terest  in  a  dissolved  partnership  or  cor-  'll  if;.!!!  Evening  Sun,  reported  the  trial  and  wrote 


week  as  the  date  on  which  the  1924  in¬ 
come  tax  returns  will  be  thrown  wide 
open  for  publication. 

The  following  explanatory  statement 


poration  as  well  cases  where  the  tax-  according  to  Western  Union  some  of  the  most  vigorous  copy  he  has 


payer  is  in  the  hands  of  a  receiver  or  a  f'S^rcs. 


trustee  in  bankruptcy  or  other  fiduciary. 
“Further,  it  is  provided  that  checks  in 


A  total  of  nearly  1,500,000  words  was 
filed  by  wire,  exclusive  of  the  private 


ever  produced. 


1  lie  iUllUWJllK  CAUldliaiUl  y  McIICIIICIJL  *■  It  liidl  ji*  .  J  L  ^  _  _ • 

was  issued  by  David  H.  Blair,  United  payment  of  refunds  will  be  issued  only  operated  by  four  press  associa- 

States  Internal  Revenue  Commissioner:  to  the  agent  filing  a  power  of  attorney  V®"®’  during  the  ten  days  the  trial  wa 
"September  1,  1925,  has  been  officially  executed  by  the  taxpayer  himself,  and  '*1  «s  estimated  that  day  and 

designated  as  the  date  on  which  the  in-  will  not  be  delivered  to  a  substituted  at-  asswiations 


PREPARING  FOR 
“NEXT  WAR” 


night  reporters  of  the  press  associations 


ilCMKlldlCU  dS  IIIC  lldlC  Ull  WlllLll  IIIC  III-  wiii  \y\.  vn.iivvivvi  a  ouiijtii  i  vi  dL-  .  -/vy /W\  J  *  I 

come  tax  lists  will  be  open  for  public  torney  or  agent,  the  Bureau  reserving  the  ^\V  o00^)0  words  to  the  total. 


(Continued  front  page  3) 


right  in  any  case  in  its  discretion  to  Western  Union  had  twenty-t\^ 


*  I  u  1-  .  1  1-  *1  'n  ?  ,  ,  oiscreiion  lo  tgigg^aphers  under  the  direction  of  T.  charge  for  the  United  Press  of  the  work 

“The  amounts  shown  on  these  lists  are  deliver  the  check  d'rect  to  the  taxpayer  g  of^shvX  dTsS  Com-  in  Paris  during  the  peace  conference. 

»  amount,  of  ta,  declared  to  be  due  .mtetul^oMhe  merdal  ManagerT  j  W.  wTrf  of  At-  When  he  returned  fo  the  United  Sut„ 


tlie  amounts  of  tax  declared  to  be  due  instead  of 

by  the  taxpayers  in  their  returns  filed  ing  that  p 

beginning  Jan  1,  1925,  and  may  be  sub-  fore  the  d 

ject  to  adjustments  and  revisions  by  the  any  case.” 

subsequent  audit  of  the  returns  or  by 

the  filing  of  amended  returns  by  tax-  JOH 

payers. 

“The  lists  will  be  open  for  public  in-  ^  „ 

speclion  at  all  times  during  each  working  "nte*  r 
day  for  30  days.  Thereafter  the  hours 
they  shall  be  open  for  public  inspection  Wnllarf 


fore  the  determination  of  tax  liabilitv  in 


lanta.  Division  Traffic  Supervisor,  and  1920,  he  was  made  chief  of  staff  of 
W.  R.  Shearer,  Division  Wire  Chief,  the  reporters  covering  the  Presidential 


They  worked  under  difficulties  in  a  store-  campaign.  The  day  following  election 


JOHN  D.  THANKS  EDITOR 


room  separated  from  a  grocery  by  a  he  started  on  a  tour  of  South  America, 


partition.  Into  this  room  ventilation  traveling  down  the  west  coast  and  cross- 


Write*  Per.onal  Letter  to  Odell  of 
Tarrytown  New* 

Wallace  Odell,  editor  of  the  Tarry - 


came  only  through  the  doorway. 


ing  the  Andes  and  returning  up  the  East 


The  heavy  traffic  was  carried  for  the  coast  to  New  York,  and  thence  back  to 
most  part  during  an  unusually  heated  his  London  post. 


spell,  when  the  operators  worked  in  a  Before  retuniing^  to  his  London  head- 


tw.  g  u > , -  tempcraturo  of  nearly  100  degrees.  On  quarters  on  this  trip  he  expects  to  cross 

ImerilM  Rwmue  vvhh  a  viVw  to  nre^  ">ghts  they  worked  against  electri-  the  United  States,  visiting  the  leading 

vuntin^  editorials  Oil  John  D.  Rocke-  cal  storms  which  interrupted  wires  to  United  Press  bureaus  en  route, 

vent  ng  undue  nterfercncc  with  the  of-  on  his  recent  birthday,  but  perhaps  the  east  and  they  had  to  reroute  the  - 

b.  open  for  pobiic  i„,pc«io„  a,  leas,  “'b'f^fcefCer  wrote :  ,rS%rri'SS';  '^5,''“'rf  ,  °d'  ,  e' 


be  open  for  public  inspection  at  least 
three  days  a  week  and  during  such  days 


ess  circuits  by  way  of  Chicago.  Why  couldn’t  they  cut  peep-holes  in 

On  another  night,  the  heaviest  of  the  their  billboards  and  charge  a  nickel  to 


“Be  assured  your  editorial  is  much  ap- 


trial,  when  202,000  words  were  filed,  the  view  the  scenery? — Spartanburg  Herald., 


they  shall  be  available  to  the  public  at  preciated,  and  affords  an  added  stimulus 
least  three  hours  a  day.  The  days  and  endeavor.” 


hours  will  selected  by  each  Coljector  letter  has  been  framed  and  now 

of  Internal  Revenue  and  due_  publicity  to  hangs  in  Mr.  Odell’s  private  office, 
their  regulations  will  be  given  by  the 
collectors. 

“Each  collector  will  designate  an  em-  UNIQUE  DEALER  TIE-UP 

ploye  to  supervise  the  inspection  of  the  - 

lists  by  the  public.  It  will  be  the  duty  Po.tum  Cereal  Company  Place*  Full 


UNIQUE  DEALER  TIE-UP 


of  this  employe  to  see  that  the  lists  are 
not  torn  or  mutilated,  to  prevent  any 
per.son  from  removing  them  from  the 


Page  Copy  In  N.  Y. 

A  unique  local  dealer  tie-up  advertise- 


Collector’s  office  and  to  see  that  no  one  ment  appeared  in  New  York  newspapers 
monopolizes  the  list  to  the  exclusion  of  this  week,  placed  by  the  Po«tum  Cereal 


Concentration  Brings 
Results  In  Cincinnati 


others. 

“Instructions  in  accordance  with  the 
above  are  being  forwarded  collectors.” 


Company,  Inc.,  Battle  Creek,  Mich. 

Captioned  “New  York  Takes  Ancther 
Trainload!”  the  full  page  copy  was  il- 


A  statement  was  also  issued  from  Mr.  lustrated  with  a  picture  of  a  train  of  26 


Blair’s  office  this  week  relative  to  changes  freight  cars,  bearir 
ordered  in  the  procedure  to  be  followed  local  grocery  stores, 
bv  attorneys  and  agents  representing  tax  _ 

D.i„ 

1  he  statement  follows :  The  Redding  ( C 

“In  order  that  the  procedure  and  re-  sold  July  17,  by  H. 


freight  cars,  bearing  the  names  of  56 


Cincinnati  is  a  great  trading  center.  It  is  the  natural  gateway 
between  the  North  and  the  South.  The  Ohio  River  links  it  with 
the  East  and  a  net-work  of  railroads  and  highways  makes  it  the 
most  accessible  market  for  the  rich  agricultural  and  industrial 
population  of  Southern  Ohio  and  Indiana. 


California  Daily  Change*  Hand* 


The  Redding  (Cal.)  Searchlight  was 
sold  July  17,  by  H.  L.  Moody  to  his  son 


quirements  relating  to  recognition  of  H.  G.  Moody,  publisher  of  the  Siskiyou 


agents  or  attorneys  representing  tax-  News,  and  the  Redding  Sha.tta  Sun,  both 


But  the  profitable  business  of  Cincinnati  merchants,  wholesale 
and  retail,  is  the  local  business.  Greater  Cincinnati,  that  territory 
within  the  local  circulation  area  of  the  Cincinnati  newspapers,  is 
a  market  worth  a  king’s  ransom.  Capture  this  market  and  the 
outlsdng  districts  will  come  into  your  camp  by  the  natural  gravi¬ 
tation  of  commercial  self-interest. 


payers  before  the  Bureau  of  Internal  weeklies.  The  Sun  and  the  Searchlight 
Revenue  might  be  uniform  within  the  were  merged. 


various  units  and  offices,  conference  and 
practice  requirements  of  the  income  tax 


British  novelist  says  Americans  rush 


unit,  has  been  revised  and  broadened  so  hut  don’t  get  anywhere.  Evidently  he 
as  to  apply  to  the  Bureau  rather  than  to  didn’t  visit  our  Traffic  Courts.  Nor  did 


Concentrated,  resultful,  dominant  circulation  and  advertising  pres¬ 
tige  in  Greater  Cincinnati  can  be  secured  through  the  columns  of 
the  Times-Star  at  a  fraction  of  the  cost  of  scattering  circulation 
in  any  or  all  other  media  in  this  market. 


Glimericks 


only  one  unit  thereof.  he  inspect  our  hospitals  on  anv  Mondav 

‘Attorneys  and  agents  representing  morning.— Brooit/vn  Eagle. 
taxpayers  before  the  Bureau  of  Internal 

Revenue  are  required  to  be  enrolled  to  - 

practice  in  the  Treasury  Department. 

Certain  qualifications  designed  to  limit 

the  right  to  represent  taxpayers  before  «  v  m  ^  ■ 

the  Bureau  to  those  possessing  sufficient  I  «  I  1  RM  D  1 
qualifications  to  enable  them  to  render  Ju  1  iTl  Hi  IV  1 

necessary  service  to  taxpayers  are  set 

forth  in  Treasury  Department  Circular  , 

230,  which  is  incorporated  in  the  new  tDC 

conference  and  practice  requirements  by 

reference.  In  addition  to  the  qualification  WOW 

to  practice  before  the  department  docu¬ 
mentary  evidence  establishing  that  the  f 

attorney  or  agent  is  duly  authorized  to  UI  llie  Icatl 

represent  a  particular  taxpayer  is  re-  Rir/^r»¥ 

quired  before  he  is  recognized  as  attor-  WORLD 

ney  or  agent  of  such  taxpayer. 

“The  new  publication  sets  forth  in 

detail  under  appropriate  titles  divisions 

and  subdivisions  thereof.  The  Bureau’s 

requirements  as  to  the  form,  language.  rilDDCMT  MCUIC  EUIT 

and  execution  of  powers  of  attorney  tURKtHI  FILnj  rtAl 

which  instruments  are  generally  used  to  STAR  BLDG, 

establish  the  authority  of  an  attorney  or  ACHTXTr’TryxT 

agent  to  represent  a  particular  taxpayer.  WADMINUIUN 

A  new  feature  is  found  in  the  supple-  1___ _ 


Of  a  total  net  paid  daily  circulation  of  153,887  copies,  the  A.  B.  C. 
audit  for  March,  1925,  showed  that  133,257  copies  go  to  local 
homes.  Thirteen  copies  out  of  every  fifteen  are  concentrated 
where  the  market  is  most  responsive. 


This  fact,  together  with  the  excellence  of  Times-Star  news  and 
editorial  service,  explains  why  the  Times-Star  dominates  the  Cin¬ 
cinnati  market  in  display  advertising  and  why  it  has  done  so  for 
eighteen  consecutive  years. 


WOW 

of  the  feature 


WORLD 


CURRENT  NEWS  FEATURES.  INC. 

STAR  BLDG. 

WASHINGTON,  D.  C. 


By  concentrating  their  advertising  in  the  Times-Star  Cincinnati 
department  stores,  clothing  merchants,  dealers  in  tires  and  auto¬ 
mobile  accessories,  in  hardware,  grocery  products,  electrical 
goods,  radio  and  all  classifications  of  merchandise  that  appeal  to 
the  general  public,  have  won  the  market.  By  concentrating  in 
the  'Times-Star  they  hold  the  market. 


Concentration  brings  results  in  Cincinnati — Concentration  in  the 
Times-Star. 


QNCINNA'n  TIMESSTM 


CHARLES  P.  TAFT,  PubUsher  C.  H.  REMBOLD,  Manager 
Member  of  Audit  Bureau  of  Circulations 


I 


f.r 
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A  SOLUTION  OF  THE  PEOBLEM 
HOW  TOINCREAS  LOCAL  LINEAGE' 


0  any  newspaper  advertising  executive  who  is 
confronted  with  this  problem,  who  knows  that  his 
local  field  has  many  potential  advertisers  (manu¬ 
facturers,  wholesalers,  jobbers,  etc.)  and  realizes 
that  a  high-voltage,  personal  selling  organization 
with  live,  original  business- getting  feature  pages  could  turn 
these  firms  into  regular  and  profitable  advertisers,  this  is  an 
open  bid  for  an  interview. 

The  Briggs  organization  will  not  only  CREATE  an  annual 
increase  of  from  100,000  to  500,000  lines  of  local  display  from 
a  NEW  SOURCE,  but  will  also  infuse  a  vital  spark  of  new 
interest  into  your  advertising  staff. 

This  is  an  international  organization  operating  in  many 
units  with  a  clientele  of  leading  newspapers  from  New  York 
to  California  and  from  Texas  throughout  Canada.  Every 
member  is  a  trained  advertising  man  of  the  highest  calibre ; 
all  are  wedded  to  a  code  of  service  and  render  it  in  a  manner 
that  reflects  credit  to  the  newspapers  we  serve  and  ourselves. 

Our  service  costs  you  nothing.  We  sell  your  NON¬ 
ADVERTISERS  legitimate,  business- pulling  advertising  in 
original  feature  pages  without  selling  expense  to  you  before 
or  after  pages  start  publication. 

Write  or  wire  for  a  personal  interview. 


HhomasW. 

^1  HOME  OFFICE -COLUMBIAN  MUTUAL  TOWER  k 
•  MEMPHIS  ,TENN.  " 

Dun  orDradstreti:  about  our  ^^ponsihinTy 

'  about  ourSerOice 


,/lsk  any  newspaper 
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SHIFTS  IN  FOREIGN  STAFF  lished  three  years  ago  and  supplies  a 
_  large  number  of  newspapers. 

N.  Y.  Times  Sends  Edward  Marshall 
on  Roving  Commission 

Edward  Marshall,  for  many  years  cor¬ 
respondent  in  London  for  the  New  York 
Times,  has  been  made  a  general  editorial 
correspondent  with  a  roving  commission 
to  travel  Europe.  He  recently  visited  President  Walter  C.  Johnson  of  the 
Geneva  to  study  the  working  of  the  Southern  Newspaper  Publishers’  Associa- 
League  of  Nations.  tion  this  week  reappointed  the  postal  and 

Thomas  Y.  Ybarra,  formerly  Berlin  legislative  committee  of  that  organization, 
correspondent  of  the  Times  has  been  adding  E.  K.  Gaylord  of  the  Oklahoma 
appointed  to  London,  and  will  enter  his  City  Oklahoman,  at  S.  N.  P.  A.  director, 
post  there  Aug.  1.  The  committee  consists  of  Col.  Robert 

Lincoln  Eyre,  formerly  correspondent  Ewing,  New  Orleans  States,  chairman; 
of  the  New  York  Sun  in  Berlin  sue-  Maj.  E.  B.  Stahlman,  Nashville  Banner; 
ceeds  Ybarra  as  Berlin  correspondent  of  Urey  Woodson,  Owensboro  (Ky.)  Mes- 
the  Times.  senger;  M.  E.  Foster,  Houston  Chronicle; 

Lincoln  Eyre  has  seen  much  service  H.  Galt  Braxton,  Kinston  (N.  C.)  Free 
abroad,  was  at  the  front  during  the  war.  Press,  and  Mr.  Gaylord, 
and  accompanied  Marshal  Joffre  when 
he  visited  the  United  States  in  1917. 

Mr.  Ybarra  translated  the  Kaiser’s 
memoires. 


NEWSPAPER  MAKERS  AT  WORK 

- By  Philip  Schuyler  - 


S.N.P.A.  COMMITTEE  NAMED 


Hotaling  Gets  State  Pott 

Herbert  C.  Hotaling,  of  St.  Paul,  sec¬ 
retary  of  the  National  Editorial  Associa¬ 
tion  and  executive  secretary  of  the  Ten 
Thousand  Lakes  Association  of  Minne¬ 
sota  has  been  appointed  tourist  commis¬ 
sioner  of  Minnesota  by  Governor  Theo¬ 
dore  Christianson. 


‘Youth’s  enthusiasm  helps  toward  success.” — E.  C.  SIMMONS. 


ivii.  i  113,  iiiiux  lu  lu  E,i  raso,  _  j  T- 

served  in  various  capacities  on  the  Janes-  Wins  rnze  second  lime 

ville  (Wis.)  Gazette,  Grand  Rapids  For  the  second  successive  year  the 

(Mich)  Press,  and  Chicago  Tribune.  Ahoskie  (N.  C.)  Hertford  County 

-  Herold,  a  weekly,  has  been  awarded  the 

f,  ^  Savory  Cup  presented  by  the  North 

Correction  Carolina  Press  Association  for  the  best 

Newspaper  Information  Service,  Inc.,  make-up  and  all-around  typography.  J. 
1322  New  York  Avenue,  Northwest,  Roy  Parker  is  editor  and  J.  S.  Vinson, 
Washington,  D.  C.,  was  inadvertently  manager. 

omitted  from  Editor  &  Publisher’s  an-  - 

nual  directory  of  newspaper  syndicates  Spending  $35,000  for  Equipment 
and  features,  published  last  week.  News-  . 

paper  Information  Service  supplies  “an-  The  Pine  Bluff  (Ark.)  Daily  Graphic 
swers  to  questions’’  asked  by  the  readers  will  spend  $35,000  for  a  new  Goss  16- 
of  newspapers  and  publishes  an  “Edu-  page  press  and  other  mechanical  equip- 
cational  Bulletin  Service.’’  Sam  T.  ment,  George  H.  Adams,  publisher,  has 
Hughes  is  president  and  Frederick  M.  announced.  The  building  will  be  remod- 
Kerby  is  editor.  The  service  was  estab-  elled  to  accomodate  the  new  installatioa 


'Y'OUTH  directs  the  publishing  of  one  ket  was  made  with  questionnaires  ob- 
-*■  of  the  oldest  dailies  in  Texas,  the  El  tained  from  every  retail  outlet,’’  Simmons 
Paso  Times,  established  46  years  ago,  said,  “And  we  satisfied  ourselves  that  out 
and  white-haired  as  dailies  in  the  Lone  of  every  dollar  spent  in  our  trade  terri- 
Star  State  go.  tory  more  than  55  cents  was  spent  by 

E.  C.  Simmons,  publisher  and  part-  Spanish-speaking  people, 
owner  of  the  Times,  is  only  24  years  old.  _  “We  are  confident  our  new  publication 
He  has  held  that  position  now  for  three  is  economically  sound,  and  we  are  proud 
years.  Prior  to  that  he  spent  one  year  in  to  say  it  has  proved  a  larger  success  than 
the  advertising  department  of  the  same  we  anticipated.’’ 

newspaper.  Mr.  Simmons  was  in  New  York  for  the 

“Practically  all  in  our  shop  are  young  purpose  of  completing  arrangements  for 
men,’’  Simmons  said  the  other  day,  when  organization  of  a  syndicate  to  handle  fea- 
he  was  visiting  in  New  York.  tures  for  Latin-American  newspapers, 

“Youth’s  enthusiasm  helps  towards  which,  he  said,  appreciate  the  American 
success,  I  believe ;  and  that  is  what  we  are  style  of  special  articles  and  comics, 
after.’’  Exclusive  of  his  proposed  syndicate,  and 

During  the  past  year  Simmons  has  hij  Spanish  weekly,  which  has  its  own 
launched  a  new  enterprise  for  the  Times,  Spanish-speaking  staff,  Simmons  as  pub- 
a  weekly  edition  in  Spanish,  which  is  be-  lisher  of  the  Times  directs  a  staff  of 
ing  distributed  locally  and  across  the  150. 

border.  It  was  planned  and  started  in  a  “They  are  not  working  for  the  paper,” 
thorough  businesslike  manner,  in  the  he  declared.  “They  are  working  with  it, 
opinion  of  the  young  publisher.  keeping  their  eye  on  its  increasing 

“A  careful  survey  of  the  El  Paso  mar-  success.” 


What  is  Quality  in  a  Dry  Mat? 


We  hear  a  lot  about  the  “quality”  of  this,  that,  and  the  other 
thing.  But  what  is  “quality”  after  all? 

In  CERTIFIED  DRY  MATS  “QUALITY”  stands  for  cer- 
tain,  deBnite  characteristics  which  we  literally  weave  into  each 
and  every  mat.  These  characteristics  are  reflected  in  your  work 
with  CertiBeds  by: 

(1)  Readiness  of  conditioning  WITHOUT  steam¬ 
ing;  and  by  uniformity  of  shrinkage; 

(2)  Ease  of  molding  with  minimum  of  wear  and  tear 
on  forms  and  roller; 

(3)  Depth  of  impression  without  breaking; 

(4)  Minimum  of  packing  in  open  spaces;  ^ 

(5)  Adjustment  to  contour  of  casting  box; 

(6)  Unsurpassed  facility  in  casting  without  applica¬ 
tion  of  foreign  substances; 

(7)  Fidelity  of  reproduction  through  perfection  of 
plates. 

All  CertiBed  Dry  Mats  are  sold  on  a  money-back  basis.  If 
they  are  as  represented  you  certainly  want  to  know  them.  And 
remember  that  to  those  who  use  them  regularly  on  a  standing 
order  basis  CertiBeds  cost  only  15c  a  mat,  f.  o.  b.  West  Groton, 
Mass. 

If  you  prefer  we’ll  gladly  send  you  samples  gratis,  but  in  any 
event  you  ought  to  try  them  NOW. 


MAINE  RAZING  BILLBOARDS 


All  Form*  of  Highway  Advertising  during 
Prohibited  by  New  Law 

State  troopers  and  highway  employes 
of  the  state  of  Maine  this  week  con¬ 
centrated  upon  destroying  billboards  and 
highway  signs  following  the  signing  by 
Gov.  Ralph  O.  Brewster  of  the  legisla¬ 
tive  bill  prohibiting  all  forms  of  highway 
advertising. 

The  prohibition  of  new  billboards  and 
the  demolition  of  the  old,  is  the  result 
of  a  popular  demand  for  the  preserva¬ 
tion  of  the  natural  beauties  of  the  State. 

In  affixing  his  signature  to  the  bill. 

Gov.  Brewster  observed  that  the  business 
of  Maine  is  pre-eminently  that  of  being 
a  summer  playground  for  city  dwellers. 

These  latter,  he  said,  would  prefer  to 
drink  in  Maine’s  natural  beauties  rather 
than  be  prevented  from  doing  so  by 
signs  admonishing  them  to  drink,  eat  and 
wear  “Schwartz’s  Pop,”  “Gilhooey’s 
Macaroni”  and  “So-and-So’s  Garters.” 


Grist  Enters  Weekly  Field 

George  R.  Grist  has  resigned  as  a 
southern  representative  of  the  Intertype 
Corporation  to  become  editor  and  pub¬ 
lisher  of  the  Summerville  (S.  C.)  Jour¬ 
nal,  a  weekly. 


Our  Customers  ll'rite  Our  Ads 


The  White  Plains,  N.  Y. 
Daily  Reporter 

Says— 

“We  have  been  running  our 
Duplex  Tubular  press  two  years 
and  to  date  have  NOT  experienced 
ONE  MINUTE  OF 
TROUBLE.” 


Ogden  Reid’s  Yacht  Wins 

Ogden  Reid,  publisher  of  the  A^ew 
York  Herald  Tribune,  sailing  the  Laia, 
30-foot  yacht,  finished  first  on  July  21,  in 
the  twentieth  anniversary  race  of  this 
class  of  the  New  York  Yacht  Gub.  He 
defeated  11  contenders. 


340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility — use  CertiBeds. 
Made  in  the  U.  S.  A. 


Rochester  Firm  Using  Dailies 

newspaper  advertising  campaign  has 
been  started  by  the  Rockbrick  Duntile 
Company,  Rochester,  N.  Y.  The  Ro¬ 
chester  office  of  Birch-Field  &  Co.,  Inc., 
advertising  agency,  is  handling  the 
account. 


Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


The  Trenton  Tiaee 
Trenton.  M.  J. 


•entle^oen: 


Convincing  Proof  of  the  Pulling  Power 
of  a  Nationally  Known  Food  Medium 


HE  Best  Foods, 
A-  Inc.,  like  most 
food  advertisers  cover¬ 
ing  Trenton,  use  the 
T hursday  Food  Sec¬ 
tion.  ^ 


..'i 

V'\  'N  ••  ■•■• 

\  H*4V  m 

\  "'Yn, 

i> 

4- 

The  Best  Foods, Inc. 


July  13th.  192& 


Last  Varch.  we  selected  the  Trenton 
Tines  as  the  advertising  nediua  Most  likely  to 
-lid  in  building  up  the  sales  of  TTucoa  In 
this  particular  isarket. 

A  eaapalgn  of  thirteen  insertions  In 
the  Tines,  plus  agresslTs  aerchandlslng  activ- 
ity.  has  resulted  in  a  substantial  increase  of 
3ur  ?Tucoa  ^ales  in  and  about  Trenton. 

A  few  weeks  ago .  we  used  one  pace  -  a 
single  in. portion  •  in  the  Times,  advertising 
Best  Foods  Cold  Uedal  Vayonnaise.  This  one 
advertiseakint  more  than  paid  for  itself  in  a 
very  few  days.  .That  Is  more,  our  sales  figures 
indicate  that  it  :;as  resulted  in  a  healthy  and 
permanent  increase  in  our  Trenton  Uayonnaiie 
business. 

Beadless  to  say.  thsse  results  have 
been  an :t  gratifying  to  us.  and  they  are  due  in 
no  laall  part,  we  -elieve.  to  the  influence  and 
coverage  of  t:;e  Trenton  Times. 

Yours  very  truly. 

S.  Cypress 

Advertising  Mgr. 

The  Best  Foods.  Inc. 


T^ACH  T hursday  s 
J-Lj  issue  contains  4 
to  6  pages  of  advertis¬ 
ing  and  news  pertain¬ 
ing  to  food. 


•» jt, 


■il-.T'*'' ...  ‘'I.I.l''  "*<  s 

’•  A.  '*•  At?'"'  ^  >  -hT 


38,000 


Copies  Daily  Guaranteed  Circulation 

For  copy  of  Food  Section  and  /narket  date,  request  Fnvelope  **F” 

Trenton  (N.J.)  Times 


KELLY-SMITH  CO. 

National  Representatives 


Marbridge  Bldg.,  New  York 


Lytton  Bldg.,  Chicago 
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S.  N.  P.  A.  IN  NEW  POSTAL  BRIEF  CALLS 
SECOND  CLASS  RATES  EXCESSIVE 


Expose  Absurdities  of  Cost  Ascertainment  Report — Discussion 
of  Value  of  Service  to  the  Nation — Joint  Committee 
Now  Holding  Hearings 


By  J.  BART  CAMPBELL 


I  Telegraph  to  Editor  &  Publisher) 


TV,/  A  S  1 1  1  X  ( ,  T  U  X,  July  23— The 
^  Southern  Xewspaper  Publishers’ 
Association  today  submitted  a  lengthy 
brief  to  the  Joint  Postal  Committee  of 
Congress,  stating  reasons  why  the  com¬ 
mittee  Xhould  declare  as  an  improper 
basis  for  the  making  of  postal  rates  the 
Cost  Ascertainment  Report  of  the  Post 
( )rtice  Department. 

After  listening  to  a  lengthy  recital  of 
the  Department’s  view  by  Postmaster 
fieneral  Harry  S.  Xew  in  this  city  on 
Monday,  the  joint  committee  which  is  to 
prepare  new  postal  legislation  has  started 
a  tour  of  a  number  of  the  principal  cities 
to  investigate  the  workings  of  the  postal 
law,  particularly  as  they  affect  second- 
class  mail. 

The  S.  X.  P.  A.  brief  discusses  the 
fact  that  the  C'ost  Ascertainment  Reixirt 
took  the  various  expenditures  of  the 
Post  Office  Department,  sub-divkled  as 
to  the  proper  appropriation  title,  and 
apportioned  them  among  the  various 
classes  and  kinds  of  service  performed 
in  the  postal  service  in  accordance  with 
the  way  in  which  those  classes  of  opera¬ 
tions  shared  in  the  services  rendered. 
The  brief  says  that  there  are  many  rea¬ 
sons  why  this  is  an  improper  basis  for 
iletermining  rates  and  points  out  that 
Postmaster  General  Xew,  when  he  sub¬ 
mitted  the  report  recognized  the  improper 
basis  for  determining  rates  and  the 
present  rates  were  based  partially  upon 
the  Cost  .Ascertainment  Report,  but  were 
principally  suggestions  as  to  how  revenues 
might  be  increased  to  meet  proiiosed  in- 
cerases  in  salaries  of  Post  Office  em¬ 
ployees. 

The  brief  says :  "The  actual  nature 
of  the  Cost  kepiirt  can  Ijest  be  explained 
in  ;i  practical  way  by  a  comparison  with 
till-  operation  of  any  of  the  railroads  of 
this  country.  Suppose,  for  instance,  that 
the  Pennsylvania  Railroad  Company  had 
a  train  of  freight  moving  from  Pitts¬ 
burgh.  Pa.,  to  lialtimore,  Md.  This  train 
might  consist  of  five  cars  of  pig  iron, 
five  cars  of  coal,  five  cars  of  tin  plate, 
five  cars  of  strutural  iron,  five  cars  of 
grain,  five  cars  of  flour,  five  cars  of 
furniture  and  five  cars  of  automobiles. 
The  cost  accountants  of  the  Pennsylvania 
Railroad  could  by  their  records  deter¬ 
mine  the  actual  cost  of  moving  that  train 
itself,  a  proper  share  for  the  upkeep  of 
the  roadbed  and  equipment,  a  proper 
share  of  interest  on  bonds  and  dividends, 
and  general  overhead,  and  they  could 
then  divide  this  total  cost  by  the  total 
tons  carried  in  that  train  and  in  this  way 
produce  a  fact-finding  statement  as  to  the 
cost  to  them  of  moving  five  cars  of  pig 
iron  and  five  cars  of  each  of  the  other 


commodities,  and  these  costs  would  be 
identical. 

“It  is  a  well-recognized  fact  that  such 
a  fact-finding  statement  would  be  ab- 
solutly  useless  for  the  purpose  of  making 
freight  rates.  If  rates  were  made  on 
such  a  fact-finding  statement,  it  would  be 
found  that  the  pig  iron,  structural  iron, 
grain  and  other  low  grade  commodities 
could  not  possibly  move  because  they 
could  not  pay  such  a  high  rate  of  trans¬ 
portation,  and  this  condition  would  pre¬ 
vent  the  movement  or  manufacture  of  the 
other  commodities.  The  actual  manner 
in  which  freight  rates  for  the  movement 
of  such  commodities  are  made  is,  first,  by 
a  consideration  of  the  out-of-pocket  cost 
for  the  specific  handling,  the  value  of  the 
service  to  the  shipper,  and  the  making  of 
the  rates  on  ‘what  the  traffic  will  bear.’ 

“This  cost-finding  report  of  the  Penn¬ 
sylvania  Railroad  accountants  if  applied 
to  the  present  rates  for  the  transportation 
of  those  commodities  would  show 
enormous  deficit  to  the  Pennsylvania 
Railroad  for  the  handling  of  such  com¬ 
modities  as  coal,  structual  iron  and  grain. 
Do  you  consider  for  a  minute  that  the 
officials  of  the  Pennsylvania  Railroad 
would  recommend  the  discontinuance  of 
the  handling  of  those  commodities  or 
would  increase  the  present  rates  to  the 
average  level  as  shown  by  their  account¬ 
ants’  figures?  This  report  would  like¬ 
wise  indicate  a  tremendous  profit  on  the 
high  grade  commodities,  but  the  railroad 
officials  could  not  afford  to  reduce  those 
rates  to  the  average  level. 

“This  is  a  real  picture  of  what  was 
produced  by  the  G>st  .Ascertainment  Re¬ 
port  in  showing  an  apparent  deficit  of 
$74,000,000  in  the  handling  of  second- 
class  mail  and  an  apparent  profit  of 
$80,000,000  in  the  handling  of  first-class 
mail.’’ 

The  brief  says  that  the  Post  Office 
Department  has  admitted  that  the  Cost 
.Ascertainment  Report  is  purely  a  fact 
finding  statement  and  that  no  weight 
is  given  in  these  figures  to  the  three 
fundamental  principals  of  the  primary 
function  of  the  Post  Office  Department : 
the  value  of  certain  classes  of  mail  to 
the  Post  Office  Department,  the  govern¬ 
ment  and  the  public,  the  rate  that  second- 
class  traffic  can  afford  to  pay  and  what  is 
the  primary  function  of  the  Post  Office 
Department. 

There  is  a  lengthy  description  of  the 
value  of  second-class  to  the  nation. 

The  brief  declares  that  the  allocation  of 
various  expenses  to  second-class  in  the 
Cost  Asecertainment  Report  is  ridiculous 
from  a  rate  making  standpoint.  Some  of 


Six  Years  of  Successful 
I  SERVICE 


For  six  years  this  company  has  added  success  after 
success  in  building  permanent  circulation  and  lasting 
prestige  for  newspapers  in  large  and  small  cities. 

With  each  succeeding  success  has  come  added 
knowledge  of  what  to  do  and  what  not  to  do  until 
we  have  perfected  a  plan  that  we  kuozc  will  succeed 
wherever  we  make  the  attempt. 

If  your  circulation  is  not  what  it 
should  be — if  competition  is  keen 
and  you  need  our  serince  zvrite  or 
zvirc  zvithout  obligating  yourself. 


The  Si'ifii  of 
.Service 


HICKEY-MITCHELL  CO. 


Pierce  Bldg. 
St.  Louis,  Mo. 


Bnilds  and  Holds  Circulation 


the  alleged  “ridiculous”  allocations 
specified  in  the  brief  are  as  follows :  The 
sum  of  $3,(183,439  of  the  charge  to 
second-class  matter  represented  salaries 
to  Postmasters  in  fourth-class  Post 
Offices  which  were  based  entirely  on  the 
receipts  from  such  offices  and  not  one 
rent  was  received  from  second-class,  ex¬ 
cept  on  transient  mail,  which  was  very 
small.  It  was  pointed  out  that  while 
more  than  $8,000.0(X)  was  charged  against 
second-class  in  the  Cost  Ascertainment 
Report  for  Postmaster  salaries,  those 
Postinasters  would  be  on  the  job  if  there 
was  no  second-class  matter  and  their 
work  concerns  second-class  matter  in  only 
a  minor  degree. 

Second-class  matter  in  the  Cost  Report 
was  charged  w'ith  nearly  $1 1,(100,000  for 
clerical  hire  and  to  arrive  at  tliese  figures 
the  cost  experts  accounted  the  actual  time 
spent  by  the  clerks  in  handling  different 
classes  of  mail,  but  no  allowance  was 
made  for  the  fact  that  a  large  portion  of 
this  hire  was  necessary  to  expedite  the 
handling  of  first-class  mail  and  that  the 
handling  of  second-class  mail  was  in  their 
spare  time  between  trains  and  deliveries. 

Second-class  was  charged  with  more 
than  $12,000,000  for  carried  service  in 
cities  and  villages,  but  the  fact  is  that 
practically  the  entire  cost  of  the  carrier 
service  would  exist  for  the  handling  for 
the  present  volume  of  first-class  mail  if 
there  were  no  second-class  mail.  It  is 
declared  that  the  charge  of  $9,000,000 
against  second-class  for  transportation  is 
only  partially  justified. 

The  largest  single  charge  to  second- 
class  matter,  in  the  cost  report,  is  that 
for  rural  free  delivery,  which  amounts 
to  $34,375,097,  or  practically  40  per  cent 
of  the  entire  cost  of  that  service.  The 


Report  declares  that  rural  free  routes 
were  not  established  at  the  solicitation  oi 
publishers  of  second-class  matter,  but  were 
established  and  are  being  expanded  “as^a 
national  economic  necessity”  and  it  is 
asserted  that  there  is  no  just  rea.son  why 
their  costs  should  be  considered  as  a  op¬ 
erating  expense  of  the  Post  Office  Depart¬ 
ment  and  certainly  no  reason  why  second- 
class  should  be  charged  with  $34,000,000, 
nor  why  this  report  should  indicate  that 
publishers  created  rural  free  delivery  ser 
vice  deficit. 

The  brief  discusses  the  large  volume  of 
periodical  circulation  that  is  being  shipped 
by  freight.  It  says :  “A  survey  of  the 
cost  figures  shows  that  this  has  been  to 
the  advantage  of  the  Post  Office  Depart¬ 
ment,  as  these  publishers  have  substitutwi 
a  cheaper  transportation  means  to  that 
which  would  have  to  be  bought  by  the 
Post  Office  Department  and  therefore  this 
has  not  caused  any  loss  to  the  Depart¬ 
ment.  However,  there  has  been  a  large 
diversion  from  the  mails  to  newsstand 
distribution  of  these  same  periodicals,  be¬ 
cause  it  can  be  done  at  a  cheaper  rate 
than  charged  by  the  Department.  We 
understand  evidence  was  introduced  at  the 
last  hearing  showing  that  certain  large 
publications  now  pay  a  profit  to  the  Gov¬ 
ernment  based  on  all  of  the  charges  that 
have  been  allocated  to  second-class  in 
the  Cost  Ascertainment  Report.  If  this 
is  true,  there  is  undoubtedly  a  very  large 
profit  if  just  allocation  of  charges  had 
been  made.  These  facts  merely  empha¬ 
size  our  point  in  regard  to  second  class 
mail  rates  that  is  also  true  of  freight 
rates,  that  an  unjust  mcrea.se  would  be 
detrimental  to  the  Post  Office  Depart¬ 
ment  ;  that  is,  if  rates  are  higher  than 
(Continued  on  page  41 ) 


something 


there  is  “something*’  that 
causes  pictures  to  grip  the 
attention  of  both  young  and 
old. 


— that  “something”  compels 
sales  for  advertisers  who  tell 
their  story  with  pictures  in 
the  Providence  Sunday  Jour¬ 
nal  Artgravure  Section. 


Artgravure  Advertising 
showed  a  gain  of  40,940  lines 
or  ,30.8%  during  the  first  six 
months  of  1925  over  the  cor¬ 


responding  period  a  year 
ago — proof  that  advertisers 
are  getting  results. 


Flat  Rate — 25c.  a  line. 


Providence  Journal  Company 


Providence,  R.  /. 


Representatives 


Chas.  H.  Eddy  Co. 


R.  J.  Bidwell  Co. 
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DON  E.  GILMAN  NAMED  PRESIDENT  OF 
PACIFIC  COAST  AD  CLUBS 

Approximately  3,000  Advertising  Men  and  Women  Attend 
22nd  Annual  Convention  in  Seattle,  July  20-23 — 
Woman  Wins  3-Minute  Speech  Contest 

(By  Telegraph  to  Editoe  &  Publisher)  partment  of  Commerce,  Washington,  D. 
CEATTLE,  Wash.,  July  23.— With  C.,  was  the  first  speaker  on  the  Tuesd^ay 
^  “Truth”  as  their  slogan,  nearly  3,000  P^gram.  talkmg  on  What 

business  and  professional  men  and  women,  Do  To  Eliminate  Waste 

writers  and  art-  M^ketmg.  Other  speakers  w;ere: 
ists  who  devise  J-  Halton  of  Salt  Lake  City,  on  The 
the  attractive  ad-  ^jon  Co-operative  Mercantile  Plan  ;  and 
vertisements  that  Nathan  Eckstein  of  Seattle,  on  A  ^Mer- 
in  news-  chant  s  Viewpoint  On  Advertising, 
nliivrs  anrl  nf-ri  After  that  another  three-minute  speech 
^mals  on  Ml  contest  was  held,  with  the  subject  “How 
boards’  and  else-  Adverti^ng  Lowers  the  Consumer  Cost 
where  on  t  h  e  ^  Commodity.  It  was  won  by 

Parifir  mast  Laurance  N.  Pease,  president  of  the  Ad- 


ATLANTA  JOURNAL  MEN  TO  EUROPE 


Don  E.  Gilman 


nawrs  and  After  that  another  three-minute  speech 

Mmals  on  Ml  contest  was  held,  with  the  subject  “How 
boards’  and  else-  Adverti^ng  Lowers  the  Consumer  Cost 
where  on  t  h  e  ^  Commodity.  It  was  won  by 
Parifir  mast  Laurance  N.  Pease,  president  of  the  Ad- 
Sered  in  con-  vertising  Club  of  Stockton,  Cal. 
viSit  in  Seattle  F-nk  McCaffrey  of  Seattle  Wash., 
July  20  to  23  charge  of  Stunts  night  at  the 

and  settled  down  Metropolitan  Theatre  Tuesday  night,  at 
to  a  study  of  new  which  time  trophies  were  presented  tor 
and  more  emphat-  stunt  of  an  advertising  nature, 

ic  means  of  driv-  Francisco,  hresno  and  Portland  won 


ing  truth  home 


to  the  housewife,  the  home-builder  and 
all  other  ultimate  consumers. 


The  Wednesday  session  was  featured 
by  an  address  by  C.  King  Woodbridge 


The  twenty-second  annual  convention  New  York,  president,  associated 
of  the  Pacific  Coast  Advertising  Clubs  advertising  clubs  of  the  world.  Where 
Association  was  called  to  order  Monday  Asswiated  Advertising  Stands  Today, 
morning  by  Lloyd  Spencer  of  the  Seattle  Wcwdbridge  r^eived  a  fine  re- 

Post-Intelligencer,  president,  in  the  Met-  ception.  He  story  of  asso- 

ropolitan  Theatre.  Mayor  Edwin  J.  Elation  responsibility  and  individual  duty. 
Brown  and  Gov.  Roland  Hartley  extend-  Interesting  departmental  programs 
pH  ;i  u,'plrnmp  nn  hpMIf  of  ritv  mid  stntp  were  a  feature  o.  every  afternoon  ses- 


(Photographed  for  Editor  &  Publisher.) 
John  S.  Cohen,  president  and  editor,  the  Atlanta  Journal  and  John  A.  Brice, 
secretary  and  treasurer,  pictured  as  they  sailed  for  Europe  from  New  York, 
July  22,  on  the  S.  S.  America. 
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A  New  Ludlow  Series 


ed  a  welcome  on  behalf  of  city  and  state. 
T vventy-two  cities  were  '  represented  at 
the  meeting. 

Don  E.  Gilman  of  San  Francisco,  Paci- 


sion,  and  included  a  Graphic  Arts  De¬ 
partment,  of  which  Wallace  L.  Kibbee 
of  Johnck,  Kibbee  &  Co.,  San  Francisco, 


fic  Coast  advertising  manager  for  the  chairman.  Other  department  chair- 

C/iri.v/ton  Science  A/ ont/or,  president.  Mr.  were.  George  fekin.  Better  Busi- 

Gilman  is  a  former  Seattle  man  having  Bureau;  John  Kemp  of  Los  An- 

been  employed  in  the  advertising  depart-  advertising,  Walter  P. 

ment  of  the  Seattle  Times.  He  has  lived  Burn  of  San  Francisco,  newspaper  ad- 
in  San  Francisco  for  the  last  10  years.  v^rtising;  O  C.  Haney  of  Los  Angeles, 
Tom  Jones  Parry,  past  president  of  direct-by-mail  advertising ;  F.  F.  Ker- 

the  Seattle  Advertising  Club,  was  named 

vice-president  for  Western  Washington;  tising;  W.  P.  Mrandborg  public  utili- 
Raymond  P.  Kelly,  Spokane,  for  East-  advertising,  Marshall  Dana  of 

ern  Washington;  Thomas  Shore,  San  .cotn™ty  advertising;  W. 

Diego,  for  Southern  California,  and  Dave  F>.  Moriarity,  University  of  Washing- 
Levison,  Stockton,  for  Northern  Califor-  a  d  v  e  r  1 1  s  i  n  g  ;  and 

nia.  Miss  Florence  Schindler  of  Los  Charles  W.  Duncan,  Seattle,  outdoor 

Angeles  was  elected  vice-president  for  advertising, 
women’s  participation.  I  T  iT.i  • 

Next  year’s  convention  will  meet  at  Hillman  succeeds  Hibben 

San  Francisco,  and  in  1927  at  Portland.  James  Hibben,  for  the  last  12  vears 


James  Hibben,  for  the  last  12  years  30  Point 
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J^OKS  ‘BEST  FOR 

36  Point 

Qompare  ipuality  of  Composition 


Dr.  Henry  Suzzallo,  president  of  the  general  manager  of  the  Henry  O. 
University  of  Washington  opened  the  Shepard  Company  and  the  Inland  Printer 
general  business  session  Monday  mom-  Company,  Chicago,  has  resigned  to  give 
ing  with  an  address  on  “The  Inspiration  his  law  practice  his  undivided  attention, 
of  Advertising.”  After  luncheon  at  the  Harry  Hillman,  for  a  number  of  years 
Olympic  the  program  resumed,  present-  editor  of  The  Inland  Printer,  as  well  as 
ing  competitive  three-minute  speeches  on  an  officer  and  director  of  both  companies, 
tlie  topic  “The  Value  of  an  Advertising  succeeds  Mr.  Hibben  as  general  manager. 
Club  to  the  Community.”  Miss  Alice  - 
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lane  of  white  space  is 
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Hankinson  of  Spokane,  Wash.,  carried 
off  this  cup.  She  was  the  only  woman 
competing.  In  the  evening  the  annual 
dinner  was  held.  An  informal  dance  fol¬ 
lowed. 


To  Enter  Daily  Field 

Plans  to  resume  publication  of  the 
.90/1  Benito  (Tex.)  Light  as  a  daily  have 
been  announced.  The  Light  for  the  past 


A.  Heath  Onthank  of  the  U.  S.  De-  two  years  has  been  a  weekly. 

Fifty-two  Weeks  of  Production 

WILL  START  FOR  THE 

Classified  Advertising  Manager 

WHO  WILL  FAITHFUIXY  USE  THE 

Classified  Manager’s  Release  Service 

m  THE  MAIL  EVERY  WEEK 
THE  THINGS  TO  DO  AND  HOW  TO  DO  THEM 
TO  INCREASE  YOUR  LINEAGE  THIS  FALL 
COMMUNICATE  WITH 

Clarence  M.  Rusk  Service 

For  Newspapers 


REST  RESULTS  ARE 

^  _ _ _  assured  from  this  all-sluz 

-MODERN  TRINTING 

requires  a  big  variety  of  type  cxtr.i  slugs  c/Ist  os 

‘IVlth  uCdtltlflll  jOCeS  for  lAA  to  increase  their  profits  12345b 
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This  face  is  based  on  the  original  Caslon  Old  Style  Italic.  Note  especially  the 
freedom  of  lines  in  characters  such  as  the  swash  R,  L,  etc. 

For  advertising  and  job  composition  -  - 

The  Ludlow  System  of  Matrix  composition  provides  new, 
clcar-cut  printing  faces  on  slugs  for  every  job.  Its  speed,  ver¬ 
satility,  6  to  60  point  range  in  a  wide  variety  of  quality  typefaces, 
including  bold  and  extended,  ranks  it  first  for  display  and  Job  work. 
Because  you  set  matrices,  not  type,  you  secure  your  slug  lines  im¬ 
mediately,  never  running  short  of  sorts  for  any  job. 

Ludlow  Typograph  Company 


San  Francisco:  5  Third  St. 
Boston:  261  Franklin  St. 


2032  Clybourn  Avenue 
CHICAGO 


New  York:  63  Park  Row 
Atlanta:  41  Marietta  St. 
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Big,  Attractive  Sunday  Magazine 
Full  Newspaper  Size 


Thrilling  stories  filled  with  human  interest — descriptive  articles  covering 
a  wide  rati^  of  subjects — features  that  must  awaken  and  attract  and  hold 
the  attentkm  of  readers — coupled  with  striking  art  work  and  color  com« 
binations  produce  an  extremely  desirable  media  for  the  National  Adver* 
tiser  using  Sunday  Newspaper  Magazine  Sections. 

Call  Oakland  Tribune  representatives,  or  write  this  office  for  detailed 
information. 

National  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 
,  22S  HFTH  AVENUE,  NEW  YORK  360  NORTH  MICHIGAN  AVENUE,  CHICAGO 


rtbunp 


ONE  OF  THE  WEST'S  GREAT  NEWSPAPERS 

OAKLAND,  CALIFORNIA 

65,000 

AVERAGE  NET  PAID  DAILY  AND  SUNDAY 

CIRCULATION 


THE  HOME  OP  RADIO  STATION  KLX 
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A  Daily  Newspaper 
to  Serve  the 

Greatest  Industry  in  the  World 


(e^'3UST  as  every  great  division  of  human  thought  and  endeavor  has  had 
its  mouthpiece,  its  spokesman,  so  will  the  Automotive  Industry— the 
greatest  industry  in  the  world  —  now  have  its  own  news  gathering  organ. 

AutomottueB  ail^  New.6 


featuring  all  the  news  of  all  the  Industry  —  is  to  be  a  daily  newspaper 
devoted  to  every  phase  of  motordom  and  allied  industries. 

America  is  a  nation  on  wheels  —  the  automobile  has  changed  the 
thoughts  and  habits  of  a  world ! 

More  than  a  hundred  million  people  thinking  in  terms  of  Motor 
Transportation  ! 

More  than  eighteen  million  motor  vehicles  supplying  this 
transportation  ! 

The  automobile  has  opened  the  highways  of  the  world — broken  down 
territorial  limits  and  in  20  years  done  more  toward  unifying  and  solidify¬ 
ing  all  peoples  than  any  other  force  in  6000  years  of  recorded  history! 

The  industry  today  supplying  this  transportation  is,  all  things  considered, 
one  of  the  most  important  in  all  the  world  I 

More  than  a  million  workers  employed  —  Billions  of  dollars  invested  — 
And  the  industry  still  growing ! 

The  wonder  is  that  this  wonder  worker,  the  automobile,  and  the  indus¬ 
try  back  of  it,  has  not  long  ago  had  an  authoritative  and  reliable  source 
of  daily  news  I 

It  was  bound  to  come ! 

It  is  here ! 

The  Automotive  Daily  News  —  edited  by  recognized  authorities  in 
American  Industrial  Journalism  1 

Devoted  to  automotive  engineering,  manufacturing,  retail  and  whole¬ 
sale  merchandising  and  advertising,  the  news  columns  of  the  Automotive 
Daily  News  will  be  reliable,  authoritative  and  unbiased. 

Live  news,  complete,  thorough,  and  up-to-the-minute,  from  all  parts  of 
the  country  from  hundreds  of  trained  automotive  writers  —  about  every 
phase  of  the  Industry. 

The  editorial  policy  of  the  Automotive  Daily  News  will  be  honest,  for 
the  advancement  of  the  industry  as  a  whole,  and  the  welfare  of  all  its 
ramifications  and  interests.  Publication  date  will  be  announced  shortly. 
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be  to  the  automotive  industry  what  the 
Street  Journal”  is  to  financial  America, 
what  “Women’s  Wear”  is  to  the  garment  in- 
r  what  the  “American  Metal  Market 

and  Daily  Iron  and  Steel  Report”  and  “Daily 
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E  D  I 


TO  AVOID  WAR 

Ed.  L.  KEEN’S  statement  of  conditions  in  Europe 
is  a  startlingly  vivid  diagram  of  the  weakness 
of  civilization’s  structure.  No  American  living 
in  Europe  is  better  prepared  than  Mr.  Keen  to  dis¬ 
cuss  this  question — he  has  had  a  reporter’s  microscope 
on  international  politics  for  a  quarter  of  a  century. 
He  is  a  cool  observer,  a  diligent  truth-seeker,  is  free 
to  tell  what  he  has  learned. 

The  “next  war  is  brewing  under  a  fog  of  distrust 
and  fear,’’  he  says.  This  is  the  alchemy  of  all  war 
throughout  all  history.  Why  are  the  people  of  Europe 
living  under  a  blanket  of  fear  and  distrust?  Because 
the  facts  of  life,  the  facts  of  politics  and  government, 
the  facts  particularly  of  greedy  business,  are  not 
available  to  them  through  a  soundly  free  press.  There 
is  one  antidote  for  this  terrible  social  sickness — the 
truth  in  cold  print,  all  the  truth  that  concerns  the 
safety  and  welfare  of  a  people. 

Only  insofar  as  the  American  press  avails  itself  of 
its  constitutional  right  of  freedom  are  our  institu¬ 
tions  safe,  for  if  we  have  learned  anything  from  our 
political  experiment  since  the  Liberty  bell  cracked  it 
is  that  public  information  is  the  rock  of  freedom  and 
progress. 

Put  the  true  news  of  Europe  on  a  “leased  wire” 
to  every  newspaper  from  the  British  Isles  to  Calcutta, 
tear  down  all  artificial  press  barriers,  particularly 
censorship,  force  governments  and  international  diplo¬ 
macy  into  the  daylight,  and  the  greatest  single  pre¬ 
ventive  of  war  wull  have  been  instituted  in  Europe. 


C.  K.  Woodbridgc,  president  of  the  Associ¬ 
ated  Advertising  Clubs  of  the  World,  trcrveled 
6,000  miles,  from  Harrogate,  England,  to  Seat¬ 
tle,  Wash.,  in  two  weeks  to  address  three  ad¬ 
vertising  conventions,  which  is  taken  as  an 
indication  of  the  speed  and  seal  the  association 
is  to  experience  in  his  regime. 


EXPENSIVE  FRIENDSHIPS 


More  than  almost  any  other  man  the  newspaper 
worker  depends  for  success  upon  the  number 
and  the  quality  of  his  friendships.  Friends 
lead  us  on  to  accomplishments.  Helpful  suggestion 
often  has  as  its  motive  mutual  benefit  but  is  none  the 
less  grateful. 

Nothing  is  more  short-sighted  than  shabby  neglect 
of  true  friends,  from  the  viewpoint  of  self-interest, 
aside  from  ordinary  courtesy.  Big  men  have  wide 
circles  of  friends.  Small  men  narrow  their  friend¬ 
ships  down  to  a  few,  or  none.  Friendship  exists 
when  it  is  deserved. 

There  are  those  whom  we  do  not  want  as  friends. 
There  are  friendships  that  are  expensive  beyond  rea¬ 
son.  One  must  discriminate.  The  editor  of  one  of 
New  York’s  great  dailies  said  the  other  day:  “Few 
reporters  dare  to  write  all  of  the  news  as  they  find  it 
because  it  so  often  would  break  friendships  and  em¬ 
barrass  their  routine  operations.  They  would  make 
enemies  so  fast  that  their  usefulness  would  soon  be 
at  an  end.  I  am  thinking  of  reporters  covering  such 
assignments  as  police  headquarters.  City  Hall,  Albany, 
Washington  and  foreign  capitals.  The  reporter,  like 
anyone  else,  must  think  of  his  own  interest.  Say 
what  you  please  about  courage  and  independence  being 


at  the  base  of  every  great  newspaper  success,  never¬ 
theless  one  who  practises  absolute  freedom  of  action 
invariably  must  pay  a  heavy  price.  Print  unfavorable 
facts  concerning  persons  who  have  news  in  their  con¬ 
trol,  such  as  public  officials,  and  they  will  shut  down 
on  you.  If  the  news  is  of  major  importance,  the 
reporter  may  safely  take  the  chance.  But  if  it  is 
of  passing  interest  he  loses  a  friend,  sacrifices  a  news 
source  and  is  very  likely  to  be  in  hot  water  in  his 
own  office.  It  usually  pays  to  ‘go  along.’  ” 

We  quarrel  with  this  sentiment,  yet  we  know  that 
it  contains  truth  and  is  the  view  of  many  newspaper 
men.  The  iconoclast  must  be  willing  to  pay  with 
cheerful  spirit,  believing  that  what  he  has  lost  on  the 
side  of  easy  relationship  with  some  of  his  fellows  has 
been  richly  compensated  for  in  important  matters 
affecting  principles  higher  than  friendships  of  men. 

One  must  decide  for  himself  what  his  course  shall 
be,  what  compromises  are  justified,  what  friendships 
are  too  expensive. 


RIAL 


He  that  loveth  silver  shall  not  he  satisfied 
with  silver;  nor  he  that  loveth  abundance  with 
increase.  This  is  also  vanity.  When  goods  in¬ 
crease,  they  are  increased  that  eat  them;  and 
what  good  is  there  to  the  owners  thereof,  saving 
the  beholding  of  them  with  their  eyes?  Ec¬ 
clesiastes;  V,  10-11. 


EXPOSING  PRESS  AGENT  GRAFT 


DO  you  want  to  put  an  end  to  the  impudent  press 
agent  traffic  which  preys  upon  newspapers, 
legitimate  advertising  agencies  and  national 
advertisers  ? 

Editor  &  Publisher  suggests  very  simple  means  of 
exposing  the  press  agent’s  sharp  practice.  If  editors, 
publishers  and  advertising  executives  will  follow  this 
suggestion  for  a  month  or  two  the  press  agent’s  ad¬ 
vertising  graft  can  be  knocked  into  a  cocked  hat. 

When  one  of  these  sharpers  sends  to  your  office  a 
piece  of  propaganda  for  some  advertiser,  do  not  send 
it  back  to  the  press  agent!  To  do  so  merely  makes 
him  laugh  with  glee.  He  chucks  it  into  the  waste¬ 
basket  and  calls  it  a  part  of  his  day’s  work.  His 
money  was  not  spent  to  make  the  cuts  and  mats  and 
draw  the  proofs.  It  was  the  cash  of  his  client.  He 
cares  little  whether  an  individual  newspaper  prints 
his  stuff  or  sends  it  back  to  him  with  a  sarcastic 
letter,  or  label,  informing  him  that  the  material  is 
advertising.  He  sells  his  “service”  to  advertisers  and 
there  is  no  guarantee  that  the  free  publicity  will  be 
used  by  the  editors  to  whom  it  has  been  submitted. 
He  has  “bunked”  his  client  by  telling  him  that  the 
average  newspaper  man  is  so  simple  minded  that  a 
smart  fellow  like  the  press  agent  can  break  into  news 
columns  and  swipe  advertising  power  with  ail  the 
ease  of  a  Master  Mind  operating  upon  an  aggregation 
of  morons. 

The  truth  is  that  less  than  one  per  cent  of  press 
agent  propaganda,  specifying  names  of  brand  articles 
or  advertising  concerns,  is  ever  printed  in  any  daily 
paper  although  it  is  scattered  by  mail  to  every  city 
in  the  country;  therein  lies  the  fraud  upon  the  adver¬ 
tiser  who  invests  money  in  cuts,  mats{  proofs,  postage 
and  press  agent  “service”  to  feed  waste-baskets. 

To  expose  the  press  agent’s  inability  to  deliver  news 
space  in  substitution  for  advertising  space  and  to 
indicate  to  reputable  heads  of  national  advertising 
concerns  the  outraged  attitude  of  the  press  toward 
this  insolent  publicity  practice.  Editor  &  Publisher 
suggests  that  every  piece  of  press  agent  material  be 
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returned,  not  to  the  press  agent,  but  to  the  President 
of  the  concern  Zihich  the  press  agent  seeks  to  oA 
vertise. 

It  will  be  a  grand  awakening!  If  the  press  agen: 
today  sends  out  a  thousand  expensive  packages  to 
newspaper  editors,  in  behalf  of  such  a  concern  as 
Procter  &  Gamble  [to  single  out  only  one  of  a  hun¬ 
dred  national  distributors  who  are  “falling”  for  press 
agents],  and  if  these  one  thousand  expensive  pack¬ 
ages  tomorrow  land  on  the  mahogany  desk  of  Mr 
William  Cooper  Procter,  President  of  the  Procter  4 
Gamble  Company,  Cincinnati,  O.,  that  good  gentle¬ 
man  will  get  a  new  and  a  true  slant  on  a  feature  oi 
his  business  of  which  he  is  now  probably  totally 
ignorant  and  would  instantly  stop  if  he  realized  hs 
degree  of  imposition  upon  newspaper  and  advertisim 
men.  ^ 

A  form  letter  might  be  written  to  accompany  the 
returned  package.  It  might  be  fashioned  along  such 
lines  as  these: 


Mr.  John  D.  Ryan,  President  Anaconda  Copper  Mining  Co, 
25  Broadway,  N.  Y. 

Dear  Mr.  Ryan:  I  am  returning  to  you  at  the  expeim 
of  this  newspaper  a  package  of  printing  materials  wlwi 
was  sent  to  us  by  Ivy  L.  Lee,  the  press  agent  of  the  Copfc 
and  Brass  Research  Association,  New  York,  of  which  mo 
company  is  a  member.  You  will  see  at  a  glance  that  tbs 
material  is  advertising,  not  ‘news.’  This  effort  to  exptoe 
the  news  columns  of  our  newspaper  surely  must  be  withoot 
your  knowledge.  We  are  confident  that  a  business  man  of 
your  standing  would  not  countenance  such  an  impudcs 
attempt  to  exploit  the  daily  press,  defeating  its  leghinatt 
advertising  business,  imposing  upon  readers  who  do  iw 
exi«ct  to  find  commercial  propaganda  in  news  columns,  iti 
violating  the  established  ethical  journalistic  code. 

We  do  not  believe  that  this  press  agent  method  is  era 
good  business,  aside  from  ethical  considerations.  No  firs 
class  newspaper  in  any  community  would  use  this  materii 
and  its  manufacture  and  mailing  largely  represents  waju 
It  IS  inconceivable  that  the  Copper  and  Brass  Researd 
Association  would  stoop  to  such  petty  graft  as  this  offeriiij 
suggests  were  the  President  informed  of  the  practice. 

.As  you  are  interested  in  selling  copper  and  brass  we  in 
interested  in  selling  our  advertising  space.  Our  news  colnnu 
are  not  for  sale,  nor  can  they  be  grafted.  The  huge  copfr 
producing  and  selling  concerns  composing  the  Copper  id 
Brass  Research  Association  can  afford  to  advertise  in  th 
legitimate  channels  of  respectable  American  trade.  If  yot 
want  to  get  our  people  interested  in  brass  and  copper  roofioi. 
plumbing  and  all  the  forms  that  these  metals  take  in  me 
chandise,  we  respectfully  call  attention  to  our  circulatki. 
I  am  enclosing  herewith  our  rate  card  and  data  conoemin 
yiis  interesting  trading  area.  We  will  accept  advertirai 
from  any  recognized  advertising  agency. 

Cordially  yours,  etc. 

If  the  imposition  persists  there  is  another  kind  of 
letter  to  write  to  the  heads  of  offending  corporatk®. 

Editor  &  Publisher  apprehends  that  the  difficulty 
that  many  publishers  will  experience  in  carrying  on 
this  suggestion  will  lie  in  the  fact  that  they  will  oo: 
have  available  the  names  of  the  proper  corporatiot 
executives  to  address.  However,  as  most  of  the  fakt 
press  dope  originates  in  New  York,  Editor  &  Po¬ 
lisher’s  service  department  will  gladly  undertake  to 
forward  mail  to  proper  corporation  executives.  If  it 
doubt,  send  the  material  to  Editor  &  Publisher  and 
an  effort  will  be  made  to  lay  it  on  some  desk  when 
it  will  do  the  most  good  for  the  newspaper  and  ad¬ 
vertising  industry  and  the  most  harm  to  publicity 
parasites. 


“Before  you  invest — investigate,”  is  the  slo¬ 
gan  being  used  by  the  Better  Business  Bureau 
of  St.  Petersburg,  Florida,  and  H.  G.  MitcheU 
of  that  organisation  is  out  zvith  a  sharp  stick 
for  frauds  in  advertising  that  tend  to  injure 
the  Florida  boom. 


TWO  MILLION  PRESS  WORDS 

The  Scopes  case  was  all  about  everything  that  ^ 
vital  in  this  life  and  the  next,  or  it  was  all  aboe 
nothing,  according  to  individual  view,  but  ^ 
daily  press  accepted  it  as  of  stupendous  public  ® 
portance.  It  is  conservatively  estimated  that  nwr' 
than  2,000,000  words  were  telegraphed  out  of 
ton,  Tenn.,  during  the  trial,  over  press  associate 
leased  wires  or  at  commercial  rates.  On  one  nig- 
202,000  words  were  filed  with  Western  Union.  Mof* 
than  100  reporters  were  present.  The  press  assoco- 
tions  and  special  correspondents  sent  the  heaviest  w 
ever  known  on  a  domestic  lawsuit  to  foreign 
and  the  press  of  Australia,  Japan,  Rus.^a,  S<w3 
America,  and,  all  Europe  has  been  carrying  this  std^ 
for  two  weeks  in  amazing  volume.  Millions  of  ik"' 
lars  were  spent  by  the  press  to  give  the  world  dss 
news.  In  a  sense,  it  was  one  of  the  greatest  repof 
torial  achievements  of  history. 
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■P  \V.  SCRIPPS,  veteran  organizer  of 
the  Scripps-Howard  Newspapers, 
United  Press  Associations,  Newspaper 
Enterprise  Association  and  allied  services, 
arrived  this  week  at  Baltimore  on  board 
his  cruising  yacht  Ohio,  following  a  half 
year’s  voyage  in  Atlantic  waters.  Of 
late  years  Mr.  Scripps  has  spent  most  of 
his  time  aboard  ship. 

Cyrus  H.  K.  Curtis  and  Mrs.  Curtis 
returned  from  a  trip  abroad  July  21,  on 
the  S.  S.  Majestic. 

Marcellus  E.  Foster,  editor  and  pub¬ 
lisher  of  the  Houston  (Tex.)  Chronicle, 
is  visiting  New  York  this  week. 

Arthur  A.  Parks,  publisher  of  the 
Poughkeepsie  (N.  Y.)  Evening  Star,  and 
Mrs.  Parks  are  spending  a  vacation  at 
the  l.ake  Placid  Club. 

John  H.  Harrison,  editor  of  the  Dan¬ 
ville  (Ill.)  Commercial-News,  is  one  of 
the  incorporators  of  the  Danville  Hotel 
company,  a  $500,000  corporation. 

Charles  B.  Welch,  editor  and  general 
manager  of  the  Tacoma  (Wash.)  News 
Tribune,  returned  July  13,  from  a  va¬ 
cation  trip  to  California.  He  was  accom¬ 
panied  by  his  family. 

L.  P.  Stephens,  one  of  the  founders 
of  the  Columbus  (O.)  Dispatch  and  for 
many  years  its  state  news  and  political 
writer,  is  recovering  from  an  operation. 

Harry  T.  Warner,  publisher  of  the 
Paris  (Tex.)  News  and  Times,  recently 
critically  ill,  is  now  recovering.  Warner 
formerly  was  managing  editor  of  the 
Houston  Post. 


Miss  Emma  Bugbee  and  Miss  Kay 
Phelps  of  the  .Wrt’  Pork  Herald  Tribune 
staff  will  sail  July  25  for  a  month’s  trip 
through  Europe. 

Paul  F.  Sifton  of  the  New  York 
World  and  Mrs.  Sifton,  have  re¬ 
turned  from  a  three  months’  tour  of 
France,  Switzerland  and  Italy.  Mr. 
Sifton  is  now  doing  Sunday  feature  work 
for  the  World. 

Louis  Ludlow,  Washington  correspond¬ 
ent  of  the  Columbus  Dispatch  and  other 
papers,  has  left  for  Europe  for  a  six 
weeks’  tour,  accompanied  by  Mrs.  Lud¬ 
low. 

R.  L.  Stokes,  music  and  dramatic 


magazine  The  Tacoman,  the  first  issue 
of  which  api)eared  in  May. 

C.  F.  Christian,  formerly  publicity 
agent  for  the  college  of  agriculture,  Ohio 
State  University,  Columbus,  has  joined 
tl)e  staff  of  the  Defiance  Crescent- 
News  as  farm  editor. 

Earl  H.  Whitman,  formerly  of  the 
editorial  department  of  the  Capper  Pub¬ 
lications,  Topeka,  who  resigned  two 
years  ago,  has  returned  as  private  secre¬ 
tary  to  Senator  Capper. 

HOLDING  NEW  POSTS 

t^R.\NK  F.A.RRAR,  from  Seattle 
(Wash.)  Post-Intelligence,  to  city  ed¬ 
itor,  Nan  Francisco  Bulletin. 

Dan  Bowerman,  from  city  editor, 
Ashland  (Ore.)  Daily  Tidings,  to  edi¬ 
torial  staff,  Medford  (Ore.)  Jackson 
County  Nczvs. 

John  Palmer,  from  movie  editor, 
Portland  Telegram,  to  radio  editor, 
.Aiken  left  the  case  to  go  to  preparatory  ^^^'de  Times.  John  Anderson  has  suc- 
school.  He  graduated  from  Macalester  o"  ‘he  Telegram. 

.Academy  in  1903  and  became  editor  and 

publisher  of  the  Forest  Lake  (Minn.)  MARRIED 

Manuel  Rosenberg,  staff  artist  of  the  d-»litrprise  that  summer.  With  the  o  r  g  CLARK  editor  and 

Cinrinnati  Past  was  in  New  York  this  Proceeds  of  the  sale  of  the  Enterprise  o  Lr  u  /  u 

tmcmnatt  Post,  was  m  New  York  this  entered  Macalaster  College  in  the  „  ,P“hlisher  oi  the  Washington  (Kan.) 

fall  of  1904  and  graduated  with  the  to  Miss  Margaret  Schell,  last 


critic  of  the  St.  Louis  Post-Dispatch,  ®  n  e  started 
-  work  as  newsy 

for  the  Daily 
Times.  Moving 


^  EORGE  K.  .AIKEN,  president  of 
The  Oregon  Newspaper  Conference 
and  publisher  of  the  Ontario  (Ore.) 
.■Irgus,  came  to 
this  country  when 
four  years  old 
from  Aberdeen, 

Scotland,  where 
he  was  born. 

His  family 
settled  in  Saint 
Cloud,  Minn.,  at 
h  e 


wrote  the  libretto  for  the  jazz  opera, 
“The  Music  Robber’’  successfully  pre¬ 
sented  recently  in  Chicago. 

Malcolm  W.  Bingay,  managing  editor 
of  the  Detroit  News,  is  spending  his  va¬ 
cation  bass  fishing  in  Canada. 

Beth  Mcllvaine,  of  the  Nerv  York 
World  staff,  returned  from  a  trip  abroad 
July  20  on  the  Minnekada  to  write  a 
series  of  articles  on  the  "White  Collar 
Cabin.” 


to  Sandstone, 
Minn.,  later  he 
began  to  learn  the 
printers’  trade. 

In  1901  Mr. 


(■roRcE  K.  .Vi KEN 
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IN  THE  BUSINESS  OmCE 

OWARD  DAVIS,  business  manager 
of  the  New  York  Herald  Tribune, 
returned  to  his  office  this  week  from  a 
Canadian  fishing  trip. 

Maurice  Berkowitz.  general  manager 
of  the  Boston  Advertiser  and  American, 
is  back  at  his  desk  after  six  weeks  in 
hospital  recovering  from  an  operation. 

Herman  E.  Harner,  former  editor  and 
manager  of  the  Niles  (O.)  Daily  Times 
is  now  business  manager  of  tbe  Gaumer 
Publishing  Company,  publishers  of  the 
Urbana  (O.)  Daily  Democrat  and  the 
Urbana  Daily  Citioen. 

F.  J.  Kinsella,  advertising  manager  of 
the  Camden  (N.  J.)  Courier,  s^nt  the 
jast  week  in  Danville,  Ill.,  on  his  vaca¬ 
tion.  Mr.  Kinsella  was  formerly  with 
the  Springfield  (Ill.)  News-Register. 

•Amy  B.  Clarke,  business  manager  of 
the  Philadelphia  (Pa.)  Sunday  Tran- 
Kript,  is  touring  the  Great  Lakes  region 
with  her  sister. 

C.  D.  Kirby,  of  the  business  office  of 
the  Gaffney  (S.  C.)  Ledger  has  resigned. 

Miss  Regina  Collette  has  joined  the 
business  office  staff  of  the  Lynn  (Mass.) 
Telegram-News. 

William  E.  Buckingham,  advertising 
manager  of  the  Lynn  (Mass.)  Telegram- 
News  has  returned  from  a  two  weeks’ 
vacation  spent  at  his  home  in  Washing¬ 
ton,  D.  C. 

Norbert  G.  Hensler  of  St.  Paul,  for 
Aree  years  with  the  advertising  depart- 
roent  of  the  Clover  Leaf  papers  and  later 
with  the  St.  Paul  Dispatch-Pioneer  Press, 
has  joined  the  staff  of  the  Wichita 
(Kan.)  Eagle. 

W.  J.  Parrett,  business  manager  of  the 
Danville  (Ill.)  Commercial-News,  is 
spending  his  vacation  with  his  family  in 
northern  Wisconsin. 

George  R.  Koester,  Jr.,  for  the  past 
several  years  on  the  St.  Joseph  (Mo.) 
Gazette  has  returned  to  South  Carolina 
is  associated  with  his  father,  George 
R-  Koester  in  the  business  management 
of  the  Spartanburg  Daily  Sun. 

IN  THE  EDITORIAL  ROOMS 

pRANKLIN  PIERCE  ADAMS,  con¬ 
ductor  of  the  “Conning  Tower”  on 
the  New  York  World,  and  Mrs.  Adams, 
have  been  spending  their  honeymoon 
woad,  were  to  arrive  in  New  York  on 
•ne  Aquitania,  due  July  24. 


week  on  his  way  to  Havana,  Cuba. 

Bel  ford  Atkinson  of  the  Columbus  bu¬ 
reau  of  the  Scripps-Howard  Newspapers, 
and  Mrs.  Atkinson,  are  spending  their 
vacation  in  New  York  City. 

Richard  E.  Coon,  Jr.,  managing  editor 
of  the  Poughkeepsie  (N.  Y.)  Evening 
Star,  and  Mrs.  Coon  are  parents  of  a 
son,  born  recently. 

Norman  M.  MacLeod  of  the  local  staff 
of  the  Wilmington  (Del.)  Every  Eve¬ 
ning  has  returned  from  the  mining  re¬ 
gions  of  Pennsylvania,  where  he  spent 
his  vacation. 

Charles  F.  Alward  is  now  travel  ed¬ 
itor  of  the  Worcester  (Mass.)  Telegram 
Gazette.  For  several  years  he  was  con¬ 
nected  with  the  travel  department  of  the 
Buffalo  Express. 

Miss  Helen  Powell  is  now  suburban 
editor  of  the  Pasadena  (Cal.)  Star- 
News,  succeeding  Clark  McClurg,  who 
has  joined  the  staff  of  the  South  Pasa¬ 
dena  Record-Courier. 


class  of  ’08. 

While  in  college  he  was  a  correspon¬ 
dent  for  the  St.  Paul  Pioneer  Press, 
and  went  on  the  local  staff  immediately 
after  graduation  serving  as  railroad  re¬ 
porter  and  later  becoming  sporting 
editor. 

In  the  fall  of  1909  he  left  Saint  Paul 


for  the  west  landing  in  Tacoma  where  July  21. 


week  in  Fairbery,  Neb. 

Francis  L.  Finnegan,  of  the  Lynn 
(Mass.)  Telegram-News  advertising  de¬ 
partment  to  Miss  Catherine  E.  Barry 
recently. 

John  M.  O’Connell  of  the  circulation 
department  of  the  Boston  Globe  to  Miss 
Blanche  M.  Dolan  of  Roxbury,  Mass., 


for  more  than  two  years  he  was  a  mem¬ 
ber  of  the  Tacoma  Ledger  local  staff. 
During  the  1911  session  of  the  Wash¬ 
ington  legislature  he  was  in  charge  of 
the  Ledger’s  legislative  bureau  at  Olym¬ 
pia. 

In  1911,  he  left  the  Ledger  to  return 
to  the  country  field  as  business  manager 
of  the  Pasco  (Wash.)  Progress  going 
from  there  to  Roslyn,  Wash.,  where 
for  four  years  was  owner  and  editor 
of  the  Cascade  Miner,  and  for  a  time, 
the  Cle  Elum  Washington,  Echo,  as 
well. 


Harold  C.  Yingling,  Jr.,  of  editorial 
staff  of  the  Altoona  (Pa.)  Tribune  to 
Miss  Kathryn  L.  Kelley,  at  Williams¬ 
port,  Pa.,  July  18. 

Donald  L.  Brannon,  federal  court  re¬ 
porter  for  the  Peoria  (111.)  Star  to  Miss 
Hazel  V.  Anderson  of  Monmouth,  Ill., 
in  Peoria,  July  11. 

Robert  L.  Knightly,  of  the  composing 
room,  Hutchinson  (Kan.)  News,  to 
Edith  Rathburn,  of  the  business  office, 
recently. 

William  Evart  White,  city  editor  of 
the  Cuero  (Tex.)  Record,  to  Miss  Ruth 


C^rk  R.  Kuhns  of  the  1^1  staff,  each  of  ^these'^pers  in  the  summer  of  Graham,  at  Ozona,  Tex.,  recently, 

Wilmmgton  (Del  )  Every  Evening  is  1915^  ^e  moved  to  Ontario,  Ore.,  to  pur-  - 

spending  his  vacation  with  Mrs.  Kuhns,  chase  the  Argus.  Later  he  bought  the 
at  Wildwood  and  other  New  Jersey  re-  Otitario  Democrat  and  consolidated  the 

publications,  in  1918. 


PRESS  ASSOCIATION  NOTES 


sorts. 

Brian  Bell  for  a  number  of  years  sport¬ 
ing  editor  of  the  Columbia  (S.  C.)  State 
is  now  with  the  Associated  Press  in 
.Atlanta,  Ga. 

.Arthur  Stubbs,  New  England  editor 
of  the  Christian  Science  Monitor,  Bos¬ 
ton,  is  on  a  three  weeks’  vacation. 

Paul  Haley,  district  man  on  the  Lynn 
(Mass.)  Telegram-News,  has  returned 
from  a  two  weeks’  automobile  trip 
through  New  York  state,  Vermont  and 
New  Hampshire. 

Bernice  Fradette  Jones  has  joined  the 
staff  of  the  Tacoma  (Wash.)  News 
Tribune,  as  librarian. 

Miss  Mabel  Graves,  society  editor, 
Damnlle  (Ill)  Commercial-News,  is 
spending  a  two  weeks’  vacation  in  Evans¬ 
ton,  Ill.,  and  Madison,  Wis.  Miss  Mar¬ 
garet  Stuebe  is  acting  as  society  editor. 

William  J.  Cormack,  for  many  years 
in  charge  of  the  Columbia  bureau  of  the 
Charleston  News  and  Courier  recently 
took  over  the  editorial  direction  of  the 
Beaufort  Gazette,  a  weekly. 

Russell  Gore,  for  eight  years  secretary 
to  George  E.  Miller,  editor-in-chief  of 
the  Detroit  News,  is  now  doing  state 
feature  for  the  News. 

Lawrence  Curtis  of  Southbridge, 
Mass.,  has  joined  the  reportorial  staff  of 
the  Worcester  (Mass.)  Telegram. 

Florence  Davies,  art  editor  of  the 
Detroit  News,  is  in  Boston  for  two 
months  studying  at  Harvard  University. 

Frank  D.  Wasson,  news  editor  of  the 
Cedar  Rapids  (la.)  Gazette,  left  last 
week  for  New  York  and  other  eastern 
points  by  automobile  on  a  two  weeks’ 
vacation  trip. 

William  Burke  Miller,  reporter  on  the 


Louisville  Courier- Journal  is  spending 
his  vacation  in  Florida. 

Geoffrey  Willoughby  has  joined  the 
Louisz’ille  Courier-Journal •  staff  as  re¬ 
write  man.  He_  was  formerly  with  the 
Baltimore  American. 

Joe  Cornish  of  the  edtiorial  staff  of  the 
Tacoma  News  Tribune  is  editor  of  a  new 


A  L.  BR.ADFORD,  United  Press 
Paris  correspondent,  and  Mrs.  Brad¬ 
ford,  are  parents  of  a  son,  born  on  July 
3.  The  child  has  been  named  George 
Harvey  Bradford. 

•A.  M.  Easterling,  for  several  years  a 
representative  of  the  United  Press  As¬ 
sociations  in  Buenos  Aires,  is  return¬ 
ing  to  join  the  staff  of  the  U.  P.  foreign 
department  in  the  New  A’ork  office. 

Gideon  D.  Seymour,  Associated  Press 
correspondent  at  Pierre,  S.  D.,  has  been 


Society  Goes  to  Work 

An  increasing  number  of  members  of  the  Upper  Four  Hundred  are 
^  “carrying  the  dinner  pail”  in  business  and  the  professions.  What 
happens  to  her  when  one  of  these  petted  darlings  gives  up  luxury  to  earn 
her  daily  bread?  Edgar  Poe  Norris  tells  in  “SURRENDER,”  the  novel 
being  released  for  first  publication  by  the  Central  Press  Association. 

Serial  stories  that  make  and  hold  readers  are  a  part  of  the  full  general 
service  of  Central  Press.  This  service  also  includes  a  wealth  of  news-photo 
mats,  illustrated  feature  stories,  sports  by  Norman  E.  Brown,  Cargill’s 
editorial  cartoons,  Sords’  sport  cartoons,  fashions,  w^omen’s  page  features, 
editorial  page  features,  preparedness,  art,  farm  page  material,  Kinnaird’s  “Best 
of  Advice.” 

Let  us  send  you  the  service  for  three  days  without  charge.  Write  today. 

Central  Association 


V.  V.  McNitt 
President 


Central  Press  Bldg. 
Cleveland,  O. 


n.  A.  McNitt 
General  Manager 


P.  S. — We  produce  the  World’s  Best  Picture  Page. 
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made  correspondent  at  Indianapolis, 
succeeding  the  late  John  L.  Stuart.  Mr. 
Seymour  was  formerly  in  the  Des 
Moines  bureau  of  the  A.  P.  and  previous 
to  that  was  on  the  editorial  staff  of  the 
Dcs  Moiws  Register. 


NEW  PLANTS  AND  EQUIPMENT 

QES  MOINES  (lA.)  CAPITAL  last 
week  announced  the  purchase  of  two 
new  presses  at  a  cost  of  $135,000,  a 
(loss  double  sextuple  with  a  capacity  of 
72, (XK)  pages,  and  a  three-deck  press  for 
color  work.  The  Capital  printing  its 
own  comic  section. 

H.  E.  Van  Ommerman,  of  the  Cash- 
Hwre  (Wash.)  Record,  bought  the 
building  in  which  his  plant  is  located, 
remodelled  it  and  built  a  press  room 
addition. 

Fullerton  (Cal.)  Daily  Tribune,  re¬ 
cently  installed  a  Duplex  three  deck,  two 
color  press. 

Johnsonburg  (Pa.)  Press,  a  weekly, 
has  let  a  contract  for  a  two  story'  addi¬ 
tion  to  its  plant. 

W.  W.  Pcgram,  editor  and  publisher 
of  the  Chester  (S.  C.)  News,  has  re¬ 
cently  let  a  contract  for  a  new  building. 

Toledo  Nervs-Bee  has  installed  two 
new  Ludlows. 

San  Angelo  (Tex.)  Daily  Standard, 
through  Houston  Harte,  publisher,  has 
awarded  contract  for  a  new  brick  home. 
It  will  include  two  stories  and  ba.sement, 
costing  more  than  $20,000,  and  be  ready 
for  occupany  Oct.  1. 


CHANGES  OF  OWNERSHIP 

X^OUPEVlLLE  (WASH.)  TIMES, 
formerly  edited  by  J.  E.  Howard, 
was  recently  sold  to  Beriah  Brown. 

C.  McKinsey  and  Son,  M.  F.  Mc- 
Kinsey  of  Maquoketa,  la.,  have  pur¬ 
chased  the  DelVitt  (la.)  Observer  from 
lames  Farquhar  of  Cedar  Rapids.  M. 
F.  McKinsey  who  has  been  associatetl 
with  his  father  in  the  Maquoketa  Ex¬ 
celsior  the  last  few  years  take  complete 
charge,  Aug.  17. 

Fergus  Falls  (Minn.)  Free  Press, 
which  was  organized  during  the  hey-day 
of  the  Nonpartisan  League  in  Minnesota, 
has  been  sold  to  O.  W.  Bergan.  It  was 
organized  as  a  daily  but  was  later  pub¬ 
lished  weekly. 

Kenneth  Kingman,  now  on  the  Wen¬ 
atchee  (Wash.)  World,  has  bought  the 
Chelan  Leader,  from  Mrs.  Elizabeth 
Goodsell,  and  will  take  it  over  Sept.  1. 
Mr.  Kingman  graduated  from  the  Uni¬ 
versity  of  Washington  School  of  Journal¬ 
ism  in  1924. 

Rufus  Woods  recently  bought  the  Re¬ 
public  (Wash.)  News-Miner  from  M. 
A.  Thompson. 

.Mr.  and  Mrs.  Harry  Olin,  publishers 
of  the  Nooksack  (W'ash.)  Sentinel,  have 
sold  the  paper  to  H.  S.  Baker  of  Tacoma. 

Edgar  Malott,  Gordon,  Neb.,  has  pur¬ 
chased  the  Delta  (la.)  Press  from 
Mahan  Bros.,  and  taken  possession. 


SPECIAL  EDITIONS 

pLEBURNE  (TEX.)  DAILY  TIMES, 
16-page  Booster  edition,  July  4. 

Dubuque  (la.)  American  Tribune, 
Fifth  anniversary  issue,  July  1. 

Cape  Town  (Africa)  Times,  16-page 
26th  anniver.sary  edition,  with  picture  of 
staff  and  a  history  of  the  paper’s  growth. 

Shreveport  (La.)  Journal,  56-page 
special  edition  in  two  colors  July  6, 
celebrating  opening  of  its  new  two-story 
and  basement  home  at  Marshall  and 
Travis  streets. 

Port  Arthur  (Tex.)  News,  88-page 
‘Tell  It  To  The  World”  edition,  July  19. 


SCHOOLS 

pROF.  C.  E.  ROGERS,  acting  head 
of  the  department  of  industrial  jour¬ 
nalism  and  printing  at  the  Kansas  State 
Agricultural  College,  was  elected  vice- 
president  of  the  Agricultural  C!ollege 
Editors’  Association  at  its  recent  meet¬ 
ing  in  Raleigh,  N.  C. 

Fred  R.  Birney,  former  Pacific  coast 
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newspaper  man,  has  been  engaged  as 
professor  of  journalism  at  Trinity  Uni¬ 
versity,  W’axahachie,  Tex. 


ASSOCIATIONS 

pOLORADO  EDITORIAL  ASSOCI¬ 
ATION,  traveling  in  six  special 
cars,  attended  the  midsummer  session  of 
the  association  at  Steamboat  Springs, 
Col.,  July  10  to  12.  As  a  part  of  their 
excursion,  the  editors  visited  the  coal 
mines  at  Mount  Harris,  attended  a  bar¬ 
becue  and  rodeo  at  the  Carey  ranch  in 
Routt  county,  inspected  the  oil  fields  at 
Craig,  and  the  workings  at  the  west  por¬ 
tal  of  the  Moffat  tunnel. 

Pittsburgh  Press  Club  opened  its 
new  quarters  on  July  20,  on  the  second 
floor  of  the  American  State  Bank  Build¬ 
ing,  at  Sixth  Avenue  and  Grant  street. 
The  new  home  consists  of  five  rooms. 
Meals  will  be  served  at  all  hours. 

Advertising  Club  of  Seattle  cele¬ 
brated  its  20th  birthday  July  10  with  a 
luncheon  in  the  Italian  room  of  the 
Olympic  hotel.  H.  Schoenfeld,  C.  A. 
Hughes,  Bert  Swezea  and  J.  Fred  Braid 
gave  three  minute  talks.  Tom  Jones 
Parry  spoke  on  ‘‘Why  Is  An  Advertis¬ 
ing  Club?” 

Seventh  District,  Minnesota  Edit¬ 
orial  Association  members  held  their 
annual  summer  frolic  at  Green  Lake, 
July  18. 

WITH  THE  ADVERTISERS 

p[UGH  CARTER  of  Wilmington,  Del., 
is  now  advertising  manager  of  the 
Priest  Sons  department  store,  York,  Pa. 
.Mr.  Carter  has  been  secretary  of  the 
W'ilmington  Advertising  Club  since  it 
was  formed. 

WITH  THE  SPECIALS 

JL.  HOEY,  of  the  New  York  office 
•  of  Wm.  J.  Morton  Company,  special 
newspaper  representatives,  has  returned 
from  a  two  months’  trip  abroad,  where 
he  visited  Naples,  Rome  and  Paris. 

John  Budd  Company,  publishers’  repre¬ 
sentatives,  New  York,  has  been  appointed 
to  represent  the  Lakeland  (Fla.)  Evening 
Ledger.  ■ 


SCOPES  TRIAL  IN  AD  COPY 


New  Orleans  Clothing  Store  Capitalizes 
On  News  Interest 

A  quality  clothing  store  in  New 
Orleans,  known  as  Stevens,  carried  the 
following  novel  advertising  copy  recent¬ 
ly,  as  a  tie-in  on  public  interest  in  the 
evolution  trial  at  Dayton,  Tenn. : 

■‘Gentlemen  of  the  Jury  ! 

‘‘There  is  no  monkey  business  here ;  the 
fundamental  question  is  material  (cloth). 

‘‘Pray  do  not  allow  yourselves  to  be 
unduly  influenced  by  the  defendant’s 
glowing  account  of  lower  prices. 

“The  verdict  must  be  rendered  solely 
on  the  question  of  satisfactory  wear  and 
service.  There  is  no  statute  of  limita¬ 
tion  and  no  trouble  collecting  damages  if 
the  verdict  is  against  us. 

“We  rest  our  case  with  the  following 
exhibit 

A  list  of  prices  followed  this  sally. 


Metal  Company  Plant  Completed 

The  United  American  Metals  Corpora¬ 
tion  manufacturers  of  ty^  metal  has  just 
completed  a  new  plant  in  Brooklyn,  N. 
Y.,  on  the  shore  of  the  Nassau  River. 
The  company  reports  that  the  publishing 
industry  appears  to  be  on  a  sounder  basis 
than  it  has  for  years,  basing  the  state¬ 
ment  upon  increased  orders  for  tyjx 
metal  being  received.  L.  Muscat  is  presi¬ 
dent  of  the  company. 


State  Pays  for  Printing  Laws 

Any  newspaper  in  Wisconsin  which 
publishes  in  full  all  the  laws  passed  at 
the  last  session  of  the  legislature  will  be 
paid  from  $125  to  $150  according  to  a 
bill  passed  by  the  legislature  and  recently 
signed  by  the  governor.  The  laws  must 
be  printed  in  the  numerical  order  of  their 
chapters. 


ASSOCIATION  CHIEFS 


"Y^HEN  Southern  Minnesota  publishers 
^  recently  organized  the  Lower  Min¬ 
nesota  Valley  Editorial  association, 
Oliver  J.  Quane, 
editor  of  the  St. 
Peter  Herald,  was 
elected  as  its  first 
president. 

Mr.  Quane 
learned  the  print¬ 
ing  trade  in  the 
office  of  the  Man¬ 
kato  Ledger, 
edited  and  pub¬ 
lished  by  his 
father,  John  D. 
Quane,  and  was 
city  editor  of  the 
Austin  (Minn.) 
M  orning  Mail, 
and  the  Mankato 
Bulletin.  Later  he  was  editor  of  the 
Brown  County  Journal,  published  at  New 
Ulm,  Minn.,  and  of  the  New  Ulm  Re- 
view. 


Oliver  J.  Qhane 


In  1904,  when  the  Democratic  party 
of  Minnesota  nominated  John  A.  John¬ 
son  as  its  candidate  for  governor,  Mr. 
Quane  succeeded  him  as  editor  of  the 
St.  Peter  Herald.  Three  years  later  he 
bought  out  Governor  Johnson’s  interest 
in  the  Herald,  and  has  had  charge  of  its 
editorial  and  business  management  except 
the  period  from  1916  to  1919,  when  he 
was  in  the  military  service. 

In  addition  to  his  newspaper  work,  Mr. 
Quane  has  had  an  active  military  career. 
At  the  opening  of  the  Spanish-American 
war  he  enlisted  as  a  private  in  the  Four¬ 
teenth  Minnesota  Volunteer  Infantry, 
and  in  that  same  year,  1898,  served  in  a 
campaign  against  the  Chippewa  Indians. 
He  was  commissioned  a  captain  in  the 
Minnesota  National  Guard  in  1908 ;  was 
promoted  to  major,  and  commanded  a 
battalion  in  the  second  Minnesota  Infan¬ 
try  on  the  Mexican  border.  In  the  last 
war  he  commanded  the  Fourth  j\nti-Air- 


craft  Machine  Gun  Battalion,  and  was 
gassed  in  action  near  Brieulles,  France, 
during  the  final  phase  of  the  Argonne 
offensive.  Since  the  close  of  the  war 
he  has  held  a  commission  as  lieutenant 
colonel  in  the  Reserve  Corps. 


CO-OPERATION  SOUGHT 


American  Photo-Engravers  Take  Steps 
to  Unite  Allied  Groups 

A  resolution  calling  upon  the  execu¬ 
tive  committee  to  seek  means  of  co-npera- 
tion  among  allied  associations  was  adopt¬ 
ed  at  the  29th  annual  meeting  of  the 
.\merican  Photo-Engravers  Association 
in  New  York,  July  16-18. 

Adoption  of  the  resolution  followed 
speeches  on  the  subject  delivered  before 
the  convention  by  G.  Lynn  Sumner,  presi¬ 
dent  of  the  Association  of  National  .Ad¬ 
vertisers,  and  Arthur  J.  Baldwin,  presi¬ 
dent  of  the  National  Publishers  Associa¬ 
tion.  C.  K.  Woodbridge,  president  of  the 
Associated  Advertising  Clubs  of  the 
World  was  to  have  addressed  the  con¬ 
vention,  but  was  unable  to  be  present. 

Progress  in  the  photo-engraving  indus¬ 
try  was  told  in  several  speeches  by  asso¬ 
ciation  members.  Of  interest  were  descrip 
tions  of  the  Bassani  camera  and  process, 
the  Aquatone,  the  Sperati  processes. 

Edward  W.  Houser,  of  the  Barnes- 
Crosby  Co.,  Chicago,  was  again  re-elect¬ 
ed  president.  V.  W.  Hurst,  Hurst  En¬ 
graving  Co.,  Rochester,  N.  Y.,  was  re¬ 
elected  first  vice-president;  H.  C.  Camp 
bell.  Western  Engraving  &  Color  (io.. 
Seattle,  Wash.,  second  vice-president,  and 
Oscar  F.  Kwetth,  Northern  Engraving 
Co.,  Canton,  Ohio,  secretary-treasurer. 


Dean  Williams  On  Southern  Trip 

Dr.  Walter  Williams,  Dean  of  the 
School  of  Journalism  of  the  University  of 
Missouri,  Columbia,  Mo.,  and  president 
of  the  Press  Congress  of  the  World,  is 
making  a  visit  to  Central  America  as 
the  guest  of  Dr.  Virgilio  Rodriquez  B«- 
teta,  vice-president  of  the  Press  Congress 
of  the  World  for  Guatemala. 


First  6  Months  of  1925 
Largest  in  Globe’s 
History 

The  Globe's  total  of  7,480, 8iS9  lines  for  the  first  six  months 
of  1925  was  more  than  half  a  million  lines  in  excess  of  the 
next  Boston  paper. 

For  311/4  consecutive  years  the  Boston  Globe  has  carried 
a  larger  volume  of  advertising  than  any  other  Boston  paper. 

When  a  paper  enjoys  such  tremendous  advertising  prefer¬ 
ence  without  having  the  largest  total  circulation  in  its  field, 
and  holds  this  leadership  for  31  years,  its  audience  must  offer 
something  of  unusual  profit  to  advertisers. 

What  is  this  ‘^something”? 

The  Globe  goes  into  the  home  and,  therefore,  reaches 
probably  more  actual  readers  than  any  other  Boston  paper. 
Besides  the  potential  ability  to  buy,  these  readers  have,  as 
far  as  the  Globe  is  concerned,  that  invaluable  quality  known  as 

Advertising  Consciousness** 

Metropolitan  Boston  does  its  buying 
through  the  columns  of  the 

BOSTON  GLOBE 

The  Leader  in  Boston  for  31  Years 
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All  Magazines  Quickly  Changed  from  the  Front 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

John  T.  McCutcheon  Returns  From  World  Tour — “Telling 
Tommy”  to  be  Published  in  Book  Form — 
Syndicate  Managers  to  Meet 


Cosmos  Newspaper  Syndicate,  New  Newspaper  Union,  “Finney  of  the  Force.” 
York.  It  is  drawn  by  F.  ().  .Me.xander  and  tells 

-  the  story  of  a  “cop.’’ 


Mary  Hastings  Bradley,  explorer  and 
huntress,  has  w'ritten  a  series  of  articles 


A  humor  and  pathos  cartoon  illustrated 


under  the  title  “Caravans  and  Cannibals”  bv  J.  H.  Striebel  is  being  handled  by  the 
describing  her  adventures  in  Africa  for  Associated  Editors  of  Chicago.  Mr. 
the  Chicago  Tribune  Newspapers  Syndi-  Striebel  drew  the  Potters  by  McElvoy. 
cate. 

H.  A.  McNitt,  general  manager  of  the  HOWEY  GETS  A  SCOOP 


A  FTER  having  experienced  an  air-  Bruno  Lessing,  has  left  this  country  on  h.  A.  McNitt,  general  manager  of  the  HOWEY  GETS  A  SCOOP 

plane  crash  in  a  storm,  a  blizzard  a  trip  to  the  Continent.  Mr.  Block  is  Central  Press  Association,  has  returned  - 

on  a  desert  in  pirate-infested  Mongolia  comic  art  editor  of  King  Features  Syn-  to  Cleveland  from  a  trip  through  the  Mirror  Editor  Hangs  an  Old  One 
and  completed  a  tour  of  the  world  start-  dicate,  Inc.,  New  York.  East.  New  York  Gang 

ing  in  January,  John  T.  McCutcheon,  -  '  -  .  .  .  ,piJom  nracticed 

cartoonist  for  the  Chicago  Trilmne  News-  Invitations  have  been  sent  out  to  a  .  “Husbands  and  Wives,”  a  new  daily  il-  York,  was  used  last  v 


New  York  Gang 

An  old  trick,  seldom  practiced  any¬ 
more  in  New  York,  was  used  last  week 


C'  f  .  •  i  ’  XT \r I-  a  .  -  ,  S  -a  r  IllUl  C  Hi  i>CW  X  Ul  Ik,  last.  WCCIV 

'c^c  T  *  *1,  ^  number  of  syndicate  managers  to  attend  lustrated  married  life  feature  ^  Walter  Howey,  editor  of  the  New 

Tnlv  /it  ahnnrH  tnp  S  S  I  .eviatnan.  i*  °  ^  Ksr  * 


July  20  aboard  the  S.S.  Leviathan.  ^  jo  ^  held  at  the  Waldorf-As-  Sims  has  been  obtained  by  McNaught  York  Mirror. 

Mr.  McCutcheon  is  still  a  believer  in  york,  July  30.  for  the  Syndicate,  Inc.,  New  York  It  will  not  obtained  an  exclusive  con- 

air  travel,  even  though  he  and  his  wife  it  understood,  of  discussing  be  offered  newspapers  until  this  fall.  fesskin  from  Mrs  He^^^^ 

were  forced  to  make  three  forced  land-  no^ihlp  Wmatinn  nf  a  cvnHirat..  ascnrla  -  lession  irom  Mrs.  neiene  wiscii  voik, 

ings  in  a  flight  from  Copenhagen  to  tion.  Plans  for  thi  dinner  and  subse-  Joseph  V.  Connolly,  of  the  King  Feat-  Sst^gjfp'j^s^run  offX 

plane'  landed  nea°r  IGel.  "Th^’real' thrill  guarded.  fpeS  hu'vafa:  by  messengers  and  earned  to 

came  when  in  another  ship,  Mr.  and  Mrs.  tion  with  his  family  at  their  summer  other  newspaper  offices.  T  len  t  pre^ses 

McCutcheon  flew  into  a  thunder  storm  Wallace  Irwin  has  discontinued  writ-  home  in  Bay  View  Conn.  stopped  and  a  replatc  with  the  con- 

nAoo  T)«'f4ceAle  inOT  “TTacVllfTIll  ra  Tncrn  TtiP  I  pftpre  a  V  >  •  fession  in  was  substituted. 


came  when  in  another  ship,  Mr.  and  Mrs. 
McCutcheon  flew  into  a  thunder  storm 
near  Brussels. 


tion  with  his  family  at  their  summer 
Wallace  Irwin  has  discontinued  writ-  home  in  Bav  View  Conn 


near  Brussels.  ing  “Hashimura  Togo,  The  Letters  of  a  _ _ 

In  Mongolia,  Mr.  and  Mrs.  McCutch-  Japanese  Schoolboy”  for  the  summer  in  Floyd  McGriff,  associate  editor  of  King 
eon  traveled  by  the  old  trails  to  Urga,  order  to  have  time  to  write  a  new  novel  Features  Syndicate,  Inc.,  returned  to  New 

the  sacred  city  of  Buddha.  This  trip  George  T.  Bye,  manager  of  the  Putnam  York  last  week  following  an  automobile 

was  made  after  Chinese  foreign  office  and  Syndicate,  distributor,  announced  this  trip  to  South  Bend,  Ind.,  and  Mishawaka, 

the  American  legation  had  asked  them  week.  The  feature  will  be  resumed  this  Jnd.,  his  “old  home  town.” 

not  to  go  because  of  the  bandits.  On  fall.  A  weekly  theatrical  letter  by  ’  _ 

the  way  the  cartoonist  and  his  wife  were  Joseph  Kaye  has  been  added  to  the  Put-  Winifred  Van  Duzer,  reporter  for 
caught  in  the  blizzard  and  snowstorm  nam  list.  Newspaper  Feature  Service,  New  York, 

in  a  desert.  -  has  returned  from  a  vacation  spent  in 

Mr  McCutcheon  made  numerous  ^arry  S.  Bressler,  director  of  Star  I^etroit,  Mich. 

sketches  throughout  the  tour.  go^n^^ting  be-  . - 

-  tween  New  York  and  the  summer  colony  David  Worrall,  of  the  Sun  newspapers 

“Telling  Tommy,”  by  “Pirn,”  a  new  at  Mountain  Lakes,  N.  J.  Australia,  who  in  this  country  on  a 

newspaper  comic  strip  handled  by  the  ’  special  assignment  wrote  articles  on  14 

Cosmos  Newspaper  Syndicate,  will  short-  i,  c  i-  t  xt  xr  -American  cities  he  visited  for  the  United 

ly  be  published  in  book  form,  the  syndicate  Syndicate,  Inc.,  New  York,  an-  Press  .Associations,  will  also  write  a  ser- 

announced  this  week.  “Pirn,”  the  artist,  'jounced  tins  week  two  additions  to  its  jes  of  articles  for  the  United  Feature 

is  W.  Paul  Pirn  of  Birmingham,  Ala.,  bjf  oj  offerings:  ‘Ed  Wynn  s  Question  Syndicate,  New  York,  Tom  Gerber,  man- 

and  is  also  creator  of  the  comic  “Baby  ^  once-a-week  humorous  feature,  ager,  announced  this  work. 

Mine,”  distributed  by  the  George  Mat-  Eyefulls  by  Van  Ben,  a  three-  - 

,hew  Ada„,s  an^ingenu-  r  k  »' 'St'V''!.?, 

The  Cosmos  Newspaper  Syndicate.  |!>' “I”  the  play  "The  Perlecl  ,,  p„vincetotvn,  R  I. 

Vo,.,  Vrat-l-  Uoc  tUo  r.o..,co-,  r.or-  *  •  _ 


Winifred  Van  Duzer,  reporter  for 
Newspaper  Feature  Service,  New  York, 
has  returned  from  a  vacation  spent  in 


David  Worrall,  of  the  Sun  newspapers 
of  Australia,  who  in  this  country  on  a 
special  assignment  wrote  articles  on  14 
-American  cities  he  visited  for  the  United 


New  York,  has  obtained  the  newspaper 
rights  for  “Coded  Limericks,”  published 
by  Simon  &  Schuster. 


,  TT-  ^  comic  strip  has  been  added  to 

“Highlights  of  History,”  picture  strip  the  daily  mat  service  of  the  Western 
offered  to  newspapers  by  the  McClure 
New'spaper  Syndicate,  will  apiiear  in  it 


Sales  and  Profits 

Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  New  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  profitable 
campaigns  for  advertisers 
than  any  other  Service  De¬ 
partment  in  the  country. 

500  Successes 


Ameriea’t^Createst  Evening  Newtpaper 


Mrs.  Florence  Riddick  Boys,  of  Plym-  -'cwspapcr  syiiaicaie,  win  apiiear  in 
outh,  Ind.,  who  edits  Woman’s  Page  '"'uk  form  in  the  fall. 

Service,  is  spending  a  month’s  vacation 

in  the  Northwest.  -A  new-  novel  by  Edgar  Poe  Norris 

-  entitled  “Surrender,”  has  been  added  to 

Howard  Wheeler,  general  manager  of  the  list  of  the  Central  Press  Association, 
the  McClure  Newspaper  Syndicate,  is  Cleveland. 

spending  three  weeks’  vacation  at  Win-  - 

throp.  Me.  David  Belasco  has  written  a  series  of 

-  twelve  autobiographical  articles  for  the 

“Minnie  Flynn”  by  Frances  Marion 
has  been  obtained  by  the  McClure  News¬ 
paper  Syndicate  to  be  offered  as  a  daily 
serial  about  Sept.  1. 

Bonita  Witt  will  join  the  editorial  staff 
of  the  Central  Press  Association,  Cleve¬ 
land,  Aug.  1,  as  assistant  feature  editor. 

She  is  a  graduate  of  the  Western  Re¬ 
serve  University  School  of  Journalism 
and  while  attending  school  worked  as  a 
reporter  for  Cleveland  newspapers. 

Mrs.  Florence  McIntyre,  editor  and 
manager  of  the  Premier  Syndicate,  New 
York,  has  returned  to  New  York  from 
a  vacation  spent  at  Lake  George. 

Glen  Mahar,  middle  west  representative 
of  the  McClure  Newspaper  Syndicate,  is 
making  a  trip  through  the  South,  before 
going  to  Maine  for  his  summer  vaca¬ 
tion. 

Rudolph  Block,  who  writes  editorials 
and  short  .stories  under  the  pen  name  of 


Directory  of  Leading  Features 

FOR  DAILY,  StrjIDAY  AND  WEEKLY  NEWSPAPERS. 


Fiction 


Radio 


••STORIES" 

Lewii  Wilson  Appleton,  Jr,, 

S044  Harpsret  St.,  Philadelphia,  Pa. 


FOR  LARGE  AND  SHALL  PAPERS 
A  non  technical,  weekly  radio  review 
By  CARL  H.  BUTMAN 
Washington  Radio  News  Service 
1422  F  St.  Washington,  D.  C. 


SAFEST  AND  GREATEST  OPPORTUNITIES  FOR 
INVESTMENT  AND  PROFIT  FOUND  IN  FLORIDA 

I^nd  which  I  purchased  in  Tampa  in  Auffust,  1924,  has  doubled  in  value. 
Building  lots  which  our  firm  purchased  at  the  same  time  at  $800,00  each 
are  now  in  demand  at  $3X0.00  each  and  mighty  few  remain  in  that  vicinity, 
so  rapidly  are  families  arriving  in  Tampa  to  make  their  homes. 

ILLUSTRATING  FLORIDA’S  GROWTH  ICFFP  YOUR 

A  comparison  of  the  population  of  twenty -three  ■-•■nrvvo  s-ikt 

of  Florida’s  largest  cities  and  the  five  year  gain  F.  1  F.S  ON 

in  pcrcentrige  follows: 

ISZS  I92>  Giun  %  T'  A  RilD  A 

Tampa  . »4,8C8  Sl.MS  83  1  AMr  A 

Jacksonville  . 94,206  91,558  3 

Miami  . 71,419  29,571  141 

St.  Petersburg  .  26,706  14,237  88  -  «...  ««« 

PensacoU  . 24,958  31,835  *24  1925 - 94,808 

Orlando  . 22,273  9,282  140 

West  Palm  Beach . 19,132  8,659  121  1 QOA  Cl  A  AS 

Lakeland  . 17,046  7,662  141  - 01,OUO 

Key  West  . . 13,533  18,749  *27  - 

St.  Augustine  .  16.196  6,192  41  I’'  A  IM _ OAA 

Daytona  .  9,594  5,445  76  Vi/AIIY 

Gainesville .  .  .  8,469  6,860  23  QO  C7 

Fort  Myers  .  8,008  3,678  118  OF  OO /c 

Bradenton  . 7J64  3,868  90 

Sanford  .  7,258  5,588  30 

Palatka  .  7,224  5,102  41 

Ocala  .  6,721  4,914  36  INUW 

Plant  City .  6,624  3,729  77 

Tallahassee  .  6,415  5,637  14  171  fYRinA’^ 

Fort  Lauderdale .  6.Z75  2,065  203  F  A-WIVIA/JA  O 

DeLand .  5,801  3,324  74  •  . 

Sarasota  .  ..  5,510  2,149  156  LAKAjto  1 

Clearwater  . ,  5,008  1,427  106 

^ss  CITY 

Traveled  people  know  that  Florida's  is  an  ALL  YEAR  climate.  Life  is 
very  comfortable  here  this  summer.  Having  spent  many  years  in  the  iicw' 
paper  business  I  am  familiar  with  its  ex.xcting  demands  upon  those  wh, 
(K-cupy  responsible  positions  in  it.  Florida  offers  revitalizing  opportunitic- 
of  which  newspaper  executives  should  avail  themselves. 

BUY  FLORIDA  LAND  WHILE  EACH  YEAR  SEES  IT  DOUBLE 
IN  VALUE 

ADDRESS:  T.  F.  MePHERSON,  TELEPHONE  86956,  87036 

BURT  ca  McPherson,  inc. 

SAN  ISIDRO  &  MARTI  STREETS,  TAMPA.  FLA. 
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POWERS  PERFECTION  COOLER 

Every  Newspaper  Photo  Engraviog  Plant  should  have  at  least  one 


The  Powers  Perfection  Cooler  requires  no  water 
connection  of  any  kind. 

It  can  be  moved  at  will  by  simply  picking  it  up  and 
placing  it  where  it  is  wanted. 

It  has  no  mechanical  parts  to  get  out  of  order. 

It  applies  cold  water  evenly  and  simultaneously  to 
all  parts  of  the  plate — OI\  THE  BACK  OF  THE 
PLATE  only. 

It  cools  the  plate  instantaneously  to  the  exact  tem¬ 
perature  required  and  saves  wiping,  mopping  and 
reheating. 

The  price  of  the  Powers  Perfection  Cooler 
is  $350 


The  Powers  Perfection  Cooler  met  with  the  instantaneous  approval  of  both  the  workers  and  the  owners 
wherever  it  was  installed  and  tried.  The  men  in  the  shops  like  it  because  it  helps  them  in  their  work. 
They  save  time  and  effort,  turn  out  more  work  and  better  work,  and  do  it  with  very  little  physical 
labor.  It  is  a  clean,  workmanlike  way  of  doing  what  is  otherwise  a  messy,  sloppy  task. 

Proprietors  like  it  because  it  saves  gas,  water,  time  and  makeovers.  These  savings  mean  money  and 
profits  and  that  is  what  we  all  want.  To  satisfy  yourself,  go  into  your  etching  rooms  and  see  what 
happens  when  the  etcher  tries  to  cool  a  large  plate  by  dragging  it  over  a  roller  wrapped  in  old  towels 
and  rags  or  a  piece  of  burlap.  Watch  the  plate  buckle  and  then  see  him  try  to  straighten  it  out.  You 
know  what  that  means  in  color  work. 

The  use  of  the  Powers  Perfection  Cooler  does  away  with  buckled  and  twisted  plates,  the  splashing  of 
water  on  the  face  of  the  plate  and  the  constant  work  and  worry  connected  with  etching.  A  zinc  etch¬ 
ing  is  heated  from  13  to  16  times  by  the  etcher.  That  tells  the  story. 


ASK  ANY  USER 


Baltimore  News 
Boston  American 
Boston  Post 
B'klyn  Daily  Eagle 
Bronx  Home  News 
Chicago  Daily  News 
Chicago  Herald  Examiner 
Chicago  Tribune 


Denver  Post 

Des  Moines  Register  &  Tribune 
Florida  Times  Union 
Kansas  City  Star 
Milwaukee  Journal 
N.  Y.  American 
N.  Y.  Evening  Sun 
N.  Y.  Morning  Telegraph 


N.  Y.  Daily  News 
N.  Y.  Times 
N.  Y.  World 
Providence  Journal 
Rochester  Herald 
San  Francisco  Bulletin 
Washington  Times 
Wisconsin  News 


Immediate  delivery  guaranteed 


POWERS,  Inc. 


205  West  39th  Street 
New  York  City 
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ADVERTISING  AGENCY  AFFAIRS 

Account  Elxecutive  Tries  His  Hand  at  Column  Conducting — Irvin  Cobb 
to  Write  Campaign  for  Wm.  Rankin  Agency — Detroit  Firm 
Changes  Its  Name 


pDWARD  HOPE  COFFEY,  account 
executive  on  the  staff  of  Barton, 
Durstine  and  Osborn,  Inc.,  New  York 
advertising 
agency,  is  trying 
his  hand  at  news- 
paper  “colyum” 
conducting. 

Signing  his  first 
two  names,  Ed¬ 
ward  Hope,  Mr. 
Coffey  is  writing 
“T  h  e  Lantern,” 
regular  daily  col¬ 
umn  of  the  New 
York  Herald 
Tribune,  for  Don 
Marquis,  noted 
-  „  „  columnist,  who  is 

E  on  vacation. 

“Its  a  most 
amusing  sort  of  job,”  Mr.  Coffey  said, 
but  added  he  had  no  intention  of  leaving 
the  advertising  business  and  make  news¬ 
paper  work  his  career. 

“As  Mr.  Marquis  once  told  me,  it 

seems  true  that  if  you  write  something 
good  in  the  column  the  public  remembers 
it:  if  you  turn  out  poor  stuff,  it  is 
quickly  forgotten.” 

Mr.  Coffey  is  still  receiving  letters  ask¬ 
ing  him  to  reprint  a  piece  he  wrote  in 
the  column  in  January,  1924,  when  he  was 
once  before  taking  Mr.  Marquis’  place. 
This  is  the  third  time  he  has  “sat  in” 
for  the  famous  creator  of  the  Old  Soak. 
In  addition  to  writing  advertising  copy, 
he  has  also  written  short  stories  for  the 
Saturday  Evening  Post  and  Collier's 
Weekly.  He  has  been  connected  with 
Barton,  Durstine  &  Osborn,  since  gradua¬ 
tion  from  Princeton  in  1920. 

Irvin  Cobb  will  write  an  advertising 
campaign  for  Sweet  Caporal  Cigarettes 
to  be  placed  by  the  William  H.  Rankin 
Company,  New  York,  it  was  announced 
this  week. 


The  Industrial  Advertising  Company, 
Detroit,  has  changed  its  name  to  Fech- 
heimer,  Frank  &  Spedden,  Inc.,  and 
larger  quarters  have  been  taken  at  415 
Brainard  street,  Detroit.  E.  G.  Frank, 
formerly  in  charge  of  the  copy  department 
also  of  that  agency,  have  joined  the  new 
firm. 

Don  Belding,  formerly  statistician,  has 
been  appointed  space  buyer  in  the  Los 
Angeles  office  of  Lord  &  Thomas,  suc¬ 
ceeding  Duane  Jones,  promoted  to  con¬ 
tact  and  sales  executive. 

Merger  of  the  Curtis-Newall  Adver¬ 
tising  Agency  and  the  Dan  B.  Miner 
Company,  both  of  Los  Angeles,  has  been 
announced. 

Rio  Grande  Valley  Advertising  Com¬ 
pany,  with  headquarters  at  San  Benito, 
Tex.,  has  been  incorporated  by  Benno 
and  Harold  Kayton  and  E.  B.  Burke. 

H.  G.  Steffens,  formerly  with  Erwin 
Wassey  &  Co.,  and  Henri,  Hurst,  and 
McDonald,  has  joined  the  sales  staff  of 
the  Standard  Farm  Papers,  Inc. 

Miss  E.  E.  Sheffler  opened  the  City 
Advertising  Agency  at  407  Jamieson 
Building  in  Spokane,  recently.  Miss 
Sheffler  has  been  writing  advertising  for 
the  Van  Ausdle-Hoffman  Piano  Com¬ 
pany  for  the  last  two  years.  She  was 
formerly  on  the  Omaha  Daily  News  ad¬ 
vertising  staff. 

Edgar  M.  Hoopes,  for  many  years  in 
the  advertising  agency  business  in  Wil¬ 
mington,  Del.,  has  been  elected  president 
of  the  Board  of  Water  Commissioners  of 
that  city.  He  L  a  son  of  the  late  Edgar 
M.  Hoopes,  once  owner  of  the  Wilming¬ 
ton  Morning  News. 


giving  him,  in  fact,  what  he  actually  wants,  for  no  honest  fisherman  ever  really 
deceives  his  fish.” — Gerald  A.  France,  president.  Advertising  Club  of  New¬ 
castle,  England. 

*  *  * 

INDEPENDENT  OF  BAD  TIMES 
«<  A  DVERTISING  does  more  to  ensure  individual  effort  than  any  other 
force  I  know.  The  best  product  is  the  advertised  product,  and  the 
reason  is  because  it  is  independent.  It  must  be  to  succeed,  and  its  success 
makes  it  independent  of  competition  and  of  bad  times.” — Harold  Vernon, 
Chairman,  District  14,  Associated  Advertising  Clubs  of  the  World. 

¥  »  » 

SALES  FORCE  SHOULD  READ  ADS 

‘t'^HERE  is  a  broad  gap  between  sales  and  advertising  in  too  many  busi- 
nesses.  In  a  personal  checkup  I  took  in  one  big  store  only  five  per  cent 
of  the  sales  force  knew  what  the  store  had  advertised  in  their  department  the 
previous  day.  Advertising  is  cleaner  today  than  it  ever-  was,  but  because  of 
the  competition  it  has  to  be  strong  and  outstanding  and  above  all  linked  up  with 
the  sales  departments  to  succeed.” — George  Santee,  Sales  Director  of  Varsity 
Underwear  at  Cedar  Rapids  (la.)  Ad  Club. 

>(■  *  * 

A  BOGEY  DEAD  AS  A  DODO 

it’^HE  bogey  that  advertised  goods  cost  more  is  in  this  enlightened  age 
nearly  as  dead  as  a  dodo.  It  is  a  proved,  and  now  more  generally 
accepted  fact  that  advertised  goods,  as  a  rule,  not  merely  do  not  cost  more, 
but  actually  cost  less,  than  goods  produced  and  sold  under  the  slow,  old- 
fashioned  methods.” — Stuart  A.  Hirst,  chairman,  organization  committee,  Har¬ 
rogate  Convention,  1 4th  District,  A.  A.  C.  W. 


WHAT  THEY  ARE  SAYING 


ANOTHER  WOODBRIDGE  SLOGAN 
<<  A  DVERTISING  is  the  Alpha  and  Omega  of  business.  Business  rnen 
who  hope  to  conduct  their  affairs  on  the  methods  of  the  past  are  living 
in  a  fool’s  paradise.  ‘What’s  going  to  happen  tomorrow?’  is  my  slogan.” — 
C.  K.  Woodbridge,  president.  Associated  Advertising  Clubs  of  the  World. 

*  *  * 

TRUE,  THE  PUBLIC  PAYS,  BUT - 

<‘IT  is  true  that  the  public  pays  for  advertising.  But  advertising  represents 
^  as  many  advantages  to  the  public  as  to  the  advertiser.  We  pay  for  ad¬ 
vertising,  but  we  get  our  money’s  worth.  We  get  better  merchandise.  We 
get  better  variety.  We  get  better  satisfaction.  Isn’t  it  worth  it?” — J.  M. 
Dawson,  vice-president.  Southwestern  Advertising  Agency,  Dallas,  Tex. 

*  *  * 

NEWSPAPERS  FOR  HOTEL  ADVERTISING 

•  t^HE  grades  in  newspaper  character  and  social  status  are  so  many  and 
^  varied  that  hotel  aand  restaurant  advertisers  can  fit  in  exactly  with  the 
clientele  they  desire  to  reach  and  attract.  Newspaper  advertising  for  hotels 
and  restaurants  stands  out  alone,  since  it  permits  of  immediate  appeals  and 
instant  results.” — W.  Buchanan-Taylor,  advertising  manager  to  J.  Lyon’s  & 
Co.,  Ltd.,  and  the  Royal  Palace,  Regent  Palace,  and  Strand  Palace  Hotels, 
London.  England. 

*  *  * 

THE  PERFECT  SALESMAN 

<‘'X'HE  salesman  must  be  original,  courteous,  solemn,  bluff,  merry  in  his 
methods  as  occasion  requires.  He  must  listen  to,  rather  than  tell,  per¬ 
sonal  experiences.  He  should  argue  with  some,  and  simply  tell  others — always 
in  training,  alert,  as  in  tennis,  on  the  toes,  ready  for  the  back  line  or  the  net. 
He  must  be  a  miracle  of  mental  agility  and  yet  keep  the  supreme  skill  of  his 
art  and  technique  so  completely  concealed  as  to  convey  the  impression  to  the 
buyer  that  of  the  two  he  is  the  cleverer.  The  perfect  salesman  must  present 
his  message  to  the  customer  with  the  skill  of  an  expert  angler,  without  effort. 


Highest  Sti 


Common  Sense  and 
Your  Metal  Supply 

WHEN  Type  Metal  has  deteriorated  through  use  it 
becomes  almost  impossible  to  cast  sharp  and  clear 
slugs,  type  and  plates.  When  this  happens  in  your  plant 
you  naturally  look  about  to  find  a  reliable  method  of 
restoring  your  entire  metal  supply  to  its  proper  condi¬ 
tion  for  use.  You  ask  yourself:  What  is  the  best  course 
to  follotv  ? 

In  answering  this  question  we  have  found  that  Common 
Sense  and  Melallurgic  Experience  dictate  the  same  an¬ 
swer:  Analyze  the  entire  metal  supply  to  determine  its 
true  condition,  and  then  proceed  to  put  all  of  it  in  shape 
to  give  the  best  results. 

This  is  just  what  “Wilke’s”  Type  Metal  Insurance  Plan 
does.  It  is  your  protection  against  the  deterioration  of 
your  metal — and  we  do  all  of  the  work  for  you  at  our 
own  expense! 

Write  for  the  Good  News! 
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The  Consolidated  Press  Association 

and 

Current  News  Features  tnc. 


N  response  to  a  demand  from  a  large  group  of 
representative  newspapers  appreciative  of  the 
success  of  The  C.  P.  A.  leased  wire  service,  The 
Consolidated  Press  Association  announces  the  | 

extension  of  its  activities  into  a  new  field. 

Through  an  affiliated  company,  Current  News  Features, 

Incorporated,  a  distinctive  syndicate  service  will  be  produced. 

Separate  and  distinct  from  the  leased  wire  and  supple¬ 
mental  mail  service  of  The  C.  P.  A.,  Current  News  Features 
will  break  new  ground.  It  will  begin  where  the  telegraph 
wires  end,  filling  the  gap  between  telegraph  news  and  stereo¬ 
typed  features.  With  a  new  staff  of  well-known  writers,  C. 

N.  F.  will  keep  abreast  of  current  developments  in  science, 
education,  economics,  and  other  fields  of  human  endeavor  that 
interest  every  home. 

All  communications  with  respect  to  these  features  should 
be  addressed  to  Current  News  Features,  Incorporated,  Fifth 
Floor,  Evening  Star  Building,  Washington,  D.  C.,  or  Eighth 
Floor,  World  Building,  New  York  City. 


t 
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WITH  THE  GENERAL  ADVERTISERS 


CIRCULATION  PROGRESS 


Electric  Industry  Turning  to  Institutional  Advertising — 
Advertisers  to  Play  Golf — New  Members  of  A.  M.  A. 


Organization  Is  the  Main  Thing, 
Harry  L.  Cowgill  Finds 


NEW  McKeesport,  pa, 
DAILY  LAUNCHED 


"VTORE  and  more  emphasis  is  being  C  harles  E.  Hires  Company,  Philadeljrfiia, 
placed  by  the  electric  industry  in  I ’a.,  makers  of  Hires’  Root  Beer;  T.  A. 
America  on  the  part  played  by  adver-  Carroll,  advertising  manager,  E.  C.  At- 


tising  as  a  fac¬ 
tor  in  its  contin¬ 
ued  growth,  ac¬ 
cording  to  Philip 
L.  Thomson, 
publicity  manag¬ 
er  of  the  Western 
Electric  Com¬ 
pany,  and  past 
president  of  the 
Association  o  f 
Xational  Adver¬ 
tisers,  who  has 
returned  to  New 
^'ork  from  a 
month’s  trip  to 
the  Pacific  Coast, 
where  he  attend- 


The  Journal,  Afternoon  Paper,  Starti 
With  84-Page  Edition — 

James  R.  Alexander 
is  Editor 


Harry  L.  Cowgill 


The  McKeesport  (Pa.)  Journal  made 
its  initial  issue  on  Monday  afternoon, 
July  13,  with  an  edition  of  84  pages  in 
five  sections. 

The  Journal  is  edited  by  Janies  R, 
Alexander  formerly  of  Zanesville,  0., 
who  is  the  editor  and  general  manager. 

The  officers  are :  president,  F.  T. 
Nason ;  vice-president,  J.  T.  McLane; 
secretary,  G.  P.  Gamble  and  treasurer,  J. 
W.  Stevenson.  The  Journal  occupies  i 
modern  building  at  228  Sixth  avenue. 
McKeesport. 

The  first  editorial  under  the  caption  oi 
“A  Pledge  of  Newspaper  Service”  had 
this  to  say : 

“The  McKeesport  Journal  begins  it- 
life  today  under  auspicious  circumstances 
We  start  the  publication  of  this  news¬ 
paper  with  the  confident  belief  that  it  L« 
needed  and  wanted,  for  this  is  testified 
to  by  15,000  subscribers  who  have  beer, 
listed  upon  our  books  before  this  first 
copy  of  the  paper  is  in  existence. 

“It  is  our  purpose  to  make  the  Mc¬ 
Keesport  Journal  represent  in  a  broad 


New  Home  for  Texas  Daily 


rising  as  a  fac-  kins  &  Co.,  Indianapolis,  Ind. ;  Arthur 

H.  Stanton,  Eagle-Picher  Lead  Company, 

Chicago,  Ill. ;  Edwin  B.  Self,  advertis¬ 
ing  manager,  Dayton  Rubber  Manufac¬ 
turing  Company  of  Delaware,  Dayton, 

( ). ;  Elam  G.  Hess,  president,  Keystone 
Pecan  Company,  Manheim,  Pa. ;  Howard 
.Schaeffer,  sales  manager,  Elgin  National 
Watch  Company,  Chicago,  Ill. ;  George 
A.  Pennock,  advertising  manager,  Bon- 
cilla  Laboratories,  Inc.,  Indianapolis, 

Ind.;  O’Neill  Ryan.  Jr.,  Celotex  Com¬ 
pany,  Chicago,  Ill. ;  George  W.  Mun- 
sktk,  vice-president.  Prudential  Insurance 
w  ...  »  Company  of  America,  Newark,  N.  J.; 

month’s  trip  to  Arthur  H.  Rcddall,  advertising  manaager, 

the  Pacific  Coast,  Philip  l.  Thomson-  Equitable  Life  Assurance  Society  of  the 
where  he  attend-  United  States ;  George  Dock,  Jr.,  William 

ed  the  annual  convention  of  the  National  R.  Compton  Company,  New  York;  James 

Electric  Light  Association.  .M.  Cleary,  director  of  advertising  and 

While  on  the  Pacific  Coast,  Mr.  Thom-  sales  research,  Studebaker  Corporation 

son  also  addressed  the  advertising  clubs  of  America,  South  Bend,  Ind.;  and  J.  ___  •  • 

in  Oakland,  San  Francisco,  and  Los  An-  F.  O’Brien,  vice-president,  Kellogg  Sales  „  i  r  -ii  “Tt  ic  oiir^iwrnose  to  make  the  Mr 

gdas,  speaking  on  .he  subiec,:  .  ompany,  Bahle  Creek.  Mich,  Har^.  L  C.wg.ll  Kee'U.  “LZrrep  “ser'in  a'br'S 

‘Advertising  as  a  Factor  in  Molding  of  -  v  Xf  MrKppsnnrt  aiuf 

Public  Opinion.”  C.  Gilbert  Norton,  for  the  past  three  ‘^‘^QIKCUL.ATION  is  nine-tenths  organ-  vicinity— and  this  applies  to  the  humblest 

“I  think  of  advertising  as  a  useful  and  a  half  years  advertising  manager  of  ization  and  the  rest  is  inspiration  persons  as  well  as  to  the  highest  with 

tool  of  business  to  interpret  business  to  thg  Economv  Fuse  and  Manufacturing  and  perspiration,”  remarked  Harry  L.  favoritism  to  none 

the  public,”  Mr.  Thomas  said  in  an  inter-  Company,  Chicago,  has  resigned  to  be-  Cow?'"-  “The  news  of  the  day  will  be  fairly 

view  this  week.  The  electrical  industry  come  assistant  advertising  manager  of  the  Madison  (Wis.)  Capital  Times,  when  truthfully  presented  without  pre- 

is  typical  of  a  group  of  big  busmps  in-  Lehigh  Portland  Cement  Company,  Al-  asked  recently  his  ideas  on  circulation  editorial  comment  will  be 

terests  which  are  using  advertising  in  lentown.  Pa.  building.  .  honest  and  fearless.” 

this  way.  _ _  ’I  know  that  sounds  like  old  stuff,  he  _ 

“I  speak  not  now  of  its  use  to  popu-  jhc  Whistle  Company  of  America  continued,  “but  in  my  experience  on  both  „  „  ,  _  _  , 

larize  electric  service  and  increase  the  announced  this  week  the  'appointment  of  "ally  papers  and  farm  weeklies,  I  have 

Nale  of  products,  but  to  build  good  will  c.  K.  Denney  as  advertising  manager  found  that  organization  is  tlie  main  thing  E.  B.  Miller  and  H.  S.  Hillburn,  joint 

and  attract  new  capital.  This  form  of  ^vith  headquarters  in  New  York.  Mr.  — organization  for  service  as  well  as  for  owners  of  the  Plaittvicw  (Tex.)  Eveni»i 

advertising  seeks  to  show  the  useful  place  Denney  was  formerly  in  charge  of  ad-  production.”  Herald,  have  announced  a  $30,000  im- 

of  the  business  as  a  factor  in  community  vertising  di.splay  work  for  the  Dennison  Cowgill  has  been  in  newspaper  cir-  provement  program  to  include  erection  oi 

prosperity.”  ,  Manufacturing  Company,  New  York.  culation  work  all  his  life.  He  was^  cir-  a  new  building,  50x140  feet  in  size,  and 

.As  notable  examples  of  this  kind  of  'P  '  culation  manager  for  the  Salina  (Kan.)  installation  of  two  new  typesetting  ma 

institutional  advertising,  Mr.  Thomson  j^^^v  p)  ^erby  has  been  named  sales  Cnion,  the  Kansas  Farmer,  Topeka,  chines. 

called  attention  to  the  educational  copy  manager  of  Durant  Motors  of  Canada  Milwaukee  (Wis.)  State  Journal.  _ 

now  being  placed  by  his  own  company,  *  ’  ’  He  organized  and  conducted  a  subscrip-  | 

the  Bell  Telephone  System,  the  Pacific  _  tion  agency  in  Topeka,  producing  circula-  I  I  I  I  I 

Gas  and  Electric  Company.  Westing-  Joseph  Ewing  is  now  associated  with  ‘'O"  middle  west  farm  papers  and  W  I  9  U  k 

house,  the  Metropolitan  Life  Insurance  the  Simmons  Company,  Chicago  man-  maintaining  a  force  of  200  solicitors.  _  ^  ^  T  ■  ■  » 

Company  and  the  Mercantile  Trust  Com-  nfacturcr  of  bedroom  furniture  and  bed-  sP^^ial  hobby  is  his  newsboys.  Not  p  ^  \J  |  Q  L  La 

I>any.  ding,  as  vice-president  in  charge  of  sales.  personally, 

Mr.  Thomson  directs  the  advertising  _ _  but  he  knows  the  details  of  their  lives  POSED  AND  DEMONSTRATED 

activities  of  the  Western  F:iectric  Com-  Election  of  Harry  D.  McKinnev  as  and  is  never  too  busy  to  show  his  interest  gy  KNUTE  ROCKNE 
pany  in  this  country  and  abroad.  second  vice-president  and  general  sales  ""r"'  advice  ' 

- -  manager  of  the  Driver-Harris  Company,  or  with  tfi?'*"  troubles.  THE  GREATEST 

George  Oxley,  advertising  manager  of  Harrison,  N.  J.,  was  announced  this  claims  he  has  given  expert  advice  SPORT  FEATURE 

the  National  Electric  Light  Association,  week.  on  everything  from  the  merits  a  trade  EVER  OFFERED 

announced  this  week  his  asociation  was  - —  m  marbles  to  tiie  selection  of  a  Chirstmas  NEWSPAPERS 

z  -  M?ct.  a„. 

vested  annually  by  electric  light  and  -  a  graduate  of  Cornell  University.  SEPTEMBER  14th. 

power  companies  in  advertising.  A  re-  Texat  Press  Weeklies  to  Campaign  for  _  ORDERS  BEING 

]>ort  on  the  investigation  will  be  ready  More  National  Advertising  BOOKEID  NOW 

for  publication  the  first  of  next  year.  -  Those  California  editors  are  smart  I  - 

Questionnaires  have  been  sent  out  to  ^-i  i  of  chaps.  We’ve  read  several  long  wire  IMMEDIATELY  for 

ascertain  what  percentage  of  the  gross  V.-  formerly  of  the  Dallas  editorials  on  the  Santa  Barbara  disaster  TERMS  and  RESERVATIONS. 

IZZt  “F’’'  'nottpi.,'-/.’ k"  AUDIO  SERVICE 

“mS!  “tVS.bTGSi  _  30  n.  st.  chiw^ 

and  other  forms  of  advertising.  Texas  Press  Weeklies.  The  aim  of  - - 

_  the  organization,  which  any  Texas  weekly 

New  York  members  of  the  Associa-  ’’ publisher  may  join,  is  to  Piclcwiclc  Alc 

tion  of  National  Advertisers  are  arrang-  P  nationally,  and  generally 

ing  a  golf  tournament  to  be  played  at  P^^t^iote  the  welfare  of  the  Texas  is  another  of  the  nationally  fa- 
the  Sound  View  Golf  Club  early  in  Au-  1  j  ,  '“o"*  accounts  which  has  recog- 

gust.  About  125  advertisers  are  expected  \wJlf-ir  mm-*  Washing- 

to  take  part.  Prizes  will  be  awarded.  DaiDrirP  f  ‘o”-  D.  C.,  territory  cannot  be 

The  committee  in  charge  of  the  tourna-  "„  !)£"  They  5S-°A  A 

ment  consists  of  Ellery  H  Mann,  ^esi-  Nichols,  Vernon  Record^ president-  J  L 
<lent.  Zonite  Company ;  Stuart  Pea^dy,  Spencer.  Mart  Herald,  vice-pr«ident  •  * 

advertising  manager,  Borden  Sales  Com-  Richardson  Echo  secre- 

E  A  Ston^  advertising  manager  ,ary-treasurer ;  C.  W.  Warwick^  cSh  W  aShingtOll 

of  the  Standard  Oil  Company  of  New  Xcras,  S.  D.  Oiestnutt,  Kenedy  Admnce  ry,.  ® 

Jersey;  and  Bernard  R.chtenberg,  ad-  Henry  Edwards,  Troup  Ba,iLr,  and  L  TlHieS 

vertising  manager  of  the  Alexander  t 


VISUAL 

FOOTBALL 


Mr.  Thomson  directs  the  advertising 
activities  of  the  Western  Electric  Com¬ 
pany  in  this  country  and  abroad. 


POSED  AND  DEMONSTRATED 


By  KNUTE  ROCKNE 


NEW  WEEKLY  GROUP 


He  claims  he  has  given  expert  advice 
on  everything  from  the  merits  of  a  trade 
in  marbles  to  tJie  selection  of  a  Chirstmas 
present  for  some  little  “Sweetie.” 

Mr.  Cowgill  is  a  native  of  Kansas  and 
a  graduate  of  Cornell  University. 


THE  GREATEST 
SPORT  FEATURE 
EVER  OFFERED 
NEWSPAPERS 


TO  START 
SEPTEMBER  14th. 


Those  California  editors  are  smart 
chaps.  We’ve  read  several  long 


ORDERS  BEING 
BOOKED  NOW 


WIRE  IMMEDIATELY  for 
TERMS  and  RESERVATIONS. 


AUDIO  SERVICE 

30  N.  Dearborn  St.  Chicago 


Pickwick  Ale 


is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D.  C.,  territory  cannot  be 
adequately  covered  without 


Hamilton  Institute. 


M.  Bridges,  Luling  Signed,  directors. 


The 

Washington 

Times 


The  futility  of  the  “one  paper 
buy”  argument  is  nowhere  better 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 


Twenty-six  new  members  have  joined  R*"®  Lo*e»  Suit  illustrated  than  m  the  experiences 

the  Association  of  National  Advertisers  George  D.  Kilburn,  former  editor  of  p  a  VRlV* 

since  May  1,  Robert  K.  Leavitt,  secretary,  the  Reno  (Nev.)  Journal,  lost  his  libel  »  AYINt,  oUKINs  &  DM1 IH 
announced  this  week.  The  membership  suit  for  $850,000  against  ex-Senator  Cihr— Boston 

now  comprises  339  national  advertisers.  Charles  B.  Henderson  and  the  Reno  G.  LOGAN  PAYNE  CO. 
Among  the  new  members  are;  Russell  Evening  Gazette  in  the  District  Court  at  *^*'*'*«®  ■  Detroit  -  St.  LouU  -  Los  Angeles 
Green,  advertising  manager  of  the  Carson  City,  July  17.  — 


;San3T'.iinfi9r(i 

C|)r.onirlf 


P.A^'ING  circulation 
determines  the  logi¬ 
cal  choice  of  an  adver¬ 
tising  medium.  In  San 
l-'rancisco  and  North¬ 
ern  California  it  is  a 
recognized  fact  that 
riic  Chronicle  follow¬ 
ing  has  the  buying 
power. 

N.iImd.  I  Rf|i  nt.tti*fS  * 

NV  illniiiis,  I .  rcficc  \  ( [reamer 
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NEWSPAPER  TEST  DRIVES 
ELIMINATING  GUESS  WORK 


(Continued  from  page  14) 


not  well  to  have  a  price  which  would 
cause  the  consumer  to  overstock  any  more 
than  it  is  good  practice  to  overload  the 
dealer. 

“Often,  a  special  offer  to  the  consumer 
enables  the  advertiser  to  run  coupon  ad¬ 
vertisements  whereby  the  advertiser  can 
check  the  efficiency  of  the  medium  used, 
get  a  mailing  list  and  stimulate  added  in¬ 
terest  in  the  goods. 

VI.  Checking  the  Results 
,  Results  should  be  checked  immediate¬ 
ly  before  the  advertising  starts  and  dur¬ 
ing  the  course  of  the  campaign.  If  dif¬ 
ferent  styles  and  si*es  of  copy  are  used, 
one  should  be  checked  against  the  other. 
Some  key  it  in  various  ways. 

“The  length  of  time  for  a  manufac¬ 
turer  to  break  even  or  show  a  small 
profit  above  expenses  depends  on  the 
margin  on  which  he  operates,  the  merit 
of  his  product  and  many  other  factors. 
If  it  is  a  product  on  which  resales  are 
large  and  his  policy  is  right,  the  chances 
are  that  within  a  month  he  will  be  get¬ 
ting  on  the  right  side  of  his  ledger. 

VII.  Followup  .\dvertising 

“If  the  test  campaign  is  a  success  and 
the  product  enjoys  a  ready  sale,  the  ad¬ 
vertiser  should  continue  his  advertising, 
although  he  may  very  reasonably  de¬ 
crease  the  size  of  it.  The  constant  re¬ 
minder  to  the  readers  of  a  paper  is  im¬ 
portant  or  the  force  of  the  original  cam¬ 
paign  is  lost.  For  a  new  product  it  is 
our  belief  that  it  seldom  pays  to  start 
a  campaign  with  an  advertisement  of  less 
than  1,000  lines.  The  mistake  sometimes 
made  is  for  the  advertiser  to  try  to  put 
all  his  advertising  money  into  one  or 
two  big  advertisements  and  allow  the 
explosive  effect  to  die  out.  Of  course 
the  larger  the  advertisements,  and  the 
more  frequent,  the  less  likely  this  is  to 
hapi)en.” 

It  is  interesting  to  note  that  the  pack¬ 
age  dye,  Rit,  which  suffered  a  big  set¬ 
back  due  to  change  in  styles,  has  been 
staging  a  comeback  gradually.  The  com¬ 
pany  started  in  Denver  with  a  local  test 
campaign.  Each  city  that  it  has  added 
so  far  has  been  paying  a  profit  above  the 
cost  of  goods  and  advertising.  This  is 
not  always  possible  especially  where  much 
missionary  work  is  necessary.  The  ad¬ 
vertiser  has  to  have  patience  and  vision 
and  laying  his  foundation,  but  a  net  profit 
is  the  ultimate  goal  of  every  advertiser. 

Walter  Dill  Scott  says  that  “Ideas  are 
the  most  live  things  in  the  universe;  they 
are  dynamic  and  naturally  lead  to  ac¬ 
tion.”  Test  advertising  shows  the  ad¬ 
vertiser  which  of  his  ideas  are  the  most 
live  and  dynamic  and  how  to  put  them 
to  work  in  the  most  economic  and  effi¬ 
cient  manner. 


Evers,  Watrous  A  Cnwniny,  3£0  North 
.Michigan  avenne,  Chicago.  Issuing  page  copy 
to  a  number  of  metropolitan  dailies  on  Ei.  J. 
Reefer  Company,  Philadelphia. 

W.  B.  Fluey  Ativertising  Compeny,  Fire¬ 
stone  Building,  Kansas  City,  Mo.  Reported  to 
have  secured  account  of  the  Witte  Engine 
Works,  Kansas  City,  Mo. 

Richard  A.  Foley  Advertismg  Agei^,  219 
North  Broad  street,  Philadelphia.  Making  con¬ 
tracts  with  newspaper  for  Wm.  H.  Luden, 
cough  drops,  Reading. 

Foote  A  Morgan,  247  Park  avenue.  New  York. 
Reported  to  have  secured  the  following  ac¬ 
counts:  Auto  Vacuum  Freezer  Company,  New 
York;  Alex.  Forbes,  seeds,  Newark,  N.  J., 
and  Priess  Radio  Corporation,  New  York. 

Charles  W.  Hoyt  Company,  116  West  32nd 
Street,  New  York.  Placing  orders  with  news¬ 
papers  in  various  sections  for  Wright  Bros., 
pharmacel  laboratory,  Wright  Ointment, 
Orange,  N.  J, 

Kiing-Gibson  Company,  310  South  Michi¬ 
gan  avenue,  Chicago.  Has  secured  account 
of  the  Marmola  Company,  medical,  Detroit. 

Lord  A  Thomeis,  Wrigley  Building,  Chicago, 
is  issuing  page  copy  on  Studebaker  Motor  car 
company,  &uth  Bend,  Ind.,  to  newspapers  gen¬ 
erally. 

M^unkin  Advertising  Agency,  5  South  Wa- 
l>ash  avenue,  Chicago.  Has  secured  account  of 
Roseiiwald  &  Weil,  makers  of  Highland  Hea¬ 
ther  overcoats. 

Irvin  F.  Paschall,  Inc.,  McCormick  Building, 
Chicaga  Now  handling  account  of  the  Troy 
Chemical  Company,  veterinary  remedies,  Bing¬ 
hamton,  N.  Y. 

Frank  Presbrey  Company,  347  Park  avenue. 
New  York.  Reported  will  shortly  place  orders 
with  newspapers  in  selected  sections  for  White 
Rock  Mineral  Water,  New  York. 

William  H.  Rank^  Company,  .'<43  Madison 
avenue.  New  York.  Now  hand'-ng  account  of 
Scales  &  IJsner,  Inc,,  Rmlle  Paris  perfume. 
New  York. 

John  Ring,  Jr.,  Advertiaing  Company,  211 
North  7th  street,  St.  Louis.  Now  issuing  sched¬ 
ules  to  newspapers  in  the  South  and  Southwest 
on  the  St.  Louis  Chamber  of  Commerce. 

Irwin  Jordan  Rose  Company,  116  West  32nd 
street.  New  York.  Placing  orders  with  news¬ 
papers  in  a  few  selected  cities  for  the  Colum¬ 
bia  Hotel,  Belmar,  N.  J. 

Ruthrauff  A  Ryan,  225  North  .Michigan  ave¬ 
nue,  Chicago.  Reported  to  be  pdanning  a  news- 
juiper  campaign  with  newspapers  in  the  fall 
for  the  Oliver  Oil  Burner  Corporation,  St. 
laauis. 

Scott  A  Bowne,  Bloomfield,  N.  J.  Manufac¬ 
turers  of  Scott’s  Emulsion  generally  make  up 
their  newspaper  lists  during  July. 

Alfred  Wallerstein,  Inc.,  70  West  40th  street. 
New  York.  Placing  orders  with  newspapers  in 
vatious  sections  for  Phillips- Jones  &  Company, 
Van  Huesen  Collars  and  Shirts,  New  York. 


Church  Advertising  Drive  Organized 

Herbert  H.  Smith,  director  of  publicity 
Hoard  of  Chri.stian  Education,  Presby¬ 
terian  Qiurch  in  the  United  States,  Phila¬ 
delphia,  addressed  a  meeting  of  179  clergy¬ 
men,  laymen  and  Advertising  Men  at  the 
Advertising  Club  of  Richmond,  Va.,  re¬ 
cently,  at.  the  formal  opening  of  a  cam¬ 
paign  to  employ  advertising  in  swelling 
church  interest  and  attendance  in  that 
city,  .\fter  the  meeting,  67  individuals 
signed  up  for  a  Church  .Advertising  Study 
('lass  which  the  Club  plans  to  conduct 
during  the  fall. 


WEEK’S  AD  TIPS 


Theodore  E.  Ash  Advertising  Agency,  Cbm- 
wercial  Trust  Building,  Philadelphi.v.  Reputed 
to  have  secured  account  of  Frederick  &  Fred- 
wick,  lemon  toilet  cream,  Philadelphia. 

Aubrey  A  Moore,  210  E.  f^io  street,  Chicago, 
deputed  to  have  secured  account  of  the  Acme 
Card  System  Company.  Chicago. 

N.  W.  Ayer  A  Sm,  300  Chestnut  street,  Phil- 
•delphia.  Handling  account  of  G.  L.  Miller 
4  Company,  bonds,  Atlanta,  Ga.,  and  New 
York.  Placing  nine  full  pages  with  newspapers 
in  selected  sections  for  the  Endicott -Johnson 
Shoe  Company,  “Endwell  Shoes,”  Endicott, 
N.  Y. 

Brandt  Advertiaing  Company,  2207  Tribune 
Y^er,  Chicago.  Placing  orders  with  some 
Western  newspapers  for  Demells  Potato  Prod- 
acts. 

Quunbers  Agency,  Inc.,  Starks  Building, 
Looisville.  Has  secured  account  of  the  Bron- 
thotone  Manufacturing  (Company,  Shreveport 
jnd  the  Model  Baking  Company,  New  Albany, 
Ind. 

ColUna-Klrk,  Inc.,  750  North  Michigan  ave¬ 
nue,  Chicago,  is  issuing  schedules  on  (iara  Mia 
f>ce  cream  and  perfume  advertising  to  Middle- 
*Mt  newspapers. 

jPArcy  Adsrartiaing  Company,  International 
Life  Building,  Ixniis.  A  number  of  Southern 
lepers  are  receiving  schedules  covering  100 
nnes  six  times  on  Missouri  Pacific  Railway. 

Dorranoe,  Sullivan  A  Company,  130  West 
™d  street.  New  York.  Placing  orders  with 
newspapers  in  selected  sections  for  the  Pathex 
■oti.iTi  Picture  Camera  and  Projector. 


Coal  Men  Using  Cooperative  Ads 

The  Ft.  IVayne  (Ind.)  News  Sentinel 
is  running  a  series  of  11  large  space  ad¬ 
vertisements  taken  cooperatively  by  local 
coal  dealers  urging  the  public  to  buy  the 
winter  coal  supply  now. 

Wilson,  Political  Writer,  III 

Reginald  Wilson,  political  writer  of 
the  Netv  York  Herald  Tribune,  is  on  a 
month’s  leave  of  absence  due  to  illness. 


Vanderbilt 


means 


Newspapers 
Clean  Enough 
For  Every 
Home! 


Where  do  you  want  your  eilreiTlihn 
to  go? 


W  hen  you  schedule  advertis¬ 
ing  for  the  South,  you  must 
use  newspapers.  They  stop  at 
nearly  every  home.  You  can’t 
reach  the  South  through  mag¬ 
azines  alone.  Magazine  cir¬ 
culation  is  thin.  The  facts  are 
that  even  the  greatest  of  the 
magazines  liave  circulations 
e<]ual  to  only  about  1%  of 
the  population  of  this  vast, 
rich  territory.  The  local 
newspapers  are  the  best  car¬ 
riers  for  your  printed  sales¬ 
manship. 


Once  there  was  a  darn  good 
salesman.  A  Star  Performer. 
He  traveled  on  nice,  shiny 
trains  that  were  guaranteed 
to  get  there.  They  went  thun¬ 
dering  by  villages  and  farms 
so  fast  that  the  echoes  didn’t 
have  time  to  speak  their 
parts. 

When  the  sales  manager 
checked  up  the  orders  he 
said:  “How  come?  Why  don’t 
we  get  more  orders  from  be¬ 
low  Mason  and  Dixon’s  line? 
Those  trains  run  South. 
There’s  money  down  there.” 
The  trouble  wasn’t  with  tlie 
territory,  nor  the  trains,  nor 
the  salesman.  It  was  the 
schedules.  There  weren't 
enough  stops  on  it.  Since  the 
salesman  has  quit  riding  the 
“Through  Flyer’’  exclusively, 
orders  ate  coming  in  thick 
and  fast. 


The  South’s  astounding  de¬ 
velopment  during  the  last 
ilecade  makes  it  the  most  fer¬ 
tile  market.  Southern  news¬ 
papers,  through  this  Associa¬ 
tion,  are  ready  to  give  mer¬ 
chandising  aid  that  is  in  step 
with  local  conditions. 


Vi  rite  to  the  Southern  News¬ 
paper  Publishers’  Association 
at  Chattanooga,  Tennessee; 
or  to  any  of  the  newspapers 
listed  below. 


The  moral,  of  course,  is: 
“WATCH  YOl  R  SCHED 
ULE.” 


These  Locals  Reach  Every  Town  On  the  Map 
In  Ten  Great  Southern  States 


Ralelfk  TInw 
Rocky  Ml.  TiliinB 
Saliskiry  Pact 
Winstan-Salaa  Saatlaal 
SOUTH  CAROLINA 
Charlasta*  News  4  Caarltr 
Calankla  RKorO 
Calaaikla  Stata 
Rack  Hill  HcralO 
Spartankaif  Sa* 

Saatcr  Iteai 

TENNESSEE 
Chattaaatfa  News 
Clarksyille  Lcaf-Ckraalclc 
Calaaikla  HeraM 
Graeaevillt  Diaiocrat-Saa 
Kntnilla  Jaarnal 
Knaullla  Saatiael 
Meaiphis  Caaaicrcial  Apptal 
Mcaiakls  Press 
Naskyilla  Baanir 

VIR6INIA 
Cliftaa  Facfa  Rtvltw 
DaayMIa  Rea 
Oaavilit  Haws 
Oanyilic  Rcfistir 
FreOcrIekskarf  Dally  Star 
Lyackkiri  Ajranca 
Lynthkarf  Ntsn 
RIckaMoA  Ntsn  Leaker 
Raaaaki  Tlans 
Roaaake  Warik  News 
StaantcR  Leaker 
Staaata*  News-Leaker 
Wlaekcster  Star 

VIRGINIA-TENNESSEE 
Bristal  Htralk-Caarlw 
Bristal  News 


Atlaata  Joaraal 
Aaiasta  Hcralk 
Calaaikas  Lekgar 
Maaltrle  Bkservtr 
Sayannak  News 
Thaaiasyllli  TIaei-Eaterprise 
Waycross  Jaarnal-Heralk 

KENTUCKY 
Pakacak  San 

LOUISIANA 

Bata*  Raiia  Stata-TIms 
Lafayatti  Akvartlscr 
Laka  Ckarlas  Aaiaricaa  Prass 
Maaraa  Nesn-Star 
New  Oricaas  Dally  Statas 
New  Orleans  Iteai-Trlkaaa 
New  Oricaas  TIaits-Picayaaa 
Skrmpart  TIats 


ALABAMA 
Annistan  Star 
BIralaikaa  AK-Hcralk 
Blrninthaai  News 
Haatsyllla  TIats 
Mokili  Itea 
Makllt  Rtflster 
Montfoaery  Akyertlser 
Mantiaaery  laarnal 
Opelika  News 


FLORIDA 
DtLank  Nesn 
Fart  Myers  Press 
Galaesyille  Saa 
Jacksanylllt  Jtaraal 
JacksaayllU  TIats-UnIta 
Laktlank  Star-Ttlapraa 
Miaai  Heralk 
Miaai  News 
Orlanke  Repartir-Star 
Orlanka  Saatlaal 
Pala  Btaek  News 
Sanftrk  Hcralk 
St.  Aapastlna  Rtcark 
St.  Pitarskarp  Inkapankaat 
St.  Peterskarp  TIats 
Taapa  TIats 
Taapa  Trlkaae 
West  Pala  Beack  Past 


MISSISSIPPI 

Grttawatk  Caaaaawtaltk 

Galfpart  4  Blltxl  Htralk 


NORTH  CAROLINA 
Askaylllt  CItInn 
Askeylllt  TIats 
Ckarlptta  News 
Ckarlatte  Bkitryir 
Caactrk  Trlkaae 
Ellzaketk  City  Akvinta 
Fayitteyllle  Oksenrw 
Gastaala  Gazette 
GrHRskara  News 
Hcakersta  Dlspatck 
Hickary  Rccak 
Kiastaa  Fret  Press 
Ralelfk  Nesis  4  Okserver 
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UR  OVN  VORLp 

or  LetTERS 


the  harassed  editor,  after  his  defeat,  to  eimscnt 
to  share  in  the  $500,000  that  was  offered  for  the 
property.  So  far  from  “betraying”  Greeley, 
Mr.  Reid  turned  in  his  resignation,  along  »ith 
that  of  Col.  John  llay,  his  chief  assistant. 

Mr.  Seitz  in  his  article  also  corrects 
many  unjust  legends  that  have  grown 
up  around  Greeley’s  interesting,  though 
often  inconsistent,  whims  and  fancies. 


By  JAMES  MELVIN  LEE 


^HE  addresses  delivered  at  the  annual 
meetings  of  the  University  Press 
Club  of  Michigan  at  Ann  Arbor  are  al¬ 
ways  worth  preservation  in  pamphlet 
form.  The  booklet  giving  these  addresses 
for  the  sixth  annual  meeting  has  just 
come  to  my  desk  and  should  be  noticed  in 
passing,  even  though  the  meeting  itself 
was  reported  in  the  columns  of  Editor 
&  Publisher. 

Prof.  E.  G.  Burrows,  in  speaking  on 
“The  Theory  and  Practice  of  Journal¬ 
ism,”  frankly  admits  that  the  school  of 
journalism  does  not  attempt  to  turn  out 
trained  newspaper  men.  He  does  express 
a  belief  that  good  students  from  the  better 
schools,  even  at  first,  will  not  be  unmiti¬ 
gated  nuisances  in  newspaper  offices  and 
that  they  will  be  valuable  to  any  office 
as  soon  as  they  have  hit  their  stride. 

The  address  by  Prof.  William  A. 
Prayer,  “The  Historian  Looks  Over  the 
Newspaper,”  is  extremely  critical  of  the 
present-day  press.  Unfortunately,  his  il¬ 
lustrations  are  not  specific  enough  to  per¬ 
mit  verifications — if  a  newspaper  man 
wants  to  look  at  the  historian.  For  ex¬ 
ample,  he  says  that  a  brilliant  recital 
which  was  to  have  been  given  by  a  certain 
artist  in  New  York  was  fully  reported  in 
at  least  one  of  the  metropolitan  journals, 
although  the  concert  never  took  place  at 
all.  In  my  opinion,  if  a  cub  reporter 
ever  covered  a  story  that  way  he  would 
be  sent  back  to  get  the  name  of  that  artist 
and  the  name  of  that  newspaper. 

In  taking  up  the  rotogravure  section 
Prof.  Prayer  believes  that  there  are  so 
many  slips  here  that  the  historian  would 
be  very  foolish  to  depend  upon  that  sort 
of  material  unless  he  could  check  it  up  in 
some  way.  But  again  Prof.  Prayer  gives 
no  specific  illustrations  of  these  many 
slips  in  the  rotogravure  section. 

In  justice  to  Prof.  Prayer  there  must 
'  be  admitted  that  he  is  more  specific  in 
his  criticism  of  a  correspondent  of  the 
New  York  Times  who,  in  his  dispatch 
from  Venice,  put  the  famous  bronze 
horses  where  they  never  stood  and  spoke 
about  the  "acres  of  frescoes”  that  had 
made  St.  Mark’s  famous  when  the  one 
distinctive  thing  about  the  decoration  of 
St.  Mark’s  is  that  they  are  all  mosaics. 
He  then  comments  about  the  work  of  this 
correspondent  as  follows ; 

If  he  couM  tell  such  whoppers  out  of  whole 
cloth  upon  a  comparatively  trivial  matter,  what 
would  his  capacity  if  he  were  really  attempt¬ 
ing  to  lie  about  something  important? 

To  me  it  is  amusing  that  Prof.  Prayer, 
in  drawing  upon  his  imagination  for  what 
this  correspondent  did,  commits  the  same 
sin  which  he  criticizes  in  the  correspon¬ 
dent. 

The  work  of  Prof.  Prayer  in  criticizing 
the  news  during  the  Franco-Prussian  War 
is  much  more  to  the  point.  One  is  glad 
to  have  such  an  able  historian  show  how 
Bismarck,  by  being  a  reporter  for  the 
famous  interview  between  Benedetti  and 
old  King  William,  was  able  to  bring  on 
the  war. 

“Present-Day  News  Handling”  by  Ed¬ 
gar  T.  Cutter,  Superintendent  of  the  Cen¬ 
tral  Division  of  the  Associated  Press, 
is  a  somewhat  critical,  but  at  the  same 
time  constructive,  discussion  that  deserves 
careful  reading.  He  spoke  to  the  point 
when  he  said : 

If  I  were  to  say  anything  to  any  wwkly  news 
editor  or  any  daily  news  editor  outside  of  my 
own  business  of  the  Associated  Press,  or  to  any 
school  of  journalism  whose  students  were  start¬ 
ing  out  in  a  newspaper  career,  I  would  say,  for 
the  love  of  your  country,  learn  to  put  in  honest, 
straightforward,  fine  news,  the  kind  of  news 
that  you  would  have  go  into  your  home.  If 
vou  do  not,  you  may  know  that  some  of  these 
fifty  millions  of  readers  are  having  their  first 
bad  start  from  you. 

Mrs.  Charlotte  Perkins  Gilman  took  as 
her  subject  “The  Truth  in  the  News¬ 
papers.”  If  the  hi.storian  of  the  press 
should  look  at  her  account  of  the  cradle 
days  of  journalism  he  could  easily  find 


the  article  is  the  fact  that  the  changes 
which  have  taken  place  in  the  editing 
and  making  of  newspapers  in  England 
are  practically  the  same  as  those  that 
have  obtained  in  .\merica.  Other  writers 
in  noticing  the  changes  in  the  British 
Press  have  attributed  every  change  w'hich 
they  did  not  approve  to  the  influence  of 
.•\merican  journalism.  The  truth  is, 
that  in  both  England  and  .America,  the 
newspaper  has  been  simply  following  the 
same  economic  trends. 

.Among  th£  main  changes  tabulated  by 
Mr.  Belloc  may  be  mentioned  the  popu¬ 
larization  of  the  press,  the  passing  of 
editorial  control  to  men  of  wealth,  the 
tremendous  increa.se  in  revenue  from  ad¬ 
vertising,  etc.  Like  most  critics,  Mr. 

Belloc  believes  the  change  has  been 
greatly  for  the  worse  -what  is  more,  the 
evil  of  it  is  increasing.  A'et  he  points 
out  that  the  success  of  great  organs  like 
the  Yorkshire  Post  and  the  Manchester 
Guardian  have  such  a  strong  hold  upon 
their  readers  that  London  newspapers 
are  not  serious  competitors,  even  though 
the  latter  do  not  suffer  lateness  in  dis¬ 
tribution  because  of  the  fast,  morning 
trains  which  leave  early  for  all  points 
of  the  British  Isles. 

The  concluding  paragraph  of  the  art¬ 
icle  points  out  another  power  greater 
than  the  press  that  is  rising  everywhere  • 

above  the  horizon — “the  conception  of  many  the  most  important  article 

direct  government  which  shall  have  for  The  Ohio  Newspaper  for  July  is 

its  duty  to  order  society  and  to  restrain  “Co-operation  of  Newspaper  Depart- 
the  grosser  evils.”  ments”  by  Prank  A.  Petrie.  His  article 

^  ^  as  a  thesis  won  the  award  of  the  Robert 

F.  Wolfe  Journalism  Honor  Medal  at 


^HE  students  in  The  Pulitzer  School 
of  Journalism  have  just  published 
“The  Columbia  Journalist  1925” — “to 
demonstrate  their  ability  to  do  profes¬ 
sional  work.”  The  volume  is  dedicated 
to  the  memory  of  Joseph  Pulitzer. 

The  contents  include  sections  devoted 
to  “News  Stories,”  “Feature  Stories,” 
“Editorials,”  “Personal  Sketches,”  and 
“Criticism  and  Reviews.”  The  foreword 
points  out  that  no  fiction  has  been  in¬ 
cluded  since  the  curriculum  of  the  Pul¬ 
itzer  School  this  year  did  not  offer  the 
usual  course  in  short  story  writing. 

One  of  the  University  publications  at 
Columbia  recently  published  ,an  article  in 
which  the  work  of  the  Pulitzer  Sdujol 
was  somewhat  severely  criticized.  “The 
Columbia  Journalist  1925”  is  all  the 
answer  that  Director  Cunliffe  needs  to 
make  as  a  reply  to  the  article. 


critical.  The  purpose  of  her  address  was 
doubtless  to  be  helpful  to  memlx-rs  of  the 
working  press.  But  when  she  asserts 
that  “in  practically  all  publications  the 
advertising  interests  run  the  publication 
and  dictate  what  shall  be  in  it”  she  should 
prove  her  case  with  at  least  a  few  spe¬ 
cific  illustrations.  But  the  president  of 
the  University  Press  Club  of  Michigan 
had  something  to  say  on  this  same  topic 
(page  55). 

The  address  by  Willis  J.  Abbot,  editor 
of  the  Christian  Science  Monitor,  is  en¬ 
titled  “Headlining  Happiness.”  But  I 
want  to  say  that  the  text  which  follows  is 
something  quite  different  from  what  Mr. 

Abbot  recently  printed  in  the  independemt 
under  the  same  title. 

The  following  comment  about  happi¬ 
ness  in  the  home  presents  an  interesting 
angle  on  the  subject  of  news  values ; 

For  a  long  time  I  was  associated  with  Mr. 

Dunne  in  journalism,  and  I  never  knew  a 
lietter  judge  of  popular  sentiment  than  he,  and 
I  remember  very  well  in  his  character  of  Mr. 

Dooley  how  he  expressed  the  opinion  that  what 
he  would  like  to  read  in  the  newspapers  would 
be  about  happy  homes  and  contented  wives  and 
cheerful  husbands  and  three  meals  a  day,  and 

all  that  sort  of  thing;  but  he  knew  if  he  read  ,  r 

those  things  the  whole  world  would  be  suffering,  T3ICTURESQUE  portraits  of  Horace  fhe  recent  commencement  of  Ohio  State 
because  the  purpose  of  the  newspapers  was  to  JT  Qreelev  and  his  wife  are  nrinted  in  University.  Mr.  Petrie  is  now  a  meitl- 

McNaushl’s  Monthly  for  August.  They  '>e.r  of  the  news  staff  of  the  Columbus 
come  from  the  pen  of  Don  C.  Seitz  of  Dispatch. 

the  New  York  World.  I"  “Co-operation  of  Newspaper  De- 

Some  of  the  background  of  these  por-  partments  Mr.  Petrie  takes  up  such 
traits  is  as  interesting  as  the  central  subjects  as  the  sm  of  poor  copy,  systm 
characters.  Daniel  Frohman,  for  ex-  locating  galleys,  schedule  of  working 
ample,  began  life  as  an  office  boy  for  hours, 
r»  ui  .u  _  .  •  .  .•  .u  u  Horace  (jreeley.  Another  of  Greeley’s  copy. 

youHK  men  »as  Stanley  Hnntle^, 
who  attracted  considerable  attention  with 
“Spoopendyke  Papers”  printed  in  the 
Brooklyn  Eagle.  During  the  presidential 
campaign  of  1872,  St.  Clair  McKelway 
was  loaned  by  the  Brooklyn  Eagle  to 
Mr.  Greely  to  be  a  sort  of  super-secre¬ 
tary  at  Chappaqua,  Greeley’s  summer 
home.  Charles  A.  Dana  was  Greeley’s 
managing  editor.  Whenever  Greeley 
went  off  on  too  wild  a  tangent  Dana 
would  keep  the  editorials  on  the  “over” 
galleys  until  they  were  finally  killed. 

Mr.  Seitz  presents  a  phase  of  Mrs. 

Greeley’s  life  as  has  never  before  ap¬ 
peared  in  pfint  to  my  knowledge.  He 
also  takes  up  that  rumor  that  has  per¬ 
sisted  so  long  in  newspaper  circles  to 
the  effect  that  Greeley  was  cruelly  be¬ 
trayed  by  Whitelaw  Reid  at  the  time 
the  control  of  the  Tribune  was  lost. 

On  this  point  Mr.  Seitz  says : 


report  the  abnormal  things. 

Mr.  .Abbot  believes  that  both  the  As¬ 
sociated  Press  and  the  United  Press  have 
discovered  a  tendency  on  the  part  of 
newspapers  to  seek  more  for  constructive 
and  less  for  destructive  news.  This 
thought,  of  course,  is  developed  in  detail 
in  the  text. 


of  course  not  the  most  valuable,  part  of 
the  text  by  Mr.  Abbot  tells  how  he  was 
sent  by  the  New  York  World  at  the  time 
of  Gen.  Grant’s  death  to  get  an  inter¬ 
view  with  Jefferson  Davis  about  Grant’s 
military  services  and  public  life.  This 
anecdote  has  a  lesson  for  managing  ed¬ 
itors. 

Mr.  Abbot  touches  a  weak  spot  in  mod¬ 
ern  journalism  when  he  says : 

A  bad  copy  desk  man  without  keeness  to 
develop  a  good  story  or  appreciate  one  that  has 
been  turned  in  by  a  reporter  can  destroy  the 
character  and  the  quality  of  a  newspaper;  and 
yet  in  our  large  city  newspapers  the  copy  desk, 
which  should  Ite  made  up  of  well-paid  men,  is 
made  up  as  a  rule  of  superannuated  men  who 
have  been  put  there  simply  to  take  care  of  them 
for  their  declining  days. 

As  a  sort  of  answer  to  Mrs.  Gilman, 
Mr.  Abbot  remarked  that  “this  story  that 
the  advertisers  control  the  policy  of  a 
newspaper  is  ‘yesterday’s  stuff.’  ”  On 
tlie  contrary,  according  to  Mr.  Abbot,  the 
great  advertising  agencies  have  done  more 
to  clean  up  the  newspapers  than  the  ed¬ 
itors  themselves. 

The  one  thing  I  most  wanted  to  find  in 
Mr.  .Abbot’s  address  is  not  there.  Some¬ 
time  I  hope  he  will  tell  of  his  experiences 
in  editing  the  United  States  Daily  of  De¬ 
troit — ^the  mo.st  pretentious  attempt  ever 
made  in  a  large  city  to  distribute  a  daily 
paper  without  charge  to  customers. 

This  pamphlet  may  be  a  trifle  overset  in 
the  matter  of  criticism  of  the  press,  but 
it  does  contain  so  much  that  is  construc¬ 
tive  that  it  ought  to  have  a  careful  peru¬ 
sal  by  editors  and  publishers. 


rjILAIRE  BELLOC  has  been  some¬ 
what  closely  connected  with  London 
newspapers  for  something  like  35  years. 
He  has  never  been  so  completely  absorbed 
by  his  work  for  the  press  that  he  lost 
the  right  perspective  as  a  student  of  news¬ 
paper  economics.  The  turnover  that  he 
has  seen  in  England  in  general  and  in  its 
newspapers  in  particular  is  interestingly 
described  in  “The  English  Revolution 
and  the  Press”  which  he  contributes  to 
Harpers  Magazine  for  .August.  This 
article  is  such  a  careful  study  of  the  cur¬ 
rents  and  crosscurrents  in  English  jour¬ 
nalism  that  it  ought  to  have  a  wide 


deadline  on  ads,  ticketing  the 


Police  are  still  hunting  bootleggers. 
Most  everybody  else  seems  to  have  found 
theirs. — New  York  Evening  World. 


Schuyler  Colfax  had  not  been  renominated 
with  Grant  for  a  second  term,  so  to  provide 
for  his  future,  and  at  the  same  time  salvage  a 
party  organ,  William  Orton,  president  of  the 
Western  Union  Telegraph  Company,  organized 
a  syndicate  to  buy  the  Tribune,  of  which  Col¬ 
fax  was  to  become  editor.  Greeley  did  not 
own  the  control  of  the  paper;  indeed  he  bad 
parted  with  all  but  ten  shares,  and  Samuel 
Sinclair,  the  largest  sbxJcholdeh-,  persu.adeil 
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many  things  to  criticize  on  the  score  of  reading  among  American  editors, 
truth.  But  I  do  not  want  to  be  hyper-  Possibly  the  most  striking  thing  about 
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THIN  JAPANESE  TISSUE  FOUND  BEST  FOR 
PRESERVING  NEWSPAPER  FILES 

New  Process  Adds  60  Years  to  Life  of  Bound  Copies — Dis- 
■  covered  After  Long  Experimentation  by  New  York 
City  Librarian  and  Put  in  Use  by  N.  Y.  Daily  News 

By  MAURICE  SYMOND 

Librarian,  \’ew  York  Daily  \ews 


VEWSPAPER  chronicles  of  events 
throughout  the  world  are  of  such 
practical  importance,  that  newspaper  li¬ 
brarians  should  look  far  ahead  for  their 
preservation,  so  that  historians  and  future 
generations  may  be  able  to  read  what  has 
transpired  in  preceding  years.  The  ordi¬ 
nary  life  of  a  newspaper  file,  such  as  is 
used  in  the  New  York  Public  Library,  is 
from  10  to  20  years.  After  that  period 
handling,  wear  and  tear  leave  the  volume 
crumbling  mass,  its  usefulness  greatly 
impaired.  In  newspaper  offices  where 


is  exceedingly  simple.  With  the  pasting 
down  on  a  glass  top  or  steel  topped  table, 
the  operator  wets  the  glass  or  steel  with 
water  and  then  lays  down  a  sheet  of  the 
tissue  with  the  pasting  machine.  Rice 
paste  goes  on  top  of  this  tissue  sheet ; 
then  a  compelled  newspaper  page,  and  on 
top  of  this  another  tissue  sheet,  with  paste 
on  top  of  that.  This  reinforced  sheet  is 
then  hung  up  in  a  rack  to  dry.  When  dry 
tlie  sheets  are  placed  between  cardboard 
mats  and  subjected  to  pressure  for  several 
hours.  To  reduce  its  thickness  stil  fur- 


That  is  because  rag  stock  was  used  then, 
and  wood  pulp  was  little  known.  It  is 
a  pleasure  to  look  at  a  file  of  the  Civil 
War  days  and  read  the  various  dispatches 
including  Lincoln’s  speech,  etc.,  and  this 
can  be  done  without  fear  that  the  paper 
will  crack  or  fall  to  pieces,  but  I  doubt 
that  newpapers  of  to<lay  which  are  made 
of  wood  pulp,  sulphite  and  clay,  can  give 
such  service  30  years  hence. 

Printing  library  editions  is  impractical, 
because  of  the  considerable  expense  added 
not  alone  to  special  sulphite  or  rag 
stock  paper  used,  but  with  the  daily 
changing  of  paper  rolls  and  overtime 
which  in  this  country  would  necessitate  a 
full  press  crew.  But  the  London  Times 
does  print  an  e.xtra  library  edition  on  sul¬ 
phite  paper  that  weighs  about  ninety-six 
p<mnds  to  the  ream  as  compared  to  the 
regular  edition  paper  of  seventy-three 
pounds  a  ream,  and  even  this  does  not 
seem  to  make  an  imperishable  file.  The 
Brooklyn  Eagle  in  1913  experimented 
with  a  special  library  edition,  which  they 
sold  for  $15.00  a  year,  but  this  was 


files  do  not  go  through  such  tremendous  ther  it  is  run  through  a  gas  heated  mangle,  stopped  with  a  considerable  loss. 


handling  the  life  of  the  newspaper  file  is 
20  to  40  years,  but  what  is  to  be  done 
after  that  period  is  a  problem  which  must 
be  looked  into.  This  deterioration  is  at¬ 
tributed  to  rapid  rotting  of  the  paper  made 
of  wood  pulp  to  chlorine  in  the  product. 

VV'ith  public  interested  in  contemporary 
events  stimulated  by  the  war,  some  process 
of  preserving  newspaper  files  had  to  be 
found.  The  New  York  Public  Library 
felt  this  need  immediately  because  of  the 
constant  use  of  their  files,  especially  since 
August  1914,  the  Great  War  period,  as 
many  of  their  bound  files  have  been  muti¬ 
lated  beyond  repair. 

After  exhaustive  research  and  experi¬ 
menting  with  many  solutions  such  as 
shellacing  the  pages,  varnishing  with 
liquid,  liquid  celluloid,  shellac  and  glycer¬ 
ine,  turpentine  and  paraffin,  carbon  tet¬ 
rachloride  and  paraffin,  several  special 
paper  preservatives,  a  flexible  varnish 
with  linseed  oil  and  many  other  methods, 
yet  all  of  these  experiments  proved  futile. 
Then  it  was  learned  that  Japan  produced 
a  hand-beaten  fibre  product,  a  transparent 
tissue,  which  was  tried  and  found  to  stand 
all  tests  for  durability. 

About  1914  the  library  began  experi¬ 
ments  on  this  fine  tissue.  As  a  starter 
they  exposed  to  the  sun  and  air  for  150 
hours  a  piece  of  ordinary  news  print,  a 
second  sheet  covered  with  silk  and  a  third 
covered  with  tissue  paper.  They  then 
applied  the  tests  of  the  United  States 
Bureau  of  Standards  for  pliability  and 
bending  and  other  tests  for  strength.  The 
sheet  covered  with  tissue  paper  stood 
tests  better  than  the  others.  It  was  dis¬ 
covered  that  news  print  was  protected 
from  the  air  by  this  fine  Japanese  tissue 
on  both  sides  of  the  page,  and  was  pre¬ 
served  longer  and  in  better  condition,  and 
they  also  learned  that  the  silk  and  chiffon 
had  minute  air  spaces  and  permitted  the 
air  to  reach  the  newspaper  page.  The 
Japanese  tissue  practically  hermetically 
sealed  the  news  print,  and  that  is  what  we 
are  using  now. 

To  treat  an  ordinary  volume  with  this 
process,  would  cost  about  $40.00  a  vol¬ 
ume,  or  on  an  average  of  four  cents  a 
page.  These  treated  volumes  are  five 
times  more  durable  than  ordinary  files 
given  the  same  usage.  In  other  words,  if 
the  ordinary  file  is  good  for  20  years,  then 
the  treated  volume  can  last  100  years. 

Mr.  Harry  Miller  Lydenberg,  the  chief 
reference  librarian  of  the  New  York  Pub¬ 
lic  Library  who  has  been  interested  in  pre¬ 
serving  newspaper  files  for  posterity, 
clearly  stated  that  over  100  experiments 
were  made  until  the  Japanese  tissue  was 
found  to  be  successful.  The  Library  is 
still  expwimenting  with  other  domestic 
snd  foreign  tissues,  but  so  far  has  found 
the  Japanese  tissue  to  be  the  best.  Mr. 
Lydenberg  has  been  instrumental  in  secur¬ 
ing  this  process  and  with  the  aid  of  prom- 
went  members  of  the  Library,  has  at  least 
found  a  solution,  which  is  somewhat  of  a 
relief  to  them,  considering  the  hundreds 
of  files  bound  prior  to  this  new  process, 
nave  all  reached  the  stage  of  deterioration, 
and  are  just  being  held  as  a  matter  of 
.  ,  record. 

The  process  as  perfected  by  the  Library 


so  that  not  more  than  1,000th  of  an  inch 
is  added  to  its  thickness  in  the  preserva¬ 
tion  process.  After  the  tissue  edges  are 
trimmed  down  to  the  size  of  a  newspaper 
the  sheets  are  ready  for  the  binder.  The 
volume  is  made  only  ^  of  an  inch  thick¬ 
er  by  this  process.  Of  course  it  must  be 
understood  that  with  this  fine  tissue  added 
to  the  page,  the  legibility  is  slightly  re¬ 
duced,  but  the  reading  is  clear  enough. 

This  preservation  method  is  free  to  all. 

There  is  no  secret  to  the  process  or 
method  used  in  preserving  newspapers  for 
the  future.  Officials  of  the  Public  Li¬ 
brary  will  at  all  times  l)e  glad  to  explain 
their  method  to  newspaper  librarians  or 
others  who  are  interested  in  preserving 
files,  public  documents,  private  p:ipers,  or 
anything  which  has  reached  a  deteriorated 
state  that  renovation  would  give  it  re¬ 
newed  life. 

There  are  files  in  the  Library  of  fifty 
years  ago  and  the  condition  of  these  files 
and  prior  to  the  ’7os  are  well  preserved. 


As  a  closing  remark  I  recall  a  little  in¬ 
cident  which  occurred  in  the  library  of 
the  New  York  Herald.  About  1911  the 
Herald’s  first  edition  in  the  bound  volume 
of  1835  was  in  a  very  dilapidated  state 
because  of  frequent  handling  and  the  li¬ 
brarian  was  asked  to  do  something  in 
securing  a  new  copy  of  this  edition.  In 
the  meantime  the  torn  and  mutilated  pages 
were  pasted  together  with  adhesive  tape 
and  the  front  page  looked  as  though  it 
had  been  been  through  the  first  line 
trenches.  Finally  they  advertised  for  a 
copy  of  the  first  edition  of  the  Herald, 
and  many  responses  came.  Several  people 
showed  first  issues  which  they  seemed  to 
treasure,  but  we  discovered  upon  close 
inspection  that  their  copies  were  in  reality 
reprint  editions  made  sometime  in  the  ’90s. 
This  was  proven  by  the  fact  that  upon 
proofreading  several  portions  from  the 
real  issue  to  those  brought  in  we  found 
typographical  errors  in  the  original  were 
correcte<l  in  the  copy. 
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Permanent 
roads  are  a 
good  investment 
— not  an  expense^ 

—and 
No  Place 
to  Go! 

We  find  ourselves, 
almost  witliout  realiz¬ 
ing  it,  a  nation  on 
wheels. 

We  drive  or  ride  in 
more  than  17,000,000 
motor  vehicles. 

We  pack  the  paved 
highways  coming  in 
and  out  of  town.  We 
over-run  even  .so-called 
remote  regions.  And 
we  are  pounding  to 
pieces  all  hut  perma¬ 
nent  roads. 

This  year  probably 
4.000,000  new  cars  will 
be  on  the  road.  Com¬ 
pared  to  this  increase, 
the  mileage  of  new 
permanent  mails  will 
be  insignificant. 

We  don’t  want  to  be 
a  nation  on  wheels, 
with  no  place  to  go. 

The  answer  is.  build 
more,  and  where  nec¬ 
essary,  wider  concrete 
roads — and  start  build¬ 
ing  them  now. 

Not  in  a  long  time 
have  general  conditions 
been  so  fayorable  for 
carrying  on  such  pub¬ 
lic  works  as  permanent 
highway  building. 

Your  highway  au¬ 
thorities  are  ready  to 
carry  on  their  share  of 
this  great  public  work. 
Rut  they  must  have 
your  support. 

Tell  them  you  are 
ready  to  invest  in  more 
Concrete  Highways, 
now. 


PORTLAND  CEMENT 
ASSOCIATION 

111  Weat  WaabiagtoB  St. 
CHICAGO 

A  Natiamat  Orgmmiaatum  i#  imprmvm  amd 
Emtamd  tha  V$ai  af  Cattcrata 

OFFICES  IN  3t  CITIES 
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CALIFORNIA  STORES  PULLING  TOGETHER 
IN  CO-OPERATIVE  NEWSPAPER  COPY 

Long  Beach  Retailers,  Los  Angeles  Furniture  and  Moving  Men 
Boost  Each  Other — Hat  Stores  Back  “Unlucky  for  Felts”  Day 

BY  HAROLX)  J.  ASHE 


Yield  Not  to  Temptation 

To  Editor  &  Publisher:  It  is  a  good  thing 
to  take  cracks  at  the  press-agent,  but  I  fear 
you  aren’t  right  when  you  say,  “VVe  all  know 
the  press-agent  can’t  deliver.” 

The  press-agent  is  delivering  all  around  us 
continually,  and  I  don’t  see  how  the  newspaper 
interests  are  going  to  get  very  far  with  their 
campaign  if  their  practice  is  not  more  consistent 
with  their  preachment. 


It  will  be  necessary  to  add  to  our  waste 
basket  equipment  if  the  flow  continues  to  in¬ 
crease.  .^.  R.  Rutherfobd, 

Business  Manager,  Idaho  Falls  Daily  Pott. 

JOHN  EDWARD  WEIER 


Former  Washington  Correspondent 
Dies  of  Paralysis  Stroke 

John  Edward  Weier,  newspaper  man 
and  former  Park  Commissioner  of  the 


^O-OPERATION !  Fine  word  that!  and  reproducing  the  trade-marks  and  know?**require'aii*’adven'ising**^en*t°to’ sfgn^an  borough  of  Queens,  New  York,  to  whom 
Symbolic  of  a  passive  state  it  had  style  of  lettering  used  by  the  moving  agreement  that  he  will  not  do  press-agent  work  a  stroke  of  paralysis  proved  fatal  on  July 
alwayl  seem«l  to  me.  Lfke  Mark  companies  in  their  other  advertising.  The  JiiS"‘  l“  hV™  e^t*  Iftl  Sunday  m  the  h 

Twain’s  immortal  weather :  “Everyone  cards  are  arranged  at  varying  angles  on  signed  such  an  agreement,  and  live  up  to  it,  rTtviie  v  v 

talks  about  it  but  no  one  ever  does  any-  a  black  background.  but  right  in  my  own  town  I  see  whole  columns  raws,  a.  i.,  years 

_  ..Kwt.s  it"  ^  It  has  romainpH  fnr  thp  falifrirnia  Re-  publicity  given  to  such  concerns  as  the  ago,  Weier  began  hlS  newspaper  career 

thing  about  it.  It  has  remained  tor  the  uaiitornia  Ke-  studehaker  Corporation,  evidently  as  an  extra  in  1888  as  nrinter’s  devil  on  the  Buffalo 

Then  chance  and  a  Dodge  car  brought  tail  Clothiers,  Hatters  and  Furnishers  inducement  for  newspajier  display  advertising.  rntirlor  vvr.  sno 

me  to  California  and  since  that  time  I’ve  Association  to  launch  a  state-wide  co-  This,  it  seems  to  me,  is  a  form  of  unfair  CoHner.  Later  he  worked  on  the  Ro^ 
v/-,  V,  /infrotivo  nrivorticintr  rorrirvaicrn  iislif>riniT  Competition  On  the  part  of  the  publisher.  cstcr  Democrat  &  Chronicle  and  in  1893 

seen  co-operation  on  every  hand.  operative  advertising  cam^paign  ushering  g  j  established  the  Palmyra  Journal. 


seen  co-operation  on  every  hand.  kdiA..ai.vv  aki>e.  i.s..is  usMvw.ig  Suppose  I  solicit  one  of  thesi  accounts  for  he  established  the  Palmvra  Journal 

The  first  such  advertisement  to  come  to  out  the  felt  hat  every  spring  and  crown-  which  a  great  deal  of  free  publicity  is  secured  nurintr  tbo 


ester  Democrat  &  Chronicle  and  in  1895 


my  attention  appeared  last  fall  in  the  ing  the  straw— then  reversing  the  process  •>"<1  I  tell  the  advertiser  that  I  cannot  promise 

T  r  T*  in  flip  fall  T/s  Ko  evaut  tho  aescK-iatinn  1""'  Columns  of  free  reading  notices.  How  was  Washington  Correspondent  Of  the 

Long  Beach  Cal.,  newspaj^rs  It  was  n  the  fall  To  be  exact  the  association  ^  chance  would  I  have  with  the  agent  New  York  Herald  and  afterwards  Citv 


really  one  of  a  series  of  similar  adver-  in  convention  last  spring  at  Long  who  shows  that  he  can  secure  a  great  deal  j-fall  rpnnrtpr  fnr  tfip  JVpto  Vnrb  ’ 
tisements,  all  designed  to  promote  the  Beach,  passed  a  resolution  making  May  of  free  reading  natter  whenever  a  display  *  ’'f/'' 

b„,.,t-h.;me  spirit  »d  creat?  among  the  13th  “unlneky  for  felts”,  and  Septembr-r  „„  „  .p,.  “rkj* 

buyers  confidence  in  the  retail  stores  of  u  unlucky  tor  straws.  courage  press-agentry,  they  should  stop  yielding 


newspaper  men  rrally  mean  to  dis-  Purroy  Mitchel  appointed  him  Queens 


courage  press-agentry,  they  should  stop  yielding  Pa-W  Commissioner  Siihseniientlv  he 
to  temptation.  Not  so  verv  lonir  avn  T  hari  arK  v-ommissioner.  aupsequeniiy  ne 


the  city.  Each  advertisement  was  well  Soon  afterwards,  they  followed  up  the  temptation.  Not  so  very  long  ago  I  had  editor  of  the  Plushino  nt;i„ 

ihustrarpi  having  besides  a  sketch  de-  resoln, ion  with  a  series  of  five-ineb  dou-  'll'Z-ArSi  nWr!  ^h.  pas.  Iivr“«s  he  S 

gr'’lo;efriiJg'Bea;h’'’‘Tt''’X  Si.wr'";ro^g\“„apr’'S^^^^^  .felV-- 


tail  stores  of  Long  Beach.  The  value  anti-felt  propaganda.  Snappy  sketches  fo/  a  competitor  of  my  client.  I  wasn’t 

of  the  advertisements,  from  the  stand-  featuring  the  straw  were  used  in  the  ad-  I^s  Ued,  in  mT  dispUy^"^^^^^^^^^^^  Corpor^ 

point  of  co-operation,  was  the  fact  that  vertisement,  while  the  line  May  13th  to  compete  with  editorial  and  news  comments  to  Celebrate  SOtl 

each  advertisement  of  the  series  was  paid  Unlucky  For  Felts”  was  also  invariably  'be  effect  that  a  competitor’s  product  and 

for  by  six  merchants  other  than  those  conspicuous.  In  none  of  the  ads  was  superior.  s.  Roland  Hall.  John  P.  Kenea 

whose  stores  were  pictured  in  each  par-  there  a  dealer’s  name  or  the  name  of  the  Llarinda,  la.,  on 

ticular  advertisement.  Often  as  not,  one  association.  Many  newspaper  readers  Fm-ro.  p.,  «  .  ir  .u  j  century  anniv 


Celebrate  50th  Year  as  Partners 

John  P.  Kenea  and  Edwin  C.  Lane  of 
Clarinda,  la.,  on  July  15,  celebrated  the 
half  century  anniversary  of  their  partner- 


or  mo,,  of  the  merchaots  paying  for  a  presumed  that  the  ads  were  merely  fime-  SuTinSs  Th'« ‘wem’  Snn’efs  CH 

given  advertisement  were  paying  for  pub-  ly  cartoons  with  no  advertising  signih-  ’press  agentry”.  ousiness.  iney  were  panners  lor  lo 

licity  for  a  direct  competitor.  By  the  cance.  Only  by  concerted  action  of  the,  publishers  years  in  the  La  Cygiie  (Kan.)  Journal 

five.  T- '  '  -aL  aL’  '  a  1  ot  smsii  City  aod  towH  daii ics  300  thc  pub-  and  32  years  ago  came  here  where  thev 

end  of  the  series  each  merchant  CO-Oper-  Tieing  up  with  this  campaign  to  make  bshers  of  we<^ies  and  semi-weeklies,  in  refus-  have  edited  and  mihlished  the  Clarinda 
ating  had  had  a  photo  of  his  store  repro-  “May  13th  Unlucky  For  Felts**  were  class  of  material  will  we  make  i  *  t  P  - 

duced  in  one  advertisement  and  had  re-  many  dealer  ads  in  each  of  the  papers  in  *'*’^^*  unprofitable.  ■ 

ceived  credit  in  another  advertisement  which  the  series  appeared.  Whether  a  1  - . ■— - - -  »  -  il 

for  paying  for  its  publication  of  that  coincidence  or  not.  May  13  this  year,  - , 

one.  Such  co-operation  was  perceptibly  found  a  predominance  of  straws  on  the  I  HI 

felt  in  the  retail  businesses  of  the  city,  male  head,  where  in  other  years  the  felts 

and  had  a  tendracy  to  bring  about  had  battled  valiantly  throughout  the  tor- 

genuine  co-operation,  as  expressed  in  rid  summer  months.  This,  from  a  dozen  ^ 

every  day  business  relationships.  different  five-inch  double  column  co-  ■  1  1 

A  very  valuable  piece  of  co-operative  operative  ads.  V  i  J  11  I  1 1 

advertising  that  brings  direct  sales  re¬ 
sults  is  that  of  the  Main  Street  Furniture  - 

builds  BUNUALOWO^  on,  A  A  XT  *.*■*  C,  I 

Rocker  and  Bought  a  Dining  Set,”  states  NEWSPAPERS  /“V  f.  1  V  C  T  L 1  ^  1  IT  V'  cL  V  3 

one  advertisement  in  big  type,  followed  J 

in  smaller  type  by:  - 

“That’s  what  is  happening  every  day  p’LLIS  F.  STENMAN,  a  Cambridge, 

on  Mam  street.  Hundreds  of  women  go  Mass.,  man,  has  built  a  house  of  1  I  Lp  tipw^qintiPT*  tViTit  oqi-vipc  r*Viiii*rtVi  nrlv’tfSF- 

to  Main  street  furniture  stores  with  the  newspapers  in  the  Pigeon  Cove  section  ^  UCVV  Spaper  ttiat  Cames  CDUl  CD  acU  Cr 

intention  of  buying  some  small  home-  of  Rockport,  Alass.  j  tlSini/  ailfl  dltirdi  novv’^  rpiiflpritio*  (Ho  PTOat- 

furnishing  article.  And  they  see  a  hand-  Day  in  and  day  out,  month  after  Ubinj,  ailQ  ClUll  Cll  nCVVS  IS  rendering  me  great 

some  dining  set,  or  a  living  rwm  rug,  month,  year  after  year,  he  had  read.  est  Service  tO  itS  community.  Why? 

that  looks  so  nice  and  is  priced  so  rea-  folded  and  saved,  until  one  day  he  found 
sonable  their  judgment  prompts  them  to  newspapers  occupying  an  alarming  pro¬ 
buy.”  ^  portion  of  his  cellar  space.  Then  he  '  Home  builclers  Seek  the  community  where 

While  the  first  part  of  the  advertise-  decided  to  experiment  and,  if  possible,  i  i  i  n  •  i  r,.,  .  " ,  , 

ment  talks  both  of  furniture  and  'he  build  a  house  out  of  the  old  dailies.  the  Church  tlOUnsheS.  1  hev  reCOgnize  that  the 

Main  street  dealers,  the  last  part  sells  In  all  something  like  25,(XX)  newspapers  i  i  i  i  ,i  "  m  • 

only  Main  street  as  a  furniture  shopping  have  gone  into  the  walls  of  the  Stenman  I  Church  haS  made  the  greatest  Contribution  tO  ! 
center.  Thus;  bungalow.  .  i  •  i  i  't  i  ..i 

“Main  street  is  the  furniture  center  of  The  walls  are  made  of  boards  6  inches  1  education  ancl  IS  largely  responsible  tor  the 

Southern  California.  A  concentrated  dis-  wide  and  Yk  inch  thick,  made  up  of  52  a  i.  i  j  _  c  •  i  ^ 

trict  where  you  can  shop  around  and  thicknesses  of  paper  pasted  on  each  side,  greatest  leaders  in  every  protession  .  doCtOrs. 

closely  compare  quality  and  values,  with-  folded  and  pressed  in  a  two-ton  press  i  —  l 

out  tiresome  walking.  Main  street  urges  for  12  hours,  and  then  dried.  After  1  lavv^^ers,  heads  of  governments,  teacliers,  etC. 
you  to  come  and  look — acres  of  furniture  these  strips  had  been  nailed  to  the  frame 


await  your  close  inspection.” 


of  the  house  they  were  covered  with 


This  pertinent  suggestion  closes  the  diamond  shaped  shingles  made  of  twenty 
ad:  “Qip  out  this  list  of  progressive  thicknesses  of  paper,  glued,  folded  and 


dealers  to  guide  you.” 


pressed  in  the  same  way  as  the  wall 


Nine  Main  street  furniture  dealers  are  boards.  Costs  of  varnish  were  finally 


listed  on  the  copy. 


applied  until  the  surface  had  a  shiny 


The  only  ones,  it  seems,  in  Los  Angeles  appearance.  ... 

that  do  not  move  are  the  moving  men  In  spite  of  several  heavy  ram  and  wind 
themselves.  Ever  changing  rentals,  few  storms  the  bungalow  has  suffered  no 
leases  and  the  influx  of  tourists  and  con-  damage, 
ventions  have  placed  the  moving  and 
storage  concerns  in  the  class  with  every 

day  commodities.  That  no  perennial  n 

mover  encounter  trouble  in  locating  a  ^ 

moving  van;  that  no  movie  actress  mak-  Anceles,  Calif 

ing  a  personal  appearance  tour  need  cainad  j,7«  DaSy  Avanca'  Oreulation 

worry  as  to  where  to  store  her  furs,  ten  Swom  Ooverninent  statement,  six  Month* 
Los  Angeles  members  of  the  National  SomhV  “S^d’lDf’ M^of. 

Furniture  Warehousemens  Association  n,iiy.  inweaie  in  Daily  Arerage  circnia- 

are  using  a  ten-inch  single  column  ad  'ion.  8.740.  _ 

every  day  in  the  local  papers.  On  a  it  coyers  the  ixeld  cokeletelt 
black  background  is  this:  “For  moving  BEPREslSilTiVES: 

shipping  packing,  storing  household  a.  W.  Moloney,  804  TUne.  BU,..  Haw  Tork. 

goods  phone  any  one  of  the  following.  a.  Logan  Payne  Oo.,  401  Tower  Bldg.,  6 

Beneath  this  announcement  appear  the  .  2**®**“  -.,^ 

individual  cards  of  the  ten  firms.  The  ’  ®“ 

cards  are  in  white,  wording  in  black  H—  -  .  '  ‘  —  J 


Church 
Advertising  Pays 

The  newspaper  that  carries  church  adver¬ 
tising.;^  and  church  news  is  rendering  the  great¬ 
est  service  to  its  community.  Why? 

'  Home  builders  seek  the  community  where 
the  church  flourishes.  They  recognize  that  the 
church  has  made  the  greatest  contribution  to 
education  and  is  largely  responsible  for  the 
greatest  leaders  in  every  profession;  doctors, 
lawyers,  heads  of  governments,  teachers,  etc. 

A  church  advertising  page  in  your  news¬ 
paper  would 

Increase  your  circulation. 

Increase  your  receipts. 

Increase  the  prestige  of  your  paper. 

Prove  these  statements  for  yourself.  We 
will  help  with  copy  and  campaign  plans. 


Associated  Advertising  Clubs 
383  Madison  Avenue 
New  York,  N.  Y. 
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Your  Message  ^ 
In  These  Dailies 
Reaches 

Over  8  Per  Cent 


of  the 

Country’s 

Population 


Pennsylvania  people  will  see  your  message  when  placed  in  this  list  of  daily 
newspapers. 

Pennsylvania  people,  8,702,01  7  of  them,  comprise  8.2  per  cent  of  the  popu¬ 
lation  of  the  United  States.  Seventy-nine  per  cent  are  native-born  white, 
nineteen  per  cent  are  foreign  born  and  only  two  per  cent  are  negroes. 

One  hundred  and  seventy  cities  of  over  5,000  population  claim  58  per  cent 
of  the  total  population.  Forty-two  per  cent  live  in  towns  of  less  than  5,000 
or  on  farms.  f 

Pennsylvania’s  diversified  industries,  its  tremendous  activities  and  the  con¬ 
stant  demand  for  Pennsylvania  products,  make  busy,  smoky  hustling  com¬ 
munities  where  big  money  is  made  and  spent  constantly. 

Newspaper  advertising  in  Pennsylvania  means  jjlacing  your  advertising  be¬ 
fore  a  receptive  audience,  anxious  for  all  that  is  best,  regardless  of  price. 

Do  not  pick  your  papers  at  random.  Choose  these  papers  that  herewith  sub¬ 
mit  their  circulation  figures  and  rates. 


Circula¬ 

tion 


**Allentown  Call  . 

(M) 

29,545 

**Allentown  Call  . 

.(S) 

19,382 

tt Beaver  Falls  Tribune  - 

.(E) 

6,033 

ttBloomsburg  Press  . 

(M) 

7,400 

••Chester  Times  . 

.(E) 

16,576 

ttCoatesville  Record  . 

.(E) 

6,650 

••Connellsville  Courier  . 

.(E) 

6,233 

Easton  Express  . 

.(E) 

22,416 

••Erie  Times  . 

.(E) 

27,456 

Harrisburg  Telegraph  . 

.(E) 

40.022 

ttHaaleton  Plain  Speaker... 

.(E) 

) 

10  tigo 

ttHaxleton  Standard-Sentinel. 

.(M) 

••Mount  Carmel  Item  . 

.(E) 

4,581 

••Oil  City  Derrick  . 

.(M) 

6,377 

**Pott8ville  Repoblican  and  Morn¬ 
ing  Paper  . (E&M)  16,109 


2.500 

10.000 

CircuU- 

2.500 

10.000 

lines 

lines 

tion 

lines 

lines 

.10 

.10 

••Scranton  Times  . 

....(E) 

43,200 

.12 

.11 

.10 

.10 

••Sharon  Herald  . 

....(E) 

7,514 

.0285 

.0285 

.03 

.03 

Stroudsburg  Record  (E) 

Press. . .  (M) 

8,078 

.045 

.045 

.029 

.029 

••Sunbury  Daily  Item 

....(E) 

4,564 

.025 

.021 

.055 

.055 

••Warren  Times-Mirror 

.(E&M) 

8,780 

.04 

.04 

.035 

.03 

••Washington  Observer 

and 

Re- 

.02 

.02 

porter  . 

.(M&E) 

17,181 

.06 

.06 

.07 

.07 

ttWest  Chester  Local 

News. 

....(E) 

11,252 

.04 

.04 

.08 

.08 

••Wilkes-Barre  Times-Leader 

....(E) 

24374 

.08 

.06 

.095 

.095 

••Williamsport  Sun  ... 

....(E) 

20,149 

.07 

.07 

-07 

.06 

ttYork  Dispatch  . 

....(E) 

19,139 

.05 

.05 

.025  .021 

.035  .035  **A.  B.  C.  Publishers’  Statement.  March  31.  1925. 

«o  07  +tGovemment  Statement,  March  31,  1925. 
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FAVORABLE  VERDICT  FOR  NEWSPAPERS  NAMED  TO  MANAGE  DAILY 
EXPECTED  IN  BAGGAGE  RATE  CASE  Bournival  to  Succeed  the  Late  J.  E. 

Bernier  in  Mancheater 

Decision  to  be  Made  Public  Within  Next  Four  Months — Pub-  Ernest  A.  Bournival  has  been  elected 
Ushers  Prove  Milk  Handled  More  Cheaply  Than  treasurer  and  publisher  of  L’ Avenir  Na- 

D  II  n  E  Axi  A-.-,  ti  •  tional,  French  language  daily  of  Man- 

Dulk  Papers  at  Atlantic  City  Hearings  Chester,  N.  H.,  succeeding  the  late  Jo- 

-  seph  E.  Bernier. 

By  LEE  TRENHOLM  .On  April  12,  1902,  Mr.  Bernier  in¬ 

vited  Mr.  Bournival  to  become  the  cir- 

'T’HERE  will  be  no  advance  in  the  submitted  Wednesday,  was  that  the  pres-  culation  and  advertising  manager  of 
rates  eastern  railroads  charge  for  cnt  expense  of  shipping  their  papers  is  L’ Avenir  National,  and  he  has  tilled  that 
transporting  newspapers  in  bulk.  Such  eight  times  as  much  as  the  government  position  since  that  time.  During  the  past 
is  the  consensus  of  a  majority  of  those  pays  for  the  mails  and  that  the  postal  10  years  he  assisted  Mr.  Bernier  in  fram- 
who  attended  hearings  held  in  Atlantic  rate  has  been  approved  as  equitable  by  ing  the  policy  of  the  paper. 

City  last  week  by  agents  of  the  Inter-  the  Interstate  Commerce  Commission.  The  will  of  Mr.  Bernier  was  probated 
state  Commerce  Commission  and  of  the  Another  conclusive  contention  was  this :  in  special  session  last  week  before  Judge 
Pennsylvania  Public  Service  Commission  that  although  milk  is  considerably  more  George  A.  Wagner,  naming  Mrs.  Bernier 
on  the  carriers’  application  for  the  in-  difficult  to  handle,  requiring  in  transit  sole  legatee  and  executrix  of  the  will, 
crease.  attention  newspapers  do  not  need,  the  Mr.  Bernier’s  property  consisted  of  his 

Judging  alone  by  the  record  of  the  charge  for  papers  is  appreciably  higher  holdings  in  L’ Avenir  National  and  other 
proceedings,  it  may  be  asserted  with  all  than  that  for  milk.  property. 

impartiality  that  the  railroads  failed  to  Among  the  carriers  are  the  Pennsyl-  In  the  reorganization  of  L’ Avenir  Na- 
sustain  their  burden  of  proof  and  sub-  vania,  Baltimore  and  Ohio,  Philadelphia  tional  Publishing  company  on  Mr.  Ber- 
stantiate  with  convincing  evidence  the  and  Reading,  Western  Maryland  and  nier’s  death,  Mrs.  Bernier  has  been 
claim  that  the  present  tolls  are  insufficient.  Central  of  New  Jersey  Railroads.  If  named  to  replace  Mr.  Bernier  on  the 
that  they  should  be  raised  from  30  to  50  the  decisions  do  not  fulfill  expectations,  board  of  directors  and  also  president  of 
cents  per  hundred  pounds.  Disapproval  newspapers  in  communities  as  far  west  the  corporation. 

of  the  applicants’  petition  is  expected  to  as  Chicago  aggregately  would  have  to  - 

be  embodied  in  decisions  the  commissions  pay  the  roads  for  transportation  about  Savrann  Wini  Golf  Meet 

are  to  render  within  the  ensuing  four  $750,000  more  a  year  than  they  do  now.  ^  n  .  -r-  . 

months.  Hillyer,  of  Washington,  and  Paul  ^9®  Savrann,  Boston  Traveler  car- 

Facts  and  figures  introduced  by  the  E.  Fickingseher,  of  Harrisburg,  who  toonist,  was  the  net  winner  in  the  second 
railroads  at  the  concluding  session  conducted  the  hearings,  are  to  make  re-  tournament  of^  the  season  conducted  last 
Thursday  July  16,  concerned  mainly  the  ports  within  the  month.  Undoubtedly,  week  by  the  Newspapermen’s  Golf  Asso- 
relative  size  and  weight  of  the  bundles  the  commissions  will  be  guided  largely  ciation  at  Winchester,  Mass.  His  gross 
in  which  the  papers  are  shipped.  It  was  by  their  respective  findings  although  it  91  and  his  net  75,  a  single  stroke 
said  that  this  data  had  been  compiled  dur-  is  conceivable  that  their  recommendations  better  than  the  nets  of  W.  B.  Brigham 
ing  a  two-day  period  in  which  the  par-  will  differ.  Should  the  Interstate  Com-  and  Henry  T.  Claus,  ^th  of  the  Bos- 
cels  were  weighed  and  the  room  they  oc-  merce  Commission  deny  and  the  Pennsyl-  Transcript.  Bert  Hoxie  of  the  Bos- 
cupied  measured  for  the  purpose  of  show-  vania  body  approve  the  application,  the  d  a'j 

ing  that  special  service  for  the  newspapers  increase  would  not  affect  newspapers  con-  c.ddie  Hurley  of  the  Boston  Advertiser 
in  the  way  of  extra  car  space  has  to  be  signed  into  or  out  of  the  states  served  by  was  the  leader  in  class  B  with  a  net 
provided  by  the  roads.  the  applicants  but  to  intrastate  shipments  of  "1. 

On  Saturday  nights,  to  accommodate  in  Pennsylvania  alone  and  vice  versa. 

the  bulkier  and  heavier  Sunday  editions,  -  Bryan  is  angry  because  newspaper  men 

the  applicants  stated  that  additional  roll-  “PRINTED  DIRT”  HIT  called  his  Tennessee  constituents  yokels 

ing  stock  had  to  be  employed  quite^fre-  and  saps.  But  that  was  nothing  com- 

quently  on  many  of  the  lines.  They  pared  with  what  they  called  him. — Neal 


Savrann  Wins  Golf  Meet 

Abe  Savrann,  Boston  Traveler  car- 


BUYS  PARTNER’S  INTEREST 

W.  M.  Glenn  Pay*  $250,000  for  Contr, 
of  Orlando  Sentinel 

W.  M.  Glenn  co-owner  of  the  Orlc.-j 
(Fla.)  Morning  Sentinel  on  July  17,. 
nounced  the  purchase  of  his  partner,  . 
C.  Essington’s  half-interest  in  that  n’t 
paper  for  a  consideration  of  $250,0011 

Mr.  Glenn  and  Mr.  Essington  h. 
been  partners  in  the  publication  of  • 
Morning  Sentinel  for  11  years.  In  ; 
they  came  to  Orlando  from  Indiana, 
chasing  the  Sentinel  from  Josiah  Fer- 
In  Indiana  Mr.  Glenn  had  been  on  • 
editorial  staff  of  the  Indianapolis  i, 
and  Mr.  Essington  with  the  N-ih-r.^ 
Leader. 

The  new  owner  is  president  of  -j 
Florida  Press  Association,  the 
Press  Club  of  Florida,  is  a  merabtr 
Governor  Martin’s  staff  and  a  past  p 
ident  of  the  Orlando  Chamber  of  T 


“PRINTED  DIRT’ 


Bryan  is  angry  because  newspaper  men 
called  his  Tennessee  constituents  yokels 
and  saps.  But  that  was  nothing  com¬ 
pared  with  what  they  called  him. — Neal 


finally  set  forth  that  the  average  cost  Methodists  Assail  Magazines  but  Give  O’Hara  in  A’w  York  World. 


to  them  of  transporting  newspapers  was 
41  cents  per  hundred  pounds  and  that 
the  existing  rate  schedule  consequently 


Praise  to  Newspapers 

The  board  of  temperance,  prohibi- 


did  not  permit  collection  of  fair  and  prof-  tion,  and  public  morals  of  the  Methodist 
itable  charges.  Episcopal  Church,  assailed  “printed  dirt’’ 

Ralph  G.  Baker  and  Douglas  M.  Sto-  in  modern  novels  and  magazines,  but 
rey,  of  Harrisburg,  Pa.,  and  Charles  M.  praised  the  newspapers  in  a  statement 
Galloway,  of  Washington,  D.  C.,  counsel  is.sued  in  Washington  this  week, 
for  the  New  York  and  Pennsylvania  The  statement  said: 

Newspaper  Publishers’  Associations,  elic-  “The  new  corruption  of  novel  and 
ited  from  the  railroads’  witnesses  under  magazine  fiction,  the  spreading  over  the 
cross-examination  admissions  which  ap-  country  of  the  worst  sort  of  perverted 
peared  greatly  to  depreciate  the  value  of  literature  is  a  post-war  development  of 


their  testimony. 


an  appalling  character.  But  the  news- 


A  majority  of  them  acknowledged  that  papers  of  the  country,  which,  with  all 
much  of  the  recorded  weighing  and  their  faults,  never  printed  any  dirt  and 
measuring  of  the  bundles  had  in  reality  called  it  ‘art,’  have  gone  into  the  trenches 
been  done  less  by  scale  and  foot  rule  than  in  defense  of  common  decency,  and  it 
by  appraisal.  Claiming  competency  so  may  well  be  that  the  development  will 
to  judge,  they  confessed  that  the  weight  be  checked  within  the  year.” 
of  most  of  the  parcels  had  been  estimated  - 

by  manual  lifting.  tpstifiDd  Increase  in  Cable  Rate*  to  France 

As  for  the  extra  cars,  it  was  testinea 

for  the  newspapers  that  it  often  happened  Cable  rates  to  France  will  be  raised 


oy  manual  n  t  g.  teetifiDd  Increase  in  Cable  Rates  to  France 

As  for  the  extra  cars,  it  was  testinea 

for  the  newspapers  that  it  often  happened  Cable  rates  to  France  will  be  raised 
that  these  were  being  sent  empty  from  from  22  cents  a  word  to  23  cents  Aug.  1, 
one  terminal  to  another.  By  loading  them  the  Mackay  Companies  have  announced. 

with  papers,  therefore,  it  was  pointed  out,  _ 

the  roads  were  able  to  realize  a  highly 

acceptable  return  on  what  otherwise  would  ^ 

have  been  profitless  movement  of  equip- 

To  the  minds  of  those  who  closely  fol- 
lowed  the  hearings,  however,  the  most 
effectual  statement  in  behalf  of  the  pub- 
lishers,  much  of  whose  testimony  was 

limes 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  oTBnnisstioo  specIsUzfaic  sotely 
in  newspnper  buildmc  design,  msn- 
ofsetnms  snd  prodnetioo  proUctns. 

S.  P.  WESTON 

Ntwtfaptr  BmUMmte 
Flout  LtyomU 
Prodmetitm,  Oforttitm 


Evening 

120.000 


120  West  42d  Street 


New  York 


If  there* s  value 
in  Experience — 
we  have  twenty 
years  to  show 


THE  BASIL  L  SMITH  SYSTEM,  he. 

International  Clasiified  Advertiting 
Conntellori. 

Packard  Building  Philadelphia 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Mamina  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evcnlnc) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost 

Member  A.  B.  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SO..  PITTSBUROH.  PA 
Kstionsl  Kgprsssiitstlir* ; 

E.  K.  BUXXE,  Ino. 
iSni  sad  Broadway,  W.  T. 

IM  8.  Mioklrsn  Blvd.,  CUoaao. 
ConstitntiSB  Bldy.,  Atlanta,  Oa. 

B.  J.  BISWEXJ.  CO. 

TU  Market  8t.,  Ban  Pranoltoe,  C!al. 
Tinta  Bldg.,  Lss  Aagalss,  Oal. 


Texas’  Salient 
Newspaper 

The  News  is  an  outstand¬ 
ing  influential  newspaper 
read  by  the  people  of  high¬ 
est  intelligence  and  largest 
purchasing  power  in  Dallas 
and  the  Dallas  territon. 
and  by  many  others  of  the 
same  class  throughout  the 
.‘^tate. 

Clje  Balias 
iWornins  Jtrtos 

SUPREME  IN  TEXAS 


"FIRST  IN  PUBLIC  SERvrer 


TTin  World  and  the  Eve¬ 
ning  World  have  a  com¬ 
bined  circulation  daily,  oi 
750,000  for  $1.30  per  agate 
line  grots,  subject  to  oon- 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbera,  department 
and  chain  store  buyers,  snd 
by  more  retailers;  offer 
more  ctrcuIsUon  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  s 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  conibinstioa. 

nbnia 

Pulitzer  Bulldfatg,  New  Yorii 
Mallera  Bldg.  Genend  Motors  tUs 
Chicago  DetreM 
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S.  N.  P.  A.  CALLS  POSTAL 
RATES  EXCESSIVE 


FRENCH  WRITERS  WIN 
DAY’S  REST  A  WEEK 


(luring  September,  although  it  was  his 
desire  to  have  it  back  on  the  job  at 
Washington  early  in  the  fall. 


(Continued  from  page  20j 


the  traffic  will  bear  that  traffic  cannot 
move.” 


Chamber  of  Deputies  Makes  Six  Day 
Working  Week  Compulsory — 
Sponsored  by  Press 
Associations 


A.  P.  Rowe  Dies  Suddenly 

F.  Rowe,  manager  of  the  FreJ- 
erickshiirg  (Va.)  Free  Lance  and  the 
Paily  Star,  prominent  in  Virginia  newrs- 

_  paper  circles  died  suddenly  at  his  home 

By  G.  Langelaan  Wed.K-sday  from  a  heart  attack.  He 

■'  was  W)  years  old.  The  end  came  un- 

(Paris  CorretpoHdeiit,  Editos  &  Pvblishkk t  expectedly.  He  was  once  president  of 
Paris,  July  10.— The  French  Chamber  the  Virginia  Press  Association  and 


"There  is  one  other  angle  to  this  entire 
situation  that  we  desire  to  present  to  you, 
namely,  that  there  is  no  just  ground  for 

reaching  the  conclusion  that  the  Post  - ,  ...  -  -  ,  r  -se  nr 

Ofhee  Department  should  be  self-sup-  of  Deputies  has  made  a  weekly  holiday  served  as  dire<:tor  for  25  years.  AD. 

porting.  That  is,  if  you  consider  all  the  for  journalists  compulsory  by  law.  Rowe  was  actively  identified  with _  the 

activities  of  the  Post  Office  Department  This  law  by  which  every  newspaper  business  and  civic  life  of  Fredericks- 
as  legitimate  operating  costs.  We  have  man  is  to  have  a  day’s  rest  a  week  is  a"‘l  li^ld  the  office  of  city  collector 

shown  that  the  rural  route  service,  which  the  result  of  long  and  patient  effort.  The  *'"■  years, 
cost  approximately  $87,500,0tX)  in  1923,  Syndicat  de  la  Presse  Sportive  et  Tour- 

the  Star  Route  service,  that  cost  istique  took  the  intiative  of  the  movement 

$12,500,000,  are  services  that  are  ren-  in  1922  when  it  called  together  a  meet- 
dered  for  national  growth  and  have  no  ing  of  the  different  press  associations  in 
right  to  be  charged  as  operating  ex-  France  so  that  they  might  agree  upon  a 
penscs  to  the  Post  Office  Department,  proposition  to  be  put  before  parliament. 

This  report  shows  also  a  deficit  of  Fourteen  associations  responded  to  this 
$4,500,000  in  the  handling  of  foreign  mail,  appeal  and  drew  up  an  order  of  the 
due  to  the  policy  of  the  Government  of  day,  and  this  was  championed  by  M. 
encouraging  foreign  trade.  It  shows  a  Willenc,  President  of  the  Municipal 
cost  to  the  Post  Office  Department  of  Press.  The  resolution  was  worded  as 
over  $7,000,000  for  the  handling  of  penalty  follows : 
and  franked  mail.  It  also  shows  a  loss  “The  Press  Associations  of  France,  met  name,  but  often  will  repeat  the  bulletin 
of  approximately  $10,500,000  for  special  together  on  April  3,  1922,  request  that  't  is  printed  on  the  sheet  they  are  hold- 


STREET  BULLETINS  TO 
SELL  PAPERS 

(Continued  from  page  8) 


Ixith  hands,  their  papers  resting  on  the 
sidewalk. 

They  cry  the  papers,  usually  by 


sider  as  legitimate  operating  expenses,  lishe’d  for  all  journalists.”  is  convenient,  the  newsie  will  pin  the 

Their  total  is  $122,000,(XX).  The  Post-  This  resolution  was  communicated  to  hiilletin  up  on  a  fence,  or  the  side  of  a 
master  General’s  report  for  the  fiscal  all  Members  of  Parliament,  of  both  the  fiuilding.  or  if  he  is  selling  from  a  street 
vear  ending  June  30,  1924,  showed  an  {  hamber  of  Deputies  and  the  Senate  will  have  a  regular  place  for 

'operating  deficit  of  $24,362,000.  It  is  and  to  the  Commission  of  Labor,  which’,  news  bulletins  as  they  come  along 
estimated  that  the  increased  salaries  after  receiving  an  important  delegation  with  passing  editions, 
amounted  to  $65,000,000,  which  would  of  the  press  and  completely  discussing  the  London  bulletins  vary  in  size,  but  the 
make  approximately  $89,000,000  for  the  project,  adopted  the  proposal.  average  is  about  the  size  of  the  one-sheet 

Before  the  passing  of  this  law  there  poster, 
had  been  much  laxity  in  the  application  All  of  the  London  newspaj^rs  employ 
of  the  day’s  holiday. 


fiscal  year  of  1925  if  revenues  and  ex¬ 
penses  remain  on  the  same  basis.  This 
would  leave  us  with  an  actual  prcifit 
from  the  operating  of  the  Post  Office 
Department  for  this  year  of  $33,000,000 


the  bulletin,  in  some  form,  t  he  pra 
is  rather  expensive.  A  rapid  flat  bed 
!>ress  and  a  special  head  type  outfit  are 
required.  Thousands  of  bulletins  are  run 
off  for  each  edition  to  provide  every  street 
boy  and  the  paper  consumption  must  run 
into  a  considerable  tonnage  in  the  course 


regardless  of  any  increase  in  revenue  districts,  and.  proposed,  among  other 
K  curtailment  of  urLn  de- 

»  liveries  in  the  interest  of  “greater  eco- 
We  maintain  that  even  the  present  ^^my  and  efficienev.” 

basis  ()f  second  class  rates  is  unreason-  g  g  Was'hington  representative  "f  a  year.  Sometimes  bulletins  are  ela^ 

ably  high.  We  strongly  protest  against  American  Farm  Bureau  Federa-  orately  printed  in  colors.  London  pub- 

any  adjustment  that  would  increase  these  ti„n.  on  Tuesday  declared  to  the  com-  I'shcr®  arc  confirmed  in  the  practice  and 

rates  and  urge  that  the  investigations  of  mittee  that  the  “further  we  dig  into  the  «  i*  said  they  consider  the  bulletin 

your  Committee  wi  1  be  such  as  to  prove  machine  as  a  business  problem,  an  indispensable  circulation  promotion 

to  you  the  advisability  of  the  restoratjon  and  the  more  we  appreciate  the  huge  scheme. 

T  '  T  H  savings  that  can  be  effected  by  adopting 

ere  in  effect  in  19^,  after  the  second  a  ^id,  clear,  straightforward  program 

are  the  same  rates  that  were  advocated  ridiculous  it  seems  for  Congress  and  the 

"  of  osers  of  the  mails  to 

Senator  George  H.  Moses,  of  New  ^ '’i 

Hampshire,  chairman  of  the  committee,  t^^re  ”  ‘  s  re  an 

?  The  committee  will  be  in  session  at 
p"  Postr^ds,  stated  to  Philadelphia  most  of  next  week  and  at 

Emtor  &  Publisher  before  the  com-  yorR  dtv  all  of  the  following  week. 

'whh  K  V  f‘s  schedule  will  then  be: 

while  he  hoped  to  have  a  new  postal  bill  Poston-Aug.  10  to  13;  Augusta,  Me. 
rcad>  for  presentation  to  Congress  when  ^  14  15  Buffalo  N.  Y.,- 

it  reconvenes  in  December,  it  was  im-  a„„  17  iq.  a..  10  * 

rfa'w\ha^rl"°und  =  Minneapolis-^Xug.  2^ 

acted  next  winter  would  be  most  likely 
to  take. 

\  Aside  from  Mr.  New’s  testimony  the 
j  committee  elicited  little  of  importance 
jf  here.  General  New  restated  the  post 
office  view  of  costs.  Spokesmen  for 
farm  organization  occupied  much  of  the 
committee’s  time  with  attacks  upon  the 
postal  system  as  it  affected  the  rural 


[off*: 

Bea 

^  rwrwn 


sville* 


to  29. 

Senator  Moses  indicated  that  the  com¬ 
mittee  might  probably  visit  other  cities 


Detroit 


Amorica'iLargfftCirculatloR 

Building  Organization 

-ResuitjCount- 

6  \Fioor  OcCIOENTaLBlD 
INOIANAPOLIS  INO 


f 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


tw 


Biqqe^t  and 
Best  Newspapers 
again  showed  a 

Substantial 

Gain 


\ 

I 


..MORNING 

^AFTERNOON 

^SUNDAY 

in  their  eU  booUm'  circoladea 
Bvenge — 

While  their  contemporariee 
ibowed  a 

Substantial 

Loss 

•-MORNING 

—AFTERNOON 

—SUNDAY 


Qbe  dtottritr'^onrnal 

The  Louisville  Times 


Down  in 
Greensboro 
North  Carolina 

TWO  newspapers,  the  Daily 
News  and  the  Daily  Rec¬ 
ord,  in  the  beautiful  little 
city  of  Greensboro,  North  Caro¬ 
lina,  rely  on  the  Imperial  Plus 
Metal  Plan.  The  publishers  of 
these  two  papers  are  just  as 
keenly  alive  to  the  advantages  of 
the  Plus  Metal  Plan  as  the  pub¬ 
lishers  of  Cleveland’s  four  big 
dailies,  all  of  whom  depend  on 
Imperial. 

The  Plus  Plan  has  no  limita¬ 
tions  in  the  size  of  the  news¬ 
papers  it  serves.  Wherever  you 
find  type  metal  at  work  there  you 
are  quite  likely  to  find  the  Plus 
Plan  keeping  that  metal  efficient, 
at  the  same  time  adding  years  of 
usefulness  to  the  life  of  the  metal. 
Of  course  the  Plus  Plan  is  just  as 
economical  for  the  small  city 
daily  as  it  is  for  the  metropoli¬ 
tan  daily. 

How  Long  Does 
Your  Type  Metal  Last? 

Look  up  your  records  and  see 
how  long  your  last  supply  of 
type  metal  remained  in  working 
condition.  Now  send  for  a  copy 
of  the  Plus  Plan  and  let  us  tell 
you  how  this  reliable  and  eco¬ 
nomical  Plan  would  have  added 
years  of  usefulness  to  that  metal. 
You  can  figure  out  the  saving 
for  yourself. 


M  E  T  AL 


Linotype— MonotypB  lutitypB 
Steieotype 

EJrod— lAidlaw— Unograplk— Thoraiiean 

Imperial  Type 
Metal  Co. 

?  kiliie  Ipki*— CUTtlaeJ — New  Terk— Ckie»fe 
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SACRAMENTO  BANK  BUILDING  GOOD 
WILL  THROUGH  NEWSPAPER  SPACE 

President  Writes  the  Copy  in  Form  of  Candid  Discussions 
of  Business  Conditions  and  Activities  of 
His  Institution 

By  M.  H.  STEWART 


1-fOW  a  bank  can  build  public  confi- 
dcnce  through  newspaper  advertising 
is  being  demonstrated  in  Sacramento,  Cal., 
in  a  campaign  conducted  by  George  W. 
Peltier,  president  of  the  Farmers  &  Me¬ 
chanics  Bank. 

Peltier  has  been  a  bank  official  for 
many  years,  how  long  he  hesitates  to  say, 
and  through  these  years  has  seen  slumps 
and  booms  come  and  go.  He  realized 
that  even  when  things  were  at  their  worst 
they  were  not  as  bad  as  public  imagina¬ 
tion  supposed  them  to  be,  and  also  that 
even  in  times  of  plenty  people  liked  to  be 
told  that  times  were  prosperous  and  would 
continue  so. 

Sacramento  is  in  the  heart  of  the  great 
Sacramento  Valley  of  Northern  Cali¬ 
fornia  and  its  100,000  population  is  de¬ 
pendent  to  a  large  extent  upon  the  pros¬ 
perity  of  the  great  agriculutral  districts 
surrounding  it.  To  have  confidence,  the 
people  of  Sacramento  needed  to  know 
that  crop  conditions  were  good  and  that 
the  farmers  were  going  to  have  money 
to  spend,  while  the  farmers  themselves 
needed  continual  assurance  that  prospects 
were  good  for  high  crop  prices. 

Such  ruminations  became  fixed  facts  in 
the  mind  of  Peltier.  He  realized  further 
that  unlike  many  communities,  Sacra¬ 
mento  was  being  fed  by  a  veritable  store¬ 
house  of  diversified  crops ;  that  when 
there  was  a  short  peach  crop  the  pears 
were  good,  or  when  alfalfa  prices  dropped 
sugar  beets  were  bringing  $20  to  the  ton. 
In  other  words,  Sacramento  could  always 
depend  upfm  a  major  portion  of  her  sup¬ 
porting  crops  to  be  good. 

With  these  things  in  mind  he  began  to 
instill  confidence  in  business  undertakings 
among  the  clients  of  the  bank,  and  to  put 
his  own  money  to  work  in  building  enter¬ 
prises  or  farming  operations.  To  talk 
with  him  was  to  gain  confidence  in  Sacra¬ 
mento,  the  .Sacramento  Valley  and  one¬ 
self.  The  result  of  that  has  been  that 
Peltier  has  evolved  a  style  of  bank  ad¬ 
vertising  that  is  as  full  of  personality  as 
himself  and  as  convincing  as  a  face-to- 
face  talk. 

His  advertising  is  carried  on  through 
the  newspapers  of  Sacramento,  because, 
as  Peltier  states  it,  “the  people  who  read 
the  papers  are  the  people  who  bank.” 

The  campaign  began  a  little  over  a  year 
ago. 

“This  bank  has  too  much  money,”  he 
told  the  public  in  one  of  his  first  adver¬ 
tisements,  and  signed  his  name  in  bold 
letters  to  the  message. 

“It’s  a  good  fault,”  the  ad  continued, 
“but  this  money  could  be  put  to  better 
use  helping  somebody’s  business,  aiding  a 
manufacturer  or  planting  some  new  acre¬ 
age.” 

People  read  it,  believed  it  and  talked 
about  it.  It  is  doubtful  if  anybody  made 
a  direct  loan  from  Peltier  on  the  .strength 
of  it,  but  he  had  started  their  thoughts 
along  the  channel  of  confidence. 

“Times  must  be  good.  The  bank  is 
full  of  money.” 

Then  followed  another  signed  message 
via  the  press.  “We  have  bought  $50,000 
worth  of  reclamation  bonds,”  this  adver¬ 
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tisement  read.  “The  landowners  needed  1 
money  to  pay  bills  incurred  for  perma-  . 
nent  protection  in  the  way  of  solid  levees,  ' 
and  these  bonds  are  a  part  of  an  issue  to  ' 
accomplish  that  object.  We  think  this  is 
helpful  banking.” 

And  people  talked  some  more.  Banks 
have  been  in  the  habit  of  buying  such  ' 
bonds  for  years,  but  nobody  had  thought  : 
to  tell  about  it.  It  was  worth  telling 
about,  for  reclamation  bonds  have  pro-  i 
vided  the  money  for  placing  thousands  of 
acres  of  fertile  farming  land  out  of  the 
reach  of  winter  floods  and  inundation. 

And  then,  last  spring,  came  the  hoof 
and  mouth  epidemic  in  California.  It 
took  people  by  surprise  in  the  midst  of  a 
year  none  too  good  from  a  crop  stand¬ 
point,  and  caused  the  slaughter  of  whole 
herds  of  cattle.  Public  confidence  was 
shaken  by  a  fear  of  what  the  disease 
might  do  rather  than  by  what  it  really 
was  doing,  for  Sacramento  and  her  tribu¬ 
tary  county  always  remained  free  from 
the  baneful  scourge. 

Peltier  would  be  the  last  to  accept  the 
praise,  but,  nevertheless  his  style  of  ad¬ 
vertising  had  much  to  do  with  keeping  a 
level  head  in  Northern  California. 

“I  paid  a  visit  to  the  state  department 
of  agriculture,”  he  told  the  readers  of 
the  daily  papers  in  one  of  his  ads.  “The 
purpose  of  the  visit  was  to  discuss  the 
present  condition  of  the  hoof  and  mouth 
disease,”  and  then  he  told  what  was  really 
going  on,  how  the  state  and  federal  au¬ 
thorities  were  making  good  progress 
against  the  disease  and  how  fruit  and 
vegetable  crops  were  going  to  be  good, 
and,  finally,  how  the  great  diversification 
of  California  crops  meant  that  the  failure 
of  any  one  crop,  in  this  case  cattle,  could 
not  bring  disaster  to  the  state. 

People  wanted  to  believe  just  that,  and 
they  liked  it. 

“This  is  one  of  California’s  dry  years,” 
another  ad  said,  “yet,  Mr.  I'.  B.  McKev- 
itt,  an  acknowledged  authority  in  the 
fruit  industry,  said  to  me  yesterday,  while 
at  lunch  at  the  Sutter  Club,  that  in  his 
opinion  California  would  ship  about  the 
same  number  of  cars  of  fruit  as  last 
year.” 

.\nd,  so  it  has  gone  on  tliroughout  the 
year.  A  boost  now  and  then  for  a  suc¬ 
cessful  rancher,  perhaps  not  even  a  patron 
of  the  bank ;  a  real  live  news  story  to  tell 
of  a  new  building  to  be  erected,  or  a 
series  of  real  “confidence”  stories. 

“What  do  you  get  out  of  it,”  he  is 
asked.  “You  boost  a  rancher  in  a  neigh¬ 
boring  county,  you  tell  about  the  orange 
crop  of  Southern  California  500  miles 
away,  you  talk  about  the  tariff  and  the 
price  of  hay  in  space  that  costs  you 
money ;  how  do  you  figure  to  gain  ?” 

“Don’t  worry  about  me,”  laughs  Pel- 
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tier,  “I’ll  get  my  share.  Suppose  I  do 
boost  the  Butte  City  Ranch  of  Bill  Guil¬ 
ford,  100  miles  away  from  here.  Even 
if  Bill  never  deposits  a  dollar  with  me 
or  makes  a  loan  from  us  his  example  of 
successful  farming  helps  somebody  around 
here  to  take  heart  and  till  his  soil  a  little 
better  to  get  a  better  crop.  When  that 
better  crop  comes  in  he  is  going  to  have 
some  money  to  put  in  the  bank  and  I’ve 
just  as  much  chance  as  the  next  man  to 
get  it  for  my  institution.  Suppose  I  do 
boost  the  new  Del  Monte  Cannery  which 
just  opened  here.  That  corporation 
doesn’t  spend  a  cent  with  me,  but  they 
employ  thousands  of  people  and  if  I  can 
help  them  succeed.  I’ll  get  mine,  never 
fear. 

“There  are  lots  of  people  to  peddle  bad 
news.  I’m  telling  good  news  because 
people  need  to  know  about  the  best  things 
to  keep  up  confidence  even  in  the  best  of 
years.” 

The  ads  are  still  running  and  it  is  no 
exaggeration  to  say  that  people  have  come 
to  look  for  Peltier’s  semi-weekly  message 
as  eagerly  as  they  do  the  daily  baseball 
returns  or  the  news  of  the  latest  shakeup 
in  Washin^on. 

In  addition,  such  corporations  as 
Standard  Oil,  Union  Oil,  Southern  Pa¬ 
cific  and  American  Railway  Express 
have  ordered  their  Sacramento  agents  to 
forward  every  Peltier  ad  to  headquar¬ 
ters  because  they,  too,  need  to  know  the 
tone  of  confidence  that  is  abroad  and 
what  is  transpiring  in  the  business  world 
that  has  its  effect  on  finances. 

Peltier  finds  great  joy  in  writing  the 
ads,  for  all  are  his  own  composition. 

“I  always  talk  about  what  I  know,  not 
what  I  think  or  have  only  hearsay  knowl¬ 
edge  about,”  says  Peltier.  “That  way  I 
always  keept  out  of  trouble  and  never 
have  to  crawfish  out  of  anything  that 
appears  over  my  signature  in  the  daily 
press.” 

If  France  really  wants  to  stand  off  the 
Riffians,  she  should  send  some  of  these 
commissions  that  have  been  making  ar¬ 
rangements  to  pay  war  debts. — Omaha 
IV  arid -I  Jerald. 
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A  Security  Market 

with  complete  newspaper  financial 
service. 

Buffalo  offers  a  promising;  market  (or 
high  grade  securitieA  The  Buffalo 
Evening  News  financial  anti  busineas 
pages  are  complete,  interesting,  iwompt; 
carrying  TO-DAY’S  news  oi  activities 
in  commerce  and  markets  TO-DAY. 

The  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30.  1934,  *134,4fiB  total 
net  paid. 

Cover  the  Buffalo  Ifarket  with  the 
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NEW  BATON  ROUGE  DAILY 

State  Times  Launches  a  Six-Day  Morn¬ 
ing  Edition,  the  Advocate 

Charles  P.  Manship,  editor  and  pub¬ 
lisher  of  the  Baton  Rouge  (La.)  State 
Times,  afternoon  daily,  has  announced  the 
publication  of  the  Morning  Advocate,  to 
be  published  every  morning  except  Mon¬ 
days. 

The  new  morning  daily  will  be  pub¬ 
lished  from  the  State  Times  plant,  but 
under  a  separate  editorial  staff. 

The  new  publication  takes  its  name 
from  the  old  Baton  Rouge  Advocate, 
founded  in  1842,  which  was  consolidated 
with  the  State  Times  more  than  a 
decade  ago. 

Lots  of  100  per  cent  Americans  are 
now  engaged  in  criticizing  the  100  per 
cent  Chinese. — Lynchburg  News. 
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BRITISH  PRESS  GROUP  mond  Bridgeman  of  Newton,  another 

....  well-known  State  House  reported,  died 

BOUND  FOR  AUSTRALIA  on  Feb.  20.  of  tins  year. 


Lord  Burnham  and  Other  Notables  in 
Party  Now  Crossing  Canada  En 
Route  to  Annual  Imperial 
Press  Conference 


Toronto,  Ont.,  July  22. — Traveling 
through  Canada  on  special  cars  attached 
tn  the  Imperial  Limited  train,  from  Mon¬ 
treal  to  Vancouver,  B.  C.  is  a  galaxy  of 
British  newspaper  men,  whose  listed 
tames  read  like  a  veritable  “Who’s  Who” 
of  the  big  publishers  of  Great  Britain  and 
atme  of  its  “dominions  beyond  the  seas.” 
They  are  on  the  way  to  the  third  Imperial 
Press  Conference  of  the  British  Empire, 
to  be  held  in  Australia  in  September  and 
will  sail  from  Vancouver  at  the  end  of  the 
present  month. 

V’iscount  Burnham,  chairman  of  the 
Fjnpire  Press  Union  and  proprietor  of  the 
London  Daily  Telegraph  heads  the  party 
and  will  preside  at  the  conference.  He  is 
accompanied  on  the  trip  by  Lady  Burn- 
han.  Others  in  the  British  party  are  Sir 
Emsley  Carr,  of  the  News  of  the  World, 
and  Lady  Carr;  Sir  Frank  Newnes,  of 
the  Strand  Magazine,  etc.,  and  Lady 
Newnes ;  Sir  William  Davies,  of  the 
Cardiff  Western  Mail  and  Lady  Davies; 
also  David  Davies  of  the  Sunnsea  Post. 
K.  P.  Hunt,  contributor  to  Punch;  Dr. 
August  Bartolo,  of  Malta ;  William 
Turner,  of  Shanghai.  Far  East  manager 
of  Reuters’  Agency;  Ernest  Woodhead,  of 
the  Huddersfield  Examiner;  Mr.  and 
Mrs.  N.  B.  Graham  and  Miss  Graham,  of 
Wolverhampton ;  H.  E.  Turner,  secretary 
of  the  Empire  Press  Union,  and  others. 

Several  other  delegates  from  Great 
Britain  came  to  Canada  in  advance  of 
Lord  Burnham’s  party  and  will  join  the 
main  contingent  at  Vancouver  before 
sailing.  Sir  Roderick  Jones,  chairman  of 
Reuters’  is  to  join  the  conference  in 
.Australia. 

Canadians  who  will  be  in  attendance 
at  the  Imperial  Press  Conference  include 
J.  H.  VN'^oods,  Calgary  Herald,  who  is 
president  of  the  Canadian  Press;  John 
W.  Dafoe,  Winnipeg  Free  Press;  John 
Bassett,  Montreal  Gazette;  Grattan 
O’Leary,  Ottawa  Journal;  W.  A.  Craik, 
Toronto,  of  Industrial  Canada,  and  C.  F. 
Crandall,  Montreal,  Canadian  secretary 
of  the  Conference.  At  Vancouver  the 
party  may  be  joined  by  B.  C.  Nicholas, 
of  the  Victoria  Times. 

Five  years  ago  the  Imperial  Press  Con¬ 
ference  was  held  in  Montreal  and  the 
British  journalists  are  reviving  old  ac¬ 
quaintances  on  their  way  through  Canada. 
Short  stops  will  be  made  at  Montreal, 
Winnipeg  and  the  Rocky  Mountains.  At 
Quebec  the  party  was  given  a  warm  wel¬ 
come. 

Discussing  the  matters  to  be  talked  over 
it  the  press  conference  in  .\ustralia.  Lord 
Burnham  said  that  the  facilitating  of 
oews  distribution  throughout  the  Empire 
MS  one  of  the  big  themes.  He  said  that 
the  reduction  of  a  penny  a  word  in  press 
able  rates  between  Britain  and  Australia 
lad  been  made  possible  through  the  estab¬ 
lishment  of  the  entente  between  the 
Australian  government  and  the  Pacific 
Cable  Board. 
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Illinois  Publisher  Dead 


Hubbard  Osborn  Davis,  61,  part  owner 
and  for  the  last  few  years  managing 
editor  of  the  Bloomington  (Ill.)  Daily 
Pantograph,  died  July  16  in  Glendale,  Cal. 
where  he  had  been  ill  several  weeks.  He 
was  the  only  son  of  William  O.  Davis, 
for  40  years  owner  and  publisher  of  the 
Pantagraph.  He  literally  grew  up  with 
the  Pantagraph  and  learned  the  newspaper 
from  every  angle.  When  his  father  died 
in  1911,  he  assumed  charge  of  the  paper. 


(I^faituarg 


JESSE  A.  POYNTER,  77,  a  civil  war 
veteran  and  prominent  in  the  G.  A. 


**  veteran  and  prominent  in  the  G.  A. 
R.,  died  this  week  following  an  attack 
of  apoplexy.  Mr.  Poynter  was  the 
father  of  S.  Paul  Poynter,  publisher  of 
the  Kokomo  (Ind.)  Dispatch,  the  Sulli- 
z’an  (Ind.)  Democrat  and  the  St.  Peters¬ 
burg  (Fla.)  Times. 

Mrs.  Isabelle  A.  Tolman,  widow  of 
Fred  S.  Tolman,  founder  of  the  Tolman 
Print,  advertising  service,  Brockton, 
Mass.,  died  recently. 

Benjamin  E.  Cushing,  43,  former 
newspaper  man  of  Qeveland,  was  killed 
in  a  mountain  accident  in  Glacier  Na¬ 
tional  Park  a  few  days  ago.  He  was  a 
native  of  .\shtabula,  O. 

John  (3raham  Wallace,  58,  a 
former  writer  on  the  old  Pittsburgh 
Times  now  the  Gazette  *  Times,  died 
July  11,  in  his  home  in  Miami,  Fla. 
Mr.  Wallace  was  secretary  of  the  United 
Typothetae  of  .\merica  for  a  number  of 
years. 

Morris  Saremsky,  editor  of  the  Den¬ 
ver  Jewish  Neii's  and  former  New  York 
newspaper  man  fell  dead,  July  8,  on  a 
downtown  street  in  Denver,  while  re¬ 
turning  to  his  desk  after  lunching  with 
friends. 

Ernest  Porter,  54,  former  editor  of 
the  Clinton  (Ill.)  Daily  Public  and 
lately  publisher  of  the  Ogalalla  (Neb.) 
Keith  County  Nezvs,  died  in  the  latter 
city,  July  11. 

NIrs.  Margaret  A.  Tuomey,  widow  of 
George  Toomey,  for  many  years  on  the 
staff  of  the  Boston  (Mass.)  Globe,  died 
at  her  home  in  .Nshmount  recently. 

Clinton  M.  Snow,  64,  for  33  years 
connected  with  the  Minneapolis  (Minn.) 
Journal  died  last  week  after  an  illness 
of  more  than  two  years. 

Fred  W.  Church,  night  editor  of  the 
El  Paso  (Tex.)  News-Herald,  was 
stricken  with  a  hemorrhage  just  after 
he  called  “30”  to  the  composing  room 
at  2  a.  m.  July  14,  and  died  as  he  was 
being  taken  to  a  hospital. 

.Anna  C.  Parker,  11,  daughter  of  Ira 
L.  Parker  of  the  Wilmington  (Del.) 
Every  Evening,  was  drowned  recently 
while  on  a  picnic  near  that  city. 

J.  A.  (“Jim”)  Robbins,  for  30  years 
mechanical  superintendent  of  the  Sacra¬ 
mento  (Cal.)  Pee  died  July  16.  He  in¬ 
vented  several  devices  now  used  in  print 
shops. 


“More  Heart  Stuff” 


Arthur  Milnor  Bridgeman,  74,  of 
Stoughton,  Mass.,  and  dean  of  State 
House  reporters  died  at  his  home  July 
i  Dridgeman  was  graduated  from 
•Amherst  College  in  1873,  and  later  acted 
**  correspondent  for  the  Springfield  Re- 
foblican  and  Springfield  Union.  He  suc- 
^sively  owned  the  Waterbury  (Conn.) 
nillcy  Iiulex  and  the  Haverhill  (Mass.) 
^ettc.  In  1880  he  founded  the  Evening 
Hkphone  and  was  one  of  the  first  to 
^  news  over  the  telephone.  In  1883 
P  sold  these  papers  and  purchased  the 
^ockton  Daily  and  Weekly  Gazette. 


That’s  what  a  noted  editor 
wanted  (name  on  request), 
so  he  took  Joe  Mitchell 
Chappie’s  new  series. 


In  constant  contact  with  the 
whole  world,  Joe  Chappie 
writes  “Heart  Stuff’’  that  de¬ 
velops  and  holds  newspaper 
readers. 


5  cepre.sented  several  papers  at  the 
House,  and  in  1897  founded  the 
li?  n  Bulletin  a  semi-weekly  and 
W-i  Z,ij/  a  daily,  both  records  of 
ppslative  activities.  His  brother  Ray- 


Ask  us  about  it. 


Joe  Mitchell  Chappie  Associates 

“TW  Attic”  WaM«rf* Astoria,  New  Yark  City,  N.T. 
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The  Middle  of  the  Great  “Corn  BelC^ 


INDIANA 


Indiana’s  buying  power  is  growing  rapidly. 
This  is  the  greatest  eash  market  in  the  world. 
The  value  of  all  erops  is  in  excess  of  $500,000,- 
000,  with  corn  leading — producing  about  5 
per  cent  of  the  national  crop. 


^  heat  is  another  of  America’s  great  farm 
products  and  Indiana  is  located  in  the  “belt  of 
heavy  production.”  The  average  wheat  crop 
is  about  50,000,000  bushels. 


Indiana  has  a  total  area  of  23,068,800  acres. 
Of  this  21,299,823  acres  are  in  farm  lands 
divided  among  205,126  individual  farms  with 
the  value  placed  at  $3,042,311,000,  an  in¬ 
crease  of  over  68%  over  previous  census. 


tractors. 


THESE  LEADING  INDIANA 
DAILIES  CAN  HELP  YOU 


\ 

y 


Dairying  is  only  one  of  the  great  nuinher  of 
wealtli-produeing  industries  which  keep  Indi¬ 
ana  people  so  well  supplied  with  money  to  huv 
merchandise. 


This  state,  eleventh  in  point  of  population, 
presents  opportunities  for  successful  advertis¬ 
ing  of  everything  from  toilet  soaps  to  farm 


Rate  for 
Grculation  ^,li9  lines 


**Colun]bus  Republican  . (E) 

ttConnersville  News-Elxaminer  . (E) 

tt Decatur  Democrat  . (E) 

••Fort  Wayne  Journal-Gazette  . (M) 

••Fort  Wayne  Journal-Gazette  . (S) 

••Fort  Wayne  News-Sentinel  . (E) 

••Gary  Evening  Post-Tribune  . (E) 

ttHammond  Times  . (E) 

••Huntington  Press  . (M&S) 

••Indianapolis  News  . (E) 

••Lafayette  Journal  &  Courier . 

ttLa  Porte  Herald-Argus  . (E) 

tfShelbyville  Democrat  . (E> 

••South  Bend  News-Times . 14]225  ' 

••South  Bend  News-Times  . (S) 

••South  Bend  Tribune  . (S)  19,800 . (E) 

••Terre  Haute  Tribune . (E&S) 


••A.  B.  C.  Publishers’  Statement,  March  31,  1925. 
ttCovemment  Statement,  March  31,  1925. 
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HASTY  CUT  ORDERING  HUGE  SOURCE  OF  WASTE 


Work  of  Twelve  Men  and  Two  Hours  Time  Lost  on  Each  Cut  That  Doesn’t  Get  Into  the  Newspaper, 

Says  Expert — Details  of  Elngraving  Processes  Elxplained 


IVTANY  thousands  of  dollars  annually  By  CHARLE 

are  wasted  (there  seems  no  softer 

word)  by  many  well-meaning  but  unin-  erator,  who  there  "T - 

develops  it  on  glass,  |  I 

p.  ,  ment,  where  a  work- 

‘'*8-  1  man,  as  shown  in 

formed  editors  through  the  indiscriminate 

(possibly  hasty)  ordering  of  cuts  which  removes  the  him 
they  are  not  certain  they  will  use  after 

the  cuts  have  been  made.  Incidentally,  '^rses  it  and  attach- 

there  is  considerable  lost  motion,  tremend-  heavier  - 

ously  expensive  and  delay-inducing,  caused  {  e  glass,  trom  pjg  5 

bv  the  selfsame  wholesale,  unmethod-  "  ”,  °  P  ®  . 

iral  nrHprincr  r.f  riite  ni^*de  aiid  trom  wiKch  ail  impres- 

a  FiS  nasally,  an  i-I-inted  on  a  specially  pre¬ 

editor  selects  the  P^^ed  zinc  sheet.  The  reversing  of  the 
picture  he  wishes  to  necessary  m  order  that  the 

use,  v,j,c.h„  h.  is 

S'  °To“S,".h«  r..ur.h,  ,  Zinc  Pla,.  is  c„.,s„  sviii, 
plection^e^dsjt,  for  soluho^rCold^  | - 

Fig.  2  "tte\st!tr  hd"^^  *THth°' the  zinc 

doesn’t,  it  means  that  twelve  men  have  's  riow  _  placed 

put  in  at  least  two  hours  of  work  mak-  contact  with  the 

ing  that  cut  ready  for  press,  whether  the  negative  in  a  print- 

cut  be  a  six  pica  size  or  an  eight-column  "ame  and  ex- 

layout.  posed  to  a  strong  arc 

But  let  us  proceed.  The  art  depart-  I?’-  ^  given  Fig.  6 

ment  receives  the  picture  from  the  edi-  which  makes 

tor.  It  is  listed  and  scheduled  to  the  ’mprint  as  shown  in  illustration  No.  5. 
size  ordered.  Then  any  faults  in  the  now  has  the  im- 

photo  are  eliminated  so  as  to  make  it  PJ!"'”*  “O™  negative,  then  taking  from 
renroducible  in  the  news  columns.  Thi.s  printing  frame  and  placed  in  a  de- 

_  accomnlished  the  veloping  solution  for  a  short  time  and 

photo  goes  to  the  washed  under  running  water,  dried  and 

WQl  nhotn-enpravini?  de-  "c>w  in  its  actual  formative  condition 

fartr„.f  Xre  the  ««>'<>  ^  ^ 

^  processes  that  fol-  — - - r-,  Seven,  the  etcher 

low  are  so  many  now  e  x  a  m  1  n  e  s  it 

and  varied  that  only  with  a  tiny  micro- 

twelve  of  the  major  ^  S  scope  to  see  that  the 

operations  can  be  il-  enough 

^  /  lustrated  within  the  for  reproduction,  ev- 

compass  of  this  ,  cry  dot  in  the  screen 

Fig  3  ^^Therdore,  it  log-  expert  care  as  shown 

ically  follows  that  m  illustration  No.  6. 

the  more  cuts  an  editor  orders  and  does  ^ishth.  the  plate, 

not  use,  the  greater  the  cost  in  lost  labor  having  passed  this 

time,  the  greater  the  loss  in  dollars  and  scrutiny,  then  goes 

the  greater  the  delay  in  producing  other  to  another  operator, 

cuts  clogged  in  production  by  the  cuts  Fig.  7  who  puts  it  through 

that  go  unused.  These  are  self-evident  a  process  involving 


Brooklyn  Eagle  Touristi  Back 

The  party  of  41  Brooklyn  Daily  Eagle 
tourists  completed  a  tour  of  the  Old 
World  arriving  in  New  York  this  week. 
H.  V.  Kaltenborn,  associate  editor,  was 
in  charge  of  the  trip. 


microscopic  examin- 

ation  he  gives  it  and  ^ 

remedies  any  defects  [T  TiSB 

in  the  dots,  which 

often  run  together 

and  might  spoil  the  /, 

reproduction  if  not 

cured.  This  process  fA 

is  exemplified  in  il- 

Eleventh,  the  p.  _ 

plate,  having  passed  ^ 

the  finisher,  then  is  put  on  a  proof  press, 
as  in  illustration  No.  10  and  is  ready 
for  delivery  to  the  editor. 

Quite  often,  due  both  to  the  human 
element  and  to  possible  defects  in  mater¬ 
ial,  the  etching  process  is  either  too  deep 
or  too  shallow',  in  which  case  the  plate 
has  to  be  destroyed  and  the  entire  labori¬ 
ous,  expensive  processes  which  produced 
it  must  be  gone  over  again. 

The  only  way  1 

know  of  to  prevent  I 

this  terrible  waste  in  ^ 

time  and  money  is 
for  editors  to  realize 
more  fully  than  they  r^\v, 
often  seem  to 
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Mr*.  Loui*  Siebold  Dead 

Mrs.  Jennie  Hopkins  Seibold,  wife  of 
Louis  Seibold,  political  writer  on  the  staff 
of  the  Nciv  York  Evening  Post,  died  this 
week  at  Ann  May  Hospital,  Spring  I.ake, 
N.  J.,  following  an  operation.  She  had 
been  a  newspaper  woman  in  Denver  and 
New  York  and  was  a  member  of  the 
Women’s  Press  Club  of  America, 


THE  CHRONICLE 


Marion,  Indiana 

in  A.B.C.  Circulation 
in  Local  Advertising 
in  National  Advertising 
in  Classified  Advertising 
in  Total  Paid  Advertising 


Is  the  Daily  Circulation  6  months’ 
average,  ending  March  31,  1925. 
Marion  and  the  adjacent  Trade  Terri¬ 
tory  can  only  be  adequately  covered 
with  the 


-  -  now,  JL 

the  tremendous  r^/lW 

amount  of  work  in-  I 

volved  in  the  photo- 

engraving  depart-  ^ 

ment.  1  have  only 

discussed  the  major 

operations,  countless 

details  make  it  im-  “ - - - 

portant  that  extreme  Fig.  10 

care  be  taken  in  or¬ 
dering  cuts.  Foresight  will  prevent  ex¬ 
pensive  delay. 


Marion  Evening  Chronicle 


Represented  by 

The  S.  C.  Beckwith  Special  Agency 

New  York — Chicago — St.  Louis — Detroit 
Kansas  City — Atlanta— Los  Angeles 
San  Francisco 


THE  LEAD  IN  ERIE,  PA 


One  Hundred 
Per  Cent.  Increase 


For  more  than  a  year 

The 

Dispatch-Herald 

has  dominated  the  Erie,  Pennsylvania, 
field .  in  quality  and  quantity  of  cir¬ 
culation. 

More  than 


The  volume  of  advertising  appear¬ 
ing  in  The  New  York  Times  Mag¬ 
azine  Section  in  six  months  of  1925 
was  nearly  twice  as  great  as  in  the 
corresponding  period  of  1924.  At 
$1.00  an  agate  line,  the  advertising 
rate  is  the  lowest  rotogravure  rate 
in  the  United  States. 

The  New  York  Times  Magazine  Section 
combines  the  timeliness  of  a  newspaper 
with  the  high  literary  quality  of  the 
best  magazines.  It  is  kept  in  substan¬ 
tial  homes  weeks  and  sometimes  months 
after  publication,  giving  unusually  long 
life  to  the  advertisements. 
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Net  paid  A.  B.  C. 

The  home-delivered  medium  that  pro¬ 
duces  results  for  local  and  national 
advertisers. 

Largest  Total  Lineage  In  the  field 
June  lineage  established  a  record. 
WILLIAM  A.  HENDRICK,  PubHaher 
Louis  Benjamin,  Gen.  Mgr. 


National  Representatives 
CHAS.  H.  EDDY  CO. 
,  New  York 


thicago 


Boston 


P  DITORIAL  RESEARCH  RE- 
“  PORTS  supply  accurate  in¬ 
formation  upon  the  major  prob¬ 
lems  which  call  for  frequent 
editorial  comment. 

The  reports  are  for  the  in¬ 
formation  and  review  of  editors 
and  publishers,  rather  than  for 
publication. 

They  are  in  use  by  the  leading 
American  newspapers  and  maga¬ 
zines. 

The  cost  of  this  service,  based 
upon  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget. 


THE  WELFARE  COMMinEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


EDITORIAL  RESEARCH 
REPORTS 

1425  G  Street,  Washington,  D.  C. 
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Editor  &  Publisher  for  July  25,  1925 


bids  asked  for  eight 

NEW  AIR  MAIL  UNES 


WEEK’S  FLASHES 


Potlm»»ter  General  to  Let  Contracts  Peace  is  m  sight.  The  Christian  na- 
»  are  agreeing  to  protect  one  another 

to  Private  Individual  F.ra—  another.-Lw  Angeles  Times. 

Will  FaciliUte  Mail 


Of  interest  to  editors  and  circulation 
managers  this  week  was  the  advertise¬ 
ment  this  week  by  Postmaster  General 
New  for  bids  for  the  operation  of  eight 
contract  air  mail  routes  in  various  parts 
of  ^e  country. 

These  routes  are  open  to  bidders  re¬ 
gardless  of  residence,  and  any  individual 
or  corporation  may  bid  on  one  or  more 
routes. 

Copies  of  the  advertisements  are  on 
display  at  all  post  offices  on  the  routes 
and  instructions  to  bidders  contained 
therein  are  uniform. 

The  schedules  have  been  prepared  re¬ 
quiring  an  average  flying  speed  of  ap- 
pro.ximately  90  miles  an  hour.  The  de¬ 
partment  realizes  that  in  some  instances, 
due  to  weather  conditions,  etc.,  it  may  be 
impossible  to  maintain  such  an  average 
but  on  the  other  hand  when  conditions  are 
iavorable  it  may  be  possible  to  cover  the 
distance  in  even  better  time.  Proper  al¬ 
lowances  will  be  made  in  all  such  cases. 

Boston,  Massachusetts,  by  Hartford, 
Connecticut,  to  New  York,  N.  Y.,  and 
return.  Round  trips  required — not  more 
than  six  per  week. 

Leave  Boston . 7:00  p.  m. 

Leave  Hartford . 8:15  p.  m. 

Arrive  New  York . 9:20  p.  m. 

Leave  New  York  on  arrival  of  night 
plane  from  Chicago  due  at... 6:00  a.  m. 

Leave  Hartford . 7:20  a.  m. 

.Arrive  Boston . 8:20  a.  m. 

Chicago,  Illinois,  by  Indianapolis,  In¬ 
diana,  Louisville,  Kentucky,  and  Nash¬ 
ville,  Tennessee,  to  Birmingham,  Ala¬ 
bama,  and  return.  Round  trips  required 
-not  more  than  six  per  week. 

Leave  Chicago  on  arrival  of  New  York 

plane  due  at . 5:45  a.  m. 

Leave  Indianapolis . 7:55  a.  m. 

Leave  Louisville . 9:20  a.  m. 

Leave  Nashville . 11:10  a.  m. 

Arrive  Birmingham . 1:10  p.  m. 

Leave  Birmingham . 11:45  a.  m. 

Leave  Nashville . 2:05  p.  m. 

Leave  Louisville . 4:05  p.  m. 

Leave  Indianapolis . 5  :30  p.  m. 

Arrive  Chicago . 7:15  p.  m. 

Chicago.  Illinois,  by  La  Crosse,  Wis¬ 
consin,  to  St.  Paul  and  Minneapolis,  Min¬ 
nesota,  and  return.  Round  trips  required 
—not  more  than  six  per  week. 

Leave  Chicago  on  arrival  of  plane  from 

New  York  due  at . 5:45  a.  m. 

Leave  LaCrosse . 8:40  a.  m. 

•Arrive  St.  Paul-Minneapolis.  10:05  a.  m. 

Lve.  St.  Paul-Minneapolis - 3  :00  p.  m. 

Leave  LaCrosse . 4:40  p.  m. 

.Arrive  Chicago . ..7:15  p.  m. 

•  Chicago,  Illinois,  by  Moline,  Illinois, 
St  Joseph  and  Kansas  City,  Missouri, 
Wichita,  Kansas,  and  Oklahoma  City, 
Oklahoma,  to  Dallas  and  Forth  Worth, 
Texas,  and  return.  Round  trips  required 
—not  more  than  six  per  week. 

Leave  CTiicago  on  arrival  of  plane  from 

New  York  due  at . 5 :45  a.  m. 

Leave  Moline . 7:30  a.  m. 

Leave  St.  Joseph . 10:30  a.  m. 

Leave  Kansas  Chy . 11:20  a.  m. 

Leave  Wichita . 1:30  p.  m. 

I  Leave  Oklahoma  City . 3:20  p.  m. 

■■Irr.  Dallas-Forth  Worth . 5:'40  p.  m. 

Lve.  Dallas-Fort  Worth . 8:00  a.  m. 

Leave  Oklahoma  City . 10:25  a.  m. 

Leave  Wichita  . 12:10  p.  m. 

J^ve  Kansas  City . 2:15  p.  m. 

j^ve  .St.  Joseph . 3:00  p.  m. 

L^ye  Moline  . 5:55  p.  m. 

•Arrive  Chicago . 7 :25  p.  m. 

Chicago.  Illinois,  hy  Sprinfield,  Illinois, 
to  St.  Ivouis,  Missouri  and  return.  Round 
toips  required — not  more  than  six  per 
'eek. 

^ve  Chicago  on  arrival  of  plane  from 

New  York  due  at . 5:45  a.  m. 

^ye  Springfield . 7:55  a.  m. 

Arrive  St.  Louis . 8:50  a.  m. 

I^ve  St.  Louis . 4:20  p.  m. 

^ye  Springfield  . 5:25  p.  m. 

p”*  ^icago  . 7:22  p.  m. 

Elko.  Nevada,  by  Boise,  Idaho,  to 


-About  the  easiest  way  to  shake  a  bore 
is  to  take  him  out  in  your  flivver. — 
Chattanooga  Times. 

One  reads  that  a  country  editor,  having 
amassed  $50,000,  retired  from  the  business. 
No  doubt  of  it.  But  shortly  after  he 
retired  he  awoke. — Portland  Oregonian. 

We  can  truthfully  describe  the  auto 
accidents  as  our  bumper  crop. — Honolulu 
Star-Bulletin. 

Must  be  something  wrong  with  these 
reports  of  118-degree  temperature  in 
California.  We  have  been  told  that 
California  has  a  heavenly  climate. — Des 
Moines  Register. 

What  we  need  is  a  child  labor  law  to 
keep  them  from  working  their  parents  to 
death. — Columbia  Record. 

A  Chicagoan  was  killed  because  he  sang. 
At  last  we  discover  a  capital  offense  in 
Chicago. — Little  Rock  Arkansas  Gazette. 

Edward  L.  Doheny  should  go  in  for 
aviation;  he  is  so  expert  at  manufactur¬ 
ing  wings  for  himself. — Troy  Record. 

The  proper  measure  of  a  man  is  the 
degree  of  success  required  to  swell  his 
head. — New  York  Eivning  Telegram. 

Might  be  worth  while  being  a  jingo  if 
every  one  who  fears  war  in  the  Pacific 
can  get  a  few  of  the  Government’s  oil- 
wells. — New  York  Evening  World. 

What  this  country  needs  is  to  want 
what  it  needs. — Columbia  Record. 


Pasco,  Washington,  and  return.  Round 
trips  required — not  more  than  six  per 
week. 

Leave  Elko  on  arrival  of  transcontinental 

plane  due  at . 11 :15  a.  m. 

.Arrive  Boise  . 1 :55  p.  m. 

Arrive  Pasco  . 4:33  p.  m. 

Leave  Pasco  . 8:00  a.  m. 

Leave  Boise . 10:50  a.  m. 

•Arrive  Elko . 1 :10  p.  m. 

Salt  Lake  City,  Utah,  by  Las 
Vegas,  Nevada,  to  Los  Angeles,  Cali¬ 
fornia,  and  return.  Round  trips  required 
— not  more  than  six  per  week. 

Leave  Salt  Lake  City  on  arrival  of  trans¬ 
continental  plan6  due  at.  .9:55  a.  m.  MT 

Leave  Las  Vegas . 1 :30  p.  m.  PT 

Arrive  Los  Angeles . 4:10  p.  m. 

Leave  Los  .Angeles . 8:00  a.  m.  PT 

Leave  Las  Vegas . 10:55  a.  m. 

Arr.  Salt  Lake  City . 4:20  p.  m.  MT 

Seattle,  Wash.,  by  Portland  and  Med¬ 
ford,  Oregon,  Sacramento,  San  Francisco, 
Fresno  and  Bakersfield,  California,  to 
Los  Angeles,  California,  and  return. 
Round  trips  required — not  more  than  six 
per  week. 

Leave  Seattle . 9:00  a.  m. 

Leave  Portland . 10:55  a.  m. 

I^ave  Medford . 1:50  pm. 

I.eaye  Sacramento . 5:25  p.  m. 

•Arrive  San  Francisco . 6:20  p.  m. 

Lve.  San  Francisco . 12:00  Midnight 

Leave  Fre.sno  . 2:10  a.  m. 

I.eave  Bakersfield . 3:55  a.  m. 

-Arrive  Los  .Angeles . 5:25  a.  m. 

I.eave  Los  Angeles . 12:00  midnight 

Leave  Bakersfield . 1:45  a.  m. 

I>eaye  Fresno . 3:30  a.  m. 

-Arrive  San  Francisco . 5:25  a.  m. 

I.eave  San  Francisco . 6:00  a.  m. 

Leave  Sacramento . 7:05  a.  m. 

Leave  Medford . 10:35  a.  m. 

Leave  Portland . 1 :30  p.  m. 

Arrive  Seattle . 3:10  p.  m. 

The  Department  has  reserved  the  right 
to  modify  or  change  these  schedules  if  the 
needs  of  the  service  demand  and  operat¬ 
ing  conditions  will  permit. 


IOWA 

Has  a  Town  Every 
Ten  Miles  or  Oftener 


Farmers  do  most  of  their  buying  in  the  towns  near 
home.  The  merchants  in  these  towns  know  all  the 
farmers.  It  is  their  business  to  supply  farm  needs. 

IOWA  HAS 

213  TOWNS  OVER  1,000  POPULATION 
151  TOWNS  1,000-  3,000 
26  TOWNS  3,000-  5,000 
18  TOWNS  5,000-10,000 
7  TOWNS  10,000-20,000 
4  TOWNS  20,000-30,000 
4  TOWNS  30,000-50,000 
3  TOWNS  OVER  50,000 

REACH  THE  SMALL  TOWN 
AND  YOU  REACH  THE  COUNTRY 

There  are  many  trading  points  of  less  than  1,000 
population.  Iowa  newspapers  reach  even  the 
smallest  towns  and  a  high  percentage  of  the  farms. 

When  your  products  are  presented  through  these 
newspapers  you  reach  the  consumer  and  all  the 
dealers  who  must  supply  him. 

THESE  DAILIES  DOMINATE  IOWA 


Circulation 

Rate  for 
S.OW  lines 

(E) 

10,206 

.045 

(E» 

21,300 

.07 

(E» 

11,811 

.06 

(S) 

17,626 

.06 

(E) 

25,031 

.08 

(E) 

6,416 

.035 

lE) 

13.844 

.05 

(E» 

7,777 

.04 

(Et 

13,455 

.06 

(E) 

17,566 

.06 

•*  A.  B.  C.  Publishers*  Statement,  March  31,  192.5. 
tt  Government  Statement,  March  31.  1925. 
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Cliiie-Westin(i>ouM  Double  Motor-DriTe 
with  full  automatic  push  button  controL 

USED  BY  THE 

DAYTON  JOURNAL 

Dayton,  Ohio 

We  refer  you  to  them  for  their 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


^ypjEcgiicV 

CMICAM 


MAIN  OFFICE  EASTERN  OFFICE 

CoDwiy  Bldf.  Mirbrldfc  Bldf . 

Ill  W.  Wuhlnttoo  St  Brotdvir  at  34th  St. 
CHICAGO  NEW  TOBK 


THE  APPROPRIATE 
ETCHING  DEVICE 
FOR  THE  NEWSPAPER 

NEW  PRICES: 

“MIGNON”  . $  625 

“SIRIUS”  . $  890 

"DIAMOND”  . $1025 

AXEL  HOLMSTROM 

ETCHING  MACHINE  CO. 

328  Cheetmit  St..  PHILADELPHIA  PA 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Co. 

Two  Riwers,  Wi*. 

For  aale  hf  all  prmlnent  Tjrpa 
Fouidcri  aiul  DeaUra  evarywhara. 


For  Sale. 

Hoe  quadruple  newspaper  press.  Maximum 
capacity,  32  pages;  maximum  speed,  25,000; 
will  print  up  to  8— 12J4  ems.  columns  regular 
newspaper  length,  or  64  pages  tabloid  size. 
Complete  with  SO  H-P  motor,  elaborate  start¬ 
ing  and  electrical  device  with  slow  speed 
attachment,  practically  new  Goss  Matrix 
roller,  double  steam  table  with  boiler,  rocker 
casting  box,  metal  pot  and  pump  attached, 
curved  trimmer  and  shaver  with  individual 
motors  and  finishing  block.  Chasses,  complete 
set  of  roller  stocks  and  press  tools.  Equip¬ 
ment  in  A-1  condition,  standing.  Terms. 
Make  us  an  offer.  Lease  expires  on  building, 
must  move.  National  Republican,  425  Tenth 
Street  N.  W.,  W'ashington,  D.  C 

For  Sade — C3ieap. 

Used  Goss  Mat  Roller  for  wet  mats  only. 
The  Goss  Printing  Press  Co.,  1535  So.  Paulina 
St.,  Chicago,  HI. 


SPEED  and  MAIL 

Arc  Synonymous  Where 
SPEEDAUMATIC 

equipment  is  on  the  job  in  the 
mail  room. 

And  the  Circulation  Department 
controls  the  list.  This  fixed 
responsibility  for  its  upkeep  re¬ 
duces  errors  and  eliminates  com¬ 
plaints. 

eedmunafic 


Company 

MANUFACTuHiHa 

THE  MULTI -MAILER  SYSTEM 

•i7-aar  wasminston  blvo. 
CHICAGO 


For  Sale.  Printers'  Outfitters. 

Best  evening  newspaper  in  California  for  the  Printing  Plants  and  business  bought  and  soU. 

price;  no  competition,  either  local  or  metro-  American  Typefounders’  products,  printen' 

politan;  fine,  growing  field;  ideal  home  condi-  rnd  bookbinders’  machine^  of  every  descrip 
tions;  present  profit  15%  on  price  asked,  can  tion.  Conner.  Fendler  &  Co.,  96  Beekmao 

easily  be  increased  to  30%.  Cash  required  New  York  City.  ■ 

$25,000.  I  personally  guarantee  this  proposition. - 

This  is  NOT  the  Santa  Ana  Daily  Register, 
which  is  NOT  for  sale.  Address  J.  P.  Baum- 
gartner,  Santa  Ana,  Calif. 


For  Sale  At  Bargain — Following  Stock: 

2  reams  18x26  Matrix  (Whites)  Backs — 82;  3 
reams  20x24  Matrix  (Whites)  Backs — 84;  9)4 
reams  18x26  Matrix  (Whites)  Backs— 90;  10  3/20 
reams  18x26  Red  Rags — 23;  19  Quires  18x26 
Tissue;  3  reams  20x24  Tissue.  Sale  price  20% 
discount  present  market  price.  National  Re¬ 
publican,  A2S  Tenth  Street  N.  W.,  Washington, 
U.  C 


Don’tTigMetal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  famished. 


EUmvuU€$  th9  Metal  Furtuua 

Printers  Manufacturing  Co. 

1109-17  Transportation  Bldg. 
Chirago  Illinois 

World  Bldg.,  New  York  City 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 
Casting  Mould 


"It  is  essential  to  Success  to  be  the  first  out 
rvith  the  News — and  Minutes  count." 

This  Hoe  Curved  Casting  Mould  is  a  time- 
saver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water,  circulating  through 
the  stationary  Lid  and  the  concave  Side,  gives 
quick  cooling  for  rapid  Casting. 


IF  ITS  A  HOE,  ITS  THE  BEST 


R.  HOE  &  CO.,  Inc.  504-520  Grand  St.,  New  York  City 


7  South  Dearborn  Street 
CHICAGO.  ILL. 


alto  at 

DUNELLEN,  N.  J. 


7  Water  Street 
BOSTON,  MASS. 


USED  NEWSPAPER  PRESSES 

icoil  16,  24  and  32  Page  Presses. 

Q  S  S  P®*®  Press  for  black  or 
color  work. 

HOE  Quadruple,  Sextuple,  Sex¬ 
tuple  color  Press,  9cylinder 
color  Press,  Octuple  and 
Double  Sextuple  Presses. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Main  Office  &  Factory  .  •  •  •  Plainfield,  N.  J. 

New  York  Office  •  •  Brokaw  Bldg.,  1457  Brotdwi; 

Chicago  Office  Monadnock  BImI 


FOR  SALE  AT  A 
BARGAIN  PRICE 

DUPLEX  TWENTY  PAGE  PRESS 
with  COMPLETE  STEREOTY”. 
ING  EQUIPMENT,  including  16 
turtles,  20  chases. 

Wire  us  if  you  are  looking  for 
a  complete  press  and  stereotyping 
equipment  at  an  unusually  low 


The  Booth  Publishing  Co. 

2500  Buhl  Building 
Detroit,  Mich. 


GOSS 

i^STEREOTYPING, 
.MACHINERYi 


Every  Big 

Newspaper 

Publisher 

READS  THIS  PAGE 


Equipment  manufacturers 
get  results  from  regular  ad- 
vertising  campaigns  in  these 
columns 


Useful  Newspaper  Plant  Equipment  at  Bargain  Prices 


2  No.  8  Linotypes 
1  No.  5  Linotype 
4  No.  1  Linotypes 
Goss  Matrix  Rolling-in  Machine 
14  X  22  Casting  Box,  hsJf  page 
Washington  Proof  Presses — 3  sizes 
Lloyd  Jig  Saw  and  Drill 
Ostrander  Flat  Plate  Shaver 


Flat  Plate  Router 
Hamilton  Steel  Letter-Board  Cab¬ 
inets 

Hamilton  Steel  Gsdiey  Cabinets 
Steel-top  Imposing  Tables  —  all 
sizes 

Job  Cases  and  Stands 
Stereotype  Chases 
Single-column  galleys,  23*  long 


New  HaU  8-col.  Flat  Casting  Boxes 

New  HaU  Steel-top  Form  Tables — extra  heavy 

Write  us  for  a  copy  of  the  “Hall  Broadcaster" 

THOMAS  W.  HALL  CO. 


INCORPORATED 

512  West  41st  St. 


New  York 


W  V  -Sp.  1| 


Some  outstanding  and  exdunve 
features  of  The  Goh  Combination 
fyet  and  Dry  Matrix  Roller;  Pai- 
enfed  stretching  roller  produces 
dry  mau  without  a  wrinkle.  Both 
ends  of  cylinder  are  act  at  same 
time.  Heavy  cast-iron  cylinders 
with  forged  steel  shafts.  Extra 
heavy  bed— no  raclu— largcenoush 
so  run  chase  sirith  columns  cross¬ 
wise.  Roils  wet  mau  in  ll'A  •«* 
onds;  ilry  mau  in  22Vk  aeconds. 
Write  for  complete  catalog  of 
Gaea  Stereotyping  Machinery. 


THE  GOSS  PRINTING 
^RESS  CO.,  CHICAGO 


I 
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The  Market  Place  of  the  Newspaper 


FOR  SALE — Hoe  Sextuple  Press, 
cut-off  23  9/16  inches,  7  or  8 
columns  n  good  bargain  for 


$9,000.00. 


Cf,  par  arord  par  inaartkm,  cash  arith  ordBr, 
9*'  for  advortiseinants  undar  tha  claasifica- 
tion  ol  ‘TSituaticais  Wanted.’* 


Situations  Wanted 


Business  Opportunities 


For  details  write 


9ft  -  per  Una  per  faisertion,  caah  arith  order. 
vvC  )|  white  apace  is  need  at  top  sod  bot¬ 
tom  at  advertisement. 

lOc  *’**'  rer  inaertian,  caah  arith  order, 

for  advertisements  under  any  other 
dasoificeticn. 


Pressroom  Foremen. 


Biy  Baryaun  for  Quick  Buyer. 


PALMER,  DEWITT  & 
PALMER 


With  many  years’  experience  in  all  branches  Eveniny  paper,  eastern  Pennsylvania,  good 
of  newspaper  pressroom  arork,  including  super-  real  estate,  fine  plant,  good  circulation,  low 


,  speed  presses,  desires  to  locate  where  such  serv-  price,  easy  terms.  Desirable  weekly  and  job 

arith  order,  jce  can  be  used  to  advantage  of  publisher,  plant  New  Jersey,  reasonable  price,  easy  terms, 

any  other  Address  Box  A-680,  care  Editor  &  Publisher.  J.  B.  Shale,  Times  Building,  New  York  Qty. 


350  Madison  Ave.,  New  York  City 
Tetephone:  Murray  Hill  8237 


60c  srUlil 


Newspaper  Wanted. 

Daily  newspaper  aranted  in  city  of  from  twenty 


tcm  of  advertiseinmt. 


chance  to  demonstrate  ability  to  better  advan-  to  fifty  thousand  in  the  States  of  Virginia. 


tagc  on  a  bigger  paper.  “Star”  man  on  pres-  North  Carolina,  or  South  Carolina.  Competent 


SITUATIONS  WANTED 


ent  staff.  Any  kind  of  news  writing  including  and  experienced  newspaper  man  would  like  to 
sports.  Reference  of  any  kind.  Address  A-6S7,  buy  outright  or  a  controlling  interest  in  an 


Editor  &  Publisher. 


established  daily.  Address  Boot  A-671,  care 
Blditor  &  Publisher. 


Successful 

Performance 


Seasoned  Desk  Executive - 

Advertising  Manager.  who  has  made  good  as  managing  editor  through  Newapa4ier  Property  Wanted. 

Northern  city,  about  15,000.  Knows  good  ad-  ability  to  handle  men,  get  out  a  snappy,  up-  I  want  successful  evening  newspaper,  drcula- 

vertising;  can  talk  it  convincingly;  can  write  to-the-minute  newspaper  and  keep  down  eoc-  tion  from  four  to  ten  thousand.  Winding  up 

it,  lay  it  out  to  typographical  measurement  and  penses.  Age  35,  married,  dependable.  Boot  other  business  interests  to  re-enter  publishing 

Mil  it.  Builds  for  permanency  by  developing  A-676,  Editor  &  PuUisher.  field.  Cash.  No  broker.s.  New  York  State 


This  dm  has  a  raoard  of  alaoa* 
IS  years  of  snsessafol  peiforsianss  !■ 
the  difSealt  work  of 


constructive  advertisers.  Age  _  28;  married.  - 

Now  advertising  manager  daily  in  4,000  circu-  Washington  Correspondent. 

lation  class  but  personal  interests  demand  Any  paper  which  might  bo  interested  in  ob- 


change.  Write  A-686,  Editor  and  Publisher. 

Advertising  Manager — Buaineu  Manager. 


taining  a  high-grade  Washington  correspon¬ 
dent  this  fall  at  a  reasonable  rate  is  requested 


field.  Cash.  No  broker.s.  New  York  State 
preferred,  but  will  consider  elsewhere.  Abso¬ 
lutely  confidential.  Box  A-683,  care  Editor  & 
Publisher. 


PURCHASE.  CONSOUDATION, 
SALE  AND  APFRAISAL 


of  nesrspaper  and  magasina  propcrUaa 
throughont  the  U.  & 


Experience  large  and  small  newspapers;  past  to  conimunicate  irith  me.  D.  B.,  2217  Penn- 
ten  years  advertising  manager  important  daily,  sylvania  Avenue,  Washington,  D.  C. 


50,000  circulation.  Exceptional  record  for  ac¬ 
complishment;  continuously  successful.  Wish 
to  change  where  future  holds  greater  oppor¬ 
tunity.  Age  39;  married.  Address  Box  A-679, 

Editor  &  Publisher. _ 

Cartoonist. 


HELP  WANTED 


REPORTERS  WIN  TILT 
WITH  ONTARIO  POUCE 


HARWELL 

Times  Bldg. 


:  CANNON 

New  York 


i  WE  CDNNEa  THE  WIRES  1 


Advertising  Manager. 


Newspaper  cartoonist  whose  work  has  been  On  afternoon  paper,  city  80,000.  Must  be  good 


widely  copied  in  newspapers  and  national  re-  copy  writer-salesman,  familiar  with  classified 


views  and  who  is  strong  local  asset  to  paper  building.  Good  salary.  Services  not  later  than 
on  which  he  works,  is  again  available  for  news-  August  15.  Address  A-689,  Editor  &  Publisher. 

paper  connection.  Good  idea  man  in  both - 

political  and  human  interest  cartoon  field.  First  Attention  Syiuficate  Salesmen. 

class  references;  high  class  service.  Box  A-673,  Advertiser  wants  one  or  two  high-grade  syndi- 


Town  Council  Passes  Non-Interference 
Resolution  After  Arrest  of  Buffalo 
Newt  Men  While  Covering 
Liquor  Story 


WE  WANT 


Advertiser  wants  one  or  two  high-grade  sjmdi-  Newspapers  h^vc  a  right  to  observe  and 

Editor  &  Publisher. _  cate  salesmen  to  sell  new  idea  in  advertising  report  the  activities  of  bootleggers,  and 

Circulation  Manager^  promotion  as  sideline.  Real  opportunity  to  entitled  to  police  protection  while  un- 

Uberty  August  first.  Seeks  interview  or  cor-  develop  permanent  and  Rowing  income.  Give  jprtqkinp  such  work  This  is  the  sub- 
respondence  with  publications  needing  growth  'cfe^nces  and  state  when  you  expect  to  be  oertaking  SUCh  work.  1  niS  IS  tne  SUD 
of  circulation  in  strongly  contested  fields.  Chicago  territory  so  that  interview  can  Stance  of  a  ruling  given  by  the  town  au- 

Exccllent  reference  from  foremost  publishers.  arrang^.  Replies  confidential.  Box  A-688,  thorities  of  Port  Colborne,  Ont.,  last 


of  circulation  in  strongly  contested  fields.  t-Turago  territory  so  that  interview  can  stance  oi  a  ruling  given  uy  me  town  au- 
Exccllent  reference  from  foremost  publishers,  .\-688,  thorities  of  Port  Colborne,  Ont.,  last 

I!  your  daily  or  chain  papers  need  a  man  Kditor  &  Publisher.  week. 

capable  of  increasing  circulation  of  any  classi-  ~  T,  Foilnwintr  nn  rennrts  that  whnlpdale 

fication,  a  short  note  will  bring  full  particulars.  Circ^ation  Manager.  ^ri-^  ^  i-  ijj. 

Not  a  title  or  contract  hunter  Box  A-68’  l  eading  six  day  evening  paper  in  eastern  Penn-  shipments  of  liquor  were  being  loaded  at 

Editor  &  Publisher.  ‘  sylvania  Gty  of  60.000  wants  competent  man  Colborne  and  shipped  across  the 

- ; - ; - -  Niawr.  river  border  the  IlMo  Evnins 

Bght  rear,  eaperienee-referonce  of  any  kind  .ap,ri,„o,d  in  promotion  work.  State  aRO.  Vot-J  sent  Ralph  Candler,  reporter,  and 

-  — A -657,  Editor  &  Publisher. -  experience,  references  and  salary  expected.  C.  J.  Kennedy,  photographer,  to  investi- 

Orculation  Manager.  _ _  _  Address  Box  No.  A-682,  Editor  &  Publisher.  .v  -rbev  nhserved  and  nhn- 


Reporters 
Copy  readers 
Advertising  salesmen 


week. 

Following  up  reports  that  wholesale 
shipments  of  liquor  were  being  loaded  at 


Pernald's  Exchange. Inc 

Third  Nat'l  BXo'o.,  SPRiNoriSLO.MAss. 


sylvania  Gty  of  60.000  vvants  competent  man  Colborne  and  shipped  across  the 

w-ith  executive  ability  and  willingness  to  work.  .  .  j  .u  fj  c— _ 

Must  be  familiar  with  A. B.C.  methods  and  Niagara  river  border  the  ZJ«^a/o  fircnmg 


famished.  A -657,  Editor  &  Publisher. _  experience,  references  and  salkry  expected! 

Circulation  Manager.  Address  Box  No.  A-682,  Editor  &  Publisher. 

Record  past  two  years;  1923  Daily,  23,000;  - 

1925  Daily,  33,085;  1923  Sunday.  26,141;  1925  City  Editor. 

Sunday,  ffi,905.  Gain  made  on  a  Texas  Hearst  Gty  Editor  in  New  York  State  city  of  50.000, 


CIRCULATION  ENTERPRISE 


Newspaper.  Can  furnish  references  from  p«*st  evening.  Write  fully  experience,  education. 


gate  the  reports.  They  observed  and  pho-  _ 

to^aphed  a  “rum  fleet”  of  15  small  boats.  Knoxville  Sentinel  Sent  Paper. 

On  complaint  of  the  men  engaged  m  -r-  •  i  l  m 

loading  the  boats  a  village  constable  Dayton  Trial  by  Plane 


employers.  Now  open  for  a  position.  Wire  or  age,  references,  salary  expected.  Talk  business.  i  j  .u  .  j  “  ^  „ 

write.  J.  A.  Abey,  1924  Warner  Road,  Fort  Box  A-678,  Editor  &  Publisher.  placed  the  two  men  under  arrest  on  a  During  the  Scopes  evolution  trial  the 


Worth,  Texas. 


Country  Daily  Editor. 


technical  charge  of  using  an  automobile  Knoxville  (Tenn.)  Sentinel  delivered 
bearing  a  passenger  car  license  for  com-  papers  regularly  at  Dayton,  90  miles  west. 


ipaSle  circulator  and  promotion  man  trained  Ixx>king  for  a  capaWe  shirt-sleeve  editor  ol  mercial  purposes,  the  men  having  gone  bv  areoolane.  Davton  is  cut  off  from 

Hearst  and  Scripps  Howard  Metropolitan  small  town  daily;  eight  pages,  AP  pony  serv-  .  .i  Ontario  town  in  the  nrivatp  car  Knovri/illo  cr.  fir  oo  r-vilmr.-.vl 

dailies  seeks  suitabfa  connection  in  iixable  ice;  must  be  strong  on  getting  local  news;  Unfario  town  in  the  private  Car  Knoxville  SO  far  as  railroad  connections 

fields  on  daily  or  combination  papers  needing  college  town;  opportunity  to  educate  children;  Ot^^lr,  ^IXenneay.^  ^  ^  are  concerned,  DUt  is  30  miles  Out  ot 


constant  growth  of  staple  circulation  at  rea-  paper  old,  has  splendid  plant,  amply  financed; 


to  the  Ontario  town  in  the  private  car  Knoxville  so  far  as  railroad  connections 
of  Mr.  Kennedy.  are  concerned,  but  is  30  miles  out  of 

The  justice  before  whom  the  reporter  Chattanooga.  The  plane  left  Knoxville 


lonable  cost.  Publications  in  need  of  such  can  buy  some  stTCk  if  desired,  although  not  ..j^d  photographer  were  arraigned  agreed  at  3  P.  M.  daily,  making  the  trip  in  an 
■*rv,r,»  .hoV.  .'r,  virv-,..  iiecessary.  Tell  all  first  letter,  including  salary;  t  .  .  .  .  °  ~  i’  .  “  „  .  — 


services  or  a  general  shake  up  in  their  circu¬ 
lation  department  will  find  it  to  their  advan¬ 
tage  to  correspond  with  the  advertiser.  Box 
A-fi84,  Editor  &  Publisher. 

Qty  E<Ktor. 


only;  mnsV'blTRVikiblk^^^^  to  release  them  if  they  would  destroy  the  hour.  To  get  the  heavy  Sunday  edition 

Box  A-674.  care  Editor  &  Publisher.  photographs  they  had  made.  They  agreed  to  Dayton  auto  trucks  were  used. 

-  to  do  this  but  overlooked  one  or  two 


exceptionally  good  plates  which  later  were 


Ifa  you  need  man  who  has  overcome  oppo-  Able  to  handle  state  copy  rorrespimdence,  or  repr^uced  in  the  Evening  News.  The  Big  Addre.aing  Machine  Order 
•ition  to  his  paper,  instilled  good  will,  in-  assist  city  editor  on  large  Connecticut  daily.  ® 


■nion  lo  nis  paper,  instiiiea  gooo  will,  in-  uanj.  _-»4.  »_ 

oeaMd  community  interest  and  won  approval  State  age.  experience,  references  and  salary  men  were  warned  not  to  return  tO 


of  his  city’s  business  men?  That’s  my  record  desired.  Box  A-668,  Editor  &  Publisher, 
M  city  editor  of  small  mid-west  daily.  Look-  - 


Port  Colborne  on  a  similar  errand. 


For  complete  handling  of  its  mailing 
list  of  2,800,000  subscribers  of  Saturday 


aU  r  II  •  J  a1_  XT  A  auLrav.!  iLfci  3  ui 

k*  for  bigger' o^unity.  ”NoV  ;^  Editor.  Da^e  Puglo  °3het^ci^rtS'7o  X  Post  Country  Gentlef^^ 

to  26,  married.  Write  Box  A-670,  Editor  &  High  class,  well  educated  man,  over  45,  with  „„„„  iLf*  t!:!  Home  Journal,  the  CurtiSS  Pub- 

Xblisher. _  successful  experience,  to  write  only— no  other  sccne  of  liquor  shipment.  As  he  left  nis  ijshing  Company  has  just  ordered  install- 


Wilisher.  successful  experier 

Editor.  duties.  State  exp 

Ihe  kind  a  good  newspaper  needs.  Salary  ex-  Gark,  Lima,  Ohio. 

rted,  $65.  Address  Box  A-681  care  of  ^itor 

Publisher. _  Poaition  Wanted. 

^Mtfied  Mana^  ^  Assistant  to  ^h 

■r.  PuUisher,  do  your  classified  columns  pro-  »”>aent 


successful  experience,  to  write  only — no  other 
duties.  State  experience  and  salary.  W.  D. 


scene  of  liquor  shipment.  As  he  left  his  ij<.hing  Company  has  just  ordered  install- 
automt^ile,  which  no  designating  ation  of  Speedaumatic  addressing  equip- 


mark,  he  was  tapped  on  the  shoulder  and  ^lent.  Two  years  ago  the  company  put 


Position  Wanted. 

Assistant  to  Publisher  or  General  Superin¬ 
tendent  of  Production — competent  to  take  full 


told  to  leave  Port  Colborne  at  once  or 
to  accept  the  consequences. 

The  Evening  News  reported  both  in- 


in  a  small  unit  to  address  100,000  agents. 
The  contract  calls  for  more  than  $100,000 
worth  of  equipment.  H.  M.  Pierce,  who 


finw  revenue ’and  do  they  proper'y  represent  '•’“■’fire  of  a  daily  and  job  plant  in  a  city  cidents  and  on  the  third  day  a  special  made  the  contract,  kid:  “There  are  four 

wor  paper  to  the  display  advertiser?  Want-  meeting  of  the  Colborne  town  board  was  carloads  of  equipment  in  this  order  and 

JiieS  «^Vg“re*adc^'in^e%sT'ISd’°are^  pS^^an^’ m^t  jT^urtii^  pr^emi.  A^^  *’5^  and  resolutions  were  adopted  de-  this  is  One  of  the  largest  orders  ever 

•wyice  to  suWribers.  Young  man,  thoroughly  dress  A-664,  Editor  A  Publisher.  daring  the  rum  runners  would  not  be  placed  in  the  addressing  field.” 


bained  in  classified,  with  a  record  of  organiza- 

J®n  and  production,  wants  to  develop  classified  Wanted  ConipiMlng  Roam  Foremsui. 


permitted  thereafter  to  interfere  with  a 
newspaper  in  the  legitimate  gathering  of 


^rtmeiit  on  small  city  daily.  Wwild  like  Composing  room  fo^an  forafter^  daily  ng^S.  Proper  police  protection  was  as- 
^>ppnTtunity  to  ‘  sell  you  the  classified  idea,  paper  in  city  <A  35,000  to  40.000  in  New  York  r  r  k 


Write  B-A-6^.  Editor  &  F^blisher. 


paper  in  ciiy  o,  aa.uuu  to  w.ow  in  new  totk 
State.  Address  Box  A-656,  Editor  &  Publisher,  surcu. 


Sen.  Capper  Host  to  Children 


JJlkoriAl  Witter. 

ft^ressive  tendencies,  five  years  news  and 
•sHorial  experience.  Well  versed  in  current 
tvents.  Wants  position  on  paper  of  60.000 
*  more  circulation.  An  interesting  writer. 
Mdress  Box  A-672,  care  Editor  fit  ^blisher. 


BUSINESS  OPPORTUNITIES 


Minnesota  Group  to  Meet  Aug.  8 


For  the  seventeenth  time  the  boys  and 
girls  of  Topeka  were  the  guests  of  Ar¬ 
thur  Capper,  publisher  of  the  Topeka 


®**eral  Desk  Man. 


Nesrspaper  Plant  far  Sale. 


Southwestern  Minnesota  Editorial  .\sso-  Capital,  head  of  the  Capper  Publications, 
ciation  will  hold  its  mid-summer  meeting  on  the  occasion  of  his  birthday  anniver- 
in  Slayton,  Minn.,  Aug.  8.  The  gathering  sary.  Senator  Capper  was  60  years  old 


Weekly  Newspaper  and  job  plant  for  sale;  es-  will  be  at  the  Valhalla  lake  resort.  Mrs.  July  14,  and  more  than  15,000  boys  and 


^^®rough  editorial  department  man  srith  ex-  bye,  progressive  Lord  of  Wells,  president  of  the  girls  from  Topeka,  Shawnee  county  and 

_ _ _ i_  -•*_  _  trvwn  lO.nmr  mnH^rn  T>nntin<r  t>1ant.  inrIitriiniF  «  ..  .  *.  ■  .  ...  .  ^  ^  •  a  ^  t 


on  tele£;aph.  dty  desks.  rf^t!  of’tw^  Second  District  Association  will  be  a  the  state  gathered  at  Garfield  Park.  Ow- 

S^^xTi^^dit”*  $?ffi’S;.rnetr’i^t  speaker  as  will  be  “Larry  Ho”  of  St.  ing  to  his  absence  in  Europe,  Mr.  Capper 

~  „ - ^ = -  ranly  suspended  because  of  death;  plant  offered  Paul.  President  Mitchell  of  the  Minne-  was  unable  to  be  present  in  person.  He 

^rtmewt.  for  less  than  inventory;  wonderful  importunity  ^  ^  ^  association  and  Gov.  Theodore  sent  a  cablegram,  however,  expressing 

and  cartoaniat  in  larga  eity  deaires  for  progressive  newspaperman  or  printer;  only  l  jj  i  j  ’  -  ‘-.a*!-,  -.a  x 

Jyire  to  .mailer  pUce.  Box  A- 650.  Editor  ft  plant  in  town;  must  have  $5,000  cash.  Addres.  Christiansen  have  been  invited  to  address  his  pleasure  and  apprwiation  at  being 

^hliiher.  inquiries  P.  O.  Box  1677,  Boeton.  the  editors.  able  to  entertain  the  children. 
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1  DOLLAR  *  * 

ONE  DOLLAR  I 
WILL  BE  1 

PAID  1 

*  *  PULLERS 

L  II - ii 

FOR  EACH  1| 
IDEA  1 

PUBLISHED  1 

and  run  the  page  every  Friday  or  Satur¬ 
day  during  the  summer.— T.  A.  Hulbert, 
IVinsted  (Conn.)  Evening  Citizen. 


^1-.  .  .^  iilj 


TN  the  forest  sections  of  the  country  a 
^  full-page  warning  against  fire  may  be 
run  in  effective  red  by  the  nearby  news¬ 
papers  once  a  week  as  does  the  Vancou¬ 
ver  (B.  C.)  Province,  whose  page  is 
made  possible  through  the  co-operation 
of  leading  British  Columbia  industries. 
An  interesting  message  to  the  camper 
amply  illustrated  with  drawings  of  fires 
caused  by  negligence  occupies  full  space 
on  the  back  page  of  the  Sunday  supple¬ 
ment. — C.  M.  L. 


Have  a  map  made  showing  the  automo¬ 
bile  roads  radiating  from  your  town.  Set 
it  in  the  center  of  a  page,  divide  the 
space  surrounding  it  into  convenient  small 
units  and  take  out  the  dummy  and  sell 
spaces  to  road  houses,  and  perhaps  to 
garages  and  service  stations.  Indicate  on 


The  barbershops  oi  one  mid-western 
city  were  induced  to  join  in  an  advertis¬ 
ing  campaign  to  draw  patrons  to  the 
shop  at  hours  and  on  days  usually  dull. 
The  idea  advanced  was  that  on  “These 
Days  You  Get  Immediate  Service.”  The 
result  of  the  campaign  was  noticeable 
and  brought  bigger  business  for  the  bar¬ 
bers  by  distributing  the  trade  equitably 
throughout  the  week. — B.  A.  T. 


You  will  be  able  to  secure  a  large 
amount  of  material  for  future  use  on  your 
farm  page  if  you  have  your  reporter 
mingle  with  the  farmers  exhibiting  prod¬ 
ucts  at  your  county  fair  this  fall.  Stories 
on  the  methods  of  feeding  live  stock, 
raising  of  crops  and  other  personal  ex¬ 
periences  can  be  accumulated  and  used  in 
later  editions.  Pictures  of  livestock  ex¬ 
hibited  at  the  fair  will  be  appreciated  by 
the  exhibitors  and  readers  also. — Lewis 
Hyman,  Pharos-Tribune,  Logansport, 
Ind. 


If  Saturday  is  your  “light  day”  try  this. 
Make  a  list  of  restaurants,  ice  cream 
stores  and  boat  liveries.  These  concerns 
will  readily  see  the  advisability  of  using 
the  Saturday  issue  for  Sunday  business 
and  they  will  continue  in  every  issue  if 
the  map  every  establishment  taking  space  rightly  handled. — Donald  Ross. 


A  London  paper  has  discovered  the 
profit  to  be  derived  from  providing  the 
merchants  who  advertise  with  a  few 
proofs  of  their  ads  on  gocKl  paper  or  card 
which  they  can  display  in  the  various  de¬ 
partments  of  their  stores.  In  this  way 
the  paper  renders  a  useful  little  service 
to  the  merchant  who  advertises  and  at 
the  same  time  does  a  little  advertising  on 
its  own  behalf.  In  our  town,  merchants 
have  to  go  to  the  bother  of  cutting  out 
their  ads  and  mounting  them  on  card¬ 
board  so  as  to  be  able  to  display  them. — 
R.  D.,  Battle  Creek. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


\JUIIAT  are  some  of  the  usual  articles 
left  in  the  hotels  of  your  city  by  the 
departing  guests?  Interview  some  of  the 
assistant  hotel  managers  and  get  a  good 
l^al  story  on  the  frequently  forgotten  ar¬ 
ticles.  Some  hotels  send  cards  to  those 
leaving  things,  informing  them  of  the  ar¬ 
ticles  lost.  What  do  the  hotels  in  your 
town  do? — C.  M.  L. 


healthful  camping  and  radio  management. 
— Harold  E.  Cassill. 


One  newspaper  has  reported  an  increase 
of  more  than  100  per  cent  in  the  classified 
advertising  in  the  paper  through  the  use 
of  readers  in  the  society  columiij,  calling 
attention  to  the  number  of  bargains  in  the 
want  column.  The  plan  brought  to  light 
the  fact  that  the  women  read  tl'.e  classi¬ 
fied  columns,  most  of  the  time,  before 
they  look  at  the  paper,  other  than  to  read 
the  personals  and  social  items.  The 
women  noted  the  readers  in  their  section, 
and  immediately  turned  to  the  want  col¬ 
umns  to  find  what  bargains  were  offered. 
— A.  K.  Chenoweth. 


Under  the  head,  “Howdy  Folks,”  a 
good  little  column  can  be  worked  up  for 
the  summer  months,  from  the  new  ar¬ 
rivals  in  your  city.  Give  the  name  of 
the  head  of  the  family,  the  members  of 
the  family,  the  occupation  of  the  head  of 
the  family  and  close  the  story  with  a 
short  quotation  on  “why  we  came  here 
to  make  our  home.”  This  will  introduce 
the  family  to  the  community  and  should 
increase  the  circulation  list. — Gerald 
Forbes,  Oklahoma  City. 


.\n  attractive  “Out  of  Order”  page, 
timely,  now  that  fall  is  near,  can  be  laid 
out  for  repair  shop  advertisers.  How 
many  doorbells  need  fixing?  How  many 
water  faucets?  How  many  other  house¬ 
hold  items?  “Out  of  Order”  would  be 
sufficient  for  a  heading  across  tl;e  page, 
with  a  cartoon  involving  some  of  the  mil¬ 
lion  things  which  seem  perpetually  to  be 
in  that  condition,  and  an  explanation, 
prominently  displayed,  that  the  shops  ad¬ 
vertising  on  the  page  are  ready  to  repair 
things  at  a  minute’s  notice. — R.  E.  Dick¬ 
son,  St.  Paul,  Minn. 


Your  readers  are  interested  in  the  ap¬ 
pointment  of  teachers  in  the  schools.  It 
would  be  well  to  get  a  list  of  such  ap¬ 
pointments  as  soon  as  completed.  Prac¬ 
tically  all  will  appreciate  your  interest  in 
the  matter  and  favor  you. — Lewis  Hy¬ 
man. 


A  furniture  store  in  town  had  a  special 
bridal  sale  of  suites  for  a  small  home  and 
offered  $100  worth  of  furniture  to  any 
couple  to  be  married  in  their  studio, 
where  a  model  home  had  been  arranged. 
The  ceremony  was  performed  there  and 
flowers  were  furnished  by  a  local  florist, 
music  by  the  music  house,  and  a  car  was 
loaned  by  a  renting  garage  for  the  wed¬ 
ding  trip. 

We  used  a  social  account  of  the  wed¬ 
ding. — Florence  Buttolph,  Pontiac,  Mich. 


The  Spokane  Chronicle  runs  a  daily 
coliitnn  under  the  heading  of  “Public 
Service.”  for  discussion  of  topics  of 
timely  local  interest.  Articles  run  .from 
200  to  500  words.  From  one  to  six  ar¬ 
ticles  are  allowed  for  each  subject.  The 
column  is  not  for  discussion  of  contro¬ 
versial  questions,  but  is  kept  open  for  in¬ 
structive  and  educational  material.  Re¬ 
cent  subjects  of  discussion  include  gar¬ 
dening,  national  guard  and  citizens’  train¬ 
ing  camps,  American  Legion  endowment 
campaign,  credit  rating,  Washington 
part-time  school  law,  public  utilities. 
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By  PERCY  CROSBY 


The  best  juvenile 
comic  strip.  Combines 
great  humor,  excellent 
drawing  and  emphatic 
adult  appeal. 


A  feature  i)ou  can’t  afford 
to  miss 


JOHNSON  FEATURES,  Inc. 

1819  Broadway,  New  York,  N.  Y 


ForEvtning 

Ittli'Mliaml  Newt  Snrvio* 
WoiU  MMtoc.  rt»w 


The  First  White 
Woman 


the 


Forbidden  City 

by 

Madame  David-Neel 


First  Publication 

of  the 

Woman  Explorer’s 
Thrilling  Story 


Six  Illustrated  Pages 
Immediate  Release 
W ire  for  Samples 


The  McClure  Newspaper  Syndicate 

373  FourUi  Avenue,  New  Yortc  City 


STEP  WORD 
PUZZLES 

By  ARTHUR  WYNNE 


Father  of  Modern  X-  Words  invents  and 
patents  new  popular  bit.  Gel  it  via— 


KING  FEATURES 
SYNDICATE,  Inc. 


The  Minneapolis  Tribune  publishet 
each  day  under  a  box  head :  “Who 
Was?”  in  a  cut  showing  a  sign  post  with 
the  name  of  one  of  the  city’s  streets  or 
avenues.  Then  follows  a  short  para¬ 
graph  detailing  how  that  particular  street 
got  its  name  and  any  features  connected 
with  it.  An  inexpensive,  interesting 
daily  feature. — G.  Smedal. 


There  is  a  woeful  lack  of  good  humor 
in  the  majority  of  community  newspa¬ 
pers.  To  stimulate  interest  in  good  stories, 
an  Ohio  newspaper  conceived  the  idea  of 
advertising  for  the  most  amusing  inci¬ 
dents  reported  throughout  the  city  and 
community,  agreeing  to  print  them  under 
an  appropriate  heading,  with  or  without 
the  name  of  the  sender,  as  desired.  Some 
fine  stories  were  obtained  in  this  manner, 
and  the  editor  profited  as  well  as  the 
paper,  using  the  stories  to  send  out  to 
newspapers  and  magazines  in  the  market 
for  this  type  of  material.  Humorous  say¬ 
ings  of  children  were  featured  in  the  pa¬ 
per. — A.  K.  Chenoweth. 


'The  Whole  World  Loves  a  Laugher" 


Stephen  Leacock 


Meant  Laughs  to  Newspaper  Readers ',in 

United  States 
Canada 
Great  Britain 
British  East  Africa 
Australia 
India 
Ceylon 
Belgium 

“A  Leacock  Laugh  is  a 
Laugh  That  Lingers” 


241  W.  SSA  St  NEW  YORK  CITY 


Metrc^olitan  Newspaper 
Service 


Maximilian  Elser,  Jr.,  Cent.  Mgr. 
150  Nassau  Street,  New  York  City 


The  Worlds  Greatest 
Newspaper  Feature 
Service 


Supplying  a  complete  and 
exclusive  daily  illustrated 
feature  service  to  news¬ 
papers  throughout  the 
United  States  and  in  for¬ 
eign  countries. 


4  page  ready-print  color  comics. 
Writa  for  samples  and  rotas 


BY  UNITED  PRESS 


UNnhRbilPRESS  ASSOOA'nONS 

World' BttUding  Now  York 
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DO  YOU  REALIZE 

NEW  ENGL.\ND 

WITH  ONLY 

2.2%  of  the  country’s  area  supports 
7.0%  of  the  country’s  population  and  has 
7.8%  of  the  country’s  wealth,  while  showing 
9.8%  of  the  country’s  income  tax  returns  and 
11.4%  of  the  country’s  manufactured  products. 

This  group  of  states,  in  which  nearly  seven  and  a  half  million  live,  constitutes  a  market 
the  winning  of  which  means  for  any  manufacturer  a  major  commercial  achievement — a 
selling  victory  of  far  reaching  value. 

This  compact  population,  centered  for  the  most  part  in  large  cities,  is  busy  the  year  round 
and  right  now  exceptionally  busy  with  the  summer  visitors  and  tourists. 

The  purchasing  power  of  this  field  can  be  swayed  by  newspaper  advertising.  These  New 
England  daily  newspapers  furnish  the  natural  and  complete  means  of  communication. 

They  are  universally  well  read  and  the  newspapers  listed  on  this  page  will  give  prestige  with 
dealer  and  consumer. 

IF  YOU  ARE  PLANNING  TO  CONDUCT  A  NATION-WIDE 
ADVERTISING  CAMPAIGN— START  WITH  NEW  ENGLAND 


MA88ACHVBETTS— PopuUtion,  8,86t,SM 


**AttleboTo  Sun . (E) 

••Bolton  eiobo  . (MAE)-: 

••Bmton  Olobo  . (B)  I 

••Bolton  Tnnioript . (E) 

••Bolton  Poit . (M)  : 

••Bolton  Poit . (8) 

••PaU  Hirer  Herald  . (E) 

••Pitohburf  Sentinel . (E) 

••HarerhiU  Oaxette . (E) 

ttLrnn  Item  . (E) 

ttI>o«oU  Oonrior-Citiien  and 

Erenlnv  Leader . (MAE) 

••Hew  Bedford  Standard  Mercury 
(MAE) 

••Mow  Bedford  Sunday  Standard 
(B) 

••Hortli  Adami  Traaieript...(B) 

••Salem  Howi  . (E) 

••Tanntin  Oaxette  . (E) 

••Woreeator  Talocram-Qaxette 

(MAE) 

••WareMtir  Sunday  Telerram  (B) 


MAINE— Population,  768,014 

Cireu-  8,600 
lation  llnea 

••Auguita  Kennebec  Journal  (M)  11,888  ,06 

ttBan(or  Daily  Cammeroial..(E)  83,168  ,06 

••PortUnd  Expreai  . (K)  89,648  ,10 

••Portland  Teletram  . (B)  88,977  ,10 

(Sunday  Edition  Expreii) 

NEW  HAMPBHIBE— PopuUtion,  443,683 
••Conoord  Monitor-Patriot... (E)  6.868  .0376 

ttKeene  Sentinel . (E)  8.773  .036 

••Mancbeiter  Union  Leader 

(MAE)  89,698  .13 

BHODE  ISLAND— Population,  604,397 

ttNowport  DaUy  Mewi . (E)  6,873  .0330 

ttPawtnoket  Timea  . (E)  86,981  .07 

ttPreridanoe  Bulletin  . (E)  66,674  .17  ( 

ttProridenea  Journal  . (M)  86,668  .10  I 

ttProrideoeo  Jonmal . (S)  68.649  .16 

••Proridenee  Nowi . (B)  87,006  .07 

ttPreridaeoe  Tribune  . (1)  88,811  .10 

••Weaterly  Bun  . (EAB)  4,667  .066 

••Woonaooket  Call  . (E)  14.076  .06 

YEBMONT- PopuUtion.  868,488 

••Barre  Timei  . (E)  7,181  .03 

ttBenniniton  Banner  . (E)  8,104  .0186 

••Burlington  Free  Preai . (M)  18,167  .06 


Cirou-  8,600  10,0( 

Ution  llnea  lim 

••BtttUnd  Herald  . (M)  10,878  .04  .04 

••St.  Jehnxbury  Caledonian-Beoord 

(E)  4,046  .0814  .01 

CONNECTICUT— PopuUtion,  1,380,631 
••Bridgeport  Poit-Telegram 

(EAM)  44,381  .16  .16 

••Bridgeport  Poit . (B)  80,910  .10  .10 

••Hartford  Ccurant  . (M)  88.469  .06  .08 

••Hartford  Courant  . (S)  68,769  .11  .11 

ttHartford  Timea  . (E)  49,666  .18  .18 

••Meriden  Becord  . (M)  7,606  .046  .03 

••Middletown  Preai  . (E)  8,839  .0386  .08 

ttNew  Haren  Begixter. . . .  (EAB)  43,196  .18  .11 

••New  London  Day . (E)  11,761  .06  .04i 

ttNorwicli  BuUetin  . (M)  18,698  .07  .06 

••Norwalk  Hour  . (E)  6,073  .04  .04 

ttSouth  Norwalk  Sentinel. ..  (E)  4,416  .086  .08 

••Stamford  Advocate . (E)  9,867  .06  .04 

••Waterbury  Bepublican  American 

(MAE)  83.467  .08  .06 

••Waterbury  Bepublican  ....(S)  16,073  .08  .06 

••A.  B.  C.  Publifheri’  Statement,  March  81,  1986. 

ttOovemment  Statement.  March  81.  1986. 

(B)  Combination  rate  Daily  Journal  and  Eve.  Bulletin. 
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CONSISTENT  LEADERSHIP 

FIRST 

IN 

National  Advertising 

New  York  Evening  Newspapers 

For  the  first  six  months  of  1925  The  Sun  carried  1,864,442  lines 
of  National  Advertising — a  gain  of  more  than  A  QUARTER 
OF  A  MILLION  LINES  over  the  first  six  months  of  1924. 
During  this  period  The  Sun  led  the  second  evening  newspaper 
by  over  FOUR  HUNDRED  AND  TW  ENTY-FIVE  THOUSAND 
LINES. 

During  the  year  1924,  as  well  as  during  1923  The  Sun  published 
more  National  Advertising  than  any  other  New  York  evening 
newspaper. 

The  reason  for  these  consistent  gains  is  that  The  Sun  is  a  clean, 
sane,  vigorous  newspaper  enjoying  the  confidence  of  its  readers 
and  advertisers.  Its  progress  can  be  summed  up  in  one  word 
from  the  advertisers  point  of  view — RESULTS. 

A  very  rigid  censorship  on  advertising  is  maintained 

QUALITY  AS  WELL  AS  QUANTITY  CIRCULATION 


280  Broadway 


New  York 


